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outine  Hindenburg  Arrival  Turned 
Into  Most  Dramatic  Story  of  Year 

Greatest  Picture  Story  of  All  Time — Only  Disaster  to  Have  Newsmen 
on  Scene — Handful  of  Reporters  Increased  to  400  Overnight 


regarded  as  routine  by  newsmen  assigned  g  ROBER' 

\  to  the  scene,  the  landing  of  the  Zeppelin  ^ 

indenburg  at  Lakehurst,  New  Jersey,  Thursday,  May  6,  in  one  incredible 
enent  became  one  of  the  most  appalling  and  dramatic  news  stories  in  recent 


By  ROBERT  U.  BROWN 


T  Probably  never  before  has  such  a  momentous  story  been  spread  before  the 
(iiauing  eyes  and  lenses  of  such  a  large  group  of  newspapermen, 

'  Dirigibles  and  planes  crash,  trains  are  wrecked,  explosions  rend  buildings. 


U  BROWN  reporters  to  Lakehurst  after  the  first  flash.  The 

group  of  forty  newspapermen  on  the  scene  was 
speedily  enlarged  to  near  four  hundred.  Pictures  were  flown  from  the 
field  back  to  New  York,  and  several  portable  picture  transmitters  arrived 
later  in  the  night  to  facilitate  pictvue  coverage.  Both  the  New  Jersey  Bell 
Telephone  Company  and  Western  Union  were  caught  unawares  with  inade¬ 
quate  facilities  but  dispatched  linemen  and  operators  to  set  up  new  circuits 
for  the  press.  As  far  as  can  be  determined,  there  was  complete  cooperation 


fhips  link,  but  in  most  cases  the  word  and  cam¬ 
era  stories  are  painstakingly  gathered  after  the 
Vvent.  Here  in  a  split  second  the  two  score 
^^ting  reporters  and  cameramen  saw  the  sil¬ 
very  Hindenburg  burst  into  hydrogen-fed  flames 
l^t  consumed  the  great  hulk,  watched  the  bod- 
^  d  passengers  and  crew  hiurtle  to  the  ground, 
fud  saw  the  Navy  men  rush  forward  to  rescue 
^  survivors. 

Photographically  it  will  undoubtedly  rank 
^  the  greatest  story  of  all  time.  During  the 
it  took  the  stricken  ship  to  sink  to  the 
round  photographers  with  poised  cameras  made 
ent  shots.  The  wealth  of  pictorial  ma- 
gave  pictture  editors  a  chance  for  huge 
ays  which  covered  the  front  and  inside 
of  Friday  momiiig  papers.  New  York 
rim«  stopped  printing  of  its  Sunday  roto  sec- 
remade  three  pages  and  carried  a  number 
bf  graphic  shots  which  reached  the  majority  of 
Its  circulation  on  Sunday, 

Metropolitan  newspapers  in  the  Blast  immedi¬ 
ately  cleared  front  pages  for  photo  displays  when 
^9  story  broke.  Most  of  them  carried  several 
full  pages  of  pictures  and  a  few  of  them  were 
®^le  to  keep  the  newsstands  supplied  with 
wpies.  A  few  Eastern  papers  hit  new  highs  in 
^culation.  Middle  West  and  West  Coast  papers 
a  little  better  than  the  East,  having  a  few 
Jiouri  leeway  to  prepare. 

(kily  morning  papers  in  New  York  caught  the 
whereas  in  the  West  almost  all  afternoon 
1  carried  it  in  the  last  edition. 

^•wspapers  and  press  associations,  quickly 
nolalizing  forces,  sent  scores  of  cameramen  and 


Unusual  picture  play  given  Zep  disaster  in  New  York. 
Tabloids  (above)  are  shown  open,  the  cuts  running 
across  front  and  back  pages.  New  York  Post  superim¬ 
posed  masthead  on  cut  with  one  column  head  at  right. 


throughout  the  night  among  all  concerned. 

There  have  been  several  claims  of  “first”  on 
the  flash  of  the  disaster  to  New  York.  But  with¬ 
out  diminishing  credit  to  others  on  the  spot,  Ed¬ 
ward  Hart,  Jr.,  manager  of  the  Western  Union 
office  in  the  airplane  hangar  facing  the  field, 
seems  to  be  the  first  to  have  flashed  the  news. 
Standing  at  the  door  of  the  hangar  watching  the 
ship  land  he  saw  the  explosion  and  wrote  on  his 
teleprinter  to  the  New  York  office:  “To  wire 
chief — airship  Hindenbturg  just  now  exploded 
and  burned.”  His  message  was  not  believed 
and  had  to  be  explained. 

Among  the  victims  of  the  disaster  was  Bldward 
H.  Douglas,  manager  of  the  German  office  of 
McCann-Blrickson,  Inc.,  at  Frankfort. 

Only  newspaperman  listed  among  the  passen¬ 
gers,  Dr.  Birger  Brinck,  an  aviation  editor  from 
Stockholm,  Sweden,  died  in  the  flaming  hulk. 
He  was  among  the  “tentatively  dead”  in  the 
first  list  and  later  his  death  was  confirmed. 

Breaking  without  warning  and  early  in  the 
evening  when  the  flow  of  news  is  not  so  heavy, 
the  story  of  the  Hindenburg  disaster  is  one  of 
amazing  coordination  in  all  offices. 

However,  for  hours  there  was  great  confusion 
around  Lakehurst.  The  number  of  casualties 
could  not  be  determined  for  some  time.  One 
reporter  Mrrote,  “The  injured  were  scattered 
among  hospitals  in  six  nearby  towns,  while  re¬ 
porters  were  locked  in  the  press  room  at  the 
naval  hangar,  and  forbidden  to  circulate  in 
quest  of  news.” 

Original  estimates  placed  tlie  dead  at  100 
while  later  semi-official  reports  varied  from  19 


Berlin  bureau,  was  assigned  to  inter¬ 
view  the  German  survivors.  Morris 
gathered  opinions  of  airship  experts 
and  investigation  preparations;  Holies 
handled  general  description  of  the 
disaster;  Wright  covered  removal  of 
dead  and  injured  and  morgue  scene; 
Beale  and  Stansbury  went  to  hos¬ 
pitals;  Frankish  compiled  casualty  lists. 

Two  UP  men  who  had  ridden  on  the 
Hindenburg  contributed  special  stor¬ 
ies.  H.  R.  Ekins,  who  last  October 
made  part  of  his  round-the-world 
flight  on  the  airship,  wrote  of  talk 
among  passengers  of  the  possibility 
of  fire  last  year. 

Webb  Miller,  European 


JUDGE  EXCUSES  BOYS  Tn 
SELL  CRASH  EXTRAS 

SEIATTLE  newspapers  ha«e  | 
friend  in  Superior  Judge  LT 
Ronald. 

On  May  6  he  was  presidiag  a 
a  hearing  arising  over  trouble  be 
tween  rival  factions  of  the 
boys’  Union,  when  word  came  d 


news  man-  papers  may  he  excused  imtnedi. 
ager,  had  come  to  the  United  States  atrly.” 

last  year  on  the  Hindenburg’s  maiden  More  than  half  the  witneiief 

voyage  and  in  a  dispatch  from  Lon-  artd  litigants  hurriedly  left  md 

don  revealed  that  he  had  been  warned  tbe  hearing  was  recessed  a  hlf 

by  a  mysterious  phone  call  to  stay  hour  earlier  than  usual, 

off  the  Hindenburg  on  its  first  trip 

“because  something  is  going  to  happen  - - ~— 

when  it  reaches  New  York.”  down  to  get  Myers’  plates  and  to  3 

f,  _  c  —  an  -JL  ,  iwc  irfiotographers  and  transmisJ 

Carver  Sent  Flash  to  INS  operators  to  Lakehiu-st.  A  portal 

International  News  Service  received  wired  photo  department  was  set  up  i 
its  first  flash  from  Lawton  Carver,  and  the  field.  Pictures  caught  the  fij 
Universal  Service  was  protected  by  edition  of  the  New  York  Hmes 
W.  W.  Chaplin,  both  of  the  New  York  As  Wide  World  was  bringing  p< 
staff  sent  down  for  routine  coverage;  tures  into  New  York  by  wire  a 
Both  services  dispatched  large  staffs  plane,  the  editorial  staff  of  the  N- 
to  the  scene  and  INS  coverage  was  York  Times  Rotogravure  Sectka  w 
supervised  by  James  Kilgallen.  INS  being  mobilized.  The  roto  had  ga 
held  its  trunk  wires  open  until  9:30,  to  press  Thursday  morning,  but 

r - -  soon  as  the  first  fire  pictum  w( 

_  available,  a  new  first  page  was  itu 

3*’'^  rushed  to  the  plant,  a  n 
^  cylinder  was  etched  and  the  fi 

substituted.  The  roto  staff  tl 


Lieutenant  George  Watson,  of  the  United  States  Navy,  liaison  officer  of  the  naval 
air  station  at  Lakehurst,  N.  J.,  reads  off  the  latest  official  listing  of  dead  and 
injured  of  tbe  Zeppelin  Hindenburg  disaster  to  assembled  reporters. 

to  80.  "The  Government,  fearful  of  spondent,  and  Joseph  McEvoy,  of  the 
international  complications,  clamped  Trenton  bureau,  were  dispatdied  to 
down  a  censorship  lid  as  tight  as  any  Lakehurst  by  automobile.  William  F. 
imposed  in  wartime.  Spectators,  the  Carter  was  called  from  Atlantic  City, 
press  and  officials— save  those  of  the  William  Wight  of  the  Washington  bu- 
Govemment — were  barred  from  the  reau  who  was  in  Princeton  visiting 
scene  of  the  disaster.  Squads  of  armed  friends,  called  Newark  and  volun- 
Marines,  sailors  and  Coast  Guards  teered  to  help  and  went  there  to  write 
the  same  re-  background.  Also  to  the  Newark  bu¬ 
reau  went  Samuel  G.  Blackman,  Wil- 
and  the  reporters  ham  A.  Kinney  and  Gregory  Hewlett. 

Richard  V.  Wall,  of  the  Philadelphia 


patrolled  the  grounds,’ 
porter  said.  But  the  wreckage  was 
no  longer  news  <  '  ' 

found  their  stories  in  the  investigation 
rumors  and  the  hospitals. 

Rau  Stood  At  Open  Phone 

One  of  the  first  flashes  of  the  dirigi¬ 
ble’s  destruction,  was  sent  by  Herbert 
Rau  to  Standard  News  A^ociation, 
which  covers  the  New  York  metropoli¬ 
tan  area  for  dailies  in  that  city.  Rau, 
on  an  open  telephone  line  to  give  the 
exact  moment  of  arrival,  saw  a  prosaic 
scene  transformed  into  one  of  holo¬ 
caust  from  his  distant  post  at  the 
hangar  and  startled  his  desk  with  the 
terrific  news  as  it  unfolded  before  his 
eyes.  Rau  is  city  editor  of  the  Lake- 
wood  (N.  J.)  Times. 

“The  whole  damned  thing’s  afire,” 

Rau  shouted  at  7:24  p.m.  to  Gerald 
Murray,  manager,  and  Thomas  J. 

Kelly,  night  editor,  cis  the  Standard  Hugh  Wagnon  of  New  York  went 
News  office  awaited  the  arrival  flash  Lakehurst  A.  W.  Wilson  joined 
on  a  dual  phone  system.  ^ 

Just  outside  the  hangar,  Rau  said. 
were  Robert  Okin  covering  Associated  boun 
Press  for  a  landing  flash;  also  George  rival- 
Mawhinney,  Philadelphia  Inquirer; 

Pat  O’Brien,  PhUadelpbta  Record;  Tom  «irove  from  New  York,  Washington 
Lewis,  Philadelphia  Bulletin,  and  Rob-  and  Philadelphia, 
ert  Novins,  assisting  Rau  for  Standard 
News. 

As  the  disaster  unfolded  in  the  From  New  York  went  Julius  Frand-  _ ,  _  _  _ 

distance  all  rushed  to  the  hangar  sen,  who  was  in  charge  of  the  story,  Arthur  Sasse  who  flew  down  to  Lake-  nished  to  Lakehurst  by  plane.  1 
press  room’s  two  phones  and  five  George  H.  Beale,  Theon  Wright,  Ever-  hurst  from  North  Beach  Airport.  Merta  and  Arthur  Fellif,  and 
telegraph  wires,  with  Rau  already  on  ett  Holies,  Edwanl  W.  Beattie,  Jr.,  and  Samuel  Myrars,  manager  of  the  other  staff  men,  were  sent  by  aii< 
one  phone  and  one  wire  (^n  for  Edward  Stansbury.  Joe  Alex  Morris  Philadelphia  bureau  for  Wide  World  bile.  An  air  shuttle  service  was  1 
Okin’s  expected  arrival  flash.  flew  from  Washington  and  Jack  Photos,  was  also  on  the  spot  for  tained  between  Lakehurst  and 

Rau  said  the  other  newsmen  quickly  Frankish  was  sent  from  Philadelphia,  routine  coverage.  After  the  destruc-  ark  for  pictures  and  at  dawn  J 
arrived  from  the  disaster  scene  “like  Beattie,  recently  returned  from  the  tion  of  the  ship,  planes  were  sent  Boyle  flew  over  the  scene  for 
a  mob  of  flies  riishing  for  honey.” 

All  were  frantic  to  get  a  tiun  at  the 
scant  transmission  facilities  and  some 
dashed  elsewhere  to  get  out  their 
flashes.  Within  a  short  time  naval  au¬ 
thorities  commandeered  the  two  tele¬ 
phones  for  hospital  calls  and  reporters 
were  imder  severe  hardships  in  get¬ 
ting  their  stories  out. 

The  Associated  Press  had  sent 
Okin  from  the  Trenton,  N.  J.,  bureau 
on  the  routine  assignment  He  had  or¬ 
ders  to  file  to  Newark  and  with  him 
went  cameraman  Murray  Becker  of 
New  York.  The  AP  claims  that  their 
first  bulletin  of  the  disaster  was  flashed 
across  the  country  one  minute  after 
it  happened.  J.  C.  Stark,  chief  of  the 
Newark  bureau,  handled  the  story 
from  there. 

Ronald  Dixon,  Trenton  AP  corre- 


bureau,  in  the  Lakehurst  vicinity,  — ^ 

started  covering  the  hospitals.  ^  ^ 

,  _  “  ,  „  ,  ,  *-  -■  -  stitution  was  made  150,000  copies  1 

Mark  Barron  New  York  day  city  T  roto  section  had  been  ran  z 

^itor,  Mapr  Elizabeth  Plummer  and  those  copies  went  out  to  more  dista 

Arthur  Calnan  went  down  from  New  points.  Then  110,000  more  were  r 

York  m  a  taxi  with  Wirephoto  techni-  with  the  Hindenburg  page  one 

Clans.  Gladwin  C.  Hill  and  J.  M.  with  the  original  pages  two  ^ 

Roberts  went  to  Newark.  three.  The  remaining  546,000  eopd 

Three  New  York  photographers  were  of  the  roto  had  the  three  full  H 

sent  down  by  plane  after  the  flash  of  disaster  pictures, 

came  Harold  Harris,  Anthony 

Camerano  and  Thomas  Sande;  and  Took  Pictures  ‘"Instinctie^y’^ 

Jules  Schick  went  by  car  from  Phila-  W.  B.  Springfield,  Acme  Newspi 

delphia.  Portable  Wirephoto  equip-  tures-NEA  Service  photograph 

ment  was  set  up  in  a  garage  at  Lake-  was  another  of  the  original  group  1 

wood.  On  Friday,  Walter  Durkin  and  the  scene.  In  an  NEA  Service  sti 

Louis  Johrden,  photographers,  were  .  ..  j-  r  .■  u-  j  Springfield  wrote,  “Instinctivdr 

An  eye-witness  recordmg  of  the  Hinden-  t  _ 

burg  crash  was  made  by  Herbert  Morri-  Pictures  I  ^t 

son,  announcer  for  WL^  Prairie  Farmer  ond  ^ot  ]ust  as  she  buckled  m  t 

station,  Chicago,  (at  left)  Charles  "“dffie.  Somehow  I  kept  the 

Nehlsen,  engineer,  who  operated  port-  mucking  as  the  big  ship  slot 
able  transcription  apparatus.  dropped.  About  50  feet  from  ’ 

ground  the  bow  burst  in  the  midc 

After  the  first  flash  he  was  an  hour  and  a  half  overtime,  to  dear  Men  and  women  were  dropi^  ' 

joined  by  eight  men  who  flew  and  details  of  the  stcary.  of  the  flames,  rimning  with  clof 

Samuel  Shere,  staff  cameraman  of  ablaze.  TTie  whole  thing  wto  ju* 
International  News  Photos  on  the  nightmare,  but  somehow  I  kqit 
scene  of  the  chsaster,  later  received  taking  pictures.” 

N.  Y.  Men  Rushed  to  Scene  assistance  from  Mack  Barron,  Samuel  Two  other  Acme  men,  Louis  Rt 

Goldstein,  Samuel  Schulman  and  hardt  and  Charles  D.  Corte,  v 
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All  other  cameramen  were  ®Wcj 
send  their  first  batch  of  fire  pietw 
back  to  Newark  airport  in  cart  | 
Miss  Pat  O’Malley,  press  ag«it  s 
American  Airlines,  vdio  was  th 
with  a  transport  plane  to  fly  som* 
the  incoming  dirigible  passengen 

Pictures  tdcen  by  Gus  Pasquard 
of  the  Philadelphia  Evening  Ledff 
were  introduced  early  this  vieek 
the  Department  of  Commerce  inqu 
(Contmwed  oi»  page  46) 


Editor  &  Publisher  for  May  15,  1937 


blazing  airship  “CHASED”  NEWSMEN 

All  Fled  from  Its  Path  as  Hindenburg^  Fell,  Writer  Says — Lack  of  Phones  Hampered  Press — 
Latecomers  Risked  Shooting  to  Enter  Lakehurst  Field 

j4|fOLD  it  to  a  column,  or  less.” 
ll  TTiose  were  my  city  desk 


iMtructions  when  I  was  given  an 
overnight  a  s  - 
signment  May  5 
to  cover  the 
Hindenburg’s  ar¬ 
rival  next  day  at 
the  Lakehurst 
Naval  Air  Sta¬ 
tion  on  the  first 
of  18  scheduled 
round  -  trip 
flights  to  the 
United  States 
this  year.  There 
had  been  some 
doubt  whether  to 
send  a  reporter 


By  C.  B.  ALLEN 

Aviation  Editor,  New  York  Herald  Tribune 


C.  B.  Allen 


from  the  regular  staff  or  depend  on 
our  local  correspondents  for  the  story, 
as  was  done  last  year  after  the  novelty 
of  the  German  dirigible’s  clock-like 
North  Atlantic  shuttle  service  had 
worn  off,  but  it  finally  was  decided 
that  the  opening  trip  of  the  season 
was  worth  it,  particularly  since  a 
(infinite  announcement  might  be  forth¬ 
coming  concerning  a  joint  German- 
American  airship  service  to  be  oper¬ 
ated  with  the  Hindenburg  and  her 
nearly-completed  sister  ship,  the 
LZ-130. 

Jiut  Another  Ship  Arrival 

That  ought  to  be  enough,”  the 
city  editor  added  as  an  afterthought, 
“unless  something  unusual  develops. 
As  far  as  I  can  see  she  comes  in  and 
goes  out  just  like  a  ship  and  is  worth 
about  the  same  amount  of  news.” 

How  many  columns  the  story  finally 
ran  to  is  something  for  the  statisti¬ 
cians  to  figure  out.  Every  newspaper 
man  covering  the  Hindenburg’s  ar¬ 
rival  probably  had  about  the  same 
instructions  as  mine  and  had  made 
up  his  mind  in  advance  that  an  im¬ 
portant  “angle”  would  have  to  de¬ 
velop  if  the  story  ever  hit  the  front 
page. 

Then  some  spark  or  bit  of  flame, 
the  origin  of  which  may  never  be 
determined,  sent  the  world’s  proudest 
airship  up  in  seething  billows  of  flame 
and  smoke  and  a  “routine  arrival”  of 
the  Hindenburg  leaped  into  agonized 
streamer  headlines  all  over  the  world. 

The  Bible  story  of  the  fiery  furnace 
need  never  again  seem  incredible  to 
one  who  saw  that  inferno  of  flaming 
hydrogen  and  knows  that  nearly  two- 
thirds  of  the  97  persons  aboard  the 
doomed  airship  escaped  it  alive. 

Flamee  Buret  Near  Tail 

At  7:20  p.m.  the  first  of  her  landing 
lines — a  great  coil  of  rope,  unwinding 
as  it  came — ^hissed  down  from  the 
bow  and  struck  the  grovmd  a  couple 
of  hundred  feet  below.  Its  companion 
followed  immediately;  they  were 
seized  by  the  ground  crew  who  de~ 
ployed  right  and  left  with  these 
steadying  or  “yaw  lines.” 

Suddenly,  three  or  four  minutes 
after  her  first  line  touched  the  ground 
and  a  routine  landing  seemed  on  its 
way  to  a  routine  finish,  the  Hinden¬ 
burg  caught  fire  somewhere  in  her 
after  section.  To  me  it  seemed  that 
die  flames  broke  out  half-way  up  the 
port  side  about  a  quarter  of  the  ship’s 
length  forward  frwn  the  tail.  Other 
observers,  among  them  Commander 
Rosendahl,  plac^  the  origin  of  the 
fire  on  top  of  the  diip  near  the  tail. 

Where  it  started  was  shortly  an 
academic  point  fra:  the  flames  spread 
over  the  ^p  almost  as  quickly  as  a 
train  of  powder  bums.  No  explosion 
owurred  until  the  covering  of  the 
Hindenburg  and  her  buoyant  gas  cells 


were  nearly  a  quarter  consumed. 
There  was  simply  the  greedy  hiss  of 
an  unbelievable  mountain  of  flame, 
fed  by  7,000,000  cubic  feet  of  hydro¬ 
gen;  geysers  of  flaming  gas  and  smoke 
as  the  rich  fuel  expanded  even  faster 
in  the  terrific  heat  than  it  could  burn. 

‘’Like  Wavee  from  a  Furnace" 

So  hot  was  the  fire  that  it  beat  in 
my  face  500  feet  away  like  waves 
from  the  suddenly  opened  door  of  a 
furnace;  like  everyone  else,  I  turned 
and  fled  from  the  path  of  this  blazing 
air  monster  that  seemed  to  be  pursu¬ 
ing  us  as  the  fire-stripped  skeleton 
of  its  tail  settled  to  the  ground  and 
its  forward  section  sank  inexorably 
but  without  violence,  much  as  a  tree 
falls  in  slow-motion  pictures. 

There  were  two  explosions  at  short 
intervals  while  the  ship  was  still  in 
the  air  but  they  seemed  to  be  muffled, 
interior  blasts  and  they  neither  threw 
debris  nor  distorted  the  general  out¬ 
line  of  the  dirigible’s  metal  ribs,  now 
grinning  ghastly  and  red-hot  in  the 
flames.  A  half-dozen  other  explosions 
followed  after  the  wreckage  had  set¬ 
tled  to  the  ground,  evidently  as  fuel 
oil  tanks  were  set  off  by  the  heat,  but 
they  seemed  even  less  violent  than 
the  first. 

As  I  ran,  I  looked  at  my  watch  and 
noted  the  time  and  number  of  the 
blasts,  also  the  salient  features  of  the 
flaming  spectacle.  It  seemed  to  me 
that  no  one  could  have  escaped  the 
wreckage  alive  and  I  kept  on  nmning 
—  toward  the  big  airship  hangar  a 
half-mile  away,  the  press  room  on  its 
farther  side  and  a  telephone  or  tele¬ 
graph  wire  over  which  to  flash  news 
of  the  disaster  to  my  office. 

It  was  necessary  to  skirt  the  blaz¬ 
ing  wreckage  circuitously  to  reach 
the  hangar  and  on  the  way  I  passed 


a  veteran  flyer  of  my  acquaintance 
who  replied  to  my  gasped  opinion  that 
all  aboard  the  airship  were  lost  by 
asserting  vigorously  "There  isn’t  a 
chance  that  anyone  got  out  alive.” 

Fifteen  yards  farther  on  Leo 
Kieran,  of  the  New  York  Times,  and 
I  overtook  two  men  half  carrying  a 
third.  The  man  seemed  to  have  a 
broken  left  ankle,  was  in  a  bad  state 
of  shock  and  kept  crying  for  his  wife 
but  nevertheless  was  able  to  identify 
himself  as  James  Spahs  of  Douglas- 
ton,  L.  I.,  a  survivor  of  the  disaster. 
Kieran  and  I  ran  on. 

We  reached  the  airship  hangar  and 
the  press  room  only  to  find  the  two 
telephones  in  the  place  preempted, 
with  a  line  of  desperate  newspaper¬ 
men  waiting  at  each,  and  the  telegraph 
lines  that  had  been  promised  us  for 
7:30  p.m.  already  turned  over  to 
others. 

Drove  to  Pay  Station 

Kieran  knew  where  there  was  an¬ 
other  pay- station  phone  some  dis¬ 
tance  away  on  the  post  and  I  had  a 
car  to  get  him  to  it  so  we  took  turns 
on  it  calling  our  offices.  I  had  no  faith 
in  the  telegraph  operators’  ability  to 
clear  a  story  even  if  I  wrote  one  so 
I  gave  the  news  to  a  rewrite  man, 
Maron  Simon,  in  my  office.  He  did  a 
swell  job  except  that  he  and  the  copy 
readers  Insisted  on  having  the  Hin¬ 
denburg  “explode”  over  my  insis¬ 
tence  that  all  explosions  were  incident 
to  the  hydrogen  fire  that  consumed 
her.  Then  I  dictated  my  own  “eye 
witness”  story  over  the  phone  on  our 
electrical  transcription  system  with¬ 
out  benefit  of  previous  preparation 
and  under  rather  difficult  conditions 
caused  by  Navj'  personnel  who  were 
trying  to  appropriate  the  telephone 
for  their  own  private  calls. 


Cameramen  T ell  of  Zeppelin  T ragedy 


This  is  the  eyewitness  story  of  two 
New  York  Daily  News  photograph¬ 
ers  who  were  staring  up  at  the  silver 
Hindenburg,  getting  their  cameras 
focused,  when  the  glistening  giant  of 
the  sky  exploded  in  their  faces,  as 
printed  in  the  News.  The  two  men, 
Charles  Hoff  and  Bob  Seelig,  tele¬ 
phoned  it  from  Lakehurst  a  few  min¬ 
utes  after  they  had  seen  many  die 
in  one  of  the  worst  of  all  catastrophes 
of  the  airways. 

The  two  were  standing  near  the 
mooring  mast,  their  cameras  clicking. 
Hoff  told  his  story  as  follows: 

“It  was  about  7:15  p.m.  We  saw 
them  throwing  out  the  ropes  and 
knew  that  they  were  getting  ready 
to  moor  the  ship.  It  was  glistening 
up  against  the  dark  sky,  and  srane 
one  near  me  said:  ‘Do  you  know  that 
a  ship  like  that  picks  up  seven  tons 
of  water  in  the  rain?’ 

"A  Smart  Guy" 

“A  smart  guy,  I  thought.  Bob  was 
nearby.  I  was  practically  imdemeath 
the  mooring  mast  and  I  was  shooting 
pix  every  minute  when.  Bam! — it 
went  up. 

“Bob  was  down  the  line  further, 
near  where  the  Zep  started  to  fall. 
I  was  still  shooting  pictures.  So  was 
Bob.  There  it  went.  An  explasion, 
like  a  hollow  boom,  maybe  like  an 
explosion  of  a  firecracker  in  a  mon¬ 
strous  empty  can.  We  saw  the  flames 
lick  out  from  near  the  tail,  about  a 
quarter  of  the  way  from  the  rear. 


“It  started  down.  Tail  first.  Then 
another  explosion.  This  one  was  in 
the  middle  of  the  ship  and  the  Hin¬ 
denburg  went  up  like  a  large  ball  of 
cotton  waste  dipped  in  flame. 

Drifted  Like  Burnt  Rocket 

“It  wasn’t  coming  down  fast.  More 
like  it  was  floating,  drifting  down  like 
a  fantastic  bumt-out  rocket  shot  up 
on  the  Fourth  of  July. 

“It  started  doubling  up  as  it  fell. 
I  didn’t  think  of  the  people  on  it  as 
I  watched.  I  didn’t  think  of  the  beau¬ 
tiful  thing  I  had  looked  at  a  minute 
before.  I  only  tried  to  keep  my  hands 
from  trembling  as  I  slid  the  plates  in.” 

Bob  Seelig  got  on  the  phone: 

“I’m  nearer  to  where  it  fell  than 
Charlie.  I  tried  to  get  closer  after  it 
fell.  It  hit  rai  its  nose  and  rolled  over 
like  a  big  fish  after  it  had  been 
landed. 

“It  spread  out,  black,  striped  with 
the  gray  of  smoke  and  livid  col¬ 
ors  of  flames.  The  hunes  and  stench 
were  nauseating.  I  took  a  deep  breath, 
and  tried  to  inch  forward  vdth  the 
other  photogs.  It  gagged  me.  I  heard 
little  explosions — Chinatown  holidays 
was  the  insane  thought  that  went 
swiftly  slipping  throu^  my  head. 

“But  the  smell  was  too  mudi.  At 
50  feet  I  was  through.  I  shot  pictures 
there  as  long  as  I  could,  but  not  for 
long.  The  small,  the  gas,  and  the 
other  smells.  Then  I  saw  them  drag¬ 
ging  out  the  bodies.  The  woimded; 
the  charred  dead.” 


Ambulances  in  the  meantime  were 
streaming  over  the  field  bringing  out 
the  dead  and  injured  after  the  first 
flurry  of  heroic  rescue  work  was  over. 

Hasty  orders  were  issued  barring 
anyone  from  entering  the  Naval  Air 
Station  and  reporters  already  inside 
were  warned  by  Lieutenant  George 
Watson,  press  liaison  officer,  that  if 
they  left  to  reach  outside  telephones 
they  probably  would  not  be  able  to 
get  back  inside  the  gates  despite  their 
"official”  passes. 

"Shock  T roope"  Dispatched 
In  New  York  and  elsewhere  news¬ 
papers  were  dispatching  “shock 
troops”  by  automobile  and  airplane  to 
help  out  and  take  over  from  the 
handful  of  correspondents  who  had 
gone  to  Lakehurst  to  cover  a  “rou¬ 
tine”  Hindenburg  landing  only  to 
have  the  biggest  aviation  story  of 
years  literally  break  in  their  faces. 

Those  who  flew  got  onto  the  field 
without  argument  but  those  who 
came  by  car  were  turned  back  at  the 
gates  by  sentries  who  said  they  were 
instructed  to  shoot  anybody  who 
tried  to  get  past  them.  These  turned 
back  “defeated,”  then  scattered  up 
and  down  the  road  on  foot  a  safe  dis¬ 
tance  from  the  lights  at  the  gate  and 
scaled  the  fence  barring  them  from 
the  field.  There  weren’t  enough 
guards  to  police  the  whole  fence  so 
most  of  the  press  reinforcements 
quickly  got  through  to  the  “firing 
line”  with  no  shooting  whatever  by 
the  Navy. 

At  the  outset  it  was  purely  a  case 
of  “every  man  for  himself.” 

Within  an  hour  after  the  disaster 
the  story  was  over  so  far  as  resource¬ 
ful  individual  coverage  of  the  news 
was  concerned. 

Guard  lines  had  been  established 
and  it  was  impossible  for  reporters 
to  get  near  the  still  burning  wreckage. 

Interviewed  Survivors 
Initial  confusion  attending  the  tra¬ 
gedy  had  disappeared  as  Navy  offi¬ 
cials  got  things  organized  and  there 
was  little  newspapermen  could  do  but 
hover  about  the  fringes  of  the  dis¬ 
aster,  taking  the  names  of  survivors 
and  victims  as  they  trickled  out  piece¬ 
meal  from  official  sources  and  getting 
second-hand  accounts  of  what  had 
happened  from  eye-witnesses  and 
survivors,  many  of  whom  were  so 
dazed  and  confused  that  they  had 
only  the  most  fragmentary  idea  of 
what  had  happened. 

The  hangar  press  room  was  a  ca\il- 
dron  of  frenzied  activity  almost  from 
the  moment  the  disaster  occurred 
until  far  into  the  small  hours  of  the 
night;  it  seethed  with  reporters  and 
photographers  after  reinforcements 
from  New  York  and  Philadelphia  ar¬ 
rived  imtil  it  more  nearly  resembled 
a  subway  platform  in  rush  hour  than 
anything  else. 

Names  of  survivors  and  other  per¬ 
tinent  information  was  chalked  up  rai 
a  press  room  blackboard  as  it  was 
assembled  by  reix-esentatives  of  the 
airship’s  operators  and  naval  authori¬ 
ties.  As  each  new  piece  of  informa¬ 
tion  came  in  a  milling  rush  ensued, 
first  to  the  bulletin  Imard  and  then 
to  a  battery  of  typewriters  set  up  on 
benches  around  the  edges  of  the  room. 

Later  it  was  waiting,  waiting  fra: 
hand-outs  in  the  form  of  official  in¬ 
formation  and  semi-official  conjec¬ 
tures.  The  news  of  the  night  was 
over.  This  was  only  the  aftennath, 
to  be  hashed  over  in  words  and 
phrases  designed  to  fill  agonizing  col¬ 
umns  of  space  and  lend  “cxdor”  to 
the  story. 
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Editor  &  Publisher  for  May  15,  1937 


BANNER  NEWS  STAFF  BARS  GUILD 
IN  STAHLMAN  FEALTY  PLEDGE 


Nashville  Men  Tell  Publisher  They  Are  “Free  and  Intend  to 
Stay  That  Way'* — Statement  Combats  Reported  ANG 
Drive  to  Organize  ANPA  Head’s  Paper 


Nashville,  Tenn.,  May  is— in 
answer  to  widely  circulated  ru¬ 
mors  that  the  American  Newspaper 
Guild  was  planning  to  make  a  con¬ 
certed  drive  to  organize  the  Nashville 
Banner  as  the  result  of  the  election 
of  James  G.  Stahlman,  publisher,  as 
president  of  the  American  Newspaper 
Publishers  Association,  the  entire 
news  staff  of  the  Banner  Monday 
signed  and  presented  to  Mr.  Stahl¬ 
man  a  pledge  of  their  allegiance  to 
him  and  a  statement  of  their  con¬ 
fidence  in  his  direction  of  employer- 
employe  relationship. 


22  Staff  Members  Sign 

The  document,  bearing  the  signa¬ 
tures  of  the  22  regular  staff  members, 
came  as  a  surprise  to  Mr.  Stahlman 
when  the  staff  entered  his  office  to 
present  it.  It  was  conceived  and  writ¬ 
ten  by  the  news  reporters  and  desk 
men  to  combat  the  flood  of  guild 
riunors  being  circulated  more  outside 
Nashville  than  within  the  city. 

In  the  pledge,  the  news  men  de¬ 
clared  themselves  free  and  inde¬ 
pendent  men  and  deplored  what  they 
termed  “the  manipulations  of  those 
who  dispense  with  reason  and  under 
whose  sponsorship  anarchy  has  been 
bom  as  the  offspring  of  organizations 
and  institutions  once  great.’’ 

The  pledge  is  believed  to  set  a  new 
precedent  in  the  guild  situation.  It 
was  published  in  full  in  Monday’s 
Banner. 

At  the  time  that  it  was  presented 
to  Mr.  Stahlman,  Miss  Ellaine  Wright, 
CIO  organizer  with  offices  in  Nash¬ 
ville,  announced  that  she  was  order¬ 
ing  guild  applications  for  Nashville. 
Further,  she  announced  that  she 
would  give  no  more  news  to  reporters 
who  were  not  members  of  the  guild. 

The  pledge  of  the  Banner  news  staff 
follows  in  full: 

“To  James  G.  Stahlman: 

“Rumor  has  it  that  an  effort  is  to 
be  made  to  invade  the  Banner  for  the 
purpose  of  organizing  a  chapter  of 
the  Newspaper  Guild. 


lisher  and  the  organization  he  heads, 
a  character  which  we  employes  do  not 
care  to  see  besmirched  by  the  sug¬ 
gestion  of  extraneous  influences  to 
correct  evils  that  do  not  exist. 

“We  recognize  the  insidious  nature 
and  ominous  portent  of  current  move¬ 
ments  designed  to  stir  class  hostilities 
by  hymns  of  hate;  of  masses  feeding 
at  a  poisoned  trough. 

“We  deplore  the  manipulations  of 
those  who  dispense  with  reason  and 
under  whose  sponsorship  anarchy  has 
been  bom  as  the  illegitimate  offspring 
of  organizations  and  institutions  once 
great. 

“Thus  minded,  we  deem  our  attitude 
as  doubly  that  of  loyalty  and  we  re¬ 
affirm  our  allegiance  to  our  publisher 
and  the  principles  of  independent  men 
free  and  by  the  grace  of  God  deter¬ 
mined  to  stay  that  way.” 

The  pledge  was  signed  by  the  22 
members  of  the  editorial  st^. 

After  receiving  the  pledge,  Mr. 
Stahlman  issued  the  following  state¬ 
ment: 


Aimed  As  '"Coercive  Wedge" 

“In  view  of  this  report,  more  gen¬ 
erally  circulated  outside  Nashville 
than  in,  obviously  with  the  view  of  a 
showdown  on  the  labor  issue  and 
aimed  as  a  coercive  wedge  against  the 
Banner  publisher  as  president  of  the 
ANPA,  members  of  the  Banner’s  edi¬ 
torial  staff  feel  constrained  to  give 
expression  of  a  few  salient  points  of 
personal  sentiment  collectively  and 
individually  held. 

“It  is  our  impression  that  Mr.  Stahl¬ 
man  is  capable  of  directing  the  em¬ 
ployer-employe  relationship  of  his 
own  organization  without  recourse  to 
foreign  agencies,  even  those  incor¬ 
porating  the  beatitudes  and  platitudes 
of  the  new  dispensation. 

“We  recognize  the  fundamental 
honesty  of  our  publisher  in  his  deal¬ 
ings  with  us;  his  willing  cooperation 
in  matters  pertaining  to  our  personal 
welfare;  his  ready  understanding;  his 
spontaneous  interest  in  all  events  af¬ 
fecting  the  lives  of  any  and  all  who 
labor  here  with  him. 

“There  has  been  no  time  within  the 
memory  of  the  undersgined  that  he 
refused  a  fair  hearing  on  any  proposi¬ 
tion  laid  before  him;  no  time  that  an 
employe  could  not  get  an  audience 
with  him  with  full  assurance  of  cor¬ 
dial  and  courteous  treatment  and  re¬ 
dress  of  any  justified  grievance. 

“These  proven  policies  are  his  by 
more  than  reputation.  They  are  in¬ 
grained  in  the  character  of  the  pub- 


lowa  Radio  Libel  Law 


EDITOR  &  PUBLISHER 
CALENDAR 

May  17-18-19  — S.N.P.A.  an¬ 
nual  convention.  Hotel  Arling¬ 
ton,  Hot  Springs,  Arkansas. 

May  18-19  —  Inland  Daily 
Press.  Assn.,  spring  convention, 
Hotel  Sherman,  Chicago. 

May  20-22  —  Catholic  Press 
Association,  annual  meeting, 
Rochester,  N.  Y. 

May  24  •  June  1  —  Georgia 
Press  Assn.,  annual  convention 
and  Havana  trip,  starting  from 
Adel. 

May  25-27 — Proprietary  Assn, 
annual  convention.  Hotel  Bilt- 
more.  New  York  City. 

May  28-29  —  Third  annual 
Pennsylvania  Press  Conference, 
State  College,  Pa. 


BAILLIE  SEES 
FOR  “INSULATION 


NEED!  0| 
ION”  '  I\ 
Tre 


Newspapermen  Must  Resist  Props.  • 
ganda  and  “Subtle  Persuasiea,** 
He  Says  in  Sigma  Delta  Cki 
Founders  Day  Message 


Business  Leaders 

Honor  J,  G.  Stahlman 


Staff  Loyalty  Never  Doubted 

“I  am  not  surprised  that  the  mem¬ 
bers  of  the  staff  have  done  this,  be¬ 
cause  there  has  never  been  the  slight¬ 
est  doubt  in  my  mind  as  to  their 
loyalty,  not  to  me,  but  to  the  institu¬ 
tion  they  and  I  represent. 

“Having  grown  up  in  the  news  room 
myself,  I  know  the  spirit  which  per¬ 
meates  the  Banner  editorial  staff  and 
which  is  instilled  into  them.  They  not 
only  have  that  background  of  loyalty 
to  the  high  profession  which  they  rep¬ 
resent,  but  a  long  record  of  observa¬ 
tion  of  the  highest  traditions  and 
ideals  of  the  great  profession  they 
follow. 

“They  love  freedom  in  all  its  im¬ 
plications.  Not  simply  the  right  to 
think,  speak  and  act  as  individuals 
and  as  newspaper  men  and  women, 
but  they  also  love  that  freedom  which 
gives  them  the  right  to  work  as  indi¬ 
viduals  without  coercion  from  or  al¬ 
legiance  to  any  individual  or  organiza¬ 
tion  outside  what  we  are  pleased  to 
call  our  own  Banner  family.” 


Protects  Stations 

Des  Moines,  Iowa,  May  12— Iowa 
radio  stations  are  protected  against 
libel  suits  arising  from  “ad  libbed” 
remarks  of  a  defamatory  nature  ut¬ 
tered  by  political  speakers  and  others 
under  terms  of  a  bill  signed  by  Gov¬ 
ernor  Nelson  G.  Kraschel.  The  new 
law  specifies  that  stations  are  pro¬ 
tected  against  such  suits  for  damages 
if  they  first  “exercise  due  care  to  pre¬ 
vent  the  publication  or  utterance  of 
such  statements  in  such  broadcast.” 

The  bill  was  introduced  quietly  by 
Representative  Dewey  Goode  of  Davis 
County  and  was  passed  and  signed 
with  little  public  notice.  A  section 
of  the  law  refers  to  non-applicability 
to  any  present  suits.  Only  suits  now 
pending  are  actions  against  Central 
Broadcasting  Company  (WHO  Des 
Moines)  and  the  Iowa  Broadcasting 
Company  (operated  by  the  Des 
Moines  Register  and  Tribune)  for 
alleged  defamatory  remarks  by  Verne 
Marshall,  Cedar  Rapids  Gazette 
editor. 


Nashville,  Tenn.,  May  14  —  More 
than  200  of  his  fellow  townsmen  and 
distinguished  guests  from  other  cities 
hailed  the  South’s  third  president  of 
the  American  Newspaper  Publishers 
Association  in  a  testimonial  dinner  at 
the  Nashville  Chamber  of  Commerce 
tonight  for  James  G.  Stahlman,  presi¬ 
dent  and  publisher  of  the  Nashville 
Banner  and  new  president  of  the 
ANPA. 

Arranged  by  a  Chamber  of  Com¬ 
merce  committee  headed  by  John 
Sloan,  president  of  the  Cain-Sloan 
Company,  Nashville  department  store, 
the  dinner  was  a  rousing  “welcome 
home”  to  the  44-year-old  publisher 
who  has  been  in  the  newspaper  busi¬ 
ness  in  Nashville  for  24  years,  as  were 
his  father  and  grandfather  before  him. 

New  Paper  Industry  Hailed 
In  addition  to  celebrating  Mr. 
Stahlman’s  election,  the  dinner  also 
took  cognizance  of  the  new  pine  news¬ 
print  industry  opening  up  in  the 
South,  in  which  Mr.  Stahlman  has 
played  a  leading  part. 

Under  the  leadership 
Tupper,  Nashville  civic 
toastmaster,  a  number 
speakers  outlined  Mr. 
career  as  citizen  and  newspaper  pub¬ 
lisher.  Fitzgerald  Hall,  president  of 
the  Nashville,  Chattanooga  and  St. 
Louis  Railroad  and  a  fellow  Nashvil¬ 
lian,  paid  tribute  to  “Jimmy”  Stahl¬ 
man,  as  he  is  known  to  Nashville,  as 
a  citizen  and  individual.  His  career 
as  a  publisher  was  discussed  by  D. 
Hiden  Ramsey,  general  manager, 
Asheville  (N.  C.)  Citizen  and  Ashe¬ 
ville  Times.  Dr.  Charles  H.  Herty, 
noted  Savannah,  Ga.,  chemist  whose 
discoveries  and  experiments  made 
possible  Southern  newsprint,  outlined 
Mr.  Stahlman’s  work  in  developing 
this  promising  new  industry. 

To  deliver  the  invocation  opening 
the  dinner.  Bishop  James  M.  Maxon, 
head  of  the  Episcopal  Diocese  of  Ten¬ 
nessee,  came  from  Chattanooga.  Spir¬ 
itual  songs  were  presented  by  the 
Jubilee  Singers  from  Fisk  University. 

Among  the  newspaper  executives 
from  Nashville  and  other  Southern 
cities  seated  at  the  speakers’  table  was 
Silliman  Evans,  president  of  the  Ten¬ 
nessean  Newspapers,  Inc.,  and  pub¬ 
lisher  of  the  Tennessean  Newspapers. 

The  entire  news  staff  of  the  Banner 
attended  as  guests  of  Mr.  Stahlman. 


of  Vernon 
leader,  as 
of  notable 
Stahlman’s 


In  a  message  to  the  fifth  All-Io^a 
State  Founders  Day  Celebration  of 
Sigma  Delta  Chi  at  Des  Moines,  May 
11,  Hugh  Baillie,  president  of  the 
United  Press  and  national  honorary 
president  of  the  fraternity,  stated 
“there  never  was  a  time  when  the 
intelligence  and  integrity  of  the  aver, 
age  newspaperman  was  of  more  in- 1 
portance  to  the  people  of  this  country  | 
than  it  is  today.”  [ 

Message  Read  by  Furay 

Mr.  Baillie’s  message  was  read  by 
James  H.  Furay,  UP  vice-president 
and  general  foreign  manager,  who 
was  guest  of  honor  and  speaker  at 
the  celebration. 

Pointing  out  that  “it  is  upon  the 
faithfulness  of  newspapermen  to  the 
highest  standards  of  accuracy  and  im¬ 
partiality  that  the  people  must  depend 
for  their  knowledge  of  the  giett 
events  which  are  swirling  about  us, 
and  which  have  such  a  tremendous 
and  far-reaching  effect  upon  the  lives 
and  happiness  of  all,”  Mr.  Baillie’s 
message  continued: 

“We  need  more  newspapermen  who 
are  insulated  against  every  kind  of 
propaganda  pressure,  for  there  never 
was  more  propaganda  loose  in  this 
world,  than  there  is  today.  Hie  re¬ 
porter  is  exposed  to  all  sorts  of  influ¬ 
ences,  from  the  grossest  bulldozing  to 
the  most  subtle  persuasion.  Around 
every  issue  nowadays  there  spring  up 
groups,  which  have  come  to  be  called 
‘pressure  groups’  one  of  whose  prime 
objectives  invariably  is  to  gain  a 
favorable  press. 

“We  need  more  newspapermen  who 
are  stimulated  by  the  pride  of  indi¬ 
vidual  accomplishment,  who  have  Ak 
ambition  and  confidence  requisite  to 
carry  them  to  the  top,  who  have  the 
keenly  competitive  spirit  which  pro¬ 
duces  energetic  and  courageous  newi- 
papering. 
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Achievement  or  Drudgery 

“Every  newspaperman  has  his  choice 
between  a  career  of  achievement  or 
drifting  into  uninspired  drudgery. 

“We  of  Sigma  I>elta  Chi  can,  if  we 
will,  constitute  ourselves  a  tremen¬ 
dous  force  in  keeping  the  standards 
high,  the  enthusiasms  alive,  so  that< 
the  present  generation  of  newspaper¬ 
men  will  be  the  smartest,  the  most 
dependable,  the  most  responsible,  the 
most  respected,  the  most  able  and 
the  most  brilliant,  in  all  the  history 
of  journalism. 

“To  succeed  in  making  Sigma  Delta ' 
Chi  an  instrument  to  this  end  would 
be  a  powerful  contribution  to  the 
newspaper  profession  and  to  the  wel¬ 
fare  of  the  people  of  America.” 


NEW  MICHIGAN  DAILY 

The  Midland  (Mich.)  Republican, 
for  years  published  as  a  weekly,  be¬ 
came  a  daily  recently. 


HOWARD  CONFERS  IN  BUFFALO 

Charles  P.  Howard,  International 
Typographical  Union  president,  was  in 
Buffalo  this  week  conferring  with 
executives  of  the  locals  in  that  vicinity 
relative  to  the  extension  of  closed 
shop  operations  in  large  newspaper 
and  other  establishments  in  Western 
New  York. 
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NO  IP  &  P  MILL  IN  SOUTH 

In  response  to  inquiries  the  follow¬ 
ing  statement  was  made  May  H  h> 
New  York  by  the  management  oi 
International  Paper  and  Power  Com¬ 
pany:  “No  company  affiliated  with  In¬ 
ternational  Paper  and  Power  Company 
is  considering  the  construction  of  » 
newsprint  mill  in  the  south.  As  an¬ 
nounced  last  March  orders  have  b^ 
placed  by  Southern  Kraft  Corporation 
for  machinery  to  be  installed  in  an¬ 
other  new  kraft  board  mill,  but  no 
final  decision  has  yet  been  reached  as 
to  the  location  of  this  mill.” 


HEADS  CHICAGO  OFFICE 
Appointment  of  Charles  J.  Sheppard 
as  manager  of  the  Chicago  office  of 
A.  E.  Clayden,  Inc.,  newspaper  rep¬ 
resentatives,  has  been  announced. 
He  succeeds  M.  V.  Gottschalk. 


ROTO  SECTIONS  AS  PICTURE  MAGAZINES 


Tremendous  Success  of  New  Picture  Publications  Points  Way  to  Greater  Circulation  and 

Linage — Creative  Editors  Needed,  Writer  Declares 


D  OTOGRAVURE  sections  all  over  g  ANDREW  B.  HECHT,  Ph.D. 

iV  the  country  are  in  a  stage  or  ^  ’ 

evolution  if  not  revolution  which  is  eager  to  relegate  practically  all  the  ITie  average  “pretty  picture  roto” 
{raiisforming  them  from  superfluous  pictures  to  the  rotogravure  section.  reserves  its  first  and  second  page  for 
“picture  supplements”  into  picture  Consequently  the  rotogravures  had  real  or  imaginary  “news”-pictures; 
magazines  with  a  birthright  all  their  the  pick  of  the  news  picture  crop  all  carries  a  page  or  so  of  assorted  pic- 

to  themselves  and  they  more  than 
Vyhile  the  process  of  transforma-  justified  their  existence  by  concen- 

ti«i  is  well  on  its  way  and  has  al-  trating  on  news  pictures.  While  corn- 

ready  fundamentally  altered  the  petition  was  keen  between  rotos,  it  daily  pages  and  finally  may  have 

aspect  of  many  a  roto,  the  editorial  was  relatively  easy  to  obtain  exclu-  “ 

changes  were 

by  instinctive  cUid  semi-conscious 

adaptation  to  changed  conditions  and  carried  by  the  numerically  few  oppo¬ 
sition  papers  on  the 
previous  Sunday 
had  to  be  elimi¬ 
nated  from  the 
forthcoming  issue. 

The  position  of 
the  rotogravure  in 
reporting  pictorial 
news  has  been  com¬ 
pletely  reversed  in 
the  last  few  years. 


long  as  the  subject  was  “unseen”  be¬ 
fore.  The  mere  fact  of  the  possibility 
of  presenting  a  subject  in  pictures  is 
sufficient  to  attract  the  attention  of 
practically  every  reader.  He  has  a 
certain  guarantee  that  in  merely 
tures  on  art,  theater,  movie  and  dance  glancing  over  a  group  of  pictiures  he 

which  the  respective  department  edi-  will  learn  a  few  essential  facts  about 

tors  failed  to  accommodate  on  their  a  given  subject  and  while  he  may 

a  never  be  willing  to  read  a  feature 
fashion  page.  Ihe  rest  of  the  section  story  of  a  thousand  words  or  more 

brou^t  about  mostly  sive  pictures  and  the  time  element  is  devoted  to  a  “variety”  of  so-called  on  any  subject,  he  will  hardly  offer 

entered  into  the  race  only  as  pictures  “featiires”:  to  individual  featme  pic-  any  resistance  to  a  page  of  pictures 

tures  selected  primarily  for  “pretti-  which  can  be  absorbed  in  a  minute  or 

ness”  and  {ffioto- 
graphic  quality.  In 
too  many  cases 
these  pages 

are  to  ^ 

form  the  meat 
the  roto 

present  a  wild  nr 

chaos  surpris- 
unimportant 

subjects,  connected  ‘ 

by  no^ng  more 
than  the  imagina- 
of  the  layout 

man.  There  ! 

news  observe  on  any 
It  is  lucky  Sunday  of  the  year 
L  get  a  ^  pretty  dancer  fly- 

m  news  straight  into  the  \|i 

1  which,  as  mouth  of  a  yawning  Vf «  ^ 

dailies  al- 

have  bathing  beauties; 

pict^e  |re^;  ^ 

I  news  re-  breaking  away  from  MO  ■ 


A  Miniature  Mississippi.  Where 
Fioods  Are  Madv  and  Meanured 


A  roto  page  which  tells  a  complete  story.  pictorial  sideiignts  oretically  gives  the 

on  news  stones  reader  a  wide  va- 

certainly  not  by  a  clear  general  dis-  which  the  dailies  for  a  number  of  riety”  but  which  in  practice  merely  two  and  which,  in  all  probability,  will 
cussion  of  the  many  questions  in-  reasons  were  imable  to  present  does  confuses  him  and  leaves  him  empty  give  him  as  much  lasting  information 
yolved  in  replacing  a  conventional  the  roto  still  maintain  its  position  in  handed.  These  editors  are  transform-  as  the  superficial  reading  of  a  lengthy 
“pichure  supplement”  with  a  modem  the  field  of  strict  and  essential  news  ing  their  roto^avure  sections  into  feature  story  would.  Stripped  of  xm- 
picture  magazine.  reporting.  Technical  progress  has  pre-  pictorial  magazines.  A  few  had  been  necessary  detail  and  presented  in  a 

If,  however,  the  rotogravure  sec-  sented  to  the  daily  paper  the  means  producing  along  these  new  lines  long  highly  digestible  form,  the  pictorial 
tions  are  to  be  more  than  (a  rather  adequately  to  report  the  news  in  pic-  before  Life  and  other  picture  maga-  feature  is  really  the  apotheosis  of  the 
costly)  little  present  thrown  in  with  tures  if  it  chooses  to  do  so.  zines  appeared  on  the  market.  feature  story. 

the  compliments  of  the  publisher  just  Gravure,  on  the  other  hand,  still  Pictorial  featxires  are  the  mainstay  Lack  of  space  in  rotogravures  as 
to  increase  the  bulk  of  the  Sunday  remains  a  vastly  superior  reproduc-  of  the  modernized  rotogravxire  sec-  well  as  in  magazines  was  the  ini- 
paper,  if  they  are  to  compete  success-  tion  process  to  halftones  on  news-  tion.  Not  single  feature  pictures  of  tial  objection  agcunst  photo- 
fuUy  with  picture  magazines,  retain  print.  Ilie  same  technical  superior-  the  kind  the  “pretty  picture  roto”  features. 

and  develop  reader  interest,  sell  ity  which  led  to  the  establishment  of  uses,  but  ctxnplete  feature  stories  told  Magazine  editors  were  reluctant  to 
newspapers  and  regain  their  pre-de-  rotogravures  has  given  them  a  pro-  in  pictures.  The  endless  variety  of  “sacrifice”  the  necessary  space  and 
pression  volume  of  advertising,  these  longed  lease  on  life  at  a  time  when  feature  subjects,  some  of  which  the  roto  editors  objected  to  dropping  their 
questions  of  re-vitalizing  the  roto-  their  original  purpose,  reporting  the  newsreels  have  already  tapped  for  “pretty  picture”  variety.  But  while 
grawire  sections  are  well  worth  look-  news  in  pictures,  has  ceased  to  exist,  their  own  style  of  animated  pictorial  the  average  magazine  editor  may 
ing  into.  And  it  is  the  same  technical  excel-  features,  is  open  for  this  new  medium  have  been  right  insofar  as  he  consid- 

Originally  the  rotogravmes  came  lence  which  brou^t  about  the  second  of  feature  “writing.”  ered  printing  stories  the  main  object 

into  existence  at  a  time  when  the  phckse  in  rotogravure  development.  The  essence  of  the  pictorial  feature  of  his  magazine,  the  roto  editor  ral- 

■nechanical  means  of  illustration  did  the  period  of  the  “pretty  picture  is  the  dissolution  of  a  featxire  subject  lied  to  the  defense  of  a  hybrid  which 
not  permit  the  adequate  daily  repro-  roto.”  into  a  sequence  of  pictures  each  of  the  law  of  the  survival  of  the  fittest 

duction  of  news  pictures  in  black  and  We  are  at  the  end  of  this  i)eriod,  which  should  express  an  important  is  slowly  eliminating, 
white  simultaneously  with  the  run-  even  though  some  do  not  realize  it.  part  of  the  feature  story.  The  ideal  For  it  is  obviously  to  the  advantage 
ning  news  report.  Halftone  cuts  were  The  next  period  which  has  already  pictorial  feature  would  consist  of  a  of  the  roto  sections  to  find  once  more 
relatively  expensive,  so  slow  to  manu-  begun,  though  not  as  consciously  as  group  of  completely  self-explana-  a  field  all  their  own  and  to  free  them- 
facture  that  they  rarely  caught  up  could  be  expected,  is  that  of  the  pic-  tory  pictures,  making  captions  super-  selves  from  the  appearance  of  a 
with  the  same  day’s  paper  and  their  ture  magazine.  fluous.  makeshift  product  based  frequently 

an>6arance  on  newsprint  was  too  It  is  only  natural  that  a  pictorial  This  ideal,  of  course,  can  be  realized  on  either  absent  or  simulated  editor- 

poor  to  justify  their  wider  use.  publication  should  give  due  consid-  only  rarely.  But  the  next  best  j^oto-  ial  principles.  If  there  were  any 

The  infinitely  superior  reproduc-  eration  to  pictorial  values  and,  occa-  feature  is  definitely  the  one  that  needs  doubts  left  regarding  the  general  ap- 
tion  in  gravure  was  resorted  to  in  sionally  at  least,  prominently  display  a  minimum  of  captions  to  connect  a  peal  of  pictorial  features,  the  jAe- 
orfer  to  fill  the  definite  demand  for  pictures  for  the  sole  reason  of  their  well  rounded  out  selection  of  expres-  nomenal  success  of  the  independent 
pictures.  At  the  same  time  many  edi-  pictorial  beauty,  with  the  diminishing  sive  pictures.  picture  magazines  definitely  destroyed 

tors  considered  this  demand  as  freak-  importance  of  the  roto  as  a  medium  Even  when  the  feattire  subject  is  them.  If  picture  magazines  sell  them- 

ish  curiosity,  as  something  incompar-  of  news  pictures,  however,  the  stress  already  known,  a  pictorial  featxure  selves,  then  picture  magazine  sec- 
ably  less  legitimate  than  interest  in  had  almost  entirely  shifted  to  “pretty  story  on  the  subject  will  still  be  a  tions  should  even  more  easily  sell 
news,  and  they  were  willing  if  not  pictures.”  revelation  to  the  average  reader  as  (Continued  on  page  50) 
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PROPAGANDA  DRIVE  TO  TAKE  BEER 
FOUNDATION’S  $1,000,000  A  YEAR 

Joint  Paid  Advertising  Campaign  “Not  in  Best  Interests  of 
the  Industry”  at  Present — $250,000  for  Salaries, 
Including  $75,000  to  Bernays 


Time  Copy  from  China 
Reaches  IS,  Y.  in  9  Days 


LEE  EASTMAN  ACTING 
HEAD  N.  Y.  AD  CLUB 


joim  raia  Advertising  campaign  "Wot  in  tSest  Interests  or  to  Editor  &  Publisher,  dated  April  27, 
the  Industry”  at  Present — $250,000  for  Salaries,  be  considered  a  traU-blazer  for 

I  I  J*  e-TB  1.  D  news  copy  out  of  the  Far  Blast.  It 

Including  $75,000  to  Bernays  traveled  by  the  first  regular  sched- 

UNlTED  Brewers  Industrial  Foun-  industry  and  beer  as  a  beverage  to  ^ans-Pacific  a^  mail 

datinn— formallv  laimrbpd  last  th..  American  niihli/-  Our  Shanghai  tO  San  FranClSCO  and 


A  mailed  dispatch  from  Shanghai  Lowell  Thomas,  New  Presideat.  Ai 
EDnoR  &  Publisher,  dated  April  27,  Coronation— H.  B.  U  ‘ ' 

ay  be  considered  a  trau*blazer  for  ^  . 

JWS  copy  out  of  the  Far  East.  It  Quatte  Retires  as  President, 
aveled  by  the  first  regular  sched-  Declines  Directorship 


Lee  J.  Eastman,  head  of  the  Pack- 


.Ki-  "  V  A  ^  u  puuiii.  if  it  ^e„t  by  ocean  liner  by  ''•ew  xorK,  loiiowing  the  an- 

I  v^y  of  Japan  and  i^rhaps  Honolulu  the  club  May  a 

present,  to  use  other  than  paid  through  other  than  paid  channels  has  ;  ,  Lowell  Thomas,  writer  and  radin 

channels.”  been  laid,  such  steps  are  not  in  the  Unless  China-Amencan  cable  and  commutator,  was  elected  nresUpni 


‘  present,  to  use  other  than  paid  through  other  than  paid  chanr 
channels.”  been  laid,  such  steps  are  not 

In  other  words,  the  foundation  has  best  interests  of  the  industry, 
set  out,  with  an  anticipated  budget  of  *  •.  c  mc  » 

more  than  $1,000,000  a  year,  to  con-  ^  Pmd  Space  a  Future 

centrate  on  getting  free  and  favor-  “We  do  believe,”  Mr.  Bernays  added. 


radio  rates  are  reduced  it  was  nointed  was  elected  president,  cJved . 

ramo  rates  are  r^uced  it  was  pointed  i^  present  attending  th*  If ^ 

'  L  British  coronation.  Mr.  EastiW^ 

should  be  advantag^us  for  American  vice-president  of  TeS 

ne^papers  whe^  Chma  corres^nd-  ^rier.  Theater  Program 

Ante  nan  iica  tna  nnnA-a.wAAlr  atr  ®  vAJr»  ■  it 


— —  o-- - o - -  - - —  ’  f-  -  ,  .1  ,  .  AvciAkjAi  AAAei.  Aii«rai.ci  A  1  UKrcun  Llnp. 

able  publicity,  particularly  from  the  that  after  significant  and  interesting  cJ'ff  ran  use  the  once-a-week  air  poration,  treasurer'  and  H  B  i-_ 

_  _ _  u _ mail  fnr  AVArvtniner  nut  tna  nnttaet  ^ 


newspapers.  developments  have  been  brought  mail  for  everything  but  the  hottest  3^^  J.  J.  Clark,  members  of 

To  be  sure,  the  brewers  nationally  about  they  might  be  projected  to  the  breakmg  news.  board.  Mr.  LeQuatte,  retirint 

spend  a  total  of  about  $4,000,000  a  public  for  further  acceptance  through  - -  president  of  the  club,  declinedto 

year  in  newspaper  advertising.  For  paid  advertising  space.  This  is  a  serve  on  the  board,  saving  that  k. 

virtually  all  the  brewers  who  adver-  matter,  however,  for  future  considers-  ors^STof  ASTsubf^^  nominated  wiLut  hk 

tise  at  all^newspapere  are  the  basic  tiom  .  ^  .  Take  for  examnle  the  lasT^  Mr  SS  *™owledge  and  that  he  thought  new 

mejUum  This  is  so  from  necessity  as  The  serand  volume  consisted  pri-  Ss  autiioritira  “  show  Xt  desirable  in  the  official  famUy. 

well  as  from  choice.  marily  of  findings  in  a  survey  of  ““y®  Mr.  Thomas  will  anooint  his  s.J- 


not  use  magazines.  The  Federal  Alco- 


«  Ml  n^spape^  u..  .^.Ic  ..0^  Take,  tor  example,  the  tot.  Mr.  Bar-  knowl^a  »d  that  he  toougM 

:^rfr.^ch^c“  mSfyT^dta^  r„  r™;fey%  ^  aujhorite  to  show  wS 

With  few  exceptions,  the  brewers  “group  leaders”  nationally— editors,  the  caloric  i^ue  of  ^r  is  ^most  as 
sell  regionally  or  locally.  They  can-  educators,  clergymen,  lawyers,  busi-  as  milk;  ^at  it  mds  diction  _ ,  .  _ 

not  use  magazines.  The  Federal  Alco-  ness  executives,  club  women,  farm  ,y  m‘®®tmg  a  feeling  of  well  being  L.  Edwin  Gdl  Retigne 

hoi  Administration  does  not  encourage  and  labor  leaders,  etc.— with  56  pages  *  **  increases  the  sroretion  it  was  announced  that  L.  Edwin 

their  use  of  the  air.  Outdoor  can  of  detailed  replies,  minus  names.  to  digration  ^ ) ;  that  Gill,  secretary  and  assistant  to  the  club 

hardly  tell  an  adequate  “story.”  Of  all  the  replies  received,  71  per  ^  replacra  lost  body  salts  ;  acts  as  president,  who  succeeded  Charles  C. 

cent  thought  repeal  had  brought  in-  \®  cholera  and  t^hoid  germs  ;  Green  upon  the  latter’s  resignation  to 

Preee  H^ped  Legalixe  Beer  creased  social  problems.  Fifty-nine  stimidates  the  flow  of  milk  in  preg-  accept  the  secretaryship  of  the  New 
Besides,  neiirepapers  not  only  played  per  cent  thought  that  increased  con-  ®^®cy,  and  is  non-fattening.  York  World’s  Fair,  had  tendered  ha 

a  leading  part  in  bringing  about  legal-  sumption  of  light  wines  and  beer  as  Can’t  Get  Drunk  on  Beer  resignation  to  take  immediate  effect 


ization  of  beer,  but  continue  to  play  substitutes  for  hard  liquor  would  not 


ness  executives,  club  women,  farm  ^y  creating  a  feeling  of  well  being  L.  Edwin  Gill  Reeigne 

and  labor  leaders,  etc. — with  56  pages  **  increases  the  sroretion  it  was  announced  that  L.  Edwin 

of  detailed  replies,  minus  names.  fo  digration  ^ ) ;  that  Gill,  secretary  and  assistant  to  the  club 

Of  all  the  replies  received,  71  per  replacra  lost  body  salts  ;  acts  as  president,  who  succeeded  Charles  C. 
cent  thought  repeal  had  brought  in-  f.®*.*®  cholera  and  t^hoid  germs  ;  Green  upon  the  latter’s  resignation  to 
creased  social  problems.  Fifty-nine  stimidates  the  flow  of  milk  in  preg-  accept  the  secretaryship  of  the  New 
per  cent  thought  that  increased  con-  ®^®cy,  and  is  non-fattening.  York  World’s  Fair,  had  tendered  his 

sumption  of  light  wines  and  beer  as  Can’t  Get  Drunk  on  Beer  resignation  to  take  immediate  effect, 

sub^itutes  for  hard  liquor  would  not  a  *  ,u  n  j  ui  r  u  after  two  months’  vacation 


a  leading  part  in  molding  the  public  solve  these  problems.  (Thirty  per  aiiegea  proniem  oi  neer  rejoin  the  LeQuatte  Advertis- 

and  legislative  minds  of  their  areas,  cent  thought  it  would;  11  per  cent  making  people  drunk  Mr.  Bernays  Agency. 

United  Brewers  Industrial  Founda-  said  “perhaps.”)  Sixty-one  per  cent  Impossible.  Intoxication  is  ^  ^  White,  chairman.  Advertising 

tion-^eaded  by  Jacob  Ruppert,  Wil-  were  opposed  to  beer  or  liquor  adver-  f.  matter  of  having  in  oneself  m^  3j.jjj  Marketing  Forum,  of  the  club, 
ham  Piel  and  Rudolph  J.  Schaefer,  all  tising;  15  per  cent  in  favor  of  it;  21  ^1®®  resigned.  He  is  going  to  Chi- 

of  New  York— was  initiated  a  couple  indifferent.  Fifty-six  per  cent  were  “  blood.  The  capacity  of  the  (.3go  become  sales  manager  of  Wk- 

of  years  ago  to  unite  all  brewers  in  dissatisfied  with  liquor  laws  of  their  mmian  stomach  removes  completely  Stores. 

the  common  cause  of  increased  sales  states;  26  per  cent  satisfied:  18  per  possibility  of  intoxication  through  i>om  A.  Burke,  publicity  director, 
and  stability  largely  by  strengthen-  cent  satisfied,  with  reservations.  J™  consumption  of  3.2  per  cent  N3tional  Safety  Council,  Chicago,  will 


ing  the  industry  against  the  growing  ..  '  .l  , 

onslau^ts  of  the  drys,  by  disassociat-  Publithert  State  Views  publishers  learn 

ing  it  from  “hard”  liquor.  Twenty-four  newspaper  publishers  United  Brewers  Industrial 

Col.  Ruppert,  chairman  of  the  who  replied  thought  more  consump-  Foundation  probably  will  say  and 
foundation’s  board,  is  also  president  tion  of  beer,  and  less  of  hard  liquor,  the  foundation  will  say  it. 


,  ,  become  secretary  and  assistant  to 

Thus  the  nation  s  publishers  learn  j^owell  Thomas  on  or  about  June  1, 


Twenty-four  newspaper  publishers  what  the  United  Brewers  Industri^  succeeding  Mr.  Gill. 


In  his  presidential  address  at  the 
annual  meeting,  Mr.  LeQuatte  spoke 


of  the  United  States  Brewers’  Asso-  would  help  'to  solve  the  growing  so-  Whether  the  publishers  will  permit  in  terms  of  appreciation  of  the  ser- 
ciation.  and  members  of  Brewing  In-  cial  problems;  15  thought  it  would  ^mmns  to  become  the  medium  vices  rendered  the  club  by  numerous 

dustry,  Inc.,  and  American  Brewers’  not,  and  four  said  “perhaps.”  Four-  ®‘  ®  Propaganda  drive  for  this  officers  and  committeemen. 
Association,  are  contributing  to  the  teen  approved  of  beer  and  liquor  ad-  Sreat  mdustiy,  however,  appears  in- 

foundation.  A  great  deal  of  thought  vertising;  13  were  against  it;  eight  oreasingly  doubtful.  Opposes  Committee  Control 

and  effort  has  thus  gone  into  the  indifferent;  and  eight  said  their  pa-  U  publishers  become  convinced  He  stated  that  he  had  recommended 


Opposes  Committee  Control 

He  stated  that  he  had  recommended 


forging  of  the  brewers’  “united  pers  accepted  beer  advertising  only,  United  Brewers’  Industrial  Foun-  to  the  board,  and  the  board  had  ap- 

front”  Arthur  M.  East  is  executive  Women’s  groups  —  nine  to  two —  dation  is  either  a  strong-arm  or  a  proved,  the  proposal  that  from  now 

director.  were  against  beer  and  liquor  adver-  sneaking  device  by  brewers  to  steal  on  the  club  should  become  a  managed 

The  foundation’s  plans  are  based  on  tising.  Only  about  half  of  labor  their  news  columns,  the  brewers  will  club  rather  than  a  committee-oper- 


about  half 


two  volumes — 44  and  497  pages — one  leaders  who  replied  thought  the  pub-  have  lost  an  opportunity  that  may  ated  club.  The  secretary  will  be  the 


giving  recommendations  by  Edward  L.  lie  reaction  to  beer  was  favorable.  On  never  return 
Bernays,  the  other  containing  a  his-  the  other  hand,  more  farmers  ap-  The  reven' 


directing  head  of  the  club  tmder  the 


Bernays,  the  other  containing  a  his-  the  other  hand,  more  fam 
torical  study,  and  a  survey  of  public  peared  for  than  against  beer, 
opinion.  A  total  of  226  pages  were 

A  «  1  •  to  population  characteristics, 

$250,000  for  Sedartes 


the  other  hand,  more  farmers  ap-  The  revenue  which  the  publishers  direction  of  the  president,  subject 
peared  for  than  against  beer.  would  receive  from  a  cooperative  beer  only  to  the  approval  of  the  board. 

A  total  of  226  pages  were  devoted  advertising  campaign  is  not  the  major  Mr.  LeQuatte  recommended  hiring 
to  population  characteristics,  beer  and  factor.  The  point  is  that  an  advertis-  an  educational  director  on  strai^t 
liquor  regulations  and  sales,  etc.,  of  ing  campaign  must  be  more  straight-  salary  basis  to  relieve  the  heavy  bur¬ 


in  his  proposed  budget  Mr.  Bernays  the  several  states,  and  59  pages  to  the  forward  than  matter  insinuated  into  den  on  the  committee  on  educational 
listed  about  35  members  of  personnel,  history,  organization  and  methods  of  the  stream  of  news.  Its  authors  must  activities. 


with  total  salaries  of  about  $250,000.  dry  and  temperance  groups — such  as  accept  responsibility  for,  as  well  as 
That  plan  included  a  salary  of  $50,000  the  Anti-Saloon  League.  Women’s  reward  from  it. 
to  $75,000  for  the  “president.”  The  Christian  Temperance  Union.  Meth-  t  j  ,  t,  u  n  u-  t 

plan,  as  developed,  however,  has  no  odist  Board  of  Prohibition.  Temper-  industry  Itself  Criticof 

president  Col.  Ruppert,  chairman  of  ance  and  Public  Morals.  Much  of  the  criticism  against  the 


He  warned  against  “pressure 
groups”  in  club  activities,  and  par¬ 
ticularly  in  regard  to  selection  of  offi¬ 
cers.  The  best  men  for  office,  he  fdt 


the  board,  it  is  said,  has  no  salary — 
nor  does  Mr.  Piel,  vice-chairman,  nor 
Mr.  Schaefer,  treasurer.  For  “counsel 


Women  Writers  Give  Views 


Much  of  the  criticism  against  the  it  safe  to  say,  would  not  have  any 
foundation’s  program  comes,  not  from  pressure  group  urging  their  nomina- 


newspapers,  but  from  within  the 


Twenty  pages  presented  thirty-six  beer  industry  itself.  Modem  Brewer, 


tion.  He  added  later  that  he  consid¬ 
ered  it  a  mistake  for  a  club  to  pCT- 


on  public  relations” — meaning  himself  replies  from  woman’s  page  editors  of  New  York,  pointed  out  editorially  in  petuate  a  few  men  in  office,  and  that 
— Mr.  Bernays  wrote  $75,000.  This  was  newspapers  on  suggested  ways  to  get  its  March  issue  that  “paid  advertising  turnover  at  the  top  should  be  sought 
in  addition  to  “publicity  writer”  women  to  drink  and  serve  more  beer,  in  newspapers  would  be  most  effec-  instead.  His  own  resignation  as  di- 
($5,200),  “assistant  to  publicity  writer”  The  newspapers  were  of  various  sizes  tive  in  putting  over  an  industry  pro-  rector  is  in  line  with  this  belief. 


($4,000),  economic  advisors,  research  and  ranged  geographically  from  the  gram.” 

specialists,  etc.  It  was  also  in  addition  New  York  Herald  Tribune  and  Sun  Instead  of  “merely  a  few  hired  press 


to  “preparation  of  articles  by  experts. 
$25,000.” 


to  the  Palm  Beach  Daily  News  and  agents,”  Modem  Brewer  said,  the 


NEW  POST  FOR  BLACKMORE 

John  C.  Blackmore,  for  the  past 


New  Orleans  Times-Picayune  to  the  newspapers  should  have  be«i  “con-  three  years  national  advertising  man- 


TTie  printing  and  postage  bill  would  San  Francisco  Chronicle  and  Port-  suited 


be  $300,000  a  year;  “entertainment  and  land  Oregonian. 


in  developing  a  plan  for  ager,  has  been  made  associate  busi- 


improving  public  relations.  .  .  .  Brew-  ness  manager  of  the  Omaha  World- 


incidentals,”  $30,()00;  “scientific,  edu-  TTie  rest  of  the  survey  covered  such  ers  do  not  realize  the  true  status  of  Herald.  He  is  succeeded  by  Walter 

cational  or  other  conferences,”  $20,000;  subjects  as  beer  and  drunken  driving;  public  opinion.  TTiey  need  the  co-  R.  Stecher,  formerly  manager  of  the 

“research  investigations  by  appropri-  beer  production  for  30  years;  Federal  operation  and  advice  of  all  of  the  Atlanta  office  of  O’Mara  &  Ormsbee, 

ate  institutions,”  $20,000,  etc.  and  State  beer  tax  collections;  organ-  best  publishers  in  America.”  Publishers  represmtatives.  Mr. 


Inc.,  publishers  represmtatives. 


“We  have  considered  carefully  the  ization  of  State  liquor  control  author!-  The  magazine  also  noted  a  “marked  Stecher,  prior  to  his  connection  with 
advisability  from  your  standpoint,”  he  ties  and  types  of  outlets;  beer  as  a  decline”  of  beer  publicity  in  news-  O’Mara  &  Ormsbee,  was  for  a  number 

told  the  brewers,  “of  launching  at  market  for  farm  products;  “physio-  papers  since  the  foundation  program  of  years  a  partner  in  the  firm  of  Ford, 

this  point  a  direct  joint  advertising  logical  and  nutritional  value  of  was  first  bulletined  by  the  ANPA  last  Parsons  and  Stecher,  publishers  rep- 

campaign  to  sell  good-will  for  the  beer.”  November.  resentatives. 


resentatives. 


Editor  &  Publisher  for  May  15,  1937 
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l?teNERAL  LEADS  APRIL  LINAGE  GAINS 

Index  Ratings  Up  Despite  Losses  Due  to  Chrysler  Strike — Classified  Has  Biggest  Month  Since 
r  October,  1930 — Broadcasting  24.6%  Ahead 


I  By  ROBERT  S.  MANN 

K  NEWSPAPER  advertising  linage 
did  well  in  April.  The  Editor  & 
L^her  Linage  Index  rose  to  111.6, 
practically  level  with  February’s  high 
This  despite  two  handicaps — 
the  early  date  of  Blaster,  which  de¬ 
prived  April  of  any  retail  benefit  from 
that  source,  and  the  Chrysler  strike, 
V-hich  threw  a  blight  on  automotive 
iivertising  during  much  of  the  month. 

'  If  linage  did  not  keep  as  far  ahead 
iol  the  1936  line  as  in  March  and  Feb¬ 
ruary,  that  is  easily  explained  by  a 
glaxe  at  the  chart  of  actual  news- 
'  linage  on  this  page.  A  year 
I'ajo,  from  February  to  May,  1936, 
hpewspaper  advertising  was  making 
^the  sharpest  spring  climb  recorded  in 
the  last  decade. 

But  in  1937  also,  linage  has  been 
rising  rapidly,  starting  from  January 
iritead  of  February,  as  the  chart 
shows.  In  January  the  1937  linage 
»as  5.0  per  cent  ahead  of  1936;  in 
April  it  was  7.5  per  cent  ahead. 

Practically  all  divisions  of  news¬ 
paper  advertising  shared  in  the  ad¬ 
vance.  Automotive,  as  previously 
noted,  was  an  exception.  Automotive 
linage  was  a  million  and  a  half  lines 
more  than  in  March,  1937,  but  last 
year  the  April  jump  was  two  and  a 
half  million  lines.  The  missing  mil¬ 
lion  lines  presumably  is  the  measure 
of  the  strike  damage. 

On  the  other  hand,  general  adver¬ 
tising's  showing  was  better  than  any 
.  other  division’s.  In  actual  linage, 
I  general  in  April  was  a  little  below 
I  that  of  March,  but  the  difference  in 
S  number  of  days  could  more  than  ac- 
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TREND  OF  1937  NEWSPAPER  LINAGE 

(Compiled  from  Media  Records  measurements  in  53 

rities) 

19.37 

19:i0 

Pet.  o( 

E4P 

Linage 

Total  advertiginir : 

Linairc 

1936 

Index 

April  .  .  . 

131.062.131 

121,886,991 

107.5 

111.6 

March 

120.133.K02 

116,443,061 

108.3 

109.0 

Uisplay  Only 
April  .  .  . 

105.294.120 

90.330..301 

106.0 

109.0 

March 

101.601.617 

94,462,172 

107.6 

106.4 

riussified : 
April  .  .  . 

26.758.002 

22.547,090 

114.2 

123.6 

March  .. 

24.0:12.086 

21.090,879 

112.0 

121.8 

Retail : 

April  .  .  . 

71.984.927 

67.220.716 

107.1 

110.1 

March  .. 

09.292,427 

03.:t26.801 

100.4 

107.7 

Dept.  Store: 
April  .  .  . 

20.170.065 

27,002.363 

106.7 

109.4 

March  .. 

28.721.996 

26.441.177 

108.6 

109.2 

GtMieral : 

April  .  .  . 

24.134.037 

21,811,506 

110.7 

114.6 

March 

24.405.720 

22.899,021 

106.6 

108.7 

Automotive: 
April  .  .  . 

6.966,309 

7.813,168 

89.0 

March 

6.41.3,048 

5.463.212 

99.3 

Financial : 
April  .  .  . 

2,218.196 

2,487.912 

89.2 

92.8 

March  . . 

2..390.316 

2,773,078 

86.2 

90.6 

its  sweeping  advance,  according  to  the 
March  report  of  the  National  Associa¬ 
tion  of  Broadcasters,  just  issued.  The 
April  report  is  not  yet  available. 

For  March,  the  total  of  broadcast 
time  sales  was  $11,628,154,  the  highest 
for  any  month  yet.  This  was  24.6  per 
cent  ahead  of  1936,  practically  the 
same  as  February’s  25.1  per  cent  over 
1936.  The  January  margin  was  29.0 
per  cent. 

Regional  networks,  the  smallest 
classification,  made  the  only  loss.  The 
highest  percentage  of  gain  was  that 
of  national  non-network,  or  spot, 
broadcasting,  which  was  44.8  per  cent 
ahead  of  1936.  Spot  gained  almost  a 
million  dollars  in  actual  sales — prac¬ 
tically  as  much  as  the  much  bigger 


classification  of  national  networks. 
Here  are  the  figures; 

March,  March,  %  of 

1937  1936  Gain 

Natl.  Networks.  $6,344,510  $5,400,252  117.5% 
Regional  n  e  t  - 

works  .  101,944  112,546  90.6% 

Natl.  Non-Net.  3,037.000  2,097,400  144.8% 
Local .  2,144,700  1,722,170  124.5% 


R.  S.  BROWN  NAMED  EDITOR 


Total 


.$11,628,154  $9,332,368  124.6% 


Outdoor  Advertising,  Inc.,  New 
York,  announced  this  week  that  na¬ 
tional  outdoor  advertising  volume  in 
the  second  and  third  quarters  of  this 
year  will  be  the  heaviest  since  1929, 
also  that  future  bookings  are  showing 
remarkable  gains.  The  organization 
was  unable  to  give  figures,  however. 


JFMAMJJASOND 

Editor  &  Publisher  Linage  Index 

count  for  this,  and  past  years  have 
shown  bigger  losses.  General  adver¬ 
tising  in  April  was  10.7  per  cent 
ahead  of  April,  1936,  and  the  Linage 
Index  for  general  rose  almost  six 
points  to  114.6. 

In  retail  and  department  store  ad¬ 
vertising,  the  influence  of  Easter 
could  be  seen.  Last  year  there  were 
two  weeks  of  Blaster  buying  in  April, 
this  year  none.  As  a  result,  April  de¬ 
partment  store  linage  this  year  was 
only  5.7  per  cent  ahead  of  April,  1936, 
®8a^t  March’s  margin  of  8.6  per  cent. 
April  retail  linage  as  a  whole  was 
^•1  per  cent  ahead  of  April,  1936, 
sgainst  March’s  margin  of  9.4  per 
cent  TTiis  influence,  however,  was 
not  enough  to  prevent  gains  in  the 
I-inage  Index  for  both  department 
store  linage  and  retail  advertising  as 
a  vdiole. 

Classified  linage  was  the  biggest  for 
sny  month  since  October,  1930.  It 
^  14.2  per  cent  ahead  of  April, 
1936.  and  the  classified  Linage  Index 
^*od  at  123.6  —  both  figures  higher 
“tan  those  for  any  other  division. 

Broadcast  advertbing  is  keeping  up 


IntH  Paper  Directors  O,  K, 
Change  in  Capitalization 

The  board  of  directors  of  Interna¬ 
tional  Paper  and  Power  Company  has 
unanimously  approved  the  proposed 
plan  for  change  in  capitalization  for 
submission  to  shareholders  at  the  an¬ 
nual  meeting  to  be  held  in  Boston  on 
Jime  23,  R.  J.  Cullen,  President,  an¬ 
nounced  following  a  meeting  May  11. 

“Oiu:  board  unanimously  recom¬ 
mends  its  adoption  by  the  sharehold¬ 
ers,”  Mr.  Cullen  said.  “The  directors 
voted  to  set  June  23  as  the  date  for 
the  annual  meeting  and  May  21  as 
the  date  as  of  which  shareholders  of 
record  will  be  entitled  to  vote.” 

“Feri/iW”  Release  Told 
of  Zep*s  Return  Flight 

Destruction  of  the  dirigible  Hinden- 
burg  caused  the  Sutton  News  Service, 
Inc.  of  New  York  considerable  em¬ 
barrassment  when  four  days  after 
the  disaster,  Pacific  Coast  newspapers 
obtained  a  “verified”  publicity  release 
telling  of  the  successful  arrival  of  the 
craft  and  its  immediate  departure  for 
Germany. 

ITie  release  carrying  a  blurb  for  the 
Tide  Water  Associated  Oil  company, 
and  dated  “Lakehurst  May  6”  read 
in  part  as  follows: 

“As  the  812  foot  dirigible  Hinden- 
burg  settled  to  the  U.  S.  Navy  moor¬ 
ing  mast  here  early  this  morning  she 
started  another  cycle  of  trans-Atlantic 
voyages  never  equalled  in  the  long 
arduous  history  of  human  transpor¬ 
tation. 

“Leaving  again  for  Germany  at 


10  o’clock  tonight  there  was  rapid 
and  hectic  activity  required  of  the 
crews  necessary  for  the  work  of  re¬ 
loading  her  with  fuel,  oil,  and  food. 
Under  the  direction  of  Dr.  L.  W. 
Parsons,  chief  technologist  of  the 
Tide  Water  Associated  Oil  company, 
more  than  four  tons  of  oil  from  the 
Tide  Water  refinery  at  Bayonne,  N.  J., 
was  put  on  board.  •  *  *  'The  100 
per  cent  success  of  the  Hindenburg 
has  completely  established  the  prac¬ 
ticability  of  regular  ocean  travel  via 
airship.” 

In  a  notation  at  the  top  of  the 
release  George  W.  Sutton,  Jr.,  presi¬ 
dent  of  the  News  Service,  inscribed, 
“We  are  sending  you  this  story  for 
its  possible  news  value  to  you.  The 
facts  have  been  thoroughly  verified.” 


Succeeds  N.  P.  Poynter  on  Columbus 
(O.)  Citizen 

(By  tclegrath  to  Editoz  &  Publishes) 
Columbus,  O.,  May  13.  —  Robert 
S.  Brown,  chief  Washington  cor¬ 
respondent  for  the  Scripps-Howard 
newspapers  o  f 
Ohio  since  1934, 
today  was  named 
editor  of  the 
Columbus  Citi¬ 
zen,  effective  at 
once.  He  suc¬ 
ceeds  Nelson  P. 
Posmter,  who  re¬ 
signed  to  become 
associated  with 
Florida  newspa¬ 
per  interests. 

Mr.  Brown  is 
a  native  Ohioan 
and  graduate  of 
Ohio  State  University.  He  is  37  years 
old,  married  and  has  a  seven-year-old 
daughter. 

He  has  been  with  Wabash  (Ind.) 
Plain  Dealer,  as  managing  editor; 

Miami  (Bla.)  Herald,  Cleveland  (O.) 
Times,  Cleveland  (O.)  Press,  and 

Toledo  (O.)  News-Bee,  where  he 
served  firet  as  news  editor  and  then 
managing  editor.  Later  he  became 
Sunday  editor  of  the  Toledo  Times 
and  in  1932  he  returned  to  the  Toledo 
News-Bee  as  its  editor,  remaining  un¬ 
til  1934. 


Robebt  S.  Bbown 


DAILIES  INCREASE  RATES 


Higher  Charges  Set  for  Advertising 
and  Circulation 

Circulation  rates  on  the  Seattle  Star, 
member  of  the  Scripps  League,  were 
raised  May  1  from  two  cents  to  three 
cents  for  street  sales,  from  50  to  60 
cents  a  month  by  carrier  and  to  a  flat 
$4  by  mail  anywhere  in  the  state. 
H.  E.  Marshal,  general  manager,  ^id 
the  increase  was  inevitable  in  view 
of  increasing  labor,  paper  and  pub¬ 
lication  costs. 

Classified  Manager  Wes  Young  of 
the  Seattle  Post-Intelligencer  said 
classified  rates  on  that  paper  had 
been  raised  approximately  15  per  cent 
May  1.  Real  estate  rates  were  raised 
four  cents  a  line  while  other  classified 
rates  have  been  raised  from  two  to 
three  cents  a  line. 


Hotvard  Roper  Succeeds 
McGivena  on  N,  Y,  News 

Howard  W.  Roper,  has  been  named 
manager  of  the  publicity  department 
of  the  New  York  Daily  News,  effective 
immediately.  He  takes  the  place  of 
Leo  McGivena,  who  resigned  May  1  to 
join  Lennen  &  Mitchell  advertising 
agency.  New  York. 

Mr.  Roper  has  been  assistant  man¬ 
ager  of  the  publicity  department.  He 
has  been  with  the  News  nine  years. 

ENTERS  INSANITY  PLEA 

Raymond  BYench  entered  a  plea  of 
not  guilty  and  of  not  guilty  by  reason 
of  insanity  when  arraigned  at  Al- 
turas.  Cal.,  this  week,  on  charges  of 
slaying  Claude  L.  McCracken,  pub¬ 
lisher,  Alturas  (Cal.)  Modoc  Daily 
Mail,  March  25.  Trial  of  FVench, 
whose  parents  published  the  Ploin 
Dealer  and  Modoc  County  Times,  a 
rival  publication,  was  set  for  June  8. 
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News  Piracy  Charged  In  Affidavit 


By  Transradio  Suit  Defendants 


Transradio 
and  Radio 


CHARGING  that  the 
Press  Service,  Inc., 

News  Associated,  Inc.,  are  “news 
rustlers”  and  “pirates,”  attorneys  for 
the  17  defendants  in  the  Transradio 
suit  for  $1,700,000  alleging  conspiracy 
in  restraint  of  trade  filed  an  affi¬ 
davit  and  notice  of  motion  at  the 
first  hearing  of  the  case  in  U.  S.  Dis¬ 
trict  Court  in  New  York  May  10  for 
leave  to  take  depositions  of  witnesses 
who  live  at  a  greater  distance  than 
100  miles  from  New  York  and  for  an 
extension  of  time  for  this  undertaking. 


N»w  InformeUion  Obtainmd 

The  motion  was  based  upon  an  affi¬ 
davit  of  Sidney  D.  L.  Jackson,  Jr.,  of 
Baker,  Hostetler,  Sidlo  &  Patterson, 
Cleveland,  general  counsel  for  the 
United  Press  Associations,  Hugh  Bail- 
lie,  Roy  Howard,  and  G.  B.  Parker, 
and  filed  by  De  Witt,  Van  Aken  & 
Mo3mihan,  New  York  counsel,  stating 
that  on  investigation  of  the  plaintiffs’ 
organization  “we  are  now  in  pos¬ 
session  of  information  with  respect  to 
that  matter  which  will  have  a  ma¬ 
terial  bearing  upon  the  issues  of  the 
case  and  will  tend  to  negative  the 
allegations  in  plaintiffs’  bill  that  the 
news  disseminated  by  plaintiffs  re¬ 
sulted  from  the  efforts  of  their  own 
correspondents  and  not  from  pirated 
news  gathered  by  the  defendant  press 
associations  or  newspapers.” 

Counsel  for  the  other  defendents 
filed  motions  in  support  of  the  peti¬ 
tion  to  take  depositions.  The  attorneys 
are:  Harold  L.  Cross  solicitor  for 
American  Newspaper  Publishers  As¬ 
sociation,  and  £.  H.  Harris;  Cravath 
de  Gersdorff,  Swaine  &  Wood  solicitor 
for  National  Broadcasting  Company, 
M.  H.  Aylesworth  and  Frank  E.  Ma¬ 
son;  Davis,  Polk,  Wardwell,  Gardiner 
&  Reed  for  Associated  Press  and 
Uqyd  Stratton;  Manheim  Rosenz- 
weig  for  International  News  Service, 
J.  V.  Connolly  and  J.  D.  Gortatowsky; 
and  Rosenberg,  Goldmark  &  Colin  for 
Columbia  Broadcasting  System,  Wil¬ 
liam  S.  Paley  and  Paul  W^te. 

Mr.  Jackson’s  affidavit  stated:  '“nie 
importance  of  the  evidence  we  desire 
to  take  by  deposition  herewith  is  two¬ 
fold,  i.  e.,  (1)  it  will  disprove  the 
allegations  of  the  bill  herein  men¬ 
tioned;  and  (2)  it  will  prove  that 
plaintiffs  and  each  of  them,  having 
come  into  a  court  of  equity  with 
unclean  hands,  are  not  entitled  to 
equitable  relief  herein.” 


fendants  to  annihilate  competition  by 
the  plaintiffs,  upon  which  campaign 
the  present  suit  is  based.” 

Many  of  the  witnesses  named  by 
the  defendants’  attorneys  were  stated 
as  being  at  one  time  in  the  employ 
of  the  plaintiffs,  and  all  are  familiar 
with  the  manner  and  method  whereby 
plaintiffs  carry  on  their  business. 

“Each  of  said  witnesses  is  ac¬ 
quainted  with  and  will  testify  that 
such  manner  and  method  followed  by 
plaintiffs  and  each  of  them  in  gather¬ 
ing  a  very  great  quantity  of  the  news 
disseminated  by  them  (particularly 
domestic  news)  was  to  obtain  said 
news  from  newspapers  as  and  when 
the  various  editions  of  said  news¬ 
papers  first  reached  the  street  and 
began  to  be  sold  or  from  newspaper 
offices  before  publication  or  from  one 
or  more  of  the  wire  services  of  the 
defendant  press  associations  which 
were  fumi^ing  news  to  newspapers 
and  radio  stations  and  wrongfully  and 
unlawfully  disseminated  it  for  plain¬ 
tiffs’  profit  to  their  customers  as 
news  gathered  by  plaintiffs. 

“The  testimony  will  show,  as  I  be¬ 
lieve,  that  plaintiffs’  and  each  of  them 
were  at,  prior  and  subsequent  to  the 
time  this  suit  was  filed,  carrying  on  a 
business  that  is  based  upon  the  pur¬ 
loining  and  piracy  of  news  originally 
gathered  by  newspapers  or  by  the 
defendant  press  associations  and  that 
plaintiffs  are  seeking  the  protection 
of  this  court  in  an  effort  to  insiu'e 
the  continuance  of  such  unlawful 
acts  and  to  protect  them  in  the  con¬ 
tinuance  of  such  unfair  and  vmethical 
business  practices.” 


S. 


LEFT  CIVIL  WAR  FOR  U. 
LABOR  WARS 

Bob  JONES  does  not  consider 
newspaper  work  a  very  peace¬ 
ful  profession.  Last  year  he  was 
with  the  United  Press  in  Spain. 

Tiring  of  strife,  he  recently  re¬ 
turned  to  California  and  obtained 
employment  on  the  San  Francisco 
Chronicle.  Less  than  two  weeks 
after  his  return  he  was  assigned  to 
Stockton,  Cal,,  to  help  cover  a 
cannery  strike.  There,  along  with 
other  newspapermen,  he  was  sub¬ 
jected  to  tear  gassing  and  constant 
threat  of  bullets  and  flying  mis¬ 
siles. 

Mr.  Jones  is  a  Stanford  Uni¬ 
versity  graduate,  formerly  editing 
the  Stanford  Daily. 
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GRANT  CASWELL  RESIGNS 


Iowa  Press  Manager  for  22  Years 
Retiring  Jan.  1,  1938 

Des  Moines,  May  13 — Grant  L. 
Caswell,  business  manager  and 
managing  director  of  the  Iowa  Press 
Associa- 


Anewering  AfRdavit  Filed 

In  an  answering  affidavit,  Isaac  W. 
Digges,  attorney  for  Transradio  Press 
Service,  Inc.,  said,  “No  answer  of  any 
defendant  in  the  within  action  raises 
either  of  these  issues.  There  is  no 
defense  of  unclean  hands  pleaded;  and 
the  only  defense  pleaded  as  to  the 
alleged  defamatory  statements  is  that 
of  denial. 

“It  is  plain  that  these  defendants 
are  setting  out  to  comb  the  country 
for  such  information  as  they  may  be 
successful  in  ferreting  out,  in  order  to 
discover  whether  or  not  defenses 
which  they  have  not  yet  pleaded  are 
available  to  them,  with  the  hope 
of  later  amending  their  answers 
should  their  fishing  expedition  prove 
successful. 

“The  plaintiffs  herein  would  have 
no  objection  whatsoever  to  the  most 
thorough  search  and  investigation  by 
the  defendants  of  their  business  and 
news  gathering  methods,  were  it  not 
for  the  fact  that  the  cost  of  obtaining 
counsel  to  attend  at  the  taking  of  de¬ 
position  at  all  points  throughout  the 
United  States  between  New  York  and 
Seattle,  Wash.,  would  be  the  finish¬ 
ing  blow  in  the  campaign  by  the  de- 


Witnesses  Listed 

Names  and  addresses  of  witnesses 
whose  testimony  the  defendant’s  at¬ 
torneys  wish  to  take  by  deposition 
are:  Ray  Black,  Buffalo;  Sam  Knott, 
Chicago;  George  Harris,  Chicago;  Ed¬ 
ward  Brandt,  Chicago;  Stanley  Hub¬ 
bard,  St.  Paul;  Gene  Dyer,  Milwau¬ 
kee;  C.  J.  Lamphier,  Milwaukee; 
Ralph  Benjamin,  Seattle;  and  Phil 
Curran,  Seattle.  The  ri^t  to  take 
testimony  of  “additional  witnesses” 
was  also  asked. 

Herbert  Moore,  president  of  Trans¬ 
radio,  in  an  answering  affidavit  states, 
“that  Ralph  Benjamin,  Phil  Curran. 
C.  J.  Lwiphier,  Gene  Dyer  and 
Stanley  Hubbard  have  never  been 
employed  by  either  of  the  plaintiffs 
herein  in  any  capacity  whatsoever; 
and  that  Eklward  Brandt,  although 
employed  by  Transradio  Press  Ser¬ 
vice,  Inc.,  for  a  short  time,  was  en¬ 
gaged  solelv  in  the  capacity  of  a 
teletype  machine  operator.” 

“It  is  your  deponoit’s  earnest  be¬ 
lief,”  the  affidavit  states,  “that  the 
sole  purpose,  and  the  only  possible 
effect,  of  taking  the  depositions  of 
these  persons  is,  and  would  be,  to 
subject  the  plaintiffs  to  expoises 
which  they  cannot  afford  to  bear  in 
attending  upon  the  taking  thereof.” 

In  a  memorandum  in  support  of  the 
motion  for  leave  to  take  depositions, 
attorneys  for  defendants  UP,  Roy 
Howard,  Hugh  Baillie  and  G.  R. 
Parker  stated:  “Defendants  expect  to 
demonstrate,  through  such  testimony 
that  plaintiffs  are  not  entitled  to  any 
consideration  from  this  court;  that 
they  are  ‘news  mstlers’;  that  they  are 
and  have  been  pirating  the  news  of 
one  or  more  of  the  defendants  and 
selling  it  for  profit;  that  their  course 
of  conduct  is  and  has  been  unfair  and 
inequitable  and  gives  them  no  stand¬ 
ing  in  this  court.” 

The  coiurt  gave  plaintiffs’  attorneys 
until  Friday  to  file  an  answer  to  this 
memorandum.  The  case  is  not  ex¬ 
pected  to  come  to  trial  \mtil  June. 


Gkant  Caswell 


tion  looked  back 
on  22  years’  ac¬ 
tivity  in  that 
capacity  as  he 
announced  h  i  s 
resignation  and 
retirement  from 
active  newspa¬ 
per  work. 

“The  old  days 
have  gone  for- 
ever,”  he  re¬ 
marked,  adding 
that  newspaper- 
ing  has  changed 


Athens,  Tenn.,  May  12.— America!  orf  ha® 
should  not  think  of  citizenship  j  pictures 
ending  at  the  frontiers  of  their  com  a 
try,  but  should  be  prepared  in  the  cause  of 
minds  to  be  citizens  of  the  ww)  fikd  on 
Colonel  Julius  Ochs  Adler,  vice-pres 
dent  and  general  manager  of  the  Ne,  In  Nev 
York  Times,  declared  today  in  an  ad  noon  pap 
dress  at  Tennessee  Wesleyan  Colleg  nlay  wi 
Mr.  Adler  spoke  at  the  presents  Thursdaj 
tion  of  awards  to  two  winners  of  th  *ith  the 
citizenship  essay  contest  esUblishe  royal  fa 
at  the  college  in  1928  by  Adolph  S  Palace. 
Ochs,  late  publisher  of  the  Timei,  k  be» 
memory  of  Captain  William  R.  jhfme 
for  more  than  fifty  years  editor  of  thil  end  rece 
Knoxville  Chronicle.  Mr.  Adlerin  redistrib 
parents,  Mr.  and  Mrs.  Harry  C.  Adler  wire, 
of  Chattanooga,  the  latter  a  sister  dt 
Mr.  Ochs,  participated  in  the  obw.  ^ 
vances.  Betw< 

Colonel  Adler  related  how  Mi  wronat 
Ochs  began  life  as  an  office  boy  uo-i  Wednes 
der  Captain  Rule,  and  said  that  he  hate  gied  be 
gained  “invaluable  lessons  in  citizen-  tion  re 
ship”  from  this  early  association.  R( 

been  ii 


ports 


Citizenship  in  the  News 


60  hou 


completely  since  “my  day.” 

But  Mr.  Caswell  believes  the  press 
has  great  days  ahead,  “using  modem 
methods.” 

The  resignation  of  the  veteran  news¬ 
paperman  will  be  effective  Jan.  1, 1938. 
He  will  be  succeeded  by  Don  J.  Reid 
of  Valley  Junction,  la.,  who  for  the 
last  year  has  served  as  associate  man¬ 
ager  of  the  association  under  Caswell. 
Reid  was  elected  an  associate  director 
at  the  Iowa  Press  Association  conven¬ 
tion  last  week. 

Mr.  Caswell  joined  the  association 
in  1915  and  carried  it  from  inactivity 
to  a  membership  of  more  than  300 
newspapers. 

He  operated  newspapers  at  Sigley, 
la.,  and  Denison,  la.,  before  joining  the 
press  association. 

Mr.  Reid,  his  successor,  is  a  gradu¬ 
ate  of  Grinnell  College,  Grinnell,  la., 
operated  the  Sanborn  (la.)  Pioneer  for 
one  year  and  then  assumed  the  editor¬ 
ship  of  the  Valley  Junction  Booster- 
Express,  a  position  he  now  holds. 


“In  the  newspaper  profession  them  gjn  ^ 
exists  an  especially  good  opportuni^l  mjnimi 
to  appraise  citizenship,”  Colonel  Aif 
ler  continued.  “From  the  first  ptfk 
to  the  last  news  deals  with  citizenili^ 
in  all  of  its  manifestations.  Newsps-V 
pers,  for  example,  report  the  words  and : 
acts  of  statesmen  and  persons  in  as-i-  • 
thority,  of  men  and  women  whom  thi 
voters  have  elected  with  the  expects-^ 
tion  of  soimd  government,  and  so  an 
afforded  an  opportunity  to  display  thc^ 
highest  citizenship.” 

Colonel  Adler  said  that  as  a  nativt' 
Tennesseean  he  was  astonished  a  fn 
months  ago  when  the  Tennessee  Sen¬ 
ate  passed  the  so-called  Morgan  ga{ 
bill,  and  that  he  was  relieved  anii 
gratified  at  the  outburst  of  publk> 
opinion  which  doomed  it  to  “an  ig-- 
nominious  death.” 

“Permit  me  to  remind  you  that  th(  > 
freedom  of  the  press  is  only  trusted  e 
to  newspaper  owners,  publi^ers  andi  wm 
editors,”  he  declared.  “That  freedont  The 
itself  belongs  solely  to  the  people.  IIk  ■ 
first  amendment  gives  the  citizens  cf|i 
our  country  the  right  to  enjoy  thek 
blessings  of  a  free  press.  The  editat 
merely  holds  a  position  of  trust  Bti 
must  be  vigilant  to  see  that  this  fre^ 
dom  is  preserved  and  that  his  truit« 
is  deserved. 
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TWO  JOIN  ‘SPECIAL’ 

E.  Harry  Pipe,  formerly  engaged  in 
market  research  work  for  St.  Louis 
newspapers  and  advertising  agencies, 
has  been  appointed  St.  Louis  repre¬ 
sentative  of  Theis  &  Simpson,  pub¬ 
lishers’  representatives,  and  Arkansas 
Dailies.  J.  J.  Farrell  has  been  named 
manager  of  the  firm’s  Kansas  City  of¬ 
fice,  also  representing  Arkansas  Dai¬ 
lies.  Mr.  Pipe  is  located  in  the  Arcade 
Building  in  St.  Louis  and  Mr.  Far¬ 
rell’s  office  is  at  1012  Baltimore  Ave., 
Kansas  City,  Mo. 


FAHEY  EXECUTIVES  RESIGN 

With  the  recent  sale  of  Worcester 
(Mass.)  Evening  Post  to  Winfield  A. 
Schuster,  North  Oxford  mill  owner 
and  former  Governor’s  councillor, 
James  J.  Conroy,  general  manager 
since  1920,  and  George  T.  Richardson, 
editor-in-chief,  resigned.  Mr.  Rich¬ 
ardson  has  been  editor  since  John  H. 
Fahey,  who  sold  the  paper  last  week 
to  Mr.  Schuster,  purdiased  it  in  1914 
from  the  estate  of  the  late  Eugene  M. 
Moriarty  and  the  last  Peter  A.  Conlin. 


Editor's  Responsibilities 

“The  editor  has  great  responsibili- - 
ties  as  a  citizen  to  other  citizens,  andr 
because  Captain  Rule  and  Mr.  Ochsi 
both  were  called  upon  to  dischargi 
such  responsibilities  I  feel  free  toi.’ 
speak  to  you  a  mcxnent  about  newB-- 
papers  generally. 

“A  worthy  editor,  conscious  of  ho 
responsibility  of  citizenship,  belie wi» 
he  has  a  paramoimt  obligation  tot 
present  to  his  readers  an  imbiased  re 
port  of  events,  especially  of  public, 
affairs. 

“A  newspaper  should,  of  course,: 
espouse  certain  policies  and  politicslt 
principles,  and  argue  for  them  as  aUj  F 
as  it  can  in  its  editorial  columns.  Btfi. 
good  newspaper  citizenship  deii^®  > 
that  the  e^tor  present  an  unbiased: 
accurate  news  report,  so  that  readen 
may  form  their  own  opinions. 

“To  suppress  news,  to  distort  it  « 
color  it,  is  thoroughly  bad  newspap®: 
citizenship,  and  any  editor  who  »' 
worthy  of  the  name  condemns  th* 
barest  suggestion  of  indifference 
towards  these  high  principles  (rf  b* 
profession.” 


Editor  &  Publisher  for  May  15,  1937 
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Coverage  In  U.  S,  Newspapers 


fJnADIOED  pictures  played  an  im- 
i(«4 1|\  portent  part  in  America’s  cov- 
"  of  the  British  coronation 
Wednesday.  Although  RCA  Com¬ 
munications,  Inc.,  reports  that  no  rec- 
ricJL  has  been  set  on  the  number  of 
lipj^rtures  sent  there  will  probably  be 
~l-.^record  in  square  centimeters  be- 
mse  of  the  absence  of  small  prints 
jled  on  the  other  side.  Almost  all 
pbutos  received  were  6  x  8  or  8  x  10. 

In  New  York,  all  Wednesday  after¬ 
noon  papers  gave  the  story  great  dis- 
pliy  with  several  picture  pages. 
Tliursday  morning  papers  appeared 
*ith  the  same  radioed  photo  of  the 
r(|yal  family  taken  at  Buckingham 
Pilace.  That  particular  picture  had 
been  sent  under  the  cooperative 
Ruk^sdwne.  All  picture  services  on  this 
jf  tbH  end  received  prints  of  it.  Photos  were 
redistributed  in  the  United  States  by 
f  wire. 

70  Photo*  Sent  by  Thursday 

Between  35  and  40  pictures  of  the 
coronation  were  sent  by 


cameramen  occupied  a  special  box,  12 
feet  long  and  four  feet  wide,  facing 
the  throne.  They  remained  there  for 
three  hours,  handing  out  plates 
through  a  hole  to  special  messengers. 
Autos  waited  at  the  door  to  take  them 
to  the  office  of  Central  News  Agency, 
headquarters  of  all  press  associations. 

All  along  the  route  of  the  proces¬ 
sion  reporters  and  photographers  sent 
copy  and  plates  by  messengers.  All 
reporters  had  to  wear  dark  suits  or 
morning  dress,  each  with  a  card  six 
inches  square  topped  by  a  crown  and 
signed  by  the  Duke  of  Norfolk. 


GUILD  SEEKS  U.P.  ELECTION 


radio 

'  UB.:  Wednesday  and  about  70  had  been 
e  hict  gied  between  the  end  of  the  corona- 
tioD  rehearsal  and  Thxursday  noon. 
Tlie  RCA  office  reported  that  it  had 
•r-  been  in  continuous  operation  for  over 
h  60  hours.  The  charge  for  transmis- 
skn  is  $2  per  square  inch  with  a  $48 
minimum  charge. 

Recently,  RCA  installed  new  equip¬ 
ment  for  trans- Atlantic  picture  trans¬ 
mission  in  anticipation  of  the  demand 
this  week  and  there  are  now  two 
Eist-West  radio  photo  circuits  instead 
j  of  the  original  one.  In  addition,  the 
London  office  was  sending  pictures  on 
tinglp  circuits  to  Australia,  Buenos 

°  Aires  and  India. 
y  tbt  r 

Atmospheric  conditions  for  trans- 
ijjjy,  mission  were  good  and  exactly  one 
I  {„  hour  and  ten  minutes  after  the  King 
3(2.  was  crowned  pictures  began  to  arrive 
^  in  New  York.  All  picture  agencies 
had  editors  and  messenger  boys  at  the 
iihij,  RCA  office  here  to  handle  the  prints. 
1  ig.  ;  All  pictures  in  London  had  to  pass 
a  British  Board  of  Censors  composed 
t  the  I  of  newspapermen  and  government  of- 
iutal<  fidals  which  decided  upon  which 
;  and(  would  be  hied  and  their  priority. 
edoD  ;  The  board  also  ruled  which  pictures 
llic  should  be  sent  cooperatively  for  all 
IS  agencies.  Exclusive  pictures  were 
thel  handled  in  between  these. 
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ltdty  Ignorma  Coronation  Now* 

While  newspapers  here  carried 
everything  they  could  get  on  the  story, 
a  report  from  Rcxne,  Italy,  said  the 
coronation  was  ignored  there  except 
for  the  announemnent:  “TTie  corona¬ 
tion  of  King  George  of  Elngland  took 
place  this  morning” — nine  words. 

Dick  Merrill,  veteran  pilot,  who 
flew  Hindenburg  disaster  pictures  to 
England  last  Sunday  night  with  his 
co-pilot  John  S.  Lambie,  decided  to 
pos^ne  his  return  flight  with  pic¬ 
tures  of  the  coronation  imtil  Friday 
because  bad  weather  prohibited  flying 
the  pictures  from  London  to  his  plane 
at  ^uthport  Beach.  Merrill’s  agents 
contracted  for  coronation  pictures  over 
fliere  and  International  News  Photos 
arranged  to  sell  them  in  this  country. 

Three  picture  agencies,  the  AP, 
Acme  and  Wide  World,  were  negotiat¬ 
ing  for  James  Mollison  to  fly  pictures 
back  for  them  but  plans  were  never 
completed. 

About  250  reporters  were  stationed 
in  Westminster  Abbey  to  watch  the 
coronation,  seated  in  the  Triforium 
Gallery.  FVom  there  a  speciaUy-bxiilt 
chute  carried  copy  to  the  barcment 
where  40  telegraph  operators  trans¬ 
mitted  it. 

Three  photographers  and  two  movie 


Petitions  NLRB  for  Vote  to  Select 
Collective  Bargaining  Agent 

’The  American  Newspaper  Guild  on 
Wednesday  filed  a  petition  with  Mrs. 
EBinore  Herrick,  regional  director  of 
the  National  Labor  Relations  Board, 
asking  that  an  election  be  held  among 
editorial  employes  of  the  United  Press 
to  select  a  collective  bargaining  agent. 
Approved  by  the  international  execu¬ 
tive  board  it  was  signed  by  Morris 
Watson,  vice-president  of  the  guild 
for  wire  services.  Last  week  the  UP 
refused  to  accept  the  guild’s  claims 
that  it  represents  a  majority  of  edi¬ 
torial  workers  and  suggested  a  “con¬ 
sent  election”  which  the  guild  re¬ 
jected. 

Hu^  Baillie,  president  of  the  UP, 
stated  this  week; 

“The  management  of  the  United 
Press  naturally  has  no  objection  to 
the  holding  of  an  election  under  pro¬ 
cedure  in  accordance  with  law,  and 
I  have  so  stated  to  the  representatives 
of  the  American  Newspaper  Guild. 
We  are  to  meet  with  Mrs.  Elinore  M. 
Herrick,  regional  director  of  the 
Labor  Board  to  discuss  the  matter. 

“My  attitude  is  that  it  would  be 
unfair  to  those  who  do  not  wish  to 
be  represented  by  the  American  News¬ 
paper  Guild  to  recognize  anyone  as 
their  agent  without  giving  all  edi¬ 
torial  employees  an  opportrmity  to 
their  choice,  without  discrimination  or 
coercion  from  any  quarter,  in  a  mat¬ 
ter  so  important  to  them,  and  I  am 
sure  that  all  of  the  editorial  em¬ 
ployees  of  the  United  Press  whatever 
their  wishes  will  avail  themselves  of 
the  right  to  vote.” 


Northwest  Dailies  Combat 
Costs  With  Rate  Rises 

Seattle,  May  9 — At  a  two-day  meet¬ 
ing  of  Allied  Daily  Newspapers  of 
Washington  which  conclude  yester¬ 
day,  16  daily  publishers  announced 
steps  to  meet  rising  production  costs 
by  increasing  circulation  and  adver¬ 
tising  rates. 

Twelve  member  papers  have  al¬ 
ready  raised  advertising  rates,  accord¬ 
ing  to  Fred  F.  Chitty  of  the  Olympia 
Olympian,  president,  and  the  other 
six  members  are  planning  adjust¬ 
ments.  In  addition,  three  members 
have  raised  circulation  rates  and 
others  plan  to  do  so  as  soon  as  an 
agreement  can  be  reached  with  met¬ 
ropolitan  dailies  circulating  in  mem¬ 
ber  territories. 

Ted  Robertson  of  the  Yakima  Her¬ 
ald  and  Republic  was  named  chair¬ 
man  of  a  committee  to  confer  with 
metropolitan  publishers  in  Tacoma, 
Seattle  and  Spokane.  He  will  ask 
them  to  eliminate  “unfair  methods  of 
circulation.” 

“So  long  as  these  metropolitan  pa¬ 
pers  continue  to  come  into  our  terri¬ 
tory  and  sell  their  papers  for  less  than 
we  could  possibly  sell  ours,  it  will  be 
impossible  for  our  members  to  raise 
circulation  rates,”  Mr.  Chitty  said. 
“We  believe  they  will  cooperate  with 
us,  however,  in  this  problem  just  as 
they  did  in  our  recent  legislative  pro¬ 
gram  at  Olympia.” 

In  advertising  rate  raises,  a  survey 
will  be  made  by  a  committee  vmder 
Frank  Mitchell  of  the  Walla  Walla 
Bulletin  in  an  effort  to  adjust  the 
20%  differential  between  local  and 
national  rates  before  any  further  in¬ 
creases  are  made,  Mr.  Chitty  said. 

K.  P.  Sexton,  Wenatchee  World  will 
also  enlarge  upon  a  cost  survey  among 
member  papers  in  mechanical  de¬ 
partments. 

Average  rate  rises  of  two  cents  an 
inch  have  been  made  by  those  pa¬ 
pers  already  annoimcing  increases, 
Mr.  Chitty  said. 


CINCINNATI  POST  SIGNS 


TWO  TYPO  AWARDS 

Two  local  arbitration  awards  in 
cases  involving  newspaper  printers’ 
wages,  were  annoimced  this  week.  At 
Columbus,  Ga.,  the  award  rejected 
current  union  wage  arguments,  de¬ 
claring  that  general  uptrend  of  wages, 
“gradual”  increases  in  living  costs 
and  general  betterment  of  business, 
“though  normal  business  conditions 
are  not  yet  restored,”  were  no  basis 
for  wage  increases  demanded.  Awarded 
hoxirly  rates,  effective  from  Oct.  1, 
1936,  to  Oct.  1,  1937,  are  $.965  for  day 
work  and  $1.0175  for  nights.  A  local 
arbiter  in  Lexington,  Ky.,  refused  to 
grant  any  increase  in  hourly  rates  to 
printers,  accepting  the  publisher’s 
proposal  to  continue  in  effect  scales 
of  $.95  per  hour  for  day  work  and 
$1.00  for  nights. 


E.  H.  PFUND  RE-ELECTED 

At  a  meeting  of  the  board  of  gov¬ 
ernors  of  the  Baltimore  Press  Club, 
Baltimore,  Edward  H.  Pfund  was  re¬ 
elected  imanimously  as  managing  di¬ 
rector  for  the  twenty-fifth  consecutive 
year.  Walter  R.  Hough,  president, 
and  secretary  to  Mayor  Jacluon,  pre¬ 
sided,  and  C.  L.  Wilhelm  acted  as 
secretary. 


World-Telegram  Drops 
5c  Week-End  Issue 

’The  New  York  World-Telegram  an¬ 
nounced  this  week  that  its  five-cent 
Saturday  issue  would  be  changed 
May  15  back  to  its  previous  price  of 
three  cents  and  regular  weekly  for¬ 
mat,  dropping  the  16-page  tabloid  size 
magazine,  8  pages  of  comics  and  6- 
page  coloroto  section  it  has  carried 
since  Feb.  27,  1936. 

“We  thought  people  wanted  enter¬ 
tainment  in  the  week-end  issue  but 
they  didn’t,”  an  executive  explained. 
“We  decided  it  was  better  to  give  the 
public  something  they  could  read  on 
the  subway  instead  of  fumbling  with 
the  various  sections  and  lose  half  of 
them  on  the  way  home.  I  guess  we 
were  a  bit  ahead  of  our  time.’” 

The  five-cent  edition  got  oft  to  a 
good  start  but  failed  later  to  bring 
substantial  circulation  gains,  it  was 
said.  A  number  of  the  weekly  fea¬ 
tures  such  as  stamps  will  be  included 
in  the  three-cent  edition  Saturdays 
but  final  decision  on  features  in  this 
week’s  issue  had  not  been  made  when 
Editor  &  Publisher  went  to  press. 

STREET  PRICE  RAISED 

The  Santa  Ana  (Cal.)  Journal  cele¬ 
brated  its  second  birthday  May  1  by 
jumping  from  a  12  to  16-page  mini¬ 
mum,  and  increasing  the  subscription 
rate  to  65  cents  a  month  from  50 
cents,  and  the  street  sale  price  from 
2  to  3  cents.  A  new  model  G  Inter¬ 
type  was  added  with  other  shop 
equipment  to  handle  the  larger  paper. 
At  Ae  same  time  T.  R.  Alvord  was 
promoted  from  advertising  manager 
to  assistant  business  manager,  and 
James  L.  Adams  became  advertising 
manager. 


Guild  Contract  Sets  Mimimums,  Dis¬ 
missal  and  Overtime  Pay 

Cincinnati,  O.,  May  13— A  one-year 
contract  was  made  today  between 
the  Cincinnati  Post  and  the  Post  unit 
of  the  American  Newspaper  Guild. 
The  contract  provides:  minimum  pay 
for  cubs,  $25;  one  year  men,  $30;  two 
year  men,  $35;  three  years  and  up,  $45; 
no  existing  salaries  are  to  be  reduced. 
There  is  no  arbitration  clause  but  a 
conference  committee  is  authorized  to 
adjust  grievances  between  the  guild 
and  the  publisher. 

Dismissal  indemnities  range  from 
two  weeks  for  one  year  service  to 
six  months’  pay  for  15  years  and  over. 

No  photographer  can  act  as  reporter 
and  no  reporter  can  act  as  photog¬ 
rapher  except  in  extraordinary  emer¬ 
gency.  Vacations  with  pay  are  al¬ 
lowed,  ranging  from  one  week  for 
year  or  less,  two  weeks  over  one 
year  and  provision  for  accumulation 
of  overtime,  not  to  exceed  an  extra 
week. 

Contract  was  signed  by  Rollin  Ever¬ 
ett,  president  of  the  guild,  and  Carl  D. 
Groat,  publisher  and  vice-president 
Cincinnati  Post,  and  covers  all  edi¬ 
torial  employes  of  Cincinnati  Post  and 
Kentucky  Post,  Covington.  A  prefer¬ 
ential  shop  was  refused. 

Toledo  ISews-Bee  Signs 
Agreement  With  Guild 

(By  telegraph  to  Editos  &  Publishes) 

Toledo,  O.,  May  13.  —  ’The  Toledo 
News-Bee,  a  Scripps-Howard  news¬ 
paper,  and  the  Toledo  Newspaper 
Guild  signed  a  contract  today  covering 
minimum  wages,  hours  and  other 
working  conditions  for  editorial  em¬ 
ployes. 

’The  contract  is  the  result  of  ne¬ 
gotiations  between  a  guild  commit¬ 
tee  and  Carlton  K.  Matson,  editor. 
Minimum  wages  and  other  salary  ad¬ 
justments  effected  will  result  in  im¬ 
mediate  pay  increases  for  more  than 
70%  of  the  staff.  Minimvims  range 
from  $25  a  week  for  beginners  to 
$42.50  a  week  for  those  with  more 
than  three  years’  experience.  For 
clerks  and  secretaries,  the  minimums 
over  the  same  span  range  from  $18  a 
week  to  $30  a  week.  The  number  of 
employes  with  less  than  two  years’ 
experience  is  restricted  to  10%  of  the 
entire  staff.  A  provision  states  that 
there  shall  be  no  reduction  in  the 
salary  of  any  editorial  employe  during 
the  life  of  the  contract.  'The  five-day, 
40-hour  week  is  provided  for  all  em¬ 
ployes  except  two  executives  and  the 
editor’s  secretary  and  a  clause  states 
that  the  eight-hour  working  day  shall 
fall  within  nine  consecutive  hours. 
Overtime  is  compensated  for  either 
by  equal  time  off  or  in  cash,  with  any 
employe  being  permitted  to  add  up  to 
one  week’s  overtime  to  his  annual 
vacation.  Another  clause  provides  for 
at  least  a  full  day’s  overtime  in  any 
case  where  an  employe  is  required  to 
work  on  a  day  off,  even  though  he 
does  not  have  to  work  a  full  eight 
hours.  Employes  dismissed  will  be 
paid  one  week’s  salary  for  every  eight 
months  or  fraction  thereof  of  service. 
The  maximum  indemnity  is  24  weeks’ 
pay. 

A  similar  indemnity  will  be  paid 
in  event  of  death  of  an  employe 
to  the  employe’s  next  of  kin. 

Annual  vacations  with  full  pay  are 
given  to  all  employes  of  more  thau  six 
months’  service.  Sick  leave  with  full 
pay  will  be  granted  in  accordance 
with  past  custom.  The  contract  pro¬ 
vides  that  there  shall  be  no  deduction 
from  overtime  because  of  sick  leave. 
The  Toledo  Guild  is  recognized  as  the 
sole  bargaining  agency  for  editorial 
employes. 
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INLAND  PRESS  MEET 
SET  FOR  MAY  18-19 

Way*  and  Mean*  of  Increasing  Classi¬ 
fied  Advertising,  and  Present 
Trends  in  Rate  Structure* 
Among  Chicago  Topic* 


Chicago,  May  10. — Ways  and  means 
of  increasing  classified  advertising,  to¬ 
gether  with  present  trends  in  rate 
structures,  will  receive  special  atten¬ 
tion  at  the  Inland  Daily  Press  Associa¬ 
tion  spring  meeting  May  18  and  19  at 
the  Hotel  Sherman  here,  according  to 
program  plans  announced  this  week 
by  President  Robert  R.  O’Brien,  Coun¬ 
cil  Bluffs  (la.)  Nonpareil. 

“Classified,  the  Hidden  Gold-Mine,” 
is  the  title  of  a  triple  discussion  on 
this  subject,  under  chairmanship  of 
Jackson  McCoy,  Waterloo  (la.)  Cou¬ 
rier.  Another  feature  will  be  the 
members’  “Idea  Hour.” 

Editorial  and  news  problems  of  In¬ 
land  dailies  will  come  in  for  a  thor¬ 
ough  discussion.  As  a  special  fea¬ 
ture,  Edgar  G.  Doudna,  Madison,  Wis., 
educator,  will  address  the  Wednesday 
luncheon  session  on  “Going  to  School 
and  to  Press  with  Hitler.” 

Two  practical  demonstrations  are 
scheduled,  one  dealing  with  photogra¬ 
phy,  the  other  with  newspaper  en¬ 
graving  plants,  both  of  which  will 
show  how  the  average  “small  town” 
daily  can  best  meet  Ae  growing  de¬ 
mand  for  local  pictvure  coverage. 

Secretary  John  L.  Meyer  announced 
the  board  will  meet  on  Monday,  May 
17. 

The  con^)lete  program  follows: 

TUESDAY  FORENOON,  MAY  18 

Call  to  Osses:  The  president,  Robekt  R. 
O’Bbien.  Council  Bluffs  (la.)  Nonpareil. 

Meubebship  Committee  Repobt:  H.  L. 
Davis,  first  vice-president  and  chairman  of  the 
Membership  Committee;  Appleton  (Wii.)  Post- 
Crescent. 

Repobt  of  the  Boabd  op  Dieectoes’  MeeT- 
iHC  [Hei.d  Monday  Foeenoon  and  Aftee- 
noon]:  II.  Z.  Mitchell,  secretary  of  the 
board;  Bcmidji  (Minn.)  Pioneer. 

The  Inland’s  1937-38  Peoceam  op  Activi¬ 
ties,  WITH  Establishment  op  the  Geneeal 
Offices  in  Chicago:  JS  Geav,  chairman 
of  the  board:  Monroe  (Mich.)  Evening  News. 

Inteoduction  op  the  Inland’s  New  Full- 
Time  Office  Associate:  Wm.  F.  Canfield. 

Newspeint  Committee  Repoet;  1938 
Peices  and  Latest  Developments:  E.  P. 
Adlee,  chairman;  Davenport  (la.)  Times. 

Cieculation:  Section  chairman.  Director 
-A.  W.  Shipton,  SpringAeld  (IlL)  State  Jour¬ 
nal. 

Inland’s  Fiest  .\nnual  Subsceiption 
Costs  and  Net  Revenue  Survey  Report: 
W.  R.  Ronald,  chairman;  Mitchell  (S.  D.) 
Republic. 

Rates,  Costs,  Publishers’  Agreements  on 
Circulation  Practices:  R.  L.  Owens,  chair¬ 
man;  Aberdeen  (S.  D.)  American-News. 

The  Schools  op  Journalism  Propose  a 
Service  to  Inland:  Fred  M.  Pownall,  chair¬ 
man  of  Journalistic  Education  &  Training; 
Iowa  City  (la.)  Daily  Iowan. 

From  the  Inland’s  “Free  Publicity’’ 
Committee:  II.  Z.  Mitchell,  chairman, 
Bcmidji  Pioneer. 

The  Soldiers  Relief  Expose,  Which 
Netted  Prison  Sentences,  Fines  and  New 
Commissioners  at  Newton,  Ia.  :  James  R. 
Rhodes,  Neudon  (la.)  News. 

Luncheon,  Speaker  Prop.  C.  F.  Harding, 
dean  of  School  of  Electrical  Engineering  Pur¬ 
due  University,  Lafayette,  Ind.,  “Television.’’ 

TUESDAY  AFTERNOON,  MAY  18 

“Classified,  the  Hidden  (Jold-Mine”: 
Chairman,  Jackson  McCoy,  Waterloo  (la.) 
Daily  Courier;  Miss  Helen  Miller,  Classi¬ 
fied  Advertising  Manager,  Waterloo  Daily 
Courier;  Earl  W.  Beach,  Classified  Advertis¬ 
ing  Manager,  Kalamazoo  (Mich.)  Gazette; 
Ted  R.  Lehman,  Classified  Advertising  Man¬ 
ager,  Goshen  (Ind.)  News-Democrat. 

Present  Trends  in  Rate  Structures  ;  F. 
Ward  Just,  Chairman,  Display  Rates  and 
Practices;  Waukegan  (III.)  News-Sun. 

Advancing  Feateenalism  Among  Inland 
Members:  Philip  D.  Adler,  chairman  Social 
Committee;  Kewannee  (III.)  Star-Courier. 

Demonstration:  Eastman  Kodak  Co.  and 
Folmer  Graflex  News  (^meras,  description 
of  advantages  of  various  cameras;  exhibit 
W.  E.  Bare,  sales  dept.,  Eastman  Kodak  Co., 
Rochester,  N.  Y.;  H.  A.  Schumacher,  direc¬ 


tor  of  sales,  Folmer  Graflex  Co.,  Rochester, 
N.  Y. 


WEDNESDAY  FOREN(M>N,  MAY  19 

Highlights  from  the  16th  Annual  Cost 
Comparison:  Fred  W.  Schaub,  Committee 
Chairm.Tn,  Decatur  (III.)  Herald  <5-  Review. 

Walking  the  Tight  Rope  During  a 
Strike  in  a  One-Paper  City:  Frank  R. 
Starbuck,  Racine  (Wis.)  Journal-Times. 

Hours  and  Wages,  Inland  Dailies’  News- 
Editorial  Rooms  &  Offices;  Floyd  J.  Mil- 
LEN,  Chairman  of  Employe  Relations;  Royal 
Oak  (Mich.)  Tribune. 

Insurance,  Taxes  &  Depreciation:  Sam¬ 
uel  E.  Bovs,  Chairman;  Plymouth  (Ind.) 
Pilot. 

Standards  op  Comparison  in  Newspaper 
Insurance:  Roy  E.  Eblen,  Secretary,  Phoe¬ 
nix  Insurance  Co.,  Hartford,  Conn. 

Office  Forms  and  Practices  Exchange: 
Joseph  Horner,  Jr.,  Chairman;  Green  Bay 
(Wis.)  Press-Gazette. 

Inland  Members’  “Idea  Hour’’;  New 
Methods.  New  Economies.  New  Sales  Plans, 
and  Others;  Chairman,  Tom  Keene,  Elkhart 
(Ind.)  Truth,  originator  of  the  “Idea  Hour.’’ 


Council  Bluffs  ISonpareil  AIRLINE  ADS  SELLiN(| 
Adopts  iVeir  Dress  JOYS  OF  OWN  HOME 


WEDNESDAY  LUNCHEON 

Going  to  School  and  Going  to  Press, 
WITH  Hitler:  Edgar  G.  Doudna,  Madison 
(Wis.)  Educator. 

WEDNESDAY  AFTERNOON 

What  Colleges  Think  or  Advertising: 
G.  D.  Crain,  Jr.,  Advertising  Age,  Chicago. 

.\BC  Relations;  A.  L.  Miller,  Chairman 
Inland’s  (^mmittee  on  ABC  Relations;  Bat¬ 
tle  Creek  (Mich.)  Enquirer-News. 

Federal  Legislative  Information  Ex¬ 
change;  Lin  WOOD  I.  Noyes,  Chairman;  Iron- 
-.vood  (Mich.)  Globe. 

State  Ijigislative  Information  Ex¬ 
change:  Mr.  Gray,  Chairman;  Monroe  News. 

Postal  Affairs;  R.  L.  Heminger.  Findlay 
(O.)  Republican-Courier;  Chairman,  Inland 
Committee  on  Postal  Affairs. 

Production  Machinery;  Chairman,  Don 
L.  Breed,  Freeport  (HI.)  Journal-Standard. 

Demonstration:  Engraving  Plant  by  Pub¬ 
lishers  Equipment  Co.,  Chicago,  Merle  Slake, 
president. 


The  conservative  Council  Bluffs 
(la.)  Nonpareil  became  a  streamlined 
newspaper  with  its  issue  of  Wednes¬ 
day,  May  5.  It  added  a  novel  touch 
to  its  new  dress  by  complete  elimina¬ 
tion  of  column  rules. 

Only  recently  the  Nonpareil 
achieved  a  “ventilated”  effect  by  plac¬ 
ing  its  eight-point  body  type  on  a 
nine-point  slug. 

Discarding  column  rules  made  it 
advisable  to  increase  white  space  be¬ 
tween  columns,  which  was  done  by 
indenting  each  line  one-half  em  at  the 
left,  giving  11  points  between  the 
body  type. 

R.  E.  O’Brien,  business  manager, 
gave  the  “go  signal”  to  purchase  the 
full  family  of  Vogue  type  several 
weeks  ago  after  careful  study  of  the 
St.  Louis  (Mo.)  Globe-Democrat  and 
the  Los  Angeles  (Cal.)  Times,  the 
latter  streamlined  winner  of  the 
N.  W.  Ayer  cup. 

The  no-count,  flush-left  Vogue 
heads,  from  12-point  to  36-point  ma¬ 
chine  set,  with  several  fonts  of 
oblique  Vogue,  speeded  production  of 
the  head  writers,  who  found  it  easier 
to  express  thoughts  without  word 
juggling. 

Included  in  the  new  make-up  was 
the  elimination  of  the  eight-column 
streamer-head,  which  had  been  used 
for  many  years. 


Husbands  Get  Home  in  Hmp,  ^ 
Using  Planes,  Instead  of  RiJi^ 


All  Night,  Say*  Copy  Ad- 
dressed  to  Wives 


CORUM  SHOT,  BROKER  HELD 
Edward  Lawford,  24,  New  York  real 
estate  broker,  was  held  in  $2,000  bail 
May  12  on  charges  of  felonious  as¬ 
sault  and  violation  of  the  Sullivan 
law  in  connection  with  the  shooting 
earlier  that  day  of  Martene  W.  (Bill) 
Corum,  46,  sports  columnist  for  the 
New  York  Evening  Journal.  Police 
quoted  both  Lawford  and  Corum  as 
saying  that  the  shooting  was  acci¬ 
dental  Corum,  who  first  said  he  was 
shot  while  walking  along  the  street 
with  Lawford,  is  in  St.  Luke’s  Hospi¬ 
tal  with  flesh  wounds  in  the  left  hip 
and  both  legs.  His  condition  is  good, 
doctors  said,  although  the  Journal  an¬ 
nounced  his  column  would  not  be 
published  May  13. 


ABITIBI  PLAN  OFFERED 

A  plan  of  reorganization  for  the 
Abitibi  Power  &  Paper  Company,  in 
receivership  since  1932,  has  b^n  pre¬ 
sented  to  R.  S.  McPherson,  liquidator, 
by  Wood,  Gundy  &  Co.  Details  of  the 
plan,  the  first  made  public,  are  as 
follows;  1.  Provision  of  nearly  $9,- 
000,000  additional  working  capital. 

2.  Issue  of  new  bonds  of  two  types. 

3.  Exchange  of  each  7  per  cent  pre¬ 
ferred  share  into  4%  common  shares. 

4.  Elxchange  of  each  6  per  cent  pre¬ 
ferred  share  into  4I/4  new  common 
shares.  5.  Issue  of  one  new  common 
share  for  each  ten  present  common 
shares.  6.  Payment  of  unsecured 
creditors  in  cash  or  in  whatever  other 
way  the  coimts  may  direct.  It  is  pro- 
pKJsed  to  issue  $37,950,200  of  new  first 
moitgage  bonds  in  two  blocks. 


DANIEL  D.  MICH  JOINS  LOOK 

Madison,  Wis.,  May  13 — Daniel  D. 
Mich,  managing  editor  of  Wisconsin 
State  Journal  since  November,  1933. 
has  resigned  to  become  associate  edi¬ 
tor  of  Look,  bi-monthly  picture  maga¬ 
zine,  at  Des  Moines,  Iowa,  June  1. 
Mich  will  be  succeeded  by  Roy  L. 
Matson,  now  city  editor  of  State 
Journal,  who  in  turn  will  be  suc¬ 
ceeded  by  Harold  E.  McClelland,  vet¬ 
eran  motor  and  telegraph  editor. 


PROGRAM  FOR  ABP  MEET 

TTie  candid  camera’s  function  in 
building  reader  interest  and  new  ideas 
in  editorial  showmanship  will  be  dis¬ 
cussed  at  the  spring  meeting  of  Asso¬ 
ciated  Business  Papers  at  Hot  Springs. 
Va.,  May  20-22,  Other  topics  ar¬ 
ranged  for  discussion  at  a  session  for 
editors  of  member  papers  being  de¬ 
veloped  as  a  special  program  feature 
are:  “Can  the  average  paper  profit 
by  doing  a  better  job  in  discussing 
national  issues?”  and  “Significance  of 
the  Federal  case  against  National  Pe¬ 
troleum  News  for  publication  of  mar¬ 
ket  prices.” 


Chicago,  May  12 — American  Aal 
lines,  Inc.,  has  departed  radically  haj 
standard  air  transport  advertiiM 
copy  in  its  new  series  of  half-Mj 
newspaper  advertisements  laundS 
this  week.  The  first  ad  bears  the  c 
arresting  headline:  “Fewer  Husbanij 
less  Nights.” 

Instead  of  talking  about  new  typ(J 
of  airplane  engines,  the  AinetiS 
Airline  copy,  in  attractive  artweM 
and  layout,  gives  a  message,  for  ezT 
ample,  to  brides,  under  the  catdihnd 
in  script:  “She  is  a  newly-wed  bul 
she  has  solved  a  problem  that  ^ 
worried  older  women.”  Copy 
out  the  business  man  can  leave  Chi-i 
cago  and  be  in  New  York  in  less  thici 
four  hours  via  American  Airline 
non-stop  planes,  instead  of  speniting 
the  night  en  route  by  using  othe 
transportation. 

"Expectant  Mothers”  Thssss 

Another  of  this  series  is  hemU: 
“Expectant  Mothers.”  The  ad  stale 
a  number  of  leading  obstetricians  a;  > 
flying  is  the  best  means  of  tranqxxta- 
tion  for  women  who  are  soon  to  1*. 
come  mothers.  Other  interesting  title  i 
are  “He’s  a  regular  commutar  b^' 
twem  Boston  and  New  York  (80  min¬ 
utes),”  “Beauty  Secrets,”  telling  that 
less  fatigue  and  the  cleanliness  of  aa 
travel  are  beneficial  to  women’s  ap¬ 
pearance;  “Business  Is  a  Race,”  due-  • 
ing  need  of  getting  there  first  to  dim  f 
a  deal;  “A  Short  Cut  to  Your  Oen^ 
Bed,”  with  the  traveler  home  in  if 
few  hours  and  tucked  away  in  M. 
after  using  air  transportation. 

Commenting  upon  this  new  human-  • 
interest  copy  theme,  C.  R.  Smidi 
president  of  American  Airlines,  said 

“Other  products  are  translated  toi 
the  public  in  terms  of  ben^ts  da-- 
rived  by  the  consumer.  So  why  not. 
air  transportation?  The  soap  manu¬ 
facturer  tells  the  ladies  that  his  prod¬ 
uct  is  good  for  their  complexions,  the 
toothpaste  manufacturer  that  his 
product  makes  for  health  and  beauty; 
so  why  not  show  the  potential  air 
traveler  the  direct  benefits  in  the  sav¬ 
ing  of  time  and  comfort,  excellent 
meals  served  aloft,  in  money  in  hh 
pocket  by  getting  him  there  first,  and 
in  happy  home  life  aided  by  less 
nights  on  the  road?” 

’The  half-page  ad  series  will  rUn  it 
dailies  in  Chicago,  New  York,  Ofi* 
troit,  Dallas,  Boston  and  Los  Angeles. 
Smaller  ads  will  appear  in  Brooklyn 
and  Newark  newspapers.  The  current 
campaign  was  handled  by  P.  P.  Willis 
Corporation,  Chicago  agency. 


ENTERS  DAILY  FIELD 

The  Antioch  (Cal.)  Ledger,  for¬ 
merly  published  tri-weekly,  entered 
the  daily  evening  field,  April  17. 
Walter  B.  Stafford  is  editor  and  pub¬ 
lisher,  and  William  G.  Bailey  is  gen¬ 
eral  manager  and  also  publisher. 
Allan  Hargrave  is  circulation  man¬ 
ager  and  Joy  L.  Bowman,  mechanical 
superintendent. 


DAILIES  TO  HEAR  NUGENT 

William  D.  Nugent  of  Media  Rec¬ 
ords,  Inc.,  will  speak  at  the  New  E^- 
land  Daily  Newspaper  Association 
annual  meeting  at  Copley-PIaza  Ho¬ 
tel,  Boston,  May  18,  on  “Merchandis¬ 
ing  Newspapers,  Particularly  Small 
Newspapers.”  Officers  will  be  elected 
and  newspaper  problems,  including 
newsprint,  labor  and  taxes  will  be 
discussed. 


BOSTON  STAFF  CHANGES 

Among  Boston  Globe  correspondents 
called  in  to  become  members  of  the 
staff,  due  to  a  new  schedule  are:  Sam 
Cutter,  of  Fitchburg,  now  on  the  night 
staff;  Bill  Callahan,  on  the  day  staff 
covering  Cambridge;  Paul  Craigue, 
now  on  night  news;  Fred  Barry,  Na¬ 
tional  League  statistician,  doing  a 
baseball  column  on  minor  leagues. 
Harvey  Landers  is  temporary  real  es¬ 
tate  editor. 


I.  P.  &  P.  REPORTS 

Hie  International  Paper  and  Power 
Company  and  subsidiaries,  excluding 
the  International  Hydro-Electric  Sys¬ 
tem  and  its  subsidiaries,  reported  for 
the  first  quarter  of  1937  a  net  profit 
of  $1,746,577  after  all  deductions.  For 
the  same  part  of  1936  the  company  re¬ 
ported  a  net  loss  of  $402,674. 


DUTCH  TREAT  CLUB  ELECTS 

New  officers  and  members  of  the 
Board  of  Governors  of  the  Dutch  Treat 
Club,  New  York,  for  1937-38,  are: 
President,  Clarence  B.  Kelland;  first . 
vice-president,  Ray  Vir  Den;  second 
vice-president,  Frank  Crowninshield: 
treasurer,  William  H.  Walker;  secre¬ 
tary,  Howard  J.  Savage;  Board  of 
Governors:  John  O’Hara  Cosgrave. 
chairman;  Sumner  Blossom,  R.  M. 
Brinkerhoff,  Gene  Buck,  Dean  Corn- 
well,  Whitney  Darrow,  Harry  Gilbert 
Roy  H.  Howard,  Bums  Mantle, 
Charles  F.  Miller,  Fulton  Oursler, 
Paul  Parks,  Percy  Waxman,  Julian 
Street,  Jr.,  Lowell  Thomas. 


DAIRY  COUNCIL  ADVERTISES 

Pittsburgh  District  Dairy  Council 
has  retained  Ketchum,  MacLeod  & 
Grove,  Inc.,  Pittsburgh  agency,  to 
prepare  and  place  a  campaign  d^| 
signed  to  increase  the  consumption  of ,  , 


fluid  milk  and  ice  cream. 


It  is  a  song  of  pleasant  memories,  a  refrain 
that  brings  to  mind  joyful  living  .  .  .  peaceful, 
contented  hours  .  .  .  the  security  of  an 
individual  home. 

John  Howard  Payne  could  scarcely  have 
been  thinking  of  an  apartment  when  he  wrote 
it  years  ago,  far  from  the  scene  of  his  childhood. 

Home,  Sweet  Home  to  the  manufacturer, 
also  is  sweet  music,  but  with  added  significance. 
It  conjures  up  the  vision  of  a  single-family 
home  and  its  proud  owner,  who  prefers  to 
invest  his  money  for  home  comfort  and  beauty 
rather  than  expend  it  in  other  ways. 

A  single-family  home  needs  many  things 
that  an  apartment  never  requires.  It  must 
have  its  own  heating  and  hot  water  unit, 
laundry  equipment,  porch  furniture,  screening. 


89%  of  Philadelphia  families  with  incomes 
of  $3,000  or  more  read  The  Evening  Bulletin ; 
94%  of  families  with  incomes  of  $10,000  or 
more.* 

The  Evening  Bulletin’s  average  daily  circu- 
culation — 521,057  for  1936 — is  all  net  paid. 
Its  circulation  far  exceeds  that  of  any  other 
Philadelphia  daily  newspaper  —  morning  or 
evening;  one  of  the  largest  daily  circulations 
in  the  nation  .  .  . 

The  largest  daily  newspaper  circulation  in 
America  obtained  without  prize,  premium  or 
subscriber  contests! 

Tell  the  story  of  your  product  to  Phila¬ 
delphians  in  The  Evening  Bulletin  at  one  of 
the  lowest  advertising  costs  per  reader  in  the 
United  States.  Consult  your  AdvertisingAgency. 

*From  Survey  of  the  A.  A.  A.  A. 


lawn  and  garden  tools  and  household  appli¬ 
ances  by  the  score.  It  needs  more  furniture, 
rugs,  draperies  and  kitchen  equipment.  And 
because  its  occupants  eat  more  meals  at  home 
than  apartment  dwellers,  they  buy  more 
branded  and  advertised  food  products. 

Philadelphia  has  more  of  these  single-family 
homes  than  any  other  city  of  America,  more 
than  in  any  one  of  22  states.  The  city  com¬ 
prises,  in  one  compact  area,  the  greatest  market 
of  individual  homes  in  the  Western  World. 

And  in  this  vast  market  of  homes  there  is 
an  exceptional  newspaper  situation,  not  dupli¬ 
cated  in  any  other  great  American  metropolis. 
One  newspaper — The  Evening  Bulletin — goes 
into  nearly  every  home  .  .  .  reaches  nearly 
every  Philadelphia  family  of  every  income. 
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Editor  &  Publisher  for  May  15,  1937 


Shoxt  “TalLQi 

Maybe  it’s  just  coincidence,  but 
Paul  T.  Martin,  on  the  copy  desk 
at  Neu)  York  World-Telegram,  says 
he  is  beginning  to  cross  his  ^gers 
when  anyone  in  a  newspaper  office 
makes  a  prediction. 

Sitting  on  the  rim  with  John  (Steve) 
Stevenson,  Wednesday,  May  5,  just 
about  24  hours  before  the  Hinden- 
burg  disaster,  Martin  heard  Steve 
say,  “Well,  the  Zeppelin’s  about  due 
to  blow  up  this  season.” 

In  March,  1936,  Martin,  then  as¬ 
sistant  city  editor  of  the  Miami  (Fla.) 
Tribune,  sat  across  the  desk  from 
City  Editor  Bob  Quinn.  It  was  a  slow 
night  Quinn  cocked  his  feet  up  on 
the  desk  and  complained,  “No  local 
news  toni^t  Wish  a  hurricane  would 
blow  up.”  March  isn’t  a  hurricane 


The  reporter  referred  to  was  one  of 
the  antiquarians  who  didn’t  follow 
baseball  and,  strange  as  it  may  seem, 
didn’t  know  anything  about  I^rdner. 
He  picked  up  the  copy  with  a  serious 
mein,  read  several  lines  of  it  looked 
aroimd  and  then  started  to  pencil  it 
mercilessly. 

When  he  turned  it  back  to  the  desk, 
it  had  been  practically  rewritten. 
Will’s  statement  was:  “Hell,  that  guy 
can’t  write  the  English  langauge  and 
he’s  covering  the  World  Series.” 

*  *  • 

SEIVERAL  weeks  ago  James  H.  Mc¬ 
Manus,  owner  of  a  chain  of  flossy 
roadside  restaurants,  sued  his  wife  for 
divorce.  Contesting  the  suit,  Mrs. 
McManus  charged  her  husband  with 
drinking. 

On  April  30  the  Boston  Evening 
American  carried  a  small  paid  ad  on 
the  front  page  reading: 

Fox  &  Hounds  Grill 
MfaiRYMOUNT  Quincy  Section 


Big  Ad  Set  1874  Record; 
Store  Now  Uses  43  Pages 

When  Raphael  Weill,  San  Francisco 
merchant,  opened  his  new  store.  The 
White  House,  he  appealed  to  the  San 
Francisco  Chronicle  for  permission  to 
place  a  full  page  of  space. 

“What  do  you  think  we  are  running, 
a  newspaper  or  a  billboard?”  was  the 
retort  of  the  publisher. 

That  was  in  1870.  Mr.  Weill  took 
two  columns  by  11  inches,  but  kept  his 
plan  in  mind  and  four  years  later  he 
convinced  the  Chronicle  his  idea  was 
not  unsound.  The  advertisement  that 
resulted  was  hailed  as  California’s 
largest  newspaper  advertisement  up 
to  that  time,  and  created  a  sensation. 

When  the  White  House  conducted 
its  annual  spring  sale  this  month,  the 
paper  used  43  full  pages  of  advertising. 
The  first  day  of  the  sale  brought  the 
best  day’s  business  since  1928,  Mrs. 


specific  information  about  the  mer¬ 
chandise  offered. 

Today’s  White  House  advertisements 
carry  the  statement: 

“Endorsing  the  suggestion  of  the 
National  Better  Business  Bureau  ‘to 
avoid  price  claims  that  are  mislead, 
ing,’  the  White  House  does  not  quote 
former  selling  prices.” 

‘SPECIALS’  APPOINTED 

The  Henryetta  (Okla.)  News  has 
appointed  Thomas  F.  Clarke  Com- 
pany,  Inc.,  as  its  national  advertising 
representatives.  The  Oswego  (N.  Y.) 
Paladium-Times,  effective  June  1  will 
be  represented  nationally  by  Prudden, 
King  &  Prudden,  Inc.  Effective  June 
10  the  Los  Angeles  and  San  Francisco 
offices  of  Williams,  Lawrence  4 
Cresmer  will  serve  as  coast  represen- 
tatives  for  the  St.  Louis  Globe-Devio- 
crat. 

REPORTERS  RUN  IN  MARATHCffi 


month  in  Florida  but  within  a  few 
minutes  the  lights  went  out  and  for 
the  next  three  hours  the  staff  worked 
by  lantern  light  getting  together  a 
story  on  the  freak  twister  that  blew 
in  over  Miami  from  the  Gulf  of  Mex¬ 
ico,  flattened  a  carnival,  ripped  up 
power  lines,  wrecked  a  number  of 
homes,  set  others  on  strange  founda¬ 
tions  and  put  a  number  of  victims  in 
hospitals. 

•  *.  * 

HE  dramatic  suddenness  of  the 
Hindenburg  disaster  recalls  the 
messages  which  have  gone  across 
press  wires  during  previous  disasters. 
These  messages,  sometimes  not  fimny 
to  the  bureaus,  had  hiunorous  slants 
to  the  onlookers.  For  instance:  While 
the  story  of  the  R-101  disaster  in 
France  several  years  ago  was  crowd¬ 
ing  the  wires  to  exclusion  of  all  other 
news,  the  Karisas  City  Journal-Post 
broke  in  with  this  message; 

“Rush  all  available.  Top  head 
here.” 

And  when  the  aev&re  Los  Angeles 
earthquake  occurred  several  years  ago 
the  operator  ai  a  Universal  wire  was 
sending  a  routine  baseball  training 
camp  story.  Suddenly  his  words  be¬ 
gan  to  falter  and  he  broke  in  with: 

“Feels  like  a  quake.  The  building 
is  shaking.” 

Then  a  little  later: 

“The  building  has  stopped  shaking. 
But  I  haven’t” 

•  •  • 


Now  Open  for  Luncheon 
Jas.  H.  McManus,  Pres.  &  Treas. 
charged  with  drunkenness. 

•  •  * 

SCHENECTADY  Gazette  rural  cor¬ 
respondents  fiunish  the  city  room 
with  considerable  light  relief.  One 
of  the  most  recent  efforts  started  out 
regularly  enough  with  the  information 
that  Mrs.  Elizabeth  Y.  celebrated  her 
91st  birthday  Tuesday,  but  read  on: 

“Mrs.  Y.’s  father  fought  in  the  War 
of  1812.  Refreshments  were  served.” 
*  *  • 

The  following  item  went  through 
the  Wichita  (Kan.)  Morning 
Eagle  society  editor,  city  editor,  com¬ 
posing  room  and  proof  romn  and  was 
caught  only  after  a  casual  observer 
hai^ned  to  pick  up  a  stray  proof: 

“Mr.  and  Mrs.  George  - ,  God¬ 

dard,  Kan.,  aimoimce  the  birth  of  a 
son  at  the  home  of  the  bride’s  parents.” 

Editok  &  PUBUSBEK  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 

22-Page  Picture  Edition 
Used  as  Promotion 

When  the  Minneapolis  Star  decided 
recently  to  issue  a  special  edition  car¬ 
pring  all  pictures  and  cutlines  printed 
in  one  week,  guesses  as  to  the  num¬ 
ber  of  pages  necessary  ranged  from  14 
to  20  among  the  members  of  the  me¬ 
chanical  and  editorial  staffs.  When 


This  actually  happened  in  the  of-  completed  22  pages  were  needed. 

flee  of  a  Pacific  Coast  daily  the  The  picture  edition  is  now  being 
afternoon  the  flash  came  reporting  the  distributed  through  the  carrier  organ- 
destruction  of  the  Hindenburg  and  ization  to  prospective  readers.  It  has 
carrying  the  first  report  of  life  lost  at  created  a  great  deal  of  interest  and 
150  persons.  several  requests  have  been  received 

“(See,  what  a  story!”  yelled  the  tele-  for  the  paper, 
graph  editor,  “Shall  we  make  the  front  “Get  the  most  pictiues!  The  Minne- 
page  over?”  apolis  Star  prints  more  pictures  than 

The  city  editor  looked  at  the  clock,  any  other  newspaper  in  the  North- 
In  one  minute  the  home  edition  would  west”  is  the  headline  introducing  the 
hit  the  press,  “No,  I  guess  not  It  special  edition, 
would  make  us  late  getting  out”  he 
said. 

The  press  started  to  roll.  Four 
thousand  copies  had  been  run  off  be¬ 
fore  the  publisher  heard  the  news.  He 
stopped  the  press  and  made  over  the 
front  page  to  announce  the  disaster  in 
eight  column  fashion. 

•  •  • 

ON  a  Pennsylvania  afternoon  news¬ 
paper  not  so  many  years  ago,  the 
copy  desk  was  limited  as  to  numbers. 

And  so,  when  the  rush  came  in  the 
late  afternoon  and  the  deadline  was 
near,  other  members  of  the  staff  were 
pressed  into  service. 

It  was  during  a  World  Series  and 
the  late  Ring  Lardner  was  writing  a 
special  series  using  his  colorful  base¬ 
ball  style  which  made  him  so  famous. 

His  copy,  dealing  with  the  pre¬ 
liminaries  before  the  contest,  was  re¬ 
ceived  and  no  one  on  the  desk  could 
handle  it 

“Hey,  Will,  read  copy  on  this  stuff.” 


Beatrice  Woemer,  advertising  man¬ 
ager,  advised. 

Mrs.  Woemer,  who  has  been  in  the 
White  House  advertising  department 
for  16  years,  said  careful  selection  of 
release  dates  so  as  to  provide  a  con¬ 
tinuous  flow  of  copy  in  the  San  Fran¬ 
cisco  newspapers — the  Call-BuUetin, 
Chronicle,  Examiner  and  News — ^was 
the  chief  characteristic  of  the  cam¬ 
paign. 

It  was  pointed  out  that  the  White 
House  advertisement  of  1874  contained 
no  quoted  prices  and  gave  very  little 


Two  Boston  newspapermen,  John  B. 
White,  Boston  Herald  reporter,  and 
Charles  Simmons,  of  the  Boston 
Traveler  rewrite  staff,  entered  the 
annual  Boston  Athletic  Associatua 
marathon  recently  on  volimtary  as- 
signments  and  wrote  feature  stories 
of  their  experiences.  White  finidved 
the  race  but  Simmons  did  not. 

ENTERS  EVENING  FIELD 

The  Melbourne  (Fla.)  Advertiser 
is  now  published  evening  except  Sun- 
day. 


Worcester,  Massachusetts 


Sweeping  Gains  in 
Residential  Construction 


Residential  building  in  the  Worcester  metropolitan  area 
multiplied  itself  three  and  a  half  times  during  the  first 
quarter  of  1937  as  compared  with  the  same  period  in  1936, 
according  to  F.  W.  Dodge  Corporation.  Worcester’s  per¬ 
centage  of  gain  was  far  ahead  of  the  percentage  of  advance 
throughout  the  entire  37  states  east  of  the  Rockies. 


/n  the  37  states  an  average  gain  of  approximately 
WO  per  cent  was  reported.  For  the  Worcester  area 
Dodge  reports  a  gain  of  more  than  2S0  per  cent. 
$701,400  was  the  total  for  residential  budding  in 
the  Worcester  area  for  the  opening  quarter  of  1937, 
€u  compared  to  $193,900  for  the  same  period  last 


A  drive  through  Worcester  and  its  suburbs  shows  scores  of 
beautiful  modern  homes  going  up — homes  that  constitute  an  imme¬ 
diate  market  for  all  types  of  modern  home  equipment,  appliances, 
furnishings.  These  new  homes,  together  with  the  vast  majority  of 
other  homes  throughout  the  Worcester  Market,  may  be  cultivated 
through  the  Telegram-Gazette  ALONE. 


85%  COVERAGE 


Of  all  families  in  Worcester  and  throughout  the  average  18-milc 
retail  trading  zone  which  everyday  receive  in  their  homes  a  Wor¬ 
cester  daily  paper,  the  Telegram-Gazette  covers  more  than  85  per 
cent  six  days  every  week.  POPULATION  (City  and  retail  zone): 
433,000.  Telegram-Gazette  circulation  (for  three-month  period 
ending  March  31,  1937):  114,098  average  net  paid  daily. 


THE  TELEGRAItGAZETTE 


Worcester,  Massachusetts 

George  F.  Booth,  Publisher 


Paul  Block  and  AsBociate*,  National  RepretentativeB 

New  York.  Chicaco.  Boston.  Detroit,  Philadelphia,  San  Francisco,  Los  Anseles, 
Cincinnati 
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The  New  Style  News-Bee  is  edited 
for  modern  people  who  value  time, 
people  who  refuse  to  grow  old  mentally. 
Alert,  fast-thinking,  these  people  want 
all  the  news  briefly,  interestingly,  authori¬ 
tatively.  They  want  it  shorn  of  all  use¬ 
less  folderols  and  confusing  gadgets. 

The  News-Bee,  on  April  19th,  com¬ 
pletely  reorganized  its  news  content, 
adopted  a  new  and  more  readable  type 
style,  increased  the  clarity  of  its  picture 
material  and  utilized  the  most  recent 
discoveries  of  optical  science  in  the  inau¬ 
guration  of  America’s  first  truly  modern 
newspaper. 

A  more  interesting,  more  widely  read 
and  more  completely  read  newspaper  will 
give  greater  attention  value  to  advertise¬ 
ments.  Here  then  is  a  PLUS  VALUE 
for  advertisers  in  Toledo. 


ItYOCUOtiO" 

\0t  Bdboo 


Stop»A«®'" 


Bw*"*** 


5300,000^ 


WHEN  you  get  into  your  new  car,  you  get  \ 
the  feel  of  SPEED. 

When  you  look  at  it,  you  get  the  sense  of  SMOOTH¬ 
NESS.  When  you  put  the  neighbors  on  the  cushions,  you 
feel  the  pride  of  LUXURY. 

When  you  read  the  New  Style  NEWS-BEE  you  get 
the  sense  of  QUICKNESS. 

When  you  read  its  headlines,  and  leaf  its  pages,  you 
get  the  sense  of  EASE. 

When  you  look  through  to  the  color  on  the  new' 
magazine  page,  you  get  the  sense  of  BRIGHT. 

This  is  the  new-styled  News-Bee.  This  is  the 
American  newspaper  of  tomorrow. 


The  New  Style  News-Bee  Uses . . 

•  Perfectly  proportioned  headline 
type. 

•  Indented  secondary  heads  for 
clarity. 

•  Faster-reading  flush-to-the-left 
headlines. 

•  The  double  feature  treatment  that 
divides  news  pages  into  a  "bull's 
eye"  and  a  secondary  unit. 

•  Spot  color  every  day  in  its  maga¬ 
zine  section. 


The  Toledo  News-Bee 


member  of  the  united 

PRESS  ....  OF  THE  AUDIT 

bureau  of  circulations 

and  of 

media  records,  INC. 


NATIONAL  ADVERTISING  DEPARTMENT  OF  SCRIPPS-HOWARD  NEWSPAPERS  .  .  .  230  PARK  AVE.,  N.  Y.  C. 
CHICAGO  •  SAN  FRANCISCO  •  LOS  ANGELES  •  DALLAS  •  DETROIT  •  PHILADELPHIA  •  ATLANTA 
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Seven  fat  years  for  Tl 
Palooka!  of 

When  Joe  Palooka  was  launched,  in  the  depth  of 
the  Great  Depression,  wise  men  shook  their  heads. 

by  { 

You  couldn’t  make  a  new  kind  of  comic  go,  they  hen 
said,  when  newspapers  were  tossing  features  over-  x\\ 
board  the  way  mariners  jettison  cargo  to  save  a  eve: 
ship  in  a  storm.  cha 


But  Palooka  was  good  for  depression  nerves,  and 
editors  recognized  its  value.  They  wrote  in  for 
it.  They  printed  it,  and  they  got  results.  There  ( 
have  been  no  lean  years  or  months  for  this  amaz¬ 
ing  feature.  Seven  fat  years — and  the  story  has 
just  begun! 


Th( 

diff 

art: 

Jo( 

toi 

art 

Nt 

fea 


HAM 

The  Pittsburgh  Press,  in  an  editorial,  says 


Occasionally  we  find  people  who  scorn 
the  comic  strips;  and  we  usually  find, 
upon  inquiry,  that  they  ceased  reading 
the  strips  at  least  ten  years  ago. 

And  what  has  escaped  the  attention  of 
the  high-brows  is  that  many  artists  of  the 
comic  strip — we  use  the  term  advisedly 
— are  doing  work,  particularly  as  to  the 
delineation  and  development  of  char¬ 
acter,  of  which  a  DeMaupassant  or  an 
O.  Henry  would  not  need  to  be  ashamed. 

Right  now  we  invite  attention  to  our 
Mr.  Joe  Palooka.  He  has  the  muscle  and 
the  brain  of  an  ox,  and  the  heart  of  a 
child. 

He  is  gorgeous.  His  mother  sends  him 
away  from  a  public  banquet  in  his  honor, 
to  wash  his  ears,  and  he  goes.  He  has  a 
sharp  little  ambitious  manager  who 
drives  him  much  as  a  jockey  handles  a 
horse.  He  beats  all  opponents  by  a  com¬ 


bination  of  sheer  strength  and  sheer  luck. 

Now  the  point  is,  that  although  more 
happens  to  Joe,  and  happens  around  him, 
than  could  ever  happen  to  real  persons, 
he  is  a  real  person  nevertheless. 

And  so  are  those  around  him— a  fine 
gallery  of  types,  exaggerated,  perhaps, 
but  clearly  recognizable  as  our  fellow- 
members  of  the  human  family.  They 
live,  and  they  suffer. 

Is  it  too  much  to  imagine  that  our  wiser 
descendants  of  fifty  years  from  now  may 
recognize  genius  in  die  new  form  of 
narrative  which  has  sprung  from  the  soil, 
so  to  speak,  as  all  enduring  art-forms 
have  done,  and  that  some  “comic  artist” 
of  our  time,  followed  now  by  the  multi¬ 
tude  but  scorned  by  the  high-brows,  may 
have  the  estate  of  an  American  Dickens  ? 
Who  recognized  Charlie  Chaplin’s  genius 
first? 


Pacc'Setter! 

Ham  Fisher  has  set  the 
pace — and  it’s  not  an  easy 
stride  to  follow! 

Of  course,  the  woods  are 
full  of  imitations  of  Joe 
Palooka. 

Minor  characters  from  the 
Palooka  comic  become  chief 
figures  in  other  strips. 

The  gentle  he-man  era  in 
comics  is  now  in  full  swing 
-and  Joe  Palooka  ushered 
it  in. 

If  you  want  to  know  what 
the  regular  run  of  strips 
and  Pages  is  going  to  be  like 
three  or  five  years  hence, 
watch  Joe  Palooka  today 
and  tomorrow.  If  you  want 
to  he  ahead  of  the  game  in 
comics — read  and  print  Joe 
Palooka.  There  is  not  much 
territory  still  open.  If 
Palooka  isn’t  in  your  town, 
better  rush  a  telegram  to 
McN  aught,  saying,  “How 
much  for  Palookaf” 
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McNaught  Syndicate,  Inc; 


by  Ham  Fisher 


I  The  most  successful  strip 
of  all  time! 


That’s  no  overstatement  when  applied  to  Joe  Palooka. 

The  daily  strip  and  weekly  color  page  are  being  read  today 
by  a  larger  audience  than  ever  has  followed  any  comic 
heretofore. 

All  over  the  w'orld  men,  women,  children  are  watching 
every  move  made  by  the  most  interesting  and  fascinating 
character  ever  created  in  the  world  of  comics. 

The  humor  and  human  interest  in  the  Palooka  feature  are 
different  from  anything  else,  because  there  is  legitimate 
artistry  in  the  creation  of  the  characters  and  situations. 

Joe  Palooka  has  made  journalistic  history — and  continues 
to  make  it,  day  by  day.  There  is  no  let-down  in  the  stand¬ 
ard  of  excellence;  no  lull  in  interest. 

Newspaper  publishers  and  editors  appreciate  this  kind  of 
feature. 


MORE  than  400  papers  are  now  running  Joe  Palooka*  How  do  the 
like  Joe?  Ask  the  editor  of  any  one  of  these  representative  papers: 

Pittsburgh  Press 
South  Bend  Tribune 
Spokane  Press 
Sacramento  Union 
Saginaw  News 
SL  Louis  Star-Times 
St.  Paul  Dispatch 
Salt  Lake  City  Tribune 
Scranton  Tribune 
Sioux  City  Journal 
Illinois  State  Register 
Tacoma  Times 
Troy  Record 
Toronto  Telegram 
Tulsa  World 
Utica  Observer-Dispatch 
Waco  News-Tribune 
Waterbnry  Republican 
West  Palm  Beach  Post 
Wilkes-Barre  Times-Leader 
Washington  Post 
Wichita  Beacon 
Worcester  Telegram-Gazette 
Wheeling  News-Intelligencer 
Youngstown  Vindicator 


Atlanta  journal 
Autiii  American 
Baltimore  Sun 
Baton  Rouge  State  Times 
Binghamton  Sun 
Boston  American 
Bridgeport  Post 
Baffalo  Courier-Express 
Birmingham  News 
Battle  Creek  Moon  Jonmal 
Charleston  Mail 
Cincinnati  Times-Star 
Cleveland  Plain  Dealer 
Cedar  Rapids  Gazette 
Charlotte  News 
The  State,  Columbia,  S.  C. 
Columbus  Dispatch 
Davenport  Times 
Detroit  Free  Press 
Dallas  News 
Dayton  Herald 
Bocky  Mountain  News 
Bl  Paso  Times 
Bransville  Conner 
Brie  Dispatch-Herald 


Chicago  Times 
Fall  River  Herald-News 
Fort  Wayne  Journal-Gazette 
Fort  Worth  Star-Telegram 
Galveston  News 
Grand  Rapids  Herald 
Hartford  Times 
Harrisburg  Patriot 
Houston  Chronicle 
Hnntington  Herald-Dispatch 
Indianapolis  Star 
Jackson  News 
Johnstown  Democrat 
Knoxville  Jonmal 
State  Journal,  Lansing,  Mich. 
Arkansas  Gazette 
Louisville  Times 
Lexington  Herald 
Long  Beach  Press-Telegram 
Los  Angeles  Daily  News 
Toledo  Times 
Lowell  Leader 
Wisconsin  State  Jonmal 
Milwaukee  Sentinel 
Mobile  Press 


^Greenwich,  Connecticut 
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UNITED  FEATURES  SIGNS  “JASPER”; 
“BOBBIE  THATCHER”  TO  McCLURE 

Frank  Owen's  Character,  Made  Famous  in  Collier’s  as 
“Philbert,”  Goes  to  Syndicate — George  Storm  and  Strip  De¬ 
part  from  Beil — Science  Service  Develops  ‘'Rubber”  Page 

By  ROBERT 


L''RANK  OWEN,  creator  of  “Phil- 
r  bert,”  the  diapered,  miniatured 
prodigy  who  has  been  appearing  for 
four  years  in 
Collier  ’  s ,  has 
joined  thelJNiTED 
FEATxniEs  Syndi¬ 
cate  with  a  one- 
panel  daily  gag 
cartoon  featuring 
the  mousy  char¬ 
acter. 

“Jasper”  is  the 
new  name  for 
little  “Philbert.” 

According  to 
George  Carlin, 
United  Feature 
general  manager, 
Collier’s  refused  to  part  with  the 
name  which  they  adopted  after  a  na¬ 
tional  poll. 

“Jasper”  will  be  released  June  7. 

Frank  Owen  is  from  Clarksville, 
Texas,  and  is  28  years  old.  He  started 
in  the  art  business  on  the  Red  River 
County  Review  drawing  chalk-plate 
cartoons  for  them  10  years  ago.  Later 
he  worked  in  a  Dallas  advertising 
agency,  did  sports  cartooning  for  the 
Dallas  News-Journal  and  also  for  the 
Newark  (N.  J.)  Ledger.  “Philbert” 
wasn’t  conceived  until  years  later. 

Had  Varied  Career 


U.  BROWN 

Syndicate,  strangely  foreshadowed  the 
Hindenburg  disaster  in  his  strip  last 
September. 

A  dirigible  called  "The  Mickey 
Finn”  in  the  comic  strip  caught  fire 
from  a  pipe.  As  it  is  fictitiously  land¬ 
ed  at  Lakehurst,  N.  J.,  the  dirigible 
burns  up  completely  with  a  terrible 
explosion.  However,  it  is  moored  to 
the  mast  and  all  on  board  escape  the 
disaster.  Leonard  could  not  have  fore¬ 
seen  the  recent  destruction  of  the 
Hindenburg. 

•  •  • 

SCIENCE  Service  has  developed  what 
it  considers  is  a  “rubber”  page. 
The  full  page  mat  of  the  weekly 
Science  Page  is  designed  to  be  flexible 
as  possible.  The  over-all  mat  is  eight 
columns  and  22  inches.  Features  are 
arranged  so  that  one  column  can  be 
divorced  from  the  rest  for  a  seven - 
column  paper,  and  the  masthead  and 
a  strip  on  the  bottom  can  be  removed 
for  a  21  or  a  20-inch  paper.  Also, 
stories  in  blocks  at  the  Attorn  of  the 
page  can  be  removed  to  allow  for 
sizeable  ads. 

Rivals  Promote  Serial 
As  Deb  **Loses*^  Diary 

After  six  years,  “Chickie”  came 
back  in  the  Chicago  American  this 


Tarpon  Lure  Nets  Daily 
Week*s  Scoop  on  F.  R. 

Corpus  Christi,  Texas,  May  12 — 
Texas  distance,  coupled  with  the  in¬ 
definite  pre-vacation  plans  of  the 
President,  enabled  the  Corpus  Christi 
Caller-Times  to  score  successive  news 
beats  when  Mr.  Roosevelt  fished  in 
Texas  coastal  waters  early  in  May. 

With  Washington  correspondents 
and  photographers  headquartered  at 
the  temporary  White  House  in  Gal¬ 
veston,  200  miles  away,  the  Caller- 
Times  had  the  field  to  itself  when  the 
Chief  Executive  put  in  at  Port  Aran¬ 
sas,  only  30  miles  away,  and  liked  the 
tarpon  fishing  there  so  well  that  he 
remained  throughout  the  week.  The 
Washington  staff  stayed  at  Galveston 
until  the  Saturday  before  the  Presi¬ 
dent  terminated  his  vacation.  Then 
they  arrived  for  the  first  press  confer¬ 
ence  while  Mr.  Roosevelt  was  busy 
catching  his  second  tarpon  in  four 
days  of  angling. 

Cameraman  McGregor  on  Job 

When  the  President  caught  his  first 
silver  king  May  5,  Photographer  Fred¬ 
erick  (Doc)  McGregor  of  the  Caller - 
Times  was  there  to  snap  the  Chief 
Executive  in  an  informal  pose  with  his 
fish.  ’Die  catch  was  made  close 
enough  to  the  Port  Aransas  fishing 
pier  for  McGregor  to  get  an  excellent 
shot.  After  publication  in  the  Caller- 
Times  the  photo  was  sold  to  both 
Associated  Press  and  NEA. 

When  Governor  James  V.  Allred 
paid  an  unannounced  visit  to  Port 
Aransas  May  2  to  officially  welcome 
Mr.  Roosevelt  to  Texas  waters  the 
Caller-Times  had  McGregor  and  three 
staff  men  headed  by  City  Editor  Bob 


eral  hours,  since  the  Washington  cor 
respondents  at  Galveston  had  to  de 
pend  on  radio  messages  from  the  Pc 
tomac.  It  was  the  same  with  ever 
development  of  consequence  while  th^ 
President  was  at  Port  Aransas,  evr 
when  he  landed  his  first  tarpon. 

When  they  met  with  the  Presider 
at  his  press  conference  Saturday  after 
noon.  May  8,  the  correspondents  coip. 
plained  to  Mr.  Roosevelt  because  h 
had  fallen  down  on  his  daily  report 
to  headquarters.  He  laughingly  reJ 
plied  that  he  would  have  been  proldi^ 
in  his  reporting  had  he  been  on  spscri 
_  I 

E.  T.  PETERSON  RESIGNS  , 

Leave*  Editorship  of  Better  Hoan^ 
and  Garden*  to  Go  to  Coast 

Des  Moines,  la..  May  10.  —  Aftu 
editing  Better  Homes  and  Gardei..; 
magazine  for  10  years,  Elmer  T.  Peter¬ 
son  announced  his  resignation  thid 
week  effective  Aug.  1. 

Mr.  Peterson,  winner  of  the  Editmi 
&  Publisher  award  for  the  best  wa:: 
editorial  in  1918,  will  transfer  to  Cali¬ 
fornia  to  become  west  coast  editor  o  ' 
Better  Homes  and  Gardens,  contribut¬ 
ing  regtilarly  to  the  magazine. 

No  successor  has  yet  been  named  , 

$15,000  TYPE  PI 

Culminating  a  six  weeks’  old  strike  i 
at  W.  F.  Hall  Printing  Company,  Chi- ; 
cago,  strikers  are  believed  to  havei 
seized  and  wrecked  a  truck  contain-, 
ing  $15,000  worth  of  type  near  Chi¬ 
cago,  May  8.  The  truck,  loaded  with! 
148  metal  cases  of  type  for  the  Kablei 
Brothers  Printing  Company  at  Ml' 
Morris,  Ill.,  had  been  escorted  to  thei 
Chicago  city  limits  by  police  officer; 


Frank  Owen 


Owen’s  newspaper  career  wasn’t  as 
smooth  as  it  soimded.  Interspersed 
with  his  jobs  were  adventures  with  oil 
wells,  highway  jobs,  hitch-hike  trav¬ 
eling  and  working  in  a  Brooklyn 
candy  factory.  One  syndicate  editor 
says  that  when  Owen  arrived  in  New 
York  he  didn’t  know  what  a  gag  was. 
so  he  told  him. 

Eventually  the  New  York  Ameri¬ 
can,  Life,  Judge,  Coflier’s  and  the 
Saturday  Evening  Post  bought  the 
cartoons  he  was  peddling  from  door 
to  door.  And  later  Collier’s  signed 
him  for  two  cartoons  a  week. 

In  a  recent  radio  interview  with 
several  other  cartoonists  Owen  told 
how  his  character  was  bom.  “He  was 
in  my  di'awings  for  several  years  be¬ 
fore  I  noticed  him  myself.  In  the  car¬ 
toons  I  was  doing  as  a  freelance,  I 
used  to  put  him  under  chairs,  in 
shopping  baskets,  under  tables,  with 
just  his  head  peeking  out. 

“Other  people  got  to  noticing  him 
first.  Finally  I  yanked  him  out  from 
his  hiding  place  and  took  a  good  look 
at  him.  He  looked  good  to  me  then, 
so  I  kept  him  out  in  the  open  and  put 
all  the  other  characters  under  tables 
and  back  of  doors.  He’s  been  in  the 
center  of  the  stage  ever  since.” 

•  •  * 

A^cClure  Syndicate  is  taking  over 
i’'!  the  adventure  strip,  “Bobbie 
Thatcher,”  from  Bell  Syndicate 
which  has  been  handling  it  for  George 
Storm,  its  creator,  since  1930.  Tne 
strip  was  started  under  McClure’s 
wing  in  1927. 

The  syndicate  announces  that  the 
last  Bell  strip  will  be  June  5  and  the 
first  McClure  strip  June  7. 

Vincent  Richards,  famous  profes¬ 
sional  tennis  player,  has  written  a 
tennis  romance,  “Thunder  from  the 
Stands,”  which  McClure  is  releasing 
this  week.  Richards  has  done  many 
tennis  articles  for  magazines  but  this 
is  his  first  fiction  piece.  It  will  run 
daily  for  two  weeli. 

•  *  • 

Lank  Leonard,  creator  of 
“Mickey  Finn”  for  McNaucht 


week  in  the  form  of  “Chickie  Chal- 
mer’s”  diary,  the  story  of  an  Evans¬ 
ville,  Ind.,  girl  who  goes  to  Chicago 
to  make  her  own  way,  after  the  Ohio 
river  flood  had  wrecked  her  home. 

Twice  before  this  famed-name, 
synonymous  with  record-breaking 
circulation  gains,  has  appeared  in  the 
American.  Eighteen  years  ago, 

“Chickie”  Introduced  18  Years  Ago 

“Chickie”  was  first  introduced  as  a 
serial  and  again  six  years  ago,  the 
American  featured  the  serial,  “Chick- 
ie’s  Daughter.” 

The  current  “Chickie”  was  adroitly 
promoted  last  week  when  a  “Margaret 
Chalmers,  Evansville  debutante,”  ap¬ 
pealed  to  local  police  to  aid  her  in 
finding  her  diary.  The  American  and 
other  Chicago  newspapers  featured 
.he  story  and  picture  of  “Miss  Chal¬ 
mers”  a^ing  police  aid.  On  Monday 
of  this  week,  the  American  printed 
the  first  installment  of  Chickie  Chal¬ 
mers’  diary,  with  a  preface  stating  the 
paper  had  been  successful  in  “find¬ 
ing”  Miss  Chalmers’  dieury. 


industrial  publications,  INC 

CHICAGO 

PJBLISHtRS  OF  FIVE  PUBLICATIONS 

IN  the  building  field 


McCracken  on  hand.  The  local  pa¬ 
per’s  Associated  Press  dispatch  beat 
the  official  Galveston  dispatch  by  sev- 


The  driver  was  beaten  by  a  dozen  m 
more  men  in  four  cars  near  Melrose 
Park.  The  type  was  tossed  in  a  field 


WFRE  SORRY! 


^CCEPT  OUR  APOLOGIES  for  hav¬ 
ing  only  98%  coverage  in  Fort 
Wayne.  Then  again  .  .  . 

We  could  possibly  force  that  other 
2%  by  cutting  rates  or  giving  away 
china,  tin  horns,  radios,  etc.,  etc., 
throwing  in  the  newspaper  as  an  inci¬ 
dental. 

Yes,  sir,  selling  a  newspaper  strictly 
ON  ITS  MERITS  has  its  drawbacks, 
else  we  might  claim  100%. 

But  then,  we  believe  space  buyers 
are  interested  only  in  directing  their 
messages  to  POTENTIAL  BUYERS  .  . . 
and  we’re  pretty  sure  we  cover  that 
field  completely,  even  with  only  98%. 


Cifhe  Neuia -Sentinel 

FORT  WAYNE.  IND. 


National  Representatives:  Allen-Klapp-Frazier  Co. 
New  York  Chicago  Detroit  St.  Louis 
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HERE’S  THE  WAY 
THE  WIHD  BLOWETH 
IH  MIHHEAPOLIS 


Gaining  new  readers  every  day,  The  Minneapolis  Star 
widens  its  lead  over  other  Minneapolis  newspapers! 


Just  out.  Publisher’s  Statements,  six  months  ending  March  31,  1937  show  not  only  that 

The  Minneapolis  Star  is  the  largest  evening  newspaper 

in  the  Northwest 

— first  in  home  delivered  city  carrier  circulation 
— first  in  total  city  circulation 
— first  in  grrmd  total  circulation 


but  in  chalking  up  the  record,  The  Star  has  increased  its 
margin  of  leadership  over  other  Minneapolis  newspapers! 


In  top-perch  position  in  Minneapolis,  The  Star  is  now  delivered  into  A  THIRD  MORE 
city  homes  than  the  second  evening  newspaper.  Furthermore  The  Star  has  more  home 
delivered  city  circulation  than  the  second  evening  newspaper  has  total  city  circulation! 


Home  Delivered  Cireulalion 

STAR  .  64,332 

Journal .  47,552 

Evening 

Tribune  .  31,664 

Morning 

Tribune  .  25,365 


BOX  SCORE 


Total 

City  Circulation 

STAR  .. 

.  77,790 

Journal  . 

.  63,423 

Evening 

Tribune 

.  42,844 

Morning 

Tribune 

.  35,350 

Total 

(Circulation 

STAR  .... 

. 130,938 

Journal  .  .  . 

. 127,715 

Evening 
Tribune  .  . 

.  70,250 

Morning 

Tribune 

.  76,147 

transcribed  programs.  Sixty  per  cent  tors,  Chevrolet,  Procter  and  Gamble, 
of  all  the  broadcasting  outlets  in  the  Sterling  Products,  Kroger  Groceries 
country  have  installed  special  repro-  Coca-Cola,  General  Electric  and 
ducing  equipment  suited  to  the  ver-  scores  of  others  employing  program 
tical  type  transcriptions,  while  every  material  ranging  from  the  finest  clas- 
station  in  the  United  States  is  sical  music,  grand  opera  and  current 

equipped  to  reproduce  the  lateral  selections  to  and  including  programs 
transcriptions  made  by  all  recording  of  dramatizations  and  popular  appeal, 
firms.  National  advertisers  used  50*^  c  •  •  ♦ 

more  time  for  broadcasting  tran-  IXfHAT  about  audience  reception? 

scription  campaigns  in  1936  than  they  ^  »  The  answer  in  one  word  is 
did  in  1935.  These  figures  are  highly  “favorable.”  Today  the  announoe- 
significant  when  one  takes  into  ment  “electrical  transcription”  in. 
account  the  existing  pressure  on  stead  of  being  a  warning  is  more 
network  facilities  for  desirable  time  likely  to  be  an  incentive  for  closer 
“across  the  board”  and  the  inflexible  audience  attention,  for  it  is  now  a 
limitations  of  the  clock  dial.  recognized  fact  that  an  electrical 

*  •  •  transcription  is  so  nearly  equal  to 

TO  date  the  greatest  use  of  re-  the  living  broadcast  as  to  make  little 
corded  radio  has  been  in  the  difference  to  the  listener  in  his  en- 
national  and  regional  field.  To  me  joyment  of  the  program, 
the  greatest  potentialities  lie  in  the  There  are  many  sources  from 
purely  local  field.  The  purely  local  which  the  material  described  can  bt 
broadcast  volume  for  all  United  obtained,  but  credit  should  be  given 
States  stations  in  1936  was  $22,000,000  to  the  World  Broadcasting  Company 
compared  with  $80,000,000  for  national  for  pioneering  a  most  difficult  field 
advertising  via  all  forms  of  broadcast-  and  having  produced  its  “transcrip- 
ing.  tion  library”;  and  to  NBC,  long  kept 

With  the  facilities  now  at  the  com-  out  of  the  field  by  company  policy, 
mand  of  every  station,  it  is  easily  but  today  in  cooperation  with  RCA 
possible  to  build  an  acceptable  pro-  offering  its  "Thesaurus”  as  a  note- 
gram  adapted  to  the  ne!eds  of  the  worthy  contribution  to  this  new  and 
butcher,  the  baker  and  the  candle-  rapidly  growing  art. 
stick  maker,  which  at  the  same  time  In  closing,  this  word  of  warning 
will  compare  favorably  with  many  of  may  not  be  altogether  out  of  place: 
the  national  network  broadcasts.  The  “Let’s  listen  to  electrical  transcrip. 
^  HE  improvement  in  mechanical  local  station  manager  can  obtain  a  tion  with  our  ears  and  not  become 
‘  recording  and  the  general  accept-  custom-built  program  with  every-  prejudiced  by  wild  imaginings,  past 
ance  of  these  commercial  programs  by  thing  worked  out,  so  that  all  the  mediocrity  or  unfounded  theories.  Let 
To  general  public  has  given  a  great  station  has  to  do  is  broadcast  it.  us  judge  electrical  transcriptions  by 
impetus  to  the  preparation  of  libraries  Another  service  is  known  as  the  sym-  the  finest  examples  which  fortunately 
of  recorded  material  which  are  now  dicate  program  consisting  of  ready  may  now  be  heard  from  the  country’s 
made  available  on  a  non-competitive  to  use  programs  suited  to  the  gen-  foremost  stations.” 
basis  to  the  rank  and  file  of  broad-  eral  audience,  created  and  marketed  “  ~ 

casting  stations  throughout  the  coun-  by  the  producer  and  available  at  a  BOY  CARRIERS  EXEMPTED 
try.  Today  it  is  possible  for  even  the  moderate  cost.  A  minimum  wage  law  for  women 

smallest  station  to  have  a  custom-  jt  is  interesting  to  note  the  increas-  and  workers  under  21,  approved  May 
made  program  built  to  meet  its  owm  big  use  of  transcriptions  by  large  5  by  the  Pennsylvania  Legislature, 
local  needs.  This  possesses  the  addi-  general  advertisers  like  General  Mo-  exempts  boy  carriers, 
tional  advantage  of  providing  an  ever 
continuing  variety  in  program  offer¬ 
ings  and  also  the  rendition  of  musical 
and  dramatic  selections  carrying  the 
big  names  of  the  profession. 

The  facility  with  which  transcribed 
programs  Ccm  be  built  to  meet  spe¬ 
cial  conditions  is  evidenced  by  the 
fact  that  through  the  process  of 
“dubbing," 


RADIO  AND  THE  NEWSPAPERS 


I'  -  By  FRANK  A.  ARNOLD  —  ■■■■  ■■  -I 

Station  Program*  Made  to  Order 

ONE  of  the  most  significant  devel-  Gradually,  and  by  process  of  trial 
opments  of  radio  has  been  the  and  error,  the  transcribed  program 
consistent  growth  of  recorded  broad-  found  a  place  for  itself  commercially, 
casting.  Electrical  transcriptions  have  The  flexibility  of  the  transcribed 
been  the  economic  salvation  of  the  program  enabled  the  advertiser  or  his 
local  broadcasting  station.  agent  to  handle  these  Recorded  pro- 

Few  know  what  electrical  tran-  grams  by  employing  practically 
scriptions  really  are  and  many  still  system  already  in  use  for  de- 

associate  them  with  the  old  type  hvermg  mats  or  electrotypes  to  local 
records,  known  for  many  years  as  newspapers.  It  was  found  that  ar 
“canned”  music.  The  difference  be-  adverti^r  could  always  swure  ade- 
tween  the  old  phonograph  record  and  local  time  from  th^  statior 

the  modern  electrical  transcription  is  ®y®''  though  m  many  instences  ii 
enormous.  To  put  it  briefly;  the  first  "o*  paraUel  the  tune  of  the  studic 
was  mechanically  recorded  and  the  br^dc^t.  ,  r  .u 

second  is  electrically  transcribed.  All  ^  might  even  he  better  from  th« 
of  this  vast  improvement  has  come  standpoint  of  local  audience  accept- 
about  through  the  combined  efforts  of  ^^ce.  So  there  gradually  came  abou 
radio  engineers  and  the  larger  elec-  the  employment  of  this  flexible  sys- 
trical  companies,  until  today  elec-  ^m,  pioneer^  by  such  accounts  ai 
trical  transcriptions  have  reached  a  Chevrolet  which  have  made  use  of  i 
point  so  near  perfection  that  only  the  widely  in  connecUon  with  Iffieir  pro- 
ear  technically  trained  can  distin-  naotion  efforts  and  m  1936  are  re- 
guish  a  transcribed  program  from  a 
direct  studio  presentation. 

One  of  the  early  problems  facing 
local  stations,  especially  those  of  low 
power  was  that  of  presenting  ade¬ 
quate  programs  with  the  inadequate 
studio  facilities  at  their  disposal.  Lo¬ 
cal  talent  was  soon  exhausted.  T„ 
obtain  star  performers  for  local  stu¬ 
dio  productions  was  practically  im¬ 
possible.  This  was  the  condition  in 
hundreds  of  local  broadcasting  stu¬ 
dios  five  or  six  years  ago.  Today 
more  than  500  outlets  in  every  state 
in  the  Union  and  in  15  foreign  coun¬ 
tries  are  users  of  electrical  transcrip¬ 
tions  for  program  purposes.  TTiis  has 
given  nen-network  radio  a  place  in 
the  sun  and  the  preparation  and  mar¬ 
keting  of  transcription  libraries  and 
other  collections  of  recorded  program 
material  has  placed  at  the  disposal  of 
these  stations  a  wealth  of  material 
from  which  to  make  program  selec¬ 
tions. 


Wherever  Cars  are  Parked 
ther^r^aiways  a 


(re-recording)  portions  of 
several  existing  recordings  can  be 
combined  in  a  transcription.  In  this 
way  programs  can  be  built  in  much 
the  same  way  as  the  author  writes 
a  story  referring  to  material  selected 
from  his  library. 

It  will  at  once  be  seen  that  this 
process  places  in  the  hands  of  the 
local  station  just  the  workable  ma¬ 
terial  from  which  to  provide  sus¬ 
taining  and  commercial  programs.  In 
1936  it  is  estimated  that  the  non¬ 
network  sales  of  station  time 
amounted  to  $30,000,000  and  of  this 
amount  received  by  the  local  sta¬ 
tions  more  than  $11,000,000  was  from 


IV^ITHOUT  going  into  the  technical 
VV  side,  it  should  be  borne  in  mind 
that  an  entirely  new  technique  is  now 
employed  whereby  the  record  is  con¬ 
nected  directly  with  the  transmission 
apparatus  and  virtually  becomes  a 
part  of  it  during  the  rendition  of  the 
transcription. 

Five  years  ago  programs  of  this 
sort  were  regarded  in  certain  quar¬ 
ters  with  disfavor  and  even  actual 
hostility.  It  was  feared  by  broad¬ 
casting  interests  that  development 
along  this  line  might  seriously  inter¬ 
fere  with  the  growth  of  studio  broad¬ 
casting. 

To  the  advertiser  is  probably  due 
the  credit  of  having  demonstrated  the 
practical  value  of  electrical  transcrip¬ 
tions  applied  to  commercial  programs. 
Every  advertiser  using  radio  is  faced 
sooner  or  later  with  the  fact  that  the 
network  stations  available  for  his 
program  do  not  completely  cover  this 
sales  area.  Under  present  operating 
conditions  it  is  usually  either  impos¬ 
sible  or  prohibitive  from  an  economic 
standpoint  to  add  special  stations  to 
a  regular  network  in  order  to  cover 
a  specific  sales  territory. 


The  next  time  you  go  to  the  ball 
game  look  over  the  cars  parked 
outside.  You’ll  find  one  that 
naturally  attracts  the  eye.  By  its 
modern  lines,  its  sparkling  color 
and  the  confidence  Inspired  by 
the  maker’s  identification  plate 
It  is  a  decided  standout. 


Newspapers,  too,  stand  out  be¬ 
cause  of  modern  make-up,  color¬ 
ful  presentation  of  news  and  fea¬ 
tures  and  reader  confidence, 
built  up  alter  years  of  service  to 
subscribers,  tn  the  Southwest 
the  Oklahoman  and  -nmee  fulfil 
all  the  requirements  of  standout 
newspapats- 


Sales  in  the  Greater  Louis¬ 
ville  market,  Kentuckiana 
increased  from  27,182  in 
1934  to  42,711  in  1936  and 
they’re  going  even  better  in 
1937.  .  .  .  This  is  just  an¬ 
other  indication  that  the 
people  here  have  money  to 
spend.  .  .  .  Have  you  some¬ 
thing  to  sell  them? 


This  gave  rise  to  the  transcribed 
program  placed  locally  on  such 
stations  as  were  necessary  to  complete 
the  sales  coverage.  When  possible, 
the  same  program  as  was  being 
broadcast  from  the  studio  was  used 
locally  in  transcribed  form.  Many 
times  this  was  not  practical  and 
equivalent  programs  suited  to  the 
individual  territory  were  substituted. 


THE  DAILY  OKLAHMIn 
OKLAHOMA  CITY  TIMES 


THE  FARMER-STOCKMAN  MISTLETOE  EXPRESS 
RADIO  STATION  WHY 

Rgfmmuuive:  t.  KATZ,  teCCIAL  AOVtIITISINC  ASKNCV 
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There  are  forty  producing  oil  fields — count  ’em! — in 
the  vicinity  of  Shreveport.  Many  are  just  discovered. 
.Many  more  will  be  discovered.  Millions  are  being  spent 
to  produce  billions  of  dollars  worth  of  “black  gold.” 

Forbes  Magazine  says  that  Shreveport  is  a  “sales  high- 
spot”  in  America — the  ideal  place  for  concentrating  sales 


effort.  M^e  are  a  white  spot  on  the  Map  of  the  Nation’s 
Business.  Federal  Reserve  Board  figures  on  debits  to 
individual  bank  accounts  show  that  we  spent  $488,859,- 
000.00  last  year.  We  are  even  more  prosperous  this  year. 

Are  you  doing  anything  to  get  your  share  of  this  amaz¬ 
ing  wealth? 


You  can  tell  your  story  in  the  Shreveport  area  with  ONE  shown  bv  A.  B.  C.  Publisher’s  Statement,  averaged  50,524 
PAPER  at  ONE  COST.  daily! 

For  in  this  city  of  82,162  people  (city  carrier  zone)  our  net  No  national  advertiser  can  afford  to  pass  up  such  a  market 

paid  circulation  for  the  6  months  ending  March  31,  1937,  as  and  such  a  newspaper! 

2[ht  ^hreneport  dimes 


...TIMES  RADIO... 

Full  Time  Stations  Owned  and  Operated  by 
The  Shreveport  Times 

KWKH— 10.000  Watts— C.  B.  S. 

KTBS —  1,000  WaHs — N.  B.  C. 

These  stations  center  reader  interest  on  The  Shreveport 
Times  and  add  materially  to  the  prestige  of  our  adver¬ 
tisers.  They  are  able  supplements  to  the  service  of  this 
newspaper. 


.  .  .  .  goes  to  an  optimistic  people^ 
spending  freely! 


Representatives 
The  Branham  Company 
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that  Immediately  Blanketedb 


The  dependability  of  their  SpeeiG 

who  used  them  the  photography  s 

1 

no  chances  for  retakes  .  .  .  And,is 
came  through.  This  is  characfi: 
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dhe  Front  Pages  of  the  Press 


ejGraphic  Cameras  gave  the  men 
story  of  the  year.  There  were 
i  usual,  these  sure-shot  cameras 
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Editor  &  Publisher  for  May  15,  1937 


E  D  I 


EDITORS  SPEAKING 

SELF-SATISFIED  smugness  is  often  charged 
against  newspaper  owners  by  people  who 
don’t  like  them,  aiid  as  a  rule,  don’t  know 
them.  Our  own  testimony,  from  a  quarter  cen¬ 
tury’s  fairly  intimate  acquaintance  with  a  wide 
munber  and  under  many  circumstances,  is  that 
it  has  small  justification.  The  smug  publisher  is 
an  easy  target,  seldom  permanent. 

You  will  find  no  newspaper  smugness  in  recent 
speeches  of  Irving  Brant,  editor  of  the  St.  Louis 
Star-Times  editorial  page,  and  Mark  Ethridge, 
general  manager  of  the  Louisville  Courier- Journal 
and  Times.  Both  have  long  and  wide  editorial 
background;  both,  it  happens,  are  associated  with 
newspapers  which  supported  Franklin  D.  Roose¬ 
velt  in  1936.  And  both  are  specific  in  their  allega¬ 
tions  that  newspapers  failed  to  give  guidance  and 
leadership  in  that  campaign  to  the  degree  that 
the  public  expected  it. 

Mr.  Brant  believes  that  liberal  thought  in  this 
country  is  now  practically  without  a  daily  news¬ 
paper  spokesman.  He  mentions  that  the  Baltimore 
Sun  and  the  St.  Louis  Post-Dispatch,  both  noted 
as  liberal  journals  with  traditional  Democratic 
leanings,  failed  to  support  Roosevelt.  His  own 
newspaper  was  the  only  one  to  do  so  in  St.  Louis — 
but  he  draws  the  conclusion  that  neither  his  nor 
any  other  newspaper  had  any  effect  in  molding 
public  opinion  during  the  campaign.  The  public 
verdict  was  reached,  he  finds,  without  benefit  of 
newspaper  counsel. 

The  liberalism  which  the  election  result  demon¬ 
strated  as  predominant  in  the  land,  he  believes, 
has  no  newspaper  voice.  It  cannot  establish  news¬ 
papers  in  metropolitan  centers  because  of  the  tre¬ 
mendous  expense  a  new  daily  venture  involves, 
and  because  the  established  conservative  press 
gives  its  liberal  readers  a  wide  and  varied  enough 
ration  to  keep  them  from  revolt  In  other  words, 
the  big-business  newspaper  owner,  sympathetic 
with  other  big  business  and  hostile  to  any  political 
program  for  its  regulation,  is  smart  enough  to 
short-circuit  competition  by  an  abundance  of 
news,  a  wide  selection  of  features,  and  editorials 
that  do  not  go  too  far  to  the  right  of  the  road. 
This  dispassionate  analysis  does  not  differ  essen¬ 
tially  from  Mr.  Ethridge’s  vehement  remark  that 
“newspapers  never  so  badly  failed  to  give  guidance 
and  leadership  to  social  and  economic  changes 
and  were  never  so  unfaithful  to  their  trust  to 
present  unbiased  news,  with  editorials  free  from 
selfish  interest,  as  they  were  in  the  campaign.’’ 

Our  previous  comments  on  this  question  still 
stand.  Our  view  is  that  the  Ethridge  criticism, 
and  to  a  lesser  extent,  the  Brant  remarks,  draw 
too  broad  a  generalization  from  too  narrow  a  base. 
There  was  some  thoroughly  bad  journalism  in  the 
campaign.  There  was  also  some  mighty  fine  jour¬ 
nalism. 

The  fact  that  a  newspaper,  or  a  newspaper  edi¬ 
torial  writer,  could  not  in  conscience  supjjort  the 
New  Deal  does  not  stamp  it  or  him  as  a  brass- 
bound  reactionary,  sympathetic  to  the  Big  Busi¬ 
ness  that  would  like  to  fly  the  Jolly  Roger  over 
the  Stars  and  Stripes.  ITiere  were  more  than 
principles  involved  in  the  1936  New  Deal  con¬ 
troversy;  there  were  methods  of  executing  those 
principles.  The  technique,  or  lack  of  it,  in  the 
Roosevelt  administration  of  the  New  Deal  alien¬ 
ated  some  newspapers  which  are  in  general  tune 
with  its  principles.  It  is  today  disquieting  a  good 
many  who  gave  Mr.  Roosevelt  their  advocacy  and 
votes  last  November.  That  distinction  is  difficult 
to  draw  in  a  political  campaign,  with  political 
leaders  generally  rating  the  electorate’s  intelli¬ 
gence  close  to  zero.  It  was  not  drawn  effectively 
by  the  R^ublican  party  or  its  press  partisans. 

We  do  not  believe  liberalism  lacks  a  newspapei 
voice.  Mr.  Brant  could,  if  he  wished,  make  up 
a  list  of  100  or  more  newspapers,  in  addition  to 
his  own,  which  habitually  hit  hard  for  liberal 
thought  and  for  decency  in  politics  and  business. 
They  are  in  cities  of  all  sizes  from  coast  to  coast 
And  like  most  of  us  who  think  of  ourselves  as 
liberals,  they  find  their  most  shining  marks  in 
other  folks  and  newspapers  which  profess  liberal¬ 
ism.  Your  true  conservative  is  conservative  right 
across  the  board,  but  your  true  liberal  is  likely 


I  A  E 


Ever>'  man  according  as  he  purposeth  in 
hi»  heart,  so  let  him  give;  not  grudgingly  or 
of  nececssity:  for  God  loveth  a  cheerful  giver. 
II.  Corinthians,  IX,  7. 


to  be  found  on  any  and  all  sides  of  every  question 
as  its  phases  develop.  Even  the  Nation  and  New 
Republic,  founts  of  liberal  wisdom,  often  are  stung 
by  the  barbs  of  their  own  followers. 

It  is  this  fluidity  of  liberal  thought,  its  lack  of 
cohesion,  that  deters  the  establishment  of  liberal 
newspapers,  as  such,  in  large  cities.  It  is  not  lack 
of  capital,  for  there  is  plenty  of  capital  in  the 
liberal  ranks  to  finance  a  new  daily  newspaper 
wherever  its  need  is  evident.  There  are  few  such 
places  today,  for,  as  Mr.  Brant  points  out,  the 
generally  conservative  press  does  present  a  broad 
news  coverage  and  a  feature  program  sufficient 
to  hold  the  interest  of  all  groups  in  society.  This 
ration  may  not  be  enough,  if  American  liberal 
thought  ever  arrives  at  a  political  structure  built" 
upon  workable  principles  and  methods  for  carry¬ 
ing  them  out,  and  finds  that  its  ends  are  not  being 
served  by  the  established  journals.  There  is  no 
such  political  structure  now. 

Today,  as  the  result  of  the  interior  and  exterior 
criticism  of  newspapers  for  lack  of  leadership,  we 
note  a  growing  interest  in  the  editorial  page. 
News,  as  such,  has  dominated  our  journalism  for 
half  a  century.  By-line  comment  won  a  place 
during  the  past  decade,  giving  opinion  a  play  that 
it  had  not  had  for  years,  but  it  is  not  a  complete, 
nor  a  satisfactory  substitute  for  the  newspaper’s 
own  considered  opinion. 

There  is  no  reason  why  the  editorial  columns 
of  every  important  newspaper  should  not  be  as 
well-informed,  as  well-written,  and  as  interesting 
as  the  commentaries  which  so  often  flank  them. 
The  writers  are  available.  The  cost  is  not  pro¬ 
hibitive.  Many  newspapermen  believe  that  the 
time  is  again  at  hand  for  newspapers  to  assert 
their  function  of  public  counselor,  putting  a  bright 
reflector  behind  the  rays  of  light  shed  by  their 
news  columns. 

If  there  is  a  real  public  demand  for  such  coun¬ 
sel,  it  will  be  filled,  for  the  “conservatives”  who 
run  newspapers  are  usually  sensitive  to  public 
thinking  which  affects  their  pocketbooks.  Our 
view  is  that  the  public  needs  such  leadership, 
now,  that  newspapers  are  the  logical  medium  to 
exercise  it,  and  that  there  is  no  time  like  the 
present  to  accelerate  the  process. 


A  JOURNALIST  IN  ACTION  j.  caste 

A  GOVERNMENT  without  newspapers  is  ev  -d  and  1 
but  a  government  by  newspapers  would  b 
the  worst  possible,  the  late  RoUo 
told  the  American  Society  of  Newspaper  Editoi 
a  few  years  ago.  Had  he  been  speaking  tl« 
week,  he  might  have  amended  the  last,  for  Due 
Mussolini  has  tried  again  to  prove  that  a  govat 
ment  by  an  ex-joumalist  can  find  new  bottoo* 

II  Duce  was  never  any  great  shakes  as  a  nev. 
paperman,  but  he  has  the  common  delusion  du 
he  can  run  all  the  newspapers  of  Italy  more 
ciently  and  patriotically  than  their  directors « 
editors.  The  Italian  press  dare  not  print  a  critiei 
word.  It  is  the  phonographic  spokesman  of  ± 
government — with  the  net  result  that  not  evt  i  j  F.  S 
Nazi  Germany  stands  lower  in  the  good  rieig,hb-X 
scale  of  world  civilization.  will 

Maybe  the  Italian  people  should  be  grateful  t  - 
II  Duce  for  sparing  them  the  nebulae  of  wc: 
and  pictures  of  London’s  great  pageant.  We  coi 
have  done  with  a  good  deal  less  than  the 
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and  radio  brought  to  New  York,  and  few  Englidu 
men  will  read  all  that  the  London  papers  pru; - 
But  we  have  it,  to  take  or  to  leave,  and 
Italians  are  deprived  of  that  election.  j  ^  p. 

There  seems  to  be  more  to  this  drafting  of  jooj  f,jjtori' 
nalism  as  an  instrument  of  diplomacy  than  n:rr,t 
resentment  of  Britain’s  refusal  to  aLknowleup-  (Jitor, 
Italy  as  an  Empire.  D  Duce  may  have  some  idi  -  jence 
as  Aime  O’Hare  McCormick  suggests  in  the  Tim,  j  tor. 
of  May  10,  of  again  slashing  the  rawhide 
the  face  of  England  in  the  hope  of  |)trg  i 

awed  respect  for  his  regime.  If  so,  it  is  on  editor, 
par  with  the  rest  of  the  Fascist  ideology.  Its  apb  Humn 
propriate  reward  will  be  another  shower  of  .«uckl  Eveni) 
ers  at  the  scowling,  strutting  clown  who  belie.ti  manai 
that  he  can  make  a  place  for  his  nation  in  t! 

20th  century  by  shattering  every  ideal  of  fred.  ^ 

that  men  have  fought  and  died  for  since  l'^ 
Middle  Ages. 


SPLIT  SECONDS  COUNTED 

Not  in  a  millennium  do  newspaper  photogra¬ 
phers  have  the  stage  set  for  them  as  it  was 
when  the  German  dirigible  flamed  over 
their  heads  last  week.  Dozens  of  cameras,  pro¬ 
fessional  and  amateur,  were  trained  to  catch  the 
giant  bag  as  it  nosed  down  to  the  mooring  mast, 
and  seldom  has  the  newspaper-reading  and  movie¬ 
going  public  had  better  ringside  seats  at  a  spec¬ 
tacular  disaster.  The  alertness  and  dexterity  of 
newspaper  photographers  needs  no  better  testi¬ 
mony  than  the  magnificent  pictures  published  all 
over  the  country  within  12  hours  of  the  aircraft’s 
destruction. 

Yet,  among  the  minor  misfortunes  of  the  great 
tragedy  must  be  included  the  fact  that  no  picture 
caught  the  first  puff,  flash,  or  whatever  it  was  that 
heralded  the  catastrophe.  It  was  a  million-to-one 
shot  that  any  camera  would  catch  it,  for  the  ship 
was  not  in  an  interesting  news  position,  for  a 
routine  landing  pictvure,  when  the  hydrogen  spat 
its  first  flame.  But  it  will  continue  to  be  a  source 
of  regret  to  photographers  and  to  all  interested 
in  lighter-than-air  navigation  that  this  particular 
split-second  picture  was  not  taken.  It  might  have 
supplied  the  essential  clue  to  what  seems  destined 
to  go  down  as  another  aviation  mystery. 


THE  FAMILY  SPIRIT 

There  won't  be  any  guild  strike  on  i 
Nashville  Banner.  There  won’t  be  a; 
guild  on  the  Nashville  Banner.  Those  de. 
sions  were  not  reached  by  James  G.  Stahlnum,th 
Banner's  publisher  and  new  president  of 
ANPA.  They  were  determined  and  published  I 
the  paper’s  editorial  staff,  unanimously,  as  C 
answer  to  a  rumor  that  the  guild  hoped  to  p. 
the  publisher,  and  by  inference,  the  ANPA  f 
the  spot  with  a  tough  organization  program. 

We  don’t  know  the  specific  process  by  whi.! 
the  staff  decided  to  reject  the  guild  and  pub’u^ 
profess  its  allegiance  to  the  paper  and  the  instit~ 
tion  of  free  journalism,  but  we  do  know  someth  , 
about  the  Banner  organization. 

It  isn’t  a  big  paper,  as  American  papers  go.  1 
is  not  one  of  the  country’s  big  money-make^- 
even  among  cities  of  its  own  size.  It  is  id> 
than  usually  generous  in  its  ratio  of  editorial  cc: 
tent  to  advertising.  It  is  extraordinarily  well  pi: 
vided  with  news  service  and  features.  It  mar 
tains  a  large  editorial  and  news  staff,  generih 
paid  above  the  average  for  cities  of  Nash'vi’h 
population;  it  generally  finds  its  executives  amc: 
its  own  employes;  it  does  not  discharge  men  f 
well-intentioned  mistakes,  and  many  of  its  peop 
go  on  and  on  in  its  service  until  old  age  or  de<i 
retires  them. 

The  spirit  of  enlightened  paternalism  is  not  ui 
common  among  newspaper  people,  and  it  piC" 
ably  explains,  more  than  any  other  factor,  wl 
less  than  25  per  cent  of  eligible  editorial  worke: 
have  embraced  the  Newspaper  Guild.  The  nw- 
of  newspapermen  and  women  prefer  the  camaru 
erie  of  the  office  and  the  job  to  the  class  warl^ 
of  the  guild  crusaders..  Spread  that  spirit  of  t 
Banner  family  by  decent,  cordial,  well-balarn 
economic  relations,  and  the  guild  stops  in 
tracks. 
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FOR  THE  ACTIVE  LIFE 


Men  ought  to  know  that  in  the  theater  ' 
human  life  it  is  only  for  God  and  t' 
angels  to  be  spectators. 

— Francis  Bacon,  in 
“The  Advancement  oj  Lcamiafl. 


1 1 Vi/n  N.  y.,  u.  s.  A 


Personals 


Folks  Worth  Knowing 


PAUL  A.  PLASCHKE,  Chicago 
Herald  and  Examiner  staff  car¬ 
toonist,  believes  that  any  newspaper’s 


^ter  (Pa.)  Intelligencer-Jour-  Mrs.  Oveta  Culp  Hobby,  associate 
and  New  Era  and  Sunday  News,  editor,  Houston  Post,  and  wife  of  W. 

has  been  named  P-  Hobby,  president  of  the  daily,  in  a 
-  n  local  chairman  o»  i  ecent  address  before  the  Texas 

I  “Ducks  Unlim-  Women’s  Press  Association,  meeting 
1  ited,  Inc.,”  a  at  Houston,  at  which  she  was  the 
I  ^1  group  of  sports-  main  speaker,  discussed  “The  Respon- 

!  men  supervising  sibility  of  a  Modern  Newspaper.” 
a  five-year  plan  C.  B.  Allen,  publisher,  Moultrie 
to  protect  wild  (Ga.)  Observer  was  re-elected  chair- 
ducks  and  estab-  man  of  the  Georgia  Associated  Press 
lish  breeding  by  members  at  their  spring  meeting 
grounds.  May  6,  at  Savannah,  Ga. 

fe-  ■  ■  Swator  Littleton  Upshur,  publisher,  Green- 

wood  (Miss.)  Commonwealth,  has 
publisher,  Lywch-  been  chosen  by  the  Junior  Chamber 
I  F.  Steinman  burg  (Va.)  News  Commerce  as  the  city’s  “Man  of 

and  AdVdllCCt  fVip  Month  ”  in  rpoocmifion  of  hie 


“/4  little  more  to  the  right  and 
yon  got  it,  sir.'' 


Paul  A.  Plaschke 


c.i  ivews  IX  V.:,,  13  ai.  served  their  53rd  wedding  anniver- 

otended  tour  of  the  Southern  States  sary  with  a  family  dinner  April  30. 

Celeste  Granice  Murphy,  co-pub- 
b^y  Macmillan  Company.  ^ 

Mr  Daniels  expects  to  return  to  his  p^^^blo-The  Story  of  Sonoma.”  The  , 
editorial  dut.«  in  July.  During  his  “ 

absence  Frank  Smethurst  managing  ^  '  J 

editor,  who  has  returned  after  an  ab-  ■'  ^  ,  truth,  alt 

sence  due  to  illness,  will  act  as  edi-  William  C.  Barnes,  well  known  in  which  I  c( 

the  magazine  representatives  field  toon  must 

AiK»rt  H  stacknole  editor  Harris-  recenUy  named  president  and  He  bac 

/D  \  T  *1  «  ff  publisher  of  the  Martinsville  (Va.)  referring 

btro  (Pa.)  Telegraph;  Dean  Hoftman,  i  d  n  *•  j  ji>r  n  ^  reierring 

s.  n  1  •  .A  J  p  M  IT  Daily  Bulletin  and  Morning  Post,  sue-  naim  ae? 

editor.  Potnot  and  Evening  News;  V.  j-  «  o  t  j  u  u ' 

Rerehaus  manaeinsr  editor  seeding  S.  L.  Goodman,  who  became  ernor,  wh 

M  ^  Ji  n-  ii,  ’  publisher  of  the  Newberry  (S.  C.)  Plaschke’’ 

Eremng  News  and  Bion  C.  Welker,  fng  Sm 

nan^g  editor,  H^risbi^g  Tele-  president  of  the  Bulletin  he  had^n 

S  R^'crorDTs'sSr  Llie"  ^om^  Newspaper  Corporation  at  a  special  Wm  Sat 
„  .  ,  .  . meeting  of  the  board  of  directors.  He  During 

nuttee,  Harrisburg  Area  as  a  public  ing^r 

mformation  committee  to  act  as  a  ^  ^  “J: 

news  clearing  house  during  disasters,  u  l  u  *•  * 

^  ^  has  held  executive  positions  in  the  tailed  m 

William  M.  McIntosh,  publisher,  San  editorial,  business  and  advertising  de-  Mr.  Ph 
AEtomo  Light,  recently  served  as  partments  of  various  newspapers  for  toon  on 
foreman  of  the  federal  grand  jury  £0  years.  Associated  with  Mr.  Good-  Herald  ; 

at  San  Antonio.  on  his  Newberry  paper  are  Ver-  page  of  : 

John  Arthur  Kautz,  publisher,  Ko-  non  Barrickman,  national  advertising  (}or  ”  foi 

komo  (Ind.)  Tribune,  on  May  7  com-  manager,  and  Kay  L.  Thompson,  edi-  Examine! 

pkted  his  50th  year  as  owner  and  tor,  both  formerly  with  the  Martins-  He  sta 

publisher  of  that  newspaper.  ville  dailies.  Louisvilli 

A.  E.  Voorhies,  publisher,  Grants  New  Yo 

Pus  (Ore.)  Daily  Courier  and  Mrs.  t  mM  d  •  Luks  W£ 

Voorhies,  will  sail  May  22  on  the  SS  ”***  nlismess  ttjjice  known  a 

Roma  to  attend  the  Rotary  Interna-  a  landsc; 

tional  convention  in  Nice.  Following  "TA  HIDEN  RAMSEY,  general  man-  tional  i 
the  meeting  they  will  spend  five  weeks  1—/.  ager,  Asheville  (N.  C.)  Citizen-  works  h 
touring  the  Continent.  Times,  addressed  the  B’nai  B’rith,  cago,  Ne 

John  Mallory,  editor,  Boston  Even-  Jewish  organiza-  _ _ _  cinnati  a 

i»5  American,  is  visiting  friends  in  tion  of  Asheville, 

Chicago  on  his  return  from  an  ex-  May  6,  express-  Joseph  I 


“ — and  den  suddenly,  in  a  fit 
of  pique,  I  hashes  'im!" 


'‘A  little  more  ether.  Nurse — 
she's  starting  to  talk  about  her 
operation  already." 


estate. 

Henry  Youmans,  editor,  Waukesha 
(Wis.)  Freeman  has  been  elected  to 
the  board  of  directors  of  the  Wau¬ 
kesha  Association  of  Commerce. 

f^est  Marlatt,  editor,  Kenosha 
(Wis.)  Evening  News,  has  been  elected 
eMlted  ruler  of  the  Kenosha  Lodge 
of  Elks.  Ralph  Kingsley,  publisher  of 
the  News,  was  elected  trustee  for  a 
five  year  term. 

.Tnh-  w.  and  Richard  E.  Lyman, 
lormer  publishers,  Spearfish  (S.  D.) 

Queen  City  Mail,  have  purchased  the 
Bozeman  (Mont.)  Courier,  a  weekly. 

M.  C.  Moore,  newspaper  broker,  Bev¬ 
erly  Hills,  Cal.,  completed  the  nego¬ 
tiations. 

Robert  Lathan,  editor,  Asheville 
(N.  C.)  Citizen,  has  been  appointed  a 

Jttstee  of  Western  North  Carolina  in  Salt  Lake  City,  Jime  13-17.  T.  J, 
Teachers  College  at  Cullowhee. 

Sanford  Martin,  editor,  Winston- 
^®|*tn  (N.  C.)  Sentinel,  has  been  ap¬ 
pointed  to  the  board  of  North  Caro- 
hna  conservation  and  development. 

Earl  Leedy,  editor,  Sedgioicfc  (Kan.) 

Pantograph,  was  elected  president  of  mittee  of  the  Salt  Lake  Chamber  of 
^  Fifth  District  Elditorial  Associa-  Commerce. 

^  at  its  Wichita  spring  session.  May  Charles  E.  Godfrey,  advertising 
'•  Other  officers  are  Phil  Sterling,  manager,  Spartanburg  (S.  C.)  Herald- 


Journal,  has  been  named  chairman  of  j 
a  special  committee  to  handle  adver- 
tisfiig  campaigns  for  the  Spartanburg 
Chamber  of  Commerce. 

Guy  Vaughan,  Jr.,  national  adver¬ 
tising  manager,  Spartanburg  (S.  C.) 
Herald- Journal,  has  returned  from  a 
week’s  visit  in  New  York  on  business. 
Harold  M.  Goodchild  was  recently 
race,  i^anied  classified  manager.  Green  Bay 
(Wis.)  Press-Gazette.  He  has  been 
.  ;vith  the  daily  for  12  years,  and  started 
his  career  as  a  carrier. 

Frederick  H.  Thompson,  advertising 
the  manager,  Martinsville  (Va.)  Bulletin 
tend-  Morning  Post,  reported  to  local 

dver-  police  that  two  men  robbed  him  of 
mtion  ^1^^  i’^  cash,  a  wrist  watch  and  a  dia- 

_ _ _  _ _  T  J  mond  ring,  as  he  was  entering  his 

Mullin,  business  ""managerrSaVt  Lake  home,  Friday  evening.  May  7. 
'Tribune,  will  serve  on  the  general  Henry  S.  Blake,  business  manager 
convention  committee.  of  the  Capper  Publications,  is  in 

E.  F.  Baldwin,  circulation  manager.  Now  York  City  on  business.  He  spent 


'These  are  typical  of  the  modern- 
minded  humor,  the  crisp,  smart 
drawing  of 


D.  Hides  Ramsey 


Daily  panel  and  Sunday  color  page. 
For  samples  and  terms,  please  write 
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PERSONALS 

(Continued  from  page  27) 

Joseph  P.  Lewis,  Jr.,  former  cir¬ 
culation  manager,  Douglas  (Ariz.) 
Dispatch,  has  joined  the  Salt  Lake 
City  Deseret  News  reportorial  staff. 

Ralph  Lockett,  former  classified  ad¬ 
vertising  manager,  Newport  News 
(Va.)  Daily  Press  and  Times-Herald, 
recently  visited  Charles  A.  Froman, 
classified  manager,  Columbia  (S.  C.) 
Record,  and  Loyal  Phillips,  classified 
manager,  Washington  (D.  C.)  Daily 
News. 

Bird  C.  White,  city  circulation  man¬ 
ager,  Louisville  Courier -Journal  and 
Times,  has  resigned  to  join  the  Ro¬ 
chester  (N.  Y.)  Journal  and  Sunday 
American  in  a  similar  position. 

Miss  Joyce  David,  daughter  of  L.  C. 
David,  advertising  manager,  Kansas 
City  Journal-Post,  was  adjudged  win¬ 
ner  in  the  high  school  news  story 
event  of  the  annual  Missouri  Inter¬ 
scholastic  Press  Association  contest. 

Harold  H.  Jenson,  advertising  soli¬ 
citor,  Salt  Lake  City  Deseret  News, 
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Hung  Wu  Road,  Nanking.  China.  _ 

Dkplay  adeertinM  rataa:  traneieot,  76c  par  agate  line 

Of  eeriee  of  inaertioni  ae  foUowa: _ 

I  I  *  I  1  I  6  j  18  I  26  I  62 

I  Sxea  Agate  Time  Timea  Timea  Timea  Timea 


has  been  elected  worthy  president  of  Gallery.  Lawrence  W.  Conroy  of  the 
the  Fraternal  Order  of  Eagles,  Salt  Herald  was  named  vice-president  and 


Lake  City  aerie  No.  67. 


1  Page  672  3260  3225  3200  3190  3168 

H  Page  836  140  120  110  100  96 

W  168  75  70  66  60  65 

84  60  46  40  33  30 

42  «> 

•Pf.A.gi.»JniMifiittv-two  Una  rate  maker  card  at  a  coat 
of  316  per  week  earne  aa  low  a  rate  on  a  62  time  bM  aa 
any  other  aeheduie,  namely.  3168  per  page;  396  half  pagr; 
$S5  quutv  Ffit* 

Clamifiad  rataa:  76e  per  agate  line  one  time;  60e  per  agate 
line  four  timea. 

Stuatiou  wanted;  50e.  per  agate  line  one  time;  40o.  per 
nnta  Une  three  (count  aix  worda  to  the  une). 
Subaniptian  ratea:  By  m^  payable  in  advance  United 
SUtee  and  Uand  Poemarione,  34  per  year;  Canada,  34.60; 

Foreign.  35.  .  .  .  ,  ,  jj _ 1 

aub  ratea:  Three  eubeenptkm  to  separate  addreaem  for 
one  year  each  or  one  eubaeription  for  three  years.  310; 
five  sabwiipiions  to  different  addreaere  for  one  year  eaeh 
or  one  eubaeription  for  five  years.  318;  t«  auhemptione 
year  each  or  one  for  ten  years,  325.  Member 

aIutBr*Mamtar^*'Sr^udit  Bureau  of  CSreulatione 


Jean  Vezina  of  La  Presse,  secretary. 


H.  G.  Vincent,  formerly  of  the  Directors  are  Adolphe  Nantel,  Le 
Evansville  (Ind.)  Press,  has  joined  the  Canada,  and  Joseph  Thomson,  Star. 

San  Antonio  Express  and  Evening  Elmest  Fisher,  a  former  assistant  |\A/^\k  J  A  K.| '  C  D  A  1 
News  advertising  department,  writing  city  editor,  San  Antonio  Express,  is  I  YY  \.^IVI/\rN  O  r  Avt 
promotion  matter.  now  filing  a  wire  in  the  Associated  i 

Emil  Jean,  managing  director,  Nou-  Press  Dallas  bureau.  |  J*  1 1  M  A 

velliste,  Trois- Rivieres,  Que.,  Laurent  Arthur  Famigletti,  of  the  Providence  !  ^  f  I  11  Iv  h  V 

Paradis,  circulation  manager  and  (R.  I.)  Journal  State  staff  has  been  :  I  ■■  I  1 1  U 

George  Bourassa,  advertising  manager,  detailed  to  the  Federal  Hill  assign- 
were  in  charge  of  the  Quebec-Ontario  ment;  Leonard  Warner  from  the  Bris- 
Daily  Newspaper  Circulation  Manag-  tol  office  to  the  state  staff;  Eldwin  S. 
ers  Association  program  during  its  Worster  from  the  Fall  River,  Mass., 
three-day  convention  in  Three  Riv-  office  to  Bristol,  and  Daniel  Rogers, 
ers.  May  9-11.  formerly  of  Hartford,  Conn.,  has 


FINE 


ers.  May  9-11.  formerly  of  Hartford,  Conn.,  has 

joined  the  Fall  River  staff. 

In  thp  Eflitorittl  Rooms  Jack  Specht,  until  recently  a  San 

Antonio  Light  cameraman,  is  now  ! 
^  ENNETH  S.  CONN,  who  resigned  doing  magazine  assignments.  ' 

rV  as  managing  editor  of  the  Salt  Marjorie  Mills.  Boston  Herald-  | 
Lake  Telegram  three  months  ago  to  Traveler  woman’s  page  editor,  was  1 
became  asso-  hostess  to  more  than  200  wives  of  . 


ANTOINETTE 

DONNELLY 


ciated  with  the  members  of  the  Massachusetts  Retail 

Gardner  Cowles  Grocers  and  Provision  Dealers'  Asso-  '  rkn 

organization,  Des  ciation  at  a  party  tendered  them  by  tfn 

Moines,  publish-  the  Herald-TVaveler,  May  5.  1 

ers  of  Look,  has  EJdwin  Jacobs,  Jr.,  for  the  last  two  '  1^  ilk  O  1 1 't"!?  1 

returned  to  Salt  a  New  York  agency,  has  '  Dt^ClLlLV  ' 

a  k  e  City  as  purchased  the  Kingsburg  (Cal.)  Re-  J  1 

managing  editor  border,  a  weekly,  from  Albert  L.  l  ' 

T  Chadwick  and  j.  Boyce  Smith.  Nego-  |  .4iitoinelte  Donnellv'g  beamu 

lished“’by  ^th;  i  “'■*'‘‘***"  of  course  well  known' 

same  company  as  jjjjjg  p-j  >  V  |  Uniisiiallv'  active  in  the  world  ofj 


same  company  as  jjjjjg 

the  Telegram.  ’  ^  ,  r  n  ■  heaiitv,  she  knows  what’s  eoini;) 

Kenneth  s.  Conn  The  position  has  \  Detroit  Free  Press  i  Because  of  her  knowledt 

been  vacant  for  chairman  of  a  special  com-  '  '  ”  auot-  ncr  Kuuwieagej 

the  past  five  months  during  which  mittee  in  charge  of  arrangement  for  I  of  »he  cosmetic  markets,  hn| 
time  the  duties  were  carried  by  G.  B.  anniversary  dinner  of  the  recommendations  are  trustworthT| 


_ _ J  „  „  anniversary  dinner  of  the  recommendations  are  trustworthyi 

Heal,  editor.  Mr.  Heal  continues  as  Doy®  Club  of  Detroit,  to  be  held  at  j  — as  safe  from  the  scientific  view-i 

editor.  Hotel  Book-Cadillac,  May  20.  point  as  they  are  effective  froml 

Michael  A.  Gorman,  managing  edi-  Str^kfi^,  of  the  PHiladel-  |  j||p  standpoint  of  glamour.  ! 

tor,  Flint  (Mich.)  Journal,  has  been  Her  concern  with  good  man-i 

named  a  trustee  of  the  $250,000  foun-  president  of  Ae  newly  organiz^  ners  etiauette  and  nsveholoffioill 

dation  just  established  by  William  Philadelphia  Evening  Ledger  Athletic  ;  "ers,  etiquette  and  ps>chologicil[ 

S.  Knudsen,  new  president  of  Gen-  AssociaUon.  OAer  temporary  officers  influence  give  her  articles  i| 

eral  Motors  Corp.,  for  maternal  and  Alexander  Sweeney,  vice-presi-  !  scope  far  hey ond  that  of  the  usual  | 
infant  care  in  Flint,  Mich.  dent;  John  Walsh,  secretary  and  Abra-  1  heauty  column. 

Harold  K.  Derus,  city  editor,  Ap-  SAarffer,  treasurer.  i  Present  Antoinette  Donnelly— i 

pleton  (Wis.)  Post-Crescent  was  mas-  Geoffrey  Imeson,  chief  Far  Mst  watch  vour  readers  and  ad-i 

ter  of  ceremonies  at  the  firet  annual  ^^i^r  ghaSr  to^^PeSing^fS'^l^  vertisers  respond  to  the  introdu^. 

Fishermens  party  sponsored  by  Ae  iroHt  ^“angnai  to  reipmg  iot  six  •  t 

daily  at  Armory  G,  April  27.  John  R.  ^lonths  to  substitute  for  Frank  Oliver,  «'o»-  ,  ,  , 

Riedl,  managing  editor,  addressed  more  h^^d  of  Reuter  s  Peiping  bureau,  who 

Aan  2,(X)0  sports  lovers  assembled  home  leave  m  Europe.  a  nk  i  Tinc  1 

there.  Reginald  Sweetland,  of  the  Chicago  I  IHS  > 


Leslie  Midgley,  former  re-write  Daily  News  has  been  reassigned  to 
man.  Salt  Lake  City  Deseret  News.  Shanghai  after  several  years  in 
has  been  named  city  editor  succeed-  Europe.  Mrs.  Sweetland  accompanied 
mg  Ted  Cannon,  former  news  editor,  "im. 


who  recently  jomed  Ae  Salt  Lake 
Tribune  as  city  editor. 

George  W.  MeVey,  Jr.,  city  editor. 


Mrs.  Zoe  Kincaid  Brockman,  so¬ 
ciety  editor  and  columnist,  Gastonia 
(N.  C.)  Gazette,  has  been  awarded 


Butte  Montana  Standard  and  Mrs!  the  Halstead  cup  for  her  pme- win-  | 
MeVey,  are  the  parents  of  a  daughter,  ”Hig  prom  Spnng  Verities,  by  Ae  i| 
bom  April  30.  North  Carolina  Poetpr  society  at  I^- 


CHARM  TIPS 

Sample: 

TODAY’S  CHARM  TIP.  j 
Why  be  afraid  of  letting  people  I 
know  you’d  like  to  please  them? 
No  one  resents  the  implied  rompli- 
ment. 


bom  April  30.  ’  North  Carolina  Poetpr  society  at  I^-  ^ 

.  T  J  r  ,1-  NT  vr  I  tel  Charlotte,  Charlotte,  N.  C.  Dr.  1  *  *  * 

Miri^  Lundy,  of  Ae  New  York  j  Halstead,  Charlotte  (N.  C.) 

Datly  News  was  elected  president  of  columnist,  made  the  pre-  FLASH 

w  York  Newspa^r  Womens  The  poem  was  adjud^ged  I  ri^Onil 

Mears  of^the  New  Y^k  Sun  submitted  in  a  poetry  con-  a  new  box  .  .  .  called  “nash!!”  . .  : 

officers  named  were:  Mrs.  William  H^Lead^TmAmn  ‘mv^Tan^RS^'  '  '  i, 

Brown  Mejoney,  editor  otNe„  York  H.le.ead .  column.  Rhyme  and  Re- 


Chkitv  Member 


Audit  Bureau  of  drouUtioia 


&  Montta 

Kided 


"A3.C.”  M  follow.: 
Net  Tot^  Db- 

Piid  tributioo 

10.866 

12J)64 

10,178 

11,206 

0,651 

10,607 

8.626 

0,819 

R387 

10,488 

10.116 

11,120 

10,403 

11,417 

10,180 

11,564 

8,937 

10,019 

w  K  son.”  foibles  of  tbe  day  .  .  .  clever  reportiii*. 

tlipSjrt‘sSry''Ji‘cDo«:il'  A-ih-ny  Cram«ki.  »f  «>»  Chicago  •' 

D«d„  Nam.  editorial  deparunen.,.^-  i;;;£..%rrV'»rr ' 
vice-president;  Mary  Dougherty,  ou^d  fre^om  of  Ae  press  as  the 

New  York  Evening  Journal,  Aird  bulwark  of  American  liberty  at  a  Write  or  Wire  for  Proofs  and  Prierti 
vice-president;  MarAa  Conan,  foun-  *^^ting  of  the  Optimists  Club  in 
der  of  Ae  club,  treasurer;  Martha  Chicago,  May  7. 

Leavitt,  New  York  Herald  Tribune,  Edward  F.  Connelly  of  Trenton, 
assisAnt  treasurer;  Cecile  Gilmore,  N.  J.,  has  been  chosen  by  Governor 
New  York  Evening  Post,  correspond-  Harold  G.  Hoffman  of  New  Jersey,  as 
ing  secretery;  and  B^Aleen  McLaugh-  his  press-aide  to  succeed  William  S. 
lin,  of  Ae  New  York  Times,  recordmg  Conklin,  who  is  now  public  relations 
secretery.  counsel  to  Ae  SAte  Unemployment 

A  Bev  Baker  auociate  editor  Insurance  Commission.  Connelly  was 
Palatka  (ha.)  Daily  News,  has  been  Trenton  legislaUve  correspondent  for 
reappomted  to  Ae  Municipal  Rame  Camden  Courier. 

Ga^ens  Committee  by  PalaAa  City  Joseph  H.  Dyson,  of  the  Worcester 
Commission  A  serve  imtil  May  1,  (Mass.)  Evening  Gazette  city  staff  has 
1938,  m  charge  of  publicity  and  ad-  resigned  to  jom  Ae  Worcester  office 
vertismg.  of  E.  J.  Gallagher,  Ac.,  New  York. 

Emile  QumAl,  La  Presse,  Montreal.  Mike  Coll,  sporA  writer,  Hazleton 


1938,  m  charge  of  publicity  and  ad-  resigned  to  jom  Ae  Worcester  office 
vertismg.  of  E.  J.  Gallagher,  Ac.,  New  York. 

Emile  QumAl,  La  Presse,  Montreal.  Mike  Coll,  sporA  writer,  Hazleton 
has  been  elected  president  of  Ae  (Pa  )  Sentinel,  recently  resigned  as 


newly  formed  Criminal  Court  Press 


(Continued  on  page  49) 
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Model  G  Intertype  "has  helped  us 
to  increase  our  volume  by  over  35%" 

(AN  INTERTYPE  ADVERTISEMENT  WRITTEN  BY  A  NEWSPAPER  PUBLISHER) 


"The  Model  G  has  increased  our  production 
from  25  to  30  per  cent.  This  has  been  brought 
about  by  instant  changes  from  one  magazine  to 
another  by  merely  touching  a  lever  instead  of 
shifting  magazines.  The  quadding  and  center¬ 
ing  device  also  has  speeded  up  production. 

"We  have  been  able  to  handle  30  per  cent 
more  ad  copy  in  the  same  time  since  the  instal¬ 
lation  of  the  Model  G.  We  have  used  it  for  a 


HOW  THE  INTERTYPE  INCREASES  PROFITS 


m 

■ 

1 

■ 

■I 

■ 

M 

■ii 

■I 

■I 

■ 

■ 

■ 

■ 

■ 

■I 

■ 

■ 

■I 

n 

■I 

■a 

ESI 

■I 

■1 

■ 

■I 

■ 

■ 

■ 

■ 

Hi 

m 

■ 

■ 

■ 

1 

■I 

■ 

n 

■ 

m 

H 

■ 

■ 

■ 

■ 

■ 

■ 

■i 

In 

mr 

i 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

m 

in 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

lu. 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 

wide  variety  of  work,  from  straight  matter  — 
which  is  turned  out  as  fast  as  on  other  machines 
—to  advertising  display  and  sales  circulars. 

"We  feel  that  this  investment  has  been  really 
a  profitable  one.  It  has  helped  us  to  increase 
our  volume  by  over  35  per  cent." 

The  foregoing  comments  are  excerpts  from  a 
letter  written  by  a  newspaper  publisher.  A  new 
booklet  containing  similar  comments  from  other 
newspapers  will  be  sent  to  anyone  interested  on 
request  to  the  nearest  Intertype  Branch. 

Ask  Intertype  users!  You  will  soon  find  out 
why  modern  Intertypes  have  become  so  popu¬ 
lar.  The  reasons  invariably  add  up  to  faster  pro¬ 
duction-time  and  money  saved  —  lower  costs. 
Investigate  the  Intertype  1  Write  for  booklet  to 
Intertype,  360  Furman  Street,  Brooklyn,  N.  Y. 


INTERTYPE  ‘ABC  SIMPLICITY 


VO«U{  lOLE  ANB  V06UE  EXTtA  lOLD 
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When  the 

Hindenburg 

Exploded™ 

here's  what  newspapers,  large 
and  small,  said  of  the 
Aeme~\EA  pietare  eorerage: 


Acme  did  a  great  job  on  the  Hindenburg  pic¬ 
tures  last  Thursday.  Of  the  later  pictures,  the 
picture  H’hich  the  Her  aid -Tribune  used  on  the 
first  page  in  later  editions,  of  the  burning  air¬ 
ship  in  midair,  clearly  shelving  the  explosion, 
was  one  of  the  best  nervspictures  I  have  ever 
seen.  Let  me  congratulate  your  organization  on 
this  coverage. 

Grafton  S.  Wilcox. 
Managing  Editor. 
New  York  Herald-Tribune. 

Splendid  zeppelin  pictures.  Used  eight-column 
page  one. 

\  oungstown  (O.)  Vindicator. 

Acme  and  NEA  pictures  gave  Star-Times 
graphic  and  complete  coverage  all  editions. 

Frank  W.  Taylor,  Jr.. 

St.  Louis  Star-Times. 

Finest  picture  coverage  n>e’ve  ever  had  on  big 
disaster.  Biggest  picture  scoop  of  year. 

A.  C.  Bartlett, 
Houston  Press. 

Magnificent  nen>s  photo  mat  coverage. 

David  E.  Smiley. 
Tampa  Times. 

Hindenburg  pictures  came  banging  through  by 
Telephoto  in  great  style. 

Frank  Ahlgren. 
Memphis  Commercial-Appeal. 

One  of  the  best  picture  jobs  of  all  time. 
Springfield's  shots  ivere  magnificent. 

Pittsburgh  Press. 


Your  Hindenburg  arrangements  scooped  oppo¬ 
sition  services  hours. 

William  Hirst. 
Toronto  Telegram. 

Magnificent  coverage. 

Clarke  Salmon. 
New  Orleans  Item. 

Excellent  pictures  a  neJV  high  in  NEA  achieve¬ 
ment. 

Lawrence  (Mass.)  Eagle-Tribune. 

Everything  n>c  wanted  pictorially — speed,  qual¬ 
ity  and  color. 

Cleveland  Press. 

Your  New  York  mats  reached  us  several  hours 
ahead  of  all  opposition  pictures. 

Lansing  (Mich.)  State  Journal. 

Running  simultaneously  with  first  locally  printed 
wire  news. 

Hope  (Ark.)  Star. 

Consider  Acme  pictures  today  some  of  the  best 
I  have  ever  seen. 

Carlton  Matson, 
Toledo  News-Bee. 

Scooped  territory. 

Twin  Falls  (Idaho)  Times. 

Telephotos  splendid. 

W.  N.  Burkhardt. 
San  Francisco  News. 

NEA  consistently  beat  other  service. 

Shawnee  (Okla.)  News  and  Star. 


Service  much  appreciated.  I 

Regina  (Sask.)  Leader-Pw 

Service  excellent. 

Hopkinsville  Kentucky  New  E>, 

Marvelous  service.  f 

Eugene  (Ore.)  Register-Gua^ 


Acme  Newspictures,  Inc. 

220  E.  42nd  St.,  New  York 


Wonderful  service.  ^ 

Poplar  Bluff  (Mo.)  American  Repu^ 

Fast  service  was  the  tops.  , J 

Brantford  (Ont.)  Exposes 


•pi4*turoN  of  All  Time 


Appreciate  excellent  service. 

J.  Charles  Poe, 
Chattanooga  News. 


coverage. 


Nelson  Poynter, 
Columbus  Citizen. 


H'e  beat  this  territorxf  rvith  \four  excellent  pic¬ 
tures. 

Laramie  (Wyo.)  Bulletin. 


Great  pictures. 


George  Lyon, 
Buffalo  Times. 


W.  H.  Springfield,  Acme-NE.\  staff  cameraman,  snapped  the  above  pic¬ 
ture,  one  of  the  great  news  photos  of  all  time,  at  the  instant  the  first  ex¬ 
plosion  tore  the  Hindenburg’s  stern,  Springfield  worked  rapidlj’,  took 
one  “shot”  after  another,  and  captured  probably  the  most  dramatic  series 
of  photos  ever  made.  (Photo  Copyright,  1937,  Acme  Newspictures,  Inc.) 


NEA  Service,  Inc. 

1200  W.  3rcJ  St.,  Cleveland 
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BRILLIANT  WORK  BY  CAMERAMEN 
AS  HINDENBURG  FELL  IN  FLAMES 

Disaster  Was  “Story  of  the  Century”  for  Photographers, 
Who  Had  Visualized  Routine  Landing  Shots — 
Camera  Smashed  by  Spectator 
By  JACK  PRICE 


C'^  OVERING  the  arrival  of  the  air- 
ship  Hindenburg  has  never  been 
a  desirable  assignment  from  the  pho¬ 
tographers’  standpoint,  especially  to 
those  who  have  covered  it  on  previous 
occasions.  Waiting  around  the  Lake- 
hurst  hangar  with  nothing  to  do  is 
boring. 

But  the  long  hours  of  waiting  were 


forgotten  Thursday  evening,  May  6, 
when,  with  their  cameras  poised,  the 
photographers  saw  the  great  dirigible 
burst  into  dames  and  sink  to  the 
groxmd.  It  was  one  of  the  greatest 
air  disasters  in  history  and  every  man 
on  the  field  went  into  fast,  efficient 
action.  Magnificent  pictures  were 
taken  which  in  a  few  hours  were  on 
front  pages  all  over  the  country. 

Daylight  Pmrmittad  Good  Shota 

It  seems  as  if  fate  worked  with  the 
photographers,  the  disaster  occurring 
at  a  time  when  there  was  still  suffi¬ 
cient  light  to  make  pictures  without 
the  aid  of  flashlights.  Owing  to  the 
distance  between  the  ship  and  the 
cameras,  a  flash  bulb  would  have  b?en 
of  little  value.  Oddly  enough,  almost 
every  cameraman  used  a  4  x  5  speed 
graphic.  In  these  days,  cameramen 
usually  set  their  speed  synchronizers 
with  bulb  inserted,  ready  for  action, 
and  some  have  found  that  this  prac¬ 
tice  serves  them  in  good  stead.  On 
this  assignment,  most  of  the  exposures 
were  made  around  l/20th  and  l/50th 
of  a  second.  Hence  the  bulb  for  some 
was  useful  in  bringing  in  more  detail 
in  the  foreground.  But  on  the  whole, 
pictures  of  the  ship  burning  in  the  air 
were  strictly  daylight  exposiires. 

So  many  exciting  things  took  plac'* 
on  this  assignment  they  seem  almost 
incredible.  For  instance,  the  case  of 
William  W.  Springfield,  Philadelphia 
cameraman  for  Acme  News  Pictures. 
The  most  valuable  picture  he  could 
have  shot  was  lost  because  of  a  pecu¬ 
liar  accident.  Springfield  was  about 
to  make  a  picture  showing  the  ship 
at  the  time  of  the  first  explosion,  when 
he  was  suddenly  struck  by  one  of 
the  cables  and  knocked  down.  By  the 
time  he  regained  his  feet,  he  lost  the 
valviable  seconds  necessary  to  pro¬ 


duce  the  picture  of  the  actual  start  of 
the  fire.  He  went  into  inunediate  ac¬ 
tion,  however,  and  his  pictures  of  the 
burning  ship  were  outstanding. 

Another  incident  happened  to 
Charles  Hoff,  staff  photographer  for 
New  York  Daily  News.  In  Hoff’s  case, 
he  was  rather  fortunate  because  he 
had  already  sent  in  his  first  batch  of 


plctur.  s.  Hushing  back  to  take  shots 
of  survivors  being  carried  from  the 
scene,  he  encountered  an  irate  spec¬ 
tator  who  tore  the  camera  from  his 
hands  and  smashed  it  Had  this  hap¬ 
pened  earlier,  Hoff  would  have  been 
out  of  luck.  Luckily  for  the  Daily 
News,  it  had  two  men  on  the  job. 
The  other  photographer,  Robert  Seelig, 
was  able  to  carry  on,  Hoff  assisting 
until  his  office  could  send  him  a  new 
outfit. 

The  excited  individual  who  broke 
the  camera,  although  imidentified, 
was  either  a  distracted  relative  or  a 
member  of  the  company  representing 
the  line,  because  outsiders  could  not 
have  gotten  so  close  at  the  time  of  the 
accident 

It  seems  that  from  almost  every 
major  catastrophe,  some  photographer 
reaches  prominence.  Occasionally  an 
amateur  does  so.  The  Hindenburg 
disaster  caused  a  new  star  to  shine 
for  the  Associated  Press  photographic 
staff.  Murray  Becker,  not  only  dis¬ 
tinguished  himself,  but  was  awarded 
a  $500  bonus,  which  in  the  annals  of 
newspaper  photography  is  extraordi¬ 


nary.  Records  show  that  very  few 
photographers  covering  a  definite  as¬ 
signment,  have  ever  received  such  a 
reward.  According  to  the  Associated 
Press,  Becker  produced  probably  the 
only  picture  of  the  Hindenburg  a  sec¬ 
ond  or  two  after  the  first  explosion. 
This  picture  had  a  quality  which  will 
no  doubt  make  it  one  of  the  out¬ 
standing  pictures  in  newspaper  pho¬ 
tography. 

The  International  News  Photos  are 
proud,  and  justly  so,  of  the  excellent 
work  of  Cameraman  Sam  Shere.  The 
Times  Wide  World  Photos  feel  equally 
proud  of  the  splendid  work  of 
their  Philadelphia  representative,  Sam 
Myers.  The  Philadelphia  Record  also 
has  reason  to  boast  of  the  splendid 
results  obtained  by  Photographer  Jack 
Snyder. 

Shere,  Snyder  and  Pat  O’Brien,  Rec¬ 
ord  reporter,  received  bonuses,  it  was 
learned. 

Paaquarella  Got  Fine  Picture 

The  Philadelphia  Evening  Ledger 
was  fortunate  in  having  for  its  front 
page  layout,  one  of  the  outstanding 
shots  of  the  Hindenburg  made  almost 
at  the  very  second  of  the  explosion. 
This  picture  was  made  by  Gus  Pas- 
quarella.  Although  taken  at  dusk  this 
photo  had  remarkable  clarity  and  de¬ 
tail. 

To  other  Philadelphia  photographers 
who  distinguished  Uiemselves  as  mas¬ 
ter  Knights  of  the  Lens,  were  Harr>' 
F.  McGonigal  of  the  Bulletin  and 
Joseph  Nelson  of  the  Inquirer. 

It  so  happens  that  New  York  Daily 
News  was  the  most  fortunate  of  all 
papers.  It  had  assigned  two  of  its 
planes  to  cover  the  Hindenburg’s  ar¬ 
rival.  Both  planes  arrived  at  Lake- 
hurst  long  in  advance  of  the  big  air¬ 
ship,  after  many  shots  had  been  made 
in  the  air.  The  flying  photographers, 
Robert  Seelig  and  Charles  Hoff, 
waited  around  at  the  field  with  the 
other  cameramen.  They  left  their 
aerial  cameras  in  the  planes  and  like 
the  other  cameramen  depended  upon 
their  4x5  graphics. 

Directly  after  the  explosion,  Duke 
Krantz,  one  of  the  Daily  News  pilots, 
collected  the  pictures  made  by  Seelig 
and  Hoff  and  flew  them  back  to  North 
Beach  and  from  there  rushed  by  car 
to  the  office.  In  this  manner  the  News 
reached  the  street  first  with  pictures 
of  the  disaster. 

Publicity  Woman  Flew  Photos 

There  were  many  other  cameramen 
from  syndicates  and  newspapers  who 
had  no  planes  to  deliver  their  precious 
pictures.  And  here  is  where  Miss 
Patricia  O’Malley,  press  representative 
of  the  American  Airlines,  became  the 
heroine  of  the  newspaper  photogra¬ 
phers. 

She  had  flown  to  Lakehimst  in  an 
American  Airline  plane  which  was  to 
transport  some  Hindenburg  passengers 
to  Newark  airport  and  elsewhere. 
With  the  Hindenburg  aflame.  Miss 
O’Malley  went  into  action.  She  went 
from  cameraman  to  cameraman,  col¬ 
lected  their  holders  and  then  took  to 
the  air,  flying  straight  to  Newark  air¬ 
port.  Meanwhile,  the  cameramen  had 
telephoned  their  offices,  and  motor¬ 
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A  “photographer’s  dream” — the  Hindenburg  disaster — was  witnessed  by  the.>e 
cameramen,  among  others.  Left  to  right:  standing,  Murray  Becker,  Assoriateil 
Press,  New  York  bureau;  Jack  Snyder,  Philadelphia  Record;  Bill  McGonigal. 
Philadelphia  Bulletin,  and  Bill  Springfield,  Acme  Newspictures.  Philadelphia 
bureau.  Seated,  Bob  Seelig  and  Charles  Hoff.  New  York  Daily  News.  Joseph 
Nelson.  Philadelphia  Inquirer;  Gus  Pasquarella.  Philadelphia  Ledger,  and  Sam 
Myers,  Wide  World  Philadelphia  manager. 


cycle  messengers  took  the  films  from  ( 
Miss  O’Malley  and  sped  them  to  th*  ' 
home  offices. 

Miss  O’Malley’s  job  was  not  an  easv 
one.  Lakehurst  is  a  huge  field, 
and  hard  to  cover  on  foot.  But  ^ 
covered  the  ground  with  speed  and  I 
efficiency,  something  that  all  pictur, 


Sam  Sheke  Pateicia  O’Mauiv 


editors  and  photographers  fully  ap-  r 
predate.  Newspapers  and  picture  syn-  C 
dicates  have  been  high  in  their  praise  E 
of  Miss  O’Malley  and  the  American  ^ 
Airlines  for  the  prompt  cooperation 
and  the  service  render^. 

Another  interesting  item  was  pub¬ 
lication  in  the  New  York  Daily  News 
of  a  double-truck  of  pictures  made  by 
a  Chinese  amateur,  Foo  Chu.  Mr. 
Foo  decided  to  cover  the  Hindenburg’s  ' 
arrival  with  his  miniature  camera.  He 
produced  a  strip  of  excellent  film 
which  were  used  in  continuity  form, 
showing  the  ship  from  a  few  seconds 
after  the  fire  started  to  the  time  it 
dropped  in  a  burning  mass  to  the 
ground. 

Of  course  while  it  may  be  thought 
that  this  assignment  was  strictly  a 
setup,  yet  we  cannot  conceive  that  the 
work  was  easy.  It  took  cool  heads, 
steady  nerve,  backed  by  the  experi¬ 
ence  of  seasoned  veterans  to  produce 
such  an  amazing  amount  of  excellent 
pictorial  matter.  The  actual  explosion 
lasted  less  than  a  minute,  and  the 
photographers  had  to  work  with  speed 
and  precision,  upon  which  depended 
their  success  or  failure.  It  is  not  a 
simple  matter  to  photograph  a  dis¬ 
aster  of  this  kind  without  a  trace  of 
nervousness.  Unsteady  nerves  at  a 
time  like  this  are  very  costly. 

Cameramen  Took  Chances 

When  others  retreated  from  the  fire, 
the  cameramen  pressed  forward,  in 
order  to  obtain  better  close-ujos.  Each 
man  made  desperate  efforts  to  cover 
the  story  completely. 

It  took  plenty  of  stamina  for  the 
cameramen  to  keep  their  balance. 

All  through  the  night  the  camoas 
were  kept  busy.  The  men  who  had 
started  Ae  day  early  in  the  morning 
and  who  were  worn  out  were  relieved 
by  fresh  personnel.  Altogether,  few 
better  examples  of  complete  coverage 
have  ever  been  seen. 


12  of  16  .  .  . 

In  first  4  months  of  ’37, 
Herald  Tribune  has  in¬ 
creases  from  12  of  the 
16  Manhattan  Depart¬ 
ment  Stores. 

NEW  YORE 
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Of  time  and  taxes 


Increasing  taxes  and  the  uncertainties  of  the  future  and  how  they 
might  affect  the  modernization  of  newspaper  plants  was  one  of  the 
subjects  discussed  at  the  A.N.P.A.  Convention. 

Such  subjects  were  discussed  at  previous  conventions ...  as  they 
will  be  at  future  conventions.  The  march  of  successful  publishing 
enterprises  down  through  the  years  always  has  been  flanked  with 
such  prospects. 

If  equipment  improvements  had  always  been  postponed  until 
taxes  might  be  lessened  and  the  future  made  more  certain  . . .  then 
publishers  would  still  be  setting  type  by  hand,  would  still  be  print¬ 
ing  on  Washington  hand  presses. 

Increasing  costs  con  best  be  met,  and  a  successful  future  best 
assured,  with  modem  equipment  able  to  turn  out  more  salable  prod¬ 
uct  more  quickly  and  more  efficiently. 

Hundreds  of  users  of  Blue  Streak  Linotypes  report  increased  pro¬ 
duction  ranging  from  10%  up  to  50%.  Actual  cost-sheet  figures. 

Many  old  composing  machines  are  adding  more  than  they 
should  to  production  costs  every  day  they  are  continued  in  use  on 
work  that  Blue  Streak  Linotypes  would  do  more  economically. 

In  the  face  of  "increasing  taxes  and  the  uncertainties  of  the 
futurel'  newspaper  plants  cannot  afford  less  than  the  most  modern 
equipment.  They  can't  afford  the  burden  of  obsolete  composing 
machines  when  Blue  Streak  Linotypes  could  do  so  much  more. 


MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORE 

New  York  City  *  Son  Francisco  *  Chicago  *  New  Orleans  *  Canadian  Linotype, 
Limited,  Toronto,  Canada  *  Representatives  in  the  Principal  Cities  of  the  World 


UHOTYM  MEMPHIS  FAMILY. 


34-^ADVERTISING 


Editor  &  Publisher  for  May  15,  1937 


How  Newspaper  Advertising  Works 

By  FRA^K  E.  FEHLMAN 

Each  week  an  advertising  classification  will  be  analyzed  in  these  columns. 
Since  practically  all  advertising  finally  centers  on  a  retail  outlet,  these 
studies  should  be  of  equal  interest  to  national  as  well  as  local  advertisers. 

yio.  11.  Fur  Storage 


About  this  time  every  year,  mil¬ 
lions  of  women  start  debating 
this  question,  “Is  it  safer  to  have  my 
furs  or  fur  coat  cleaned  and  stored 
at  so  much  per  month,  or  can  I  save 
a  few  dollars  by  carefully  packing  it 
myself  and  be  reasonably  sure  that 
it  will  escape  moths,  vermin  or  other 
destructive  things?” 

ProHpc^U  in  the  Phone  Book 

PICK  up  any  classified  section  of 
your  local  phone  company,  turn 
to  STORAGE  and  you  will  find  at  least 
a  few  warehouses  that  have  installed 
modem  “death  chambers,”  where  gar¬ 
ments  can  be  hung,  with  the  positive 
assurance  that  anything  that  lives, 
and  is  hidden  in  the  furs,  or  fur- 
trimmed  garments  will  meet  certain 
sure  death  in  a  few  hours. 

How  to  Solicit  the  Account 

Department  stores  and  some 

fur  dealers  always  make  a  bid 
for  this  business,  so  an  examination 
of  your  last  spring’s  files  will  give 
you  the  best  ideas  used  by  them.  A 
visit  to  any  of  these  stores  will  show 
you  how  they  handle  furs  that  are 
brought  to  them  for  storage. 

A  Little  Research 

After  these  two  steps  a  quick  re¬ 
search  job  should  be  done  with 
all  women  employed  on  the  paper. 
Some  of  the  questions  that  might  be 
asked  are:  (1)  Do  you  have  your  furs 
stored?  (2)  Who  gives  the  best  ser¬ 
vice  in  our  city?  (3)  What  do  they 
charge?  (4)  Do  they  give  insurance 
with  the  order?  (5)  How  did  yotu: 
furs  come  out  last  year? 

With  this  information  in  hand  you 
are  ready  to  prepare  a  few  ads — note 
a  few! 

Why  a  Few  Ads? 

Tests  already  made  prove  that 
four  or  five  ads  are  sufficient, 
but  they  should  be  run  over  and  over 
for  the  duration  of  the  season,  say 
up  to  June  15  or  July  1,  in  northern 
cities.  Each  ad  should  stress  one 
point  of  the  service,  but  prices  should 
appear  in  all  ads  for  reasons  that 
follow. 

Five  Ideas  to  Start  With 

These  are  only  suggestions.  Add 
to  them  or  eliminate  depending 
on  the  service  the  storage  company 
offers.  (1)  Safety.  (2)  Furs  wear 
longer.  (3)  Fire-proof  room.  (4)  De¬ 
livery  and  pick  up.  (5)  Prices,  etc. 


know  how  inexpensive  the  service 
may  be.  (b)  Women  see  prices  listed 
in  most  of  the  retail  ads,  therefore 
they  want  to  know  what  the  service 
costs. 

Action  Is  Necessary 
n''HERE  is  little  time  left  to  get  ad- 
A  vertisers  in  this  classification 
started,  and  the  season  will  end 
around  July  1,  so  action  is  necessary 
now! 

Valuable  By-Product 

Any  warehouse  using  such  a  short, 
intensive  campaign,  will  be  plea¬ 
santly  surprised  at  the  immediate 
phone  calls — “Come  and  get  my  furs” 
— Once  started  with  fur  storage  the 
warehouse  is  now  a  live  prospect  for 
other  campaigns  that  can  run  every 
week  in  the  year. 

Success  stories  like  this  make  fine 
selling  ammunition  for  the  national 
department  and  for  your  national 
representatives. 

Making  Friends  for  Local  Bank 
QUESTION — Ours  is  the  third  larg¬ 
est  bank  in  a  city  of  200,000.  We’re 
a  solid  organization,  but  we’d  like  to 
increase  our  business.  Can  you  sug¬ 
gest  a  “good  will”  idea  we  might  use 
in  the  newspapers?  (Name  withheld 
by  request) 

ANSWER — Run  two  ads  a  week  in 
the  news  section  of  your  leading 
paper.  Write  the  ads  as  feature  sto¬ 
ries.  Call  them  “Good  News  About 
Oiu"  Home  Town,”  and  tell  a  short 
story  in  each  ad.  Subjects  similar  to 
the  following  should  be  good:  “Blank- 
town’s  First  Hospital,”  “First  Church 
in  Blanktown,”  “First  Filling  Station 
in  Blanktown.”  “Blanktown’s  First 
Surgeon,”  “First  Lodge  in  Blank- 
town.”  In  a  small  space  below  the 
story  list  the  bank’s  services.  People 
will  soon  look  for  these  ads  as  they 
look  for  a  favorite  columnist  or  car¬ 
toonist. 

Magic  in  Printed  Word 

QUESTION — Do  you  consider  radio 
as  effective  an  advertising  medium  as 
the  newspapers?  A  friend  and  I  have 
argued  this  question  back  and  forth 
for  weeks  without  finding  the  answer. 
S.  &  W.  Advertising  Service,  Boston. 

ANSWER — No.  Radio  is  an  excel¬ 
lent  good  will  builder,  but  there’s  a 
magic  in  the  printed  page  which  will 


never  be  matched  by  the  spoken  word. 
The  voice  of  the  radio  announcer  is 
cast  into  the  air  and  soon  forgotten, 
but  the  black  type  of  the  newspaper 
page  makes  an  indelible  impression 
upon  the  mind  of  the  reader. 

Exceptional  Plumber 

QUESTION — I  am  the  exceptional 
plumber.  My  man  and  I  always  ar¬ 
rive  on  time  and  we  never  fail  to 
bring  all  of  our  tools.  How  can  I 
get  more  emergency  jobs?  D.  N.  O., 
Toronto,  Canada. 

ANSWER  —  A  Houston,  Texas, 
plumber  ran  an  inch  ad  six  days  a 
week  with  headlines  like  these: 
“Faucet  Leaking?  —  See  Blank.” 
“Faulty  Sinks? — See  Blank.”  “Drip¬ 
ping  Shower? — See  Blank.”  Beneath 
the  headings  he  ran  a  ten-word  tele¬ 
gram  stressing  the  speed  and  quality 
of  his  service.  He  doubled  his  busi¬ 
ness  in  three  years. 

•  «  * 

(QuPHtionH  of  »rpiu*ral  to  ailveitit*«»rB 

will  be  answered  in  this  column  each  week.) 

Newspapers  Lift  Blatz 
Sales;  1937  Space  Bigger 

Milwaukee,  May  10 — An  extensive 
newspaper  advertising  campaign  dur¬ 
ing  1936  which  appeared  throughout 
the  country  in  hundreds  of  markets 
was  one  of  the  main  reasons  for  the 
upward  trend  in  sales  volume  noted 
during  that  year  by  the  Blatz  Brew¬ 
ing  Co,,  according  to  Hal  Johnson,  ad¬ 
vertising  manager  of  the  Milwaukee 
brewery. 

Because  of  these  results  experienced 
through  newspaper  advertising,  news¬ 
papers  have  been  selected  as  the 
principal  advertising  medium  for  1937, 
and  will  share  in  one  of  the  largest 
releases  of  newspaper  copy  on  beer 
that  has  ever  b^n  releais^. 

“We  believe  in  newspaper  advertis¬ 
ing.  Last  year,  1936,  Blatz  enjoyed 
the  largest  sales  volume  of  Blatz  beer 
in  all  its  86  years  of  continuous  pro¬ 
duction  of  beer  and  soft  drinks.  We 
attribute  this  success  to  two  factors, — 
first,  of  course,  the  excellence  of 
Blatz  beer;  and  second,  to  the  exten¬ 
sive  newspaper  advertising  campaigns 
that  appear^  throughout  the  country 
in  hundreds  of  markets,”  Mr.  John¬ 
son  said. 

“The  result  has  been  a  decision  to 
still  further  increase  our  newspaper 
schedules.  This  year  leading  news¬ 
papers  throughout  the  coimtry  are 
carrying  more  Blatz  advertisements, 
larger  in  size,  than  ever  before.” 

CONTRIBUTED  $50,000 

Crown  Zellerbach  Paper  Corpora¬ 
tion,  Grays  Harbor  Pulp  and  Paper 
Company  and  subsidiaries  contributed 
$50,000  to  the  Golden  Gate  Interna¬ 
tional  Exposition  fund. 


Why  Prices  of  Service  Are  Important 

Many  people  are  not  happy  when 
they  receive  their  statement 
from  a  storage  company.  ’The  storage 
companies  are  not  dishonest,  nor  do 
they  quote  two  prices,  but  the  fact 
remains  that  all  too  often,  things  go 
to  storage  without  a  clear-cut  idea, 
or  a  statement  as  to  what  the  storage 
service  is  to  cost. 

Therefore,  based  on  experience,  it 
is  suggested  that  each  and  every  ad 
prepared,  carry  a  price  list  that  cov¬ 
ers  every  phase  of  the  storage  service 
offered.  Sizes  at  a  given  price,  clean¬ 
ing,  dusting,  complete  “death  cham¬ 
ber”  fumigating — anything  that  goes 
with  the  offer  ^ould  be  included  and 
■prices  for  each. 

llie  reason  for  this  complete  pric-  . 
ing  is  very  simple,  (a)  It  is  seldom 
done,  hence  many  women  do  not  1 


WHO  are  more  inter¬ 
ested  in  the  profit-making 
possibilities  of  advertising 
than  the  industrial  and 
financial  leaders — the  major 
money-makers  —  who  read 
The  Wall  Street  Journal? 


For  Yearff 
The  Standard 
00  f  M*erfe€*tion 


WOOD  FLOMQ  GOBP. 
■ooucK  rjuAt  •  wmTon 


Threat  to  Stop  Liquor 
Ads  Discussed  on  Co«i 

San  Francisco,  May  11— William  J 
Thomson,  director  of  the  Bureau  { 
Advertising,  American  Newsp^rJ 
Publishers  Association,  will  be  pr^ 
cipal  speaker  at  the  California  Nev,  f 
paper  Advertising  Managers  As.sofv.* 
tion  convention  June  4,  5  and  6  * 
Oakland,  Cal. 

Announcement  that  Mr.  Tho.rr;,  i 
would  speak  on  the  subject:  o ; 
Hundred  Million  Pennies”  was  ma.  1 
at  a  meeting  of  the  Northern  Div  j 
sion,  CNAMA,  held  here  yesterday 

Other  speakers  on  the  threc-d. : 
convention  program  will  include  E!!;  4 
Hensel,  Oakland  Tribune;  Fredcrli- 
Graham  Runyon,  Glendale  Neu-..' 
Press;  Keene  Fitzpatrick,  new.^pssr ' 
representative  at  San  Francisco;  E  F 
Brown,  San  Pedro  News-Pilot;  Pf'; 
Ritcha,  Alhambra  Post- Advocate;  L  Dl 
Putnam,  Berkeley  Gazette  and  Ph 
M.  Knox,  Oakland  ’Tribune. 

Convention  Chairmen  Namti 

Committee  chairmen  of  the  conven¬ 
tion  are:  Theodore  Marios,  George) 
McQueen,  George  Guest,  Duttori 
O’Brien,  Cliff  Walk,  Allan  Dealey  and] 
Mr.  Putnam. 

Robert  P.  Holliday  of  West-HoUi-i 
day,  Inc.,  addressed  Monday’s  meet-; 
ing.  The  Fenger-Hall  trophy  to  bei 
awarded  at  the  forthcoming  conven-| 
tion  to  the  newspaper  providing  the 
best  example  of  merchandising  co-: 
operation  rendered  a  national  adver¬ 
tiser  was  displayed  by  President  Gene  i 
Bishop. 

Criticism  of  any  attempt  by  the) 
liquor  industry  to  obtain  si^tpor, 
through  the  threat  to  withdraw  ad-i 
vertising  was  voiced  by  Mr.  Holliday 
A  recent  Coast  example  of  this  ha<| 
been  proved  local  in  nature  and  is| 
contrary  to  the  aims  of  national  liquo  ^ 
organizations,  Mr.  Holliday  stated. 

ADDS  RESORTS  SECTION 

The  Asheville  (N.  C.)  Citiren- 
Times  has  inaugurated  a  Hotels  and; 
Resorts  section  in  its  Sunday  edition 

Give  Yourself  a  Break, 
Mr.  Employer— 

The  next  time  you  start  fishing 
through  that  stack  of  applica¬ 
tions  in  your  desk  to  fill  an  un¬ 
expected  vacancy  on  your  staff, 
take  it  easy  and  let  us  do  your 
worrying. 

We,  too,  have  applications  on 
file — from  all  parts  of  the  coun¬ 
try — and  through  investigations 
we  know  what  past  and  present 
employers  think  of  the  work  of 
our  registrants. 

Newspaper  man,  magazine  man, 
advertising  man  or  publicity 
man — in  any  capacity  from  top 
on  down — The  Personnel  Bu¬ 
reau  can  find  him  for  you.  | 

So,  give  yourself  a  break  Mr. 
Employer,  call,  write  or  wire— 

The  Personnel  Bureau 

of  sigma  Dolta  Chi 

Chicago— 35  E.  Wackor  Drive 
Lot  Angalat— 2387  Taviot  St. 
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. . .  building  a  better  A  merica 


The  man  in  the  street — the  man  who 
reads  your  newspaper-  can  visualize 
H  hill.  He  can  hold  it  in  his  hand — he 
can  spend  some  of  it  and  p(X*ket  the 
change. 

But  how  dcK*s  the  man  in  the  street 
feel  about  a  fnllion  dollars.^  Certainly  to 
him,  a  billion  dollars  is  no  longer  iiage- 
one  news.  It’s  just  a  dollar  sign  followed 
by  a  string  of  figures. 

Yet,  here  is  a  story — about  billions  of 
dollars — that  any  man  can  readily 
understand  ...  a  story  that  tells  what 
more  than  G4  million  policyholders  have 
done  for  .\merica  by  saving  billions  of 
dollars  .  .  .  through  life  insurance. 


These  thrifty  jyolicyholders  have 
helped  a  growing  nation  to  buy  homes, 
farms,  and  places  of  business.  Tcxlay,  the 
.5  billion  dollars  invested  for  them  in 
first  mortgages  is  enough  to  build  *20  cities, 
each  with  !J5  thousand  homes. 

I'hey  have  helped  to  finance  Fe<leral 
and  state  governments,  cdties,  towns  and 
counties.  Today  their  investment  of  534 
billions  in  public  bonds  is  enough  money 
to  build  schools  for  8  million  children. 

These  policyholders  have  helped  cre¬ 
ate  our  national  railway  system,  'foday, 
with  travel  swift  and  safe,  their  invest¬ 
ment  in  railroad  swurities  is  8  billions- 
enough  money  to  put  ten  streamlined 


trains  on  every  thousand  miles  of  track 
in  the  country. 

These  policyholders,  through  their  in¬ 
vestment  in  public  utility  bonds  and 
stcx’ks— an  in\’t‘stment  that  today  stands 
at  '23^  billions — have  helped,  all  of  us 
sec-ure  cheaper  light,  heat  and  power  .  .  . 
better  facilities  for  communications. 

Husy  dollars,  these — and  safe  dollars. 
Dollars  savt'd  by  millions  of  thrifty,  fore- 
sighted  Americans  who  look  upon  life  in¬ 
surance  as  a  sure  way  for  them  to  build 
up  future  security  for  themselves  and 
those  they  lov'e. 

Yes,  these  are  busy  dollars  .  .  .  life 
insurance  dollars  that  put  on  overalls  and 
went  to  work — building  a  better  America ! 


THIS  ADVERTISEMENT  IS  PUBLISHED  BY  THE  COMMITTEE  FOR  LIFE  INSURANCE  WEEK,  REPRESENTING 
MORE  THAN  140  LEADING  LIFE  INSUP  iNCE  COMPANIES  OF  THE  COUNTRY 
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BOOK  OFFERS  PROVE 
POPULAR  TO  ALL 


So  State*  James  Armstrong,  Sjrra* 
cuse  Herald;  Merchandise  Pre> 
miums  on  Way  Out,  Says 
Another  Circulator 


is  outlined  much  in  the  same  man¬ 
ner  a  professor  lays  out  a  course 
for  a  student.  The  plan  has  the  en¬ 
dorsement  of  Wm.  J.  Hill,  who  has 
been  in  the  circulation  promotion 
business  for  the  past  36  years. 

•  •  • 

Are  Premium*  Coming  Back? 

Apropos  of  books,  as  one  form 
of  premium,  were  comments  of 
By  UEORCE  A.  BRANDENBURG  Clancy,  Buffalo  Courier-Ex- 

THE  current  “book  craze”  as  a  cir-  press,  at  the  recent  N.  Y.  state  meet- 
culation  builder  is  meeting  with  ing.  Mr.  Clancy  emphatically  declared 
approval  by  all  parties  interested,  that  merchandise  premivuns  are  not 
judging  from  remarks  of  James  Arm-  coming  back  in  the  newspaper  field. 
STRONG,  Syracuse  (N.  Y.)  Herald,  in  Not  only  is  the  number  of  premiums 
a  recent  talk  before  the  New  York  given  away  being  greatly  reduced. 
State  Circulation  Managers  Associa-  but  papers  offering  such  inducements 
tion.  While  not  a  sensational  circu-  are  shrinking  rapidly.  Summarizing 
lation  stimulant,  books  are  aiding 
newspapers  in  this  field.  At  the  same 
time,  book  publishers  are  happy  and 
the  general  public  is  pleased,  judg¬ 
ing  from  letters  received  by  news¬ 
papers. 


his  findings,  Mr.  Clancy  stated: 


“It  is  risky  to  venture  an  opinion  as  to  the 
permanence  of  anything  in  the  newspaper 
husiness,  but  it  would  seem  that  the  merchan¬ 
dise  premium  has  been  pushed  out  of  the  cir¬ 
culation  picture  for  keeps.  Its  downfall  was 
__  ,  1  ■  •  j  •  accomplished  in  part  by  the  opposition  of  the 

The  plan  apparently  origmated  m  buyers  of  national  advertising,  but  1  think  the 
Great  Britain  and  is  now  used  in  real  reason  was  that  newspapers  generally  got 
this  country  after  several  years  of  “P  '<1'*  handing  out  merchandise 

experimentation  in  the  British  Isles,  over  and  over  again  to  the  same  pre 


Both  the  library  and  single  volume 
offers  have  in  a  large  number  of 
instances  proved  successful  from  a 
merchandising  point  of  view,  accord¬ 
ing  to  IVlr.  Armstrong,  who  quotes 
one  New  York  upstate  circulator  as 
follows: 

“We  are  offering  classics,  twenty  in  all,  and 
while  we  are  now  on  our  fifth  book,  we  are 
still  selling  several  thousand  each  week.  In 
my  opinion,  I  do  not  believe  there  is  very 
much  circulation  value  in  the  book  offer  in 
cities  of  this  size.  I  can  see  how  it  would 
help  in  the  city  of  New  York  and  Chicago, 
where  there  are  several  million  people  to  draw 
on,  but  we  have  seen  very  little  increase  in 
sales  that  we  can  trace  directly  to  the  books. 
What  increased  sale  we  did  get,  however,  was 
secured  through  street  vendors  and  dealers 
and  not  on  home  delivery. 

"As  a  ‘good-wiir  stunt,  I  think  it  is  excel¬ 
lent.  I  believe  we  are  definitely  making 
friends  by  offering  these  books  and,  in  addi¬ 
tion,  we  are  making  a  very  nice  profit.  In  our 
set-up  the  expense  of  promoting  the  books  has 
been  charged  back  against  book  revenue.  The 
balance  of  tbe  profit  has  been  credited  to  mis¬ 
cellaneous  earnings.  The  space  so  used  has 
not  been  charged  against  the  books. 

“The  above  briefly  states,  more  or  less,  the 
results  that  all  circulators,  with  whom  I  have 
discussed  the  matter,  have  secured.  The  size 
of  sale,  of  course,  varying  with  the  size  of 
the  city  and  the  circulation.  The  sale  as  com- 
(tared  to  circulation  has  ranged  all  the  way 
from  2  per  cent  to  claims  of  as  high  as  17 
per  cent.  The  higher  percentages  being  re¬ 
ported  as  holding  true  for  papers  in  the 
Metropolitan  area.  However,  as  expressed 
above,  none  of  tbe  circulators  with  whom  this 
matter  has  been  discussed  have  claimed  any 
material  circulation  increase  as  a  result  of  the 


mium  grabbers  in  exchange  for  circulation  of 
doubtful  value.  It  would  seem  that  many 
papers  which  used  to  give  out  premiums  are 
now  giving  reluctant  subscribers  a  cash,  in¬ 
stead  of  merchandise,  subsidy  in  the  form  of 
cut  rates.  The  necessity  of  increased  circu¬ 
lation  revenues  in  view  of  increasing  news¬ 
print  prices  will  probably  check  this  growing 
evil.  Book  deals  and  guessing  contests  seem 
to  he  in  style  at  the  present  time.  These  at 
lease  have  the  merit  of  paying  their  own  way, 
and  of  being  available  to  the  established  sub¬ 
scribers  of  the  paper  as  well  as  to  those  who 
are  being  invited  into  the  fold.” 

•  *  « 

Students  Stage  “Crusade*' 

The  CatkoUc  Universe  Bulletin, 
official  weekly  newspaper  of  the 
Catholic  Diocese  of  Cleveland,  is  re¬ 
ceiving  inqtiiries  from  all  over  the 
coimtry  concerning  the  idea  behind 
its  annual  Students’  Catholic  Press 
Crusades.  The  paper’s  sixth  crusade 
held  recently  nett^  a  total  of  36,806 
yearly  subscriptions  within  a  period 
of  fifteen  days.  Orders  were  accom¬ 
panied  by  prepajrments  amounting  to 
more  than  $42,000.  ’The  Bulletin  has, 
by  utilizing  the  enthusiasm  and  ideal¬ 
ism  of  youth,  solved  in  great  measure 
the  circulation  promotion  problem 
that  confronts  religious  newspapers 
in  the  great  popxilation  centers. 

•  •  * 

Award  Carrier  Boys 

At  the  Knoxville  Journal’s  Honor 
Roll  Carrier-Salesmen’s  banquet 
held  recently,  75  boys  were  awarded 
$340  in  bonus  checks  for  their  “honor 


Does  Sales  Training  Pay? 

COMMENT  is  often  made,  following 
a  carrier  salesmanship  demon¬ 
stration  contest  at  circulators’  meet¬ 
ings,  that  such  training  is  fine,  but 
can  the  carrier  do  as  well  “on  the 
firing  line.”  Evidence  in  the  affirma¬ 
tive  was  furnished  this  week  by  C.  E. 
Lemon,  Toledo  News-Bee  circulation 
manager,  in  the  form  of  a  letter  re¬ 
ceived  from  a  prospect,  who  had  been 
“sold”  the  night  before  by  a  News- 
Bee  carrier  boy.  The  party  writing, 
Lloyd  Elungton,  is  advertising  and 
sales  promotion  manager  of  the 
Toledo  Scale  Company.  His  letter 
was  unsolicited,  according  to  Mr. 
Lemon,  and  is  “only  one  of  many 
similar  letters,  telephone  calls  and 
verbal  compliments  we  have  received 
concerning  oiu:  school  of  training  for 
newspaper  boys.”  The  letter,  ad¬ 
dress^  to  Carlton  K.  Matson,  News- 
Bee  editor,  follows: 

“Mr.  Elton  Gallon  of  your  sales  organiza¬ 
tion  gave  me  a  very  stimulating  solicitation  on 
the  merits  of  your  newspaper  last  evening — 
one  that  I  will  certainly  never  forget.  He 
called  about  7:15  and  asked  for  a  few  minutes 
of  my  time  to  tell  me  about  the  News-Bee. 

I  have  long  wondered  why  newspaper  and 
magazine  publishers  didn't  use  their  sales 
force  to  sell  on  quality  as  well  as  price  and 
here  was  one  doing  that  very  thing. 

“If  I  could  have  made  a  phonograph  rec¬ 
ord  of  his  story,  it  would  be  just  about  price¬ 
less.  I  am  sure  we  could  use  it  as  an  ex¬ 
ample  of  salesmanship  in  our  own  organization 
with  powerful  results.  The  deadly  seriousness 
with  which  he  conducted  himself  and  my  in¬ 
ability  to  get  him  off  the  track  of  his  path  to 
the  order  were  both  amusing  and  stimulating. 
He  took  me  from  front  page  to  back  of  last 
night’s  edition  with  a  most  fascinating  ex¬ 
planation  of  the  importance  of  each  feature. 
I  only  wish  I  could  remember  some  of  the 
15-cent  words  he  used. 

“When  he  came  to  Angelo  Patri,  he  wanted 
to  know  if  I  ever  had  any  trouble  with  my 
children.  By  this  time  my  two  younger  kids 
were  standing  behind  me  physically  but  they 
were  100  per  cent  behind  him  in  moral  sup¬ 
port.  So  when  I  replied  that  my  children 
never  caused  me  any  trouble,  they  both  re¬ 


feel  that  it  has  been  a  real  aid  in  building 
reader  ‘good-will,*  due  to  the  fact  that  it  has 


nude  poMible  the  ownership  of  very  fine  cards  are  maUed  to  the  boy’s  parents, 
libraries  for  a  large  number  of  people  who  _  ,  ,  j-  „  * 


ordinarily  would  be  unable  to  purchase  books 
of  this  type  at  former  prices. 

brief  investigation  also  shows  that  the 
merchant  has  been  aided  rather  than  injured 
through  the  publicity  devoted  by  tbe  various 
newspapers  to  tbe  promotion  of  tbe  book  of¬ 
fers.  In  our  town,  two  leading  stores  pre¬ 
sented  low-priced  sets  to  tbe  public  and  re¬ 
ported  a  sale  that  was  more  than  satisfactory. 
Incidently,  in  each  instance  they  admit  that 
they  would  never  have  thought  of  such  a  pre¬ 
sentation  if  the  newspapers  had  not  originally 
made  the  offer.  Both  stores  used  a  large 
amount  of  newspaper  space  to  present  their 
offer  so  that  both  merchant  and  newspaper 
benefited  from  a  campaign  that  probably  would 
not  have  been  heard  of  if  the  paper  had  not 
opened  tbe  field.” 

A  new  feature  of  book  promotions 
as  a  means  of  increasing  and  stabi¬ 
lizing  newspaper  circulation  is  that 
offei^  by  Wm.  J.  Hill  Company,  Chi¬ 
cago,  providing  a  52-week  reading 
course  for  those  who  get  the  20- 
volume  set  of  ‘"Ihe  New  Outline  of 
Knowledge.”  This  angle  lifts  the 
offer  out  of  the  class  of  ordinary 
book  promotions,  it  seems,  furnishing 
the  reader  with  a  usable,  rather  than 
a  garbled  knowledge  of  the  informa¬ 
tion  he  obtains.  It  comes  in  the  form 
of  a  volume  in  which  daily  reading 


WANTED 

Man  experienced  in  han¬ 
dling  editorial,  circulation, 
and  advertising  promotion 
on  metropolitan  newspaper. 
Must  have  unusual  ability 
to  create  striking  layouts, 
write  hard-hitting  copy,  and 
develop  unique  promotional 
ideas.  Give  complete  infor¬ 
mation  in  first  letter,  includ¬ 
ing  required  salary.  Box 
2215,  Editor  &  Publisher. 


versed  their  normal  position  and  insisted  that 
that  wasn’t  so.  He  then  offered  the  prictlcii 
suggestion  that  if  I  ever  had  trouble  gettuu 
my  children  to  do  what  I  wanted  theai^ 
Mr.  Patri  would  tell  me  how. 

“Referring  to  your  syndicated  cartooo*  (ag| 
the  comic  strips),  he  assured  me  that  wheal 
came  home  tired  at  night,  I  could  always 
pect  a  laugh  from  them  and  feel  better.  Hi 
was  particularly  good  on  General  JohawL 
Pcgler,  Clapper,  Pearson  and  Allen.  ^ 
said  nobody  knew  about  what  was  happe^H 
at  Washington  except  Pearson  and  Alin  sal 
they  knew  it  before  it  happened. 

“Referring  to  your  advertisements,  he  aid 
you  didn’t  have  very  many  of  them,  bat  w^ 
you  had  were  very  good.  He  concluded  hjs 
story  by  the  sound  observation  that  that  w« 
an  awful  lot  to  get  for  3  cents  a  day.  I 
him  if  it  would  be  delivered  for  that  pris;^ 
He  said,  ’yes,  sir,  we  will  give  you  door-hmi, 
delivery  for  3  cents  a  day.’ 

“While  I  was  discussing  with  the  childly, 
whether  we  wanted  door-knob  or  mail-bmi  ds 
livery,  he  cut  in  with  the  glint  of  victory  ^ 
his  eye,  ‘Well,  you  are  going  to  take  it,  ar^ 
you?’  What  a  salesman  I  As  soon  a*  n 
started  discussing  how  we  wanted  it  to  co^ 
he  spotted  the  fact  that  we  were  going  to  tdls 
it. 

“I  hope  nothing  I  have  said  here  is  ce» 
strued  as  anything  but  commendation  for  t^ 
boy  and  his  selling  technique.  I  tboi^  hi 
was  swell.  Whoever  trained  him  deienss 
great  credit  and  if  that  kid  doesn’t  si^ 
sales  quotas  for  the  rest  of  bis  life,  I  miss 
guess.  So  in  addition  to  the  benefits  detnsd 
from  reading  the  News-Bee  in  tbe  psR 
(bought  off  tbe  newsstand),  I  am  now  itil 
further  indebted  to  you  for  the  most  inteisss 
ing,  amusing  and  all-around  satisfactory  uhi 
solicitation  I  have  ever  received.” 


CIRCULATION  UNION  FORMED 

Circulation  department  workers  in 
San  Francisco  newspapers  have  ob¬ 
tained  a  charter  as  Newspaper  Dii. 
tributors  and  Miscellaneous  Circub- 
tion  Employes  Union,  Local  20,456,  A. 
F.  of  L. 


CHICAGO  TRIPS  OFFERED 

The  Jefferson  City  (Mo.)  Foil- 
Tribune  will  award  four  free  trips  to 
Chicago  to  the  four  winners  of  a  car¬ 
rier  boy  circvilation  contest  now  und« 
way. 


book  offers.  Nevertheless,  everyone  of  them  roll”  grades.  Each  carrier  is  graded 


monthly  on  salesmanship,  service, 
collections,  effort  and  ability.  Report 


Bonuses  are  awarded  according  to 
excellotce  of  grades.  J.  W.  Walker, 
assistant  circulation  manager,  pre¬ 
sided  at  the  banquet. 


National 

Entries 


News  -  Photo 

on  Exhibit. 
National  Press  Qub  .  . 
Washington,  D.  C. 

More  than  four  hundred  eighty-three  photographs  were  entered 
in  the  second  annual  National  News  Photo  Contest  by  more  than 
fifty  newspapers,  syndicates  and  individual  photographers. 

The  five  prize  winning  pictures  and  sixty  others  from  which 
the  judges  made  their  final  selection  will  be  displayed  at  the 
National  Press  Club  in  Washington  beginning  May  17th. 

See  These  Prize  Winners 

1.  “J.  P.  Morgan  Listens" — Associated  Press  entry  by  William 

E.  O’Haire. 

2.  “Breath  of  Life" — International  News  Photo  entry  by 

William  Stahl  of  Netc  York  Daily  Mirror, 

3.  “Fire  Victim" — International  News  Photo  entry  by  Dan 

Lane  of  the  Atlanta  Georgian^ American. 

4.  “Man  Bites  Dog"  —  Acme  News  Picture  entry  by  John 

Thompson,  Washington  Bureau. 

5.  “Goodman  Misses  a  Putt" — Wichita  Sunday  Eagle  entry  by 

H.  V.  Lyle. 

Remember  The  Date! 

May  ITth  to  May  22nd 


WE  DON^T  WANT  BREAD  MONEY 


Liquor  is  one  of  the  luxuries  of  life,  to  be  bought  and 
enjoyed  only  after  the  necessities  are  provided.  Whoever 
needs  bread  for  himself  or  his  family,  should  not  buy 
whiskey. 

The  persons  we  want  for  our  regular  customers  have 
definite  incomes  and  definite  obligations.  They  do  not 
exceed  the  one  nor  neglect  the  other.  We  make  sales  to 
such  persons  with  a  clear  conscience  because  Seagram 


whiskies  are  well  worth  all  they  cost  to  those  who  can 
afford  the  luxury  of  moderate  use.  We  don’t  want  to  sell 
whiskey  to  anyone  who  buys  it  at  a  sacrifice  of  the  neces¬ 
sities  or  decencies.  We  are  not  being  idealistic.  The  House 
of  Seagram  counsels  abstinence  for  some  and  moderation 
for  all  because  such  counsel  is  good  business.  Abiding 
prosperity  for  our  business  can  be  built  only  by  the  repeat 
orders  of  our  wise  friends.  IV^e  don’t  ivant  bread  tnoney! 


THE  HOUSE  OF  SEAGRAM 


Seagram-DislUltrs  Corporatim,  Execulive  Offitet;  N.  Y. 


FINE  WHISKIES  SINCE  1857 
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R  OVN  VOR!£) 

.or  Letters 


Anew  book  entitled  “The  Daily 
Newspaper  in  America:  The 
Evolution  of  a  Social  Instrument,” 
will  be  published  by  Macmillan  on 
May  25.  It  tells  the  whole  story  of 
the  development  of  the  newspaper  in 
this  coimtry,  including  editorial  and 
advertising  policies,  distribution,  etc. 
‘Die  subject  is  treated  from  a  socio¬ 
logical  rather  than  a  purely  historical 
point  of  view,  linking  the  growth  of 
the  newspaper  with  the  political  and 
social  development  of  the  country  as 
a  vidiole.  The  author  is  Alfred  Mc- 
Clung  Lee,  Associate  Professor  of 
Sociology  and  Journalism  in  the  Uni¬ 
versity  of  Kansas. 


Four  chapters  will  deal  with  circu¬ 
lation  and  six  with  various  phases  of 
advertising.  There  are  21  chapters  in 
all.  Special  chapters  in  the  work  in¬ 
clude  those  on  “Truth  in  Advertis¬ 
ing,”  “Some  Legal  Aspects  of  Pub¬ 
lishing,”  “Newspaper  Accounting  and 
Cost  Finding,”  and  the  postal  regula¬ 
tions  as  they  affect  newspapers. 

The  book  is  the  first  general  treatise 
of  its  kind  dealing  with  the  daily 
newspaper  to  be  published  in  nearly 
10  years.  Newspaper  business  execu¬ 
tives  and  publishers  in  all  parts  of 
the  country  helped  to  provide  material 
for  the  book. 


•  •  « 

Another  baseball  season  brings 
a  new  edition  of  Harold  (Speed) 
Johnson’s  “Who’s  Who  in  the  Major 
League,”  published  by  B.  E.  Callahan, 
Chicago.  The  1937  edition,  fifth  of 
this  series  of  “handbooks”  for  news¬ 
paper  ^>orts  writers,  is  devoted  ex¬ 
clusively  to  National  and  American 
league  personalities,  including  execu¬ 
tives,  players,  umpires,  coaches,  train¬ 
ers,  immortals,  and  gives  inniuner- 
able  tables  of  statistics  for  “rainy 
day”  stories.  It  sells  for  35  cents, 
postpaid. 

•  •  • 

NEWSPAPEJIMEN  working  on  Mil¬ 
waukee  papers,  or  “grads”  of 
that  city’s  press,  will  be  interested  in 
“Once  a  Year,”  1937  yearbook  of  Mil¬ 
waukee’s  Fourth  Estate.  The  maga¬ 
zine,  chuck  full  of  interesting  features 
and  photographs,  is  sponsored  by  the 
Milwaukee  Press  Club,  under  editor¬ 
ship  of  Morry  Zenoff. 

•  *  • 

BOAKE  carter,  radio  commenta¬ 
tor  and  newspaper  columnist,  has 
a  second  book  on  the  stands,  “This 
Is  Life.”  Like  his  first  book.  “Johnny 
Q.  Public  Speaks,”  this  is  a  compila¬ 
tion  of  several  of  his  broadcasts,  cov¬ 
ering  about  a  year’s  time  from  the 
death  of  King  George  V  to  the  Presi¬ 
dent’s  Supreme  Court  proposal.  To 
Carter’s  followers  who  like  his  radio 
presentations  the  book  is  apt  to  be 
a  disappointment  The  words  read 
differenUy  than  they  sounded  on  the 
air  a  year  ago.  However,  it  is  a 
fairly  interpretative  account  of  the 
most  important  events  in  the  world 
during  the  period  covered.  Dodge 
Publishing  Company,  N.  Y.,  $1.75. 

•  •  • 

“■PRINCIPLES  OF  NEWSPAPER 
1  MANAGEIMENT,”  a  reference 
and  textbook  on  the  daily  newspaper, 
by  James  E.  Pollard  of  the  School 
of  Journalism,  Ohio  State  University, 
is  to  be  published  this  spring  by 
McGraw-Hill  Book  Co.,  Inc.  It  has 
been  in  preparation  for  two  years. 


I  DAILY  NEWSPAPER 
PROPERTIES 


I 


Sales — ^Pnrckates 
Refinancing 
Appraiods 


I 


^  All  matters  cosUtdential 

NEWSPAPER 

I  APPRAISAL  CORP'N 

I  U  FABKEB  UKELT,  Ftm. 

1  TImh  Bias.,  Tl»—  Sa*.  N**  T*rk 


WHEN  they  ask  you  for  something 
to  begin  advertising  with,  you 
might  recommend  “How  to  Write  Ad¬ 
vertising”  by  Kenneth  S.  Howard  in 
the  McGraw  Practical  Business  Man¬ 
ual  series.  Simple  treatment,  no  bib¬ 
liography,  no  references  to  sources. 
The  New  York  Public  Library,  going 
by  the  title  classes  this  book  as  Ad¬ 
vertising — Copy.  But  much  more 
than  copy  is  in  the  book — campaign 
planning,  layout,  illustration,  type, 
proofreading,  selection  of  medium, 
budgeting  an  appropriation,  use  of 
coupons,  trademarks  and  slogans.  A 
good  book  for  essentials  with  no  frills. 
— R.  W. 

•  *  * 

Those  who  deal  with  statistics 
will  find  valuable  help  in  “Sta¬ 
tistical  Procedure  in  Marketing  Re¬ 
search,”  by  Alfred  T.  Falk,  director 
of  the  Bureau  of  Research  and  Edu¬ 
cation  of  the  Advertising  Federation 
of  America. 

Issued  in  pamphlet  form  by  the 
A.F.A.,  this  is  reprinted  from  “The 
Technique  of  Marketing  Research,”  a 
book  prepared  by  the  Committee  on 
Marketing  Research  Technique  of  the 
American  Marketing  Society,  and 
published  by  McGraw  -  Hill  Book 
Company,  New  York. 

The  chapter  points  out  some  of  the 
errors  into  which  amateur  statisti¬ 
cians  are  apt  to  fall,  and  tells  how  to 
avoid  them.  A  bibliography  on  sta¬ 
tistics  is  included. — R.  S.  M. 

•  •  • 

IN  THE  PERIODICALS 
HOSTLY  Processions  in  Hawaii,”  in 
vJ  the  current  Harpers  was  written  by 
.\iitoinette  Withington,  who  was  once  on  the 
Detroit  Free  Press.  In  the  same  issue,  Wil¬ 
liam  Zuckerraann  is  represented  with  "Uueen 
X’ictoria  is  Dead,”  an  article  about  Lngland 
and  the  Coronation. 

Frederick  R.  Barkley,  of  the  Baltimore  Sun 
Washington  staff,  wrote  "Bloody  Harlan”  for 
May  8  Nation. 


(UB) 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 


UNITED  PRESS 

FOR  DOMINANT  NiWS  COVIRACI 


May  Atlantic  Monthly  includes  "’ITie  ‘Er¬ 
rors’  of  Television,"  by  Gilbert  Seldes. 

A  short  story,  "Flood,”  by  Paul  Gallico  is  in 
Saturday  Evening  Port  for  May  15.  Another 
contributor  is  Don  Rose,  Philadelphia  Public 
Ledger  columnist.  His  article  is  titled,  “How 
Happy  Are  You?” 

W.  H.  Chamberlain,  veteran  Christian 
Science  Monitor  correspondent  in  the  Orient, 
wrote  “Japan’s  Halfway  House  to  Fascism,” 
May  Current  History. 

“This  Mother’s  Day  Business”  in  the  cur¬ 
rent  vdmmcoit  Mercury  is  the  work  of  Eugene 
Pharo,  IVashington  Post  correspondent. 

“Rudyard  Kipling’s  Feud.”  by  Frederic  Van 
de  Water,  who  once  worked  on  the  New  York 
Tribune  and  the  New  York  Evening  Post, 
appears  in  May  Harpers. 

Coronet  for  May  includes  “Murder  by 
Print,”  contributed  by  Frank  Piazzi  of  Oak¬ 
land  (Cal.)  Post-Enquirer.  The  story  was 
inspired  by  a  news  event  that  occurred  when 
the  author  was  reporting  for  the  Santa  Rosa 
Republican. 

In  the  same  issue  is  Dwight  MacDonald’s 
“  ’Time’  and  Henry  Luce,”  the  first  of  three 
articles. 


SILURIANS*  ELECTION 

The  Silurians,  an  organization  of 
men  who  30  years  or  more  ago  were 
on  the  editorial  staff  of  newspapers  in 
the  New  York  metropolitan  area,  have 
elected  Frank  Parker  Stockbridge, 
president.  He  succeeds  Harold  M. 
Anderson  of  the  New  York  Sun,  au¬ 
thor  of  far-famed  editorial  entitled — 
“Lindbergh  Flies  Alone.”  Other  offi¬ 
cers  are  William  Leary,  treasurer,  to 
succeed  Robert  Himt  Lyman,  named 
treasurer  emeritus;  and  David  G. 
Bailie,  re-elected  secretary.  Mr. 
Stockbridge  is  editor  of  the  American 
Press  and  author  of  “Yankee  Ingenuity 
in  the  War,”  “Measure  Your  Own 
Mind,”  “Florida  in  the  Making”  and 
“The  New  Capitalism.” 


NEW  ENGLAND  AP  MEET 

Spring  meeting  of  New  England 
Associated  Press  members  will  be  held 
May  24,  at  the  Hotel  Copley-Plaza, 
Boston. 


OFFERS  CONTINUITY  RATES 

Herald  and  Examiner  Encourafti 
5,  6,  or  7  Inaertiont  Weekly 
Chicago,  May  11— In  face  of  locgl 
advertising  rate  increases  by  three 
Chicago  newspapers,  the  (Thicgflo 
Herald  and  Examiner  this  week  an. 
noimced  changes  in  its  local  retail 
display  rate  structure  which  virtual- 
ly  lower  rates  to  advertisers  who  sign 
continuity  contracts  for  one  year. 

Hie  new  continuity  contracts  re¬ 
quire  200-line  minimum  daily  inser¬ 
tions  for  five,  six  or  seven  days  a 
week.  Discounts  have  been  elimi¬ 
nated  in  bulk-space  contracts  and  siz- 
and  seven-page  brackets  in  the  mul¬ 
tiple-page  rate  structiu-e  have  also 
b^n  done  away  with. 

Local  adverti^rs  signing  for  15  coU 
umns  per  week,  may  reduce  their 
weekly  requirement  to  nine  column 
any  10  weeks  of  the  contract  year, 
providing  the  difference  is  made  19 
during  the  year.  Those  contracting 
for  20  columns  per  week,  may  reduce 
their  weekly  requirement  to  12  col¬ 
umns  during  any  10  weeks,  and  those 
signing  for  28  coliunns  per  week,  msy 
r^uce  their  weekly  requirement  to 
16  columns  during  any  10  weeks,  with 
the  difference  being  made  up  durin| 
the  contract  year. 

The  Chicago  Tribune,  Chicagt 
American  and  Chicago  Times  last 
week  annoimced  local  rate  increases. 


NAMED  GENERAL  MANAGER 

Henry  C.  Page,  business  manager, 
Knoxville  Journal,  has  been  named 
general  and  business  manager,  Roy 
N.  Lotspeich,  president,  has  an¬ 
noimced.  Charles  H.  Smith,  Jr.,  has 
been  named  vice-president  and  assb- 
tant  to  the  publisher.  R.  H.  Clagett, 
editor  and  formerly  general  manager, 
continues  as  editor. 


S.O.S. 

to  NEWS  PHOTOGRAPHERS 
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In  New  York  and  out  of  town,  leading  papers  and 
news  services  count  on  MEDO  as  their  S.O.S. — their 
dependable  Service  of  Supplies.  The  field  and  staffs 
of  such  outfits  as  the  Associated  Press,  New  York 
“Daily  News,”  Times-Wide  World,  Scripps  Howard 
and  Hearst  papers.  International  News  Pictures, 
Acme  and  many  others  know  that  whatever  they 
need  they  can  get  at  MEDO — and  get  it  when  they 
want  it. 

We  specialiae  in 

SPEED  GRAPHIC  and  GRAFLEX  CAMERAS 

BIG  BERTHA  GRAFLEXES,  used  for  long-distance 
sport  shots,  built  to  order.  Fitted  with  17",  22",  28" 
and  40"  Ross,  Dallmeyer  and  Zeiss  Telephoto  Lenses 
for  better  results. 

Complete  Dark  Room  and  Enlarging  equipment  in  stock  for 
immediate  shipment,  ff'rite  for  information  and  prices  on 
material  and  equipment  you're  inta-ested  in.  Mail  orders  get 
attention — pronto! 
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15  West  47th  Street 
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COMIC  ADS 


of  More  Than  200  on  List  Agree 
J  Uniform  Conditions,  Offering 
Space  on  Weekday  Funny 
Page  Without  Premium 


Qtarge  A.  McDevitt  Company,  New 
publishers’  representatives,  this 
made  public  a  complete  list  of 
lepers  replying  to  its  recent 
iBtionnaire  and  agreeing  to  sell  ad- 
'ertising  space  on  weekday  comic 


^Approximately  95  per  cent  of  these 
^  have  agreed  without  excep- 
ja.”  according  to  James  A.  Coveney 
^  the  McDevitt  Company,  “which 
that  they  will  accept  strip  ad- 
,atising  35  lines  deep  on  five  or  six 
^olunuis  without  premium  charge 
inr  the  r.op.  rate. 

The  already  great  interest  of  the 
jihertisers  and  agents  has  grown  tre- 
^i^usly  in  the  last  few  weeks. 
Iliile  we  did  not  anticipate  that  ad- 
I'ertisers  would  readjust  their  appro- 
lotions  and  programs  for  a  few 
Booths,  it  is  our  belief  now  that  comic 
[trip  advertising  will  be  started  in 
[lewspapers  within  the  next  couple  of 
wdes.” 

'  A  list  of  more  than  100  newspapers 
freeing  to  the  McDevitt  proposals 
•wis  published  in  Editor  &  ^blisher 
last  week.  Following  are  additions 
jlo  the  list; 


r  .tLABAMA — Mobile  Press  Register,  Birm- 
Nnrs,  Montgomery  Advertiser,  Mobile 
limes.  Huntsville  Times,  Birmingham  Age 

.\RKANSAS — Pine  Bluff  Graphic. 
CALIFON'RIA — IVilmington  Press. 
COXXECTICl'T — Meriden  Journal,  Nor- 
II- '  Bulletin  Record. 

FLORIDA — Tampa  Tribune,  Orlando  Sen- 

r:-Ref,iricr  Star. 

GEORGI.A — Atlanta  Constitution.  Columbus 
Enquirer. 

ILLIXOIS — Waukegan  News  Sun.  Spring- 
State  Journal.  Joliet  Herald  News,  Rock- 
<■  III.  Star  &  Register  Republican. 

IXDIAXA  —  Muncie  Star,  Indianapolis 
ties.  Indianapolis  Star,  Vincennes  Sun  Com- 
v.-ial.  Evansville  Courier,  Logansport  Press, 
ni  Tribune. 

K.\XSAS — Topeka  State  Journal,  Hutehin- 
Kras  Herald. 

LOUISIANA — New  Orleans  Times  Picay- 
o.  Kew  Orleans  States. 

MAINE — Portland  News. 

MASSACHUSETTS — Boston  Post,  Boston 
'n’lmpt,  Pittsfield  Eagle,  Fall  River  Herald 
rss.  Lawrenee  Daily  Telegram,  Springfield 
rripapers. 

MICHIGAN — Detroit  Free  Press. 
MINNESOTA — Minneapolis  Star,  Minne- 
Tribune. 

MISSOURI — Jefferson  City  Post  Tribune. 
MISSISSIPPI — Meridian  Star. 

XEBR.ASKA — Grand  Island  Independent. 
XEM  JERSEY — Perth  Amboy  News,  Tren- 
»  Ti^s-Slate  Gazette,  Asbury  Park  Press, 
"■''•■V  City  Press  U nion. 

NEW  YORK — New  York  Mirror,  Syracuse 
•*  Standard,  Mamaroneck  Times.  Mt.  Ver- 
^ New  Rochelle  Standard  Star,  Os- 
Hina  Citizen  Register,  Port  Chester  Item, 
ar^oan  News,  Yonkers  Herald  Statesman, 
ttkshll  Star,  Schenectady  Union  Star,  Ni- 
V'l  Falls  Gazette,  Glen  Falls  Post  Star, 

•  Herald. 

NOI^H  CAROLINA  —  Durham  Herald 
I*  Raleigh  News  Sr  Observer,  Winston- 
^nn  Sentinel. 

■  I'indicator,  Zanesville 

Recorder  &  Signal. 

EWHOMA — .Shawnee  News  Star,  Okla- 
CVy  Oklahoman. 

,,.,]^^'®'LVANIA — Erie  Dispatch  Herald, 

E  f Harrisburg  News  Patriot, 

"phia  Inquirer,  Lancaster  New  Era, 

Republican  Reporter,  PottsviUe 

H'ribune,  Oil  City  Der- 


AoKfmj  Eagle,  Easton  Express.  Union- 
*  CfniKi,  Wilkes-Barre  Times 

— Pawtucket  Times,  Prov- 
OUl'"’  Journal,  Woon- 

CAROLINA — Columbia  Record. 

TyHer  Tele.  Courier 

^  <?r  Bee,  New 

HHerald. 

\uep^]^^'^^^-BcUingham  News,  Spo- 

^'ISCONSIN— L,-ag,.r,  Supe- 
r  'Oraph,  Kenosha  Nctvs. 


CANADIAN  DAILIES  ELECT 


Col.  R.  F.  Parkinson  Succeed*  Drum- 

mie  a*  President  of  Association 

Lieut.-Col.  R.  F.  Parkinson,  manag¬ 
ing-director,  Ottawa  Journal,  was 
elected  president  of  the  Canadian 
Daily  Newspa¬ 
pers’  Association 
at  its  annual 
general  meeting, 
April  29,  at  To¬ 
ronto.  He  suc- 
ceeds  T.  F. 
Drummie,  man¬ 
aging  director, 
Saint  John  Tele- 
graph- JoumaL 
Col.  Parkinson, 
who  has  been 
with  the  Journal 

Coi-  R.  F.  Paskinson  1908,  en¬ 

tered  newspaper  work  as  a  member 
of  the  editorial  staff  of  the  Wood- 
stock  (Ont.)  Sentinel-Review,  be¬ 
coming  business  manager  two  years 
later.  In  1907  he  joined  the  Montreal 
Daily  Witness  and  its  associated  peri¬ 
odical  publications  as  advertising 
manager. 

In  1919  he  was  made  a  CDNA  direc¬ 
tor  and  served  as  vice-president  in 
1936. 

Victor  Sifton,  general  manager, 
Winnipeg  Free  Press,  was  elected 
vice-president  and  William  Wallace, 
advertising  manager,  Toronto  Daily 
Star  was  re-elected  treasurer. 

Directors  elected  are: 

H.  G.  Brewer,  .Montreal  Star;  Senator  W. 
A.  Buchanan,  Lethbridge  Herald;  11.  P.  Bur- 
goyne.  St.  Calharinrs  Standard;  R.  M.  Cant- 
Ion,  Saskatoon  Star-Phocnix ;  Edmond  Clothier, 
Lc  Droit,  Ottawa:  G.  R.  Cran,  Vancouver 
.Kun;  C.  D.  Dingman,  Stratford  Beacon-Her¬ 
ald;  Henri  G.-ignon,  Lc  Solcil-L’Evenement, 
Quebec;  W.  B.  Goldsbro,  Toronto  Telegram; 
11.  .\.  Graybiel,  Windsor  Daily  Star;  John  M. 
Inirie,  Edmonton  Journal;  Emile  Jean,  Le 
Nouvellistc,  Three  Rivers:  F.  1.  Ker,  Hamil¬ 
ton  Spectator;  11.  G.  Kimber,  Toronto  Globe 
Sc  Mail;  E.  B.  Mackay,  Port  Arthur  News- 
Chronicle;  Wesley  McCurdy,  Winnipeg  Trib¬ 
une;  A.  H.  McKenzie,  Canadian  Observer, 
Sarnia:  ■\.  F.  Mercier,  L’ Action  CathoUque, 
Quebec;  Thomas  Miller,  Moose  Jaw  Times- 
Herald;  VV.  J.  Motz,  Kitchener  Record;  H.  B. 
Muir,  Kingston  Whig-Standard;  Georges  Pel¬ 
letier,  Lc  Devoir,  Montreal:  W.  B.  Preston, 
Brantford  Expositor;  \V.  Robb,  Halifax 
Herald  and  Mail;  A.  G.  Sampson,  Halifax 
Chronicle  and  Star;  E.  G.  Smith,  Quebec 
Chronicle-Telegraph;  O.  L.  Spencer,  Calgary 
Herald;  \V.  J.  C.  Sutton.  Montreal  Gazette; 
J.  L.  Tail,  Victoria  Colonist;  Charles  Thomas, 
London  Free  Press. 


THORNLEY  &  JONES  ACCOUNT 

Thornley  &  Jones,  Inc.,  New  York, 
announced  its  first  account  this  week. 
'The  new  agency  has  been  appointed 
to  place  advertising  for  the  following 
divisions  of  the  Hat  Corporation  of 
America:  Dobbs  &  Co.,  Inc.;  The  Cro- 
fut  &  Knapp  Co.;  Hodshon-Berg,  Inc.; 
and  John  Cavanagh,  Ltd.  Newspapers 
and  magazines  will  be  used. 


WOOD  NEWSPAPER 
MACHINERY  CORPORATION 


Seattle  Guild  Holds 

Victory  Banquet 

Seattle,  May  10 — ^The  Seattle  News¬ 
paper  Guild,  one  year  old  this  month, 
held  a  victory  banquet  last  night 
attended  by  nearly  200  persons,  in¬ 
cluding  Guild  members,  labor  lead¬ 
ers  and  friends.  Richard  Seller,  presi¬ 
dent,  presided.  Speakers  were  John 
Boettiger,  Post-Intelligencer  publisher. 
Mayor  John  F.  Dore,  Harry  Bridges, 
longshoreman  leader,  Mrs.  Honore 
Armstrong,  widow  of  Everhardt  Arm¬ 
strong;  Jean  Litonius,  Seattle  typo¬ 
graphical  union  secretary;  Harold 
Pritchett,  Sawmill  and  Timber  Work¬ 
ers’  official,  Frank  (Slim)  Lynch,  re¬ 
instated  Post-Intelligencer  photogra¬ 
pher,  and  Seller. 

It  was  announced  that  Guild  mem¬ 
bership  now  is  155,  including  three 
new  affiliates,  the  Seattle  Newspaper 
Business  Office  Employes  Guild,  the 
Seattle  Newspaper  Circulation  De¬ 
partment  Employes  Guild,  and  the 
Seattle  Newspaper  Classified  Adver¬ 
tising  Employes  Guild. 

Today,  following  the  victory  ban¬ 
quet,  the  Guild  opened  negotiations 
as  bargaining  agent  for  employes  of 
the  Seattle  Star,  member  of  the 
Scripps  League  of  newspapers. 
Through  James  Landi,  Pacific  Coast 
Labor  Bureau  representative  and  a 
Guild  committee,  a  contract  is  to  be 
presented  to  R.  L.  Brink,  editor  of  the 
Scripps  League  of  papers,  who  has 
been  authorized  by  E.  W.  Scripps, 
chairman  of  the  board,  as  bargain¬ 
ing  agent  for  the  Seattle  Star. 


DICTAGRAPH  EXPOSE  PROBED 

Denver,  May  12. — District  Attorney 
John  A.  Carroll  has  begun  an  investi¬ 
gation  of  the  recent  statehouse  dicta¬ 
graph  expose  in  which  Walden  E. 
Sweet  Denver  Post  reporter,  was  in¬ 
volved.  Carroll  announced  that  if  he 
decides  any  criminal  statute  was  vio¬ 
lated  he  will  ask  that  a  special  grand 
jury  be  impaneled.  A  pronouncement 
by  the  state  supreme  court  opened  the 
way  for  “any  law  enforcement  agency” 
to  investigate  the  scandal  after  a  peti¬ 
tion  asked  that  Sweet  and  others  in¬ 
volved  be  disciplined.  Several  at¬ 
tempts  to  bring  about  an  investigation 
by  the  legislature  met  with  failure. 


ART  DIRECTORS  ELECT 

Art  Directors  Club  of  New  York 
has  re-elected  Deane  Uptegrove, 
Alley  &  Richards  Company,  president, 
and  W.  H.  Case,  Newell-Eimnett  Com¬ 
pany,  treasurer.  New  officers  are 
Park  Berry,  Hanff-Metzger,  Inc.,  and 
Ralph  Whitby,  Cosmopolitan  Maga¬ 
zine,  vice-presidents,  and  Fred  Smith, 
Hawley  Advertising  Company,  secre¬ 
tary.  Walter  Geoghegan,  Calkins  & 
Holden,  and  Loren  B.  Stone,  Comp¬ 
ton  Advertising,  Inc.,  were  named  to 
the  executive  committee. 


SALEM  NEWS  SIGNS  WITH  GUILD 

The  Salem  (Mass.)  Evening  News 
last  week  signed  an  “understanding” 
with  Salem  chapter  of  the  American 
Newspaper  Guild  which  calls  for  a 
40-hour  week  over  six  days.  It  will 
run  to  April  12,  1938. 


ANNOUNCING 

...  a  special,  tailor-made  book  promotion 
plan  for  any  newspaper  with  a  daily 
circulation  of  10,000  or  more — featuring, 
among  other  master-fashioned  book  pre¬ 
sensations, 

THE  COMPLETE  WORKS  OF 

CHARLES  DICKENS 

IN  20  VOLUMES 


THE  COMPLETE  WORKS  OF 

MARK  TWAIN 

IN  24  VOLUMES 


THE  WORLD  WIDE  ENCYCLOPEDIA 

IN  15  VOLUMES 


THE  AMERICAN  HOME  LIBRARY 

IN  24  VOLUMES 


THE  RAND-McNALLY  ATLAS 


Complete  details  on  request. 

Publishers  Service  Company 

75  West  Street,  New  York 


lOWANS  NAME  THREE 
MASTER  EDITORS 


The  association  elected  the  folW. 
officers  for  the  coming  year:  ' 
Fred  Wolf,  editor,  Primgh«r  fid 
was  elected  president  to  succeed  C 
Doxsee,  Monticello  Expreu.  ' 
Warren  K.  Rogers,  editor,  Uo^ 
Pleasant  News,  was  named  vice-pj^ 
dent  to  succeed  Wolf. 

Harold  Ellis  of  Marengo  was  njir.i 
treasurer  for  a  two-year  term,  su 
ceeding  C.  M.  Richards,  Toledo  CKro 
icle. 

John  Moist,  Ida  Grove,  and  K. 
Crabbe,  Albia,  were  selected  as  direc 
ors  for  three  year  terms. 

S.  E.  Tennant,  Colfax  Triima^  « 
re-elected  recording  secretary. 

The  following  awards  to  fa 
weekly  newspapers  were  anno*^ 
Best  community  service  in  m 
munities  under  2,500  —  Sgn 
Gazette,  G.  Wiley  Beveridge,  M 
lisher. 


has  been  toward  consolidation  in  two- 
paper  towns.  They  were:  E.  R.  Pur¬ 
cell,  publisher.  Broken  Bow  (Neb.) 

County  Chief;  Mason  Dobson,  editor, 

Beloit  (Wis.)  Daily  News;  A.  E.  Gar-  E.  P.  Chase,  V.  H.  Lovejoy,  T.  W. 
vin,  editor,  Raytown  (Mo.)  News,  and  Purcell  Honored  at  Annual  Press 
Marsh/ield  Convention— Fred  Wolf  New 

(Mo.)  Mail. 

J.  V.  Connolly,  president.  King  rresident 

Features  Syndicate,  discussed  comics  „  „ _ Z  „ 

and  newspaper  cartoons.  Comic  ar-  ^ I*  - 

tists  he  desiSated  as  “the  most  in-  ^hase  publ^^her  of  the  Atlanta 

dividual  group  in  the  world,”  citing  )  News-Telegraph,  {ormer  Pulitzer 

particularly  the  personality  of  the  -  prize  winner 

artist  in  contrast  to  the  comic  char-  two  omei 

acters  he  creates.  publishers 


University's  $150,000  News  Labora¬ 
tory  Named  After  Late  Dr.  Walter 
'''illiams — Climaxes  28th  Jour¬ 
nalism  Week 


of  Missouri,  May  8.  10,000  Feature  Ideas  Weekly 

Five  hundred  students  and  news-  Connolly  said  that  approximately 
papermen  from  over  the  United  10,000  new  ideas  for  features  of  all 
States  attended  the  banquet.  Speak-  kinds  are  submitted  weekly  and  are 
ers  were  J.  Fred  Elssary,  Washington  taken  care  of  by  an  editorial  board, 
correspondent,  Baltimore  Sun,  George  “No  imitation  ever  made  money,”  he 
Yates,  chief  photographer,  Des  Moines  declared.  “Bring  us  something  good 
Register  and  Tribune;  and  Prof,  and  we  can  market  it.  We  go  in  for 
James  Harvey  Rogers,  Yale  Univer-  the  spectacular  in  features.” 
sity.  Alumni  of  the  journalism  school 

^  1  .  J  -.1  Biu  i  1?  J  elected  Fred  May  of  Lebanon,  Mo., 

Completed  with  PWA  Funds  president. 

The  new  unit  of  the  Joimialism  annual  convention  of  Missouri 

School  building,  completed  with  PWA  Interscholastic  Press  Association  and 
funds,  was  built  as  a  memorial  to  Missouri  College  Newspaper  As- 
Dr.  Walter  WUliams,  founder  of  the  sociation  concluded  the  week, 
world’s  first  journalism  school  and  - 

"KSi'KCirrSln,,  Calls  Promotion  Inviting 

dean  of  the  school  when  Dr.  Wil-  Field  foT  Young  Men 
liams  was  made  president  of  the  _  .. 

university,  said  that  the  recent  addi-  ^Columbia,  Mo.,  May  lO^ardner 

tion  gave  the  Missouri  school  the  executive  editor,  Des 

finest  physical  home  of  any  school  (f^.)  Register  and  Tribune, 

of  journalism  in  the  world.  promotion  work  is  the  com- 

“Dr.  Williams  brought  a  finer  and  ‘"g  ‘he  young  man  in  ]our- 

more  serviceable  press  to  the  world,”  ,  ,  _  „  _ 

Dean  Martin  said.  “Now  there  is  a  taterviewed  by  ^itor  &  Publisher 

greater  need  than  ever  for  a  truth-  ^he^  he  arriv^  here  by  plane  last 
ful,  free  and  intelligent  press.  The  week  for  an  address  at  the  Journalism 
press  is  awcikening  to  the  responsi-  ‘he  University  of 

bUity  of  rendering  the  service  that  Missouri,  Mr.  Cowl«  ^d  newspapers 
society  expects.”  should  use  more  publicity  to  promote 

Throughout  the  week’s  program,  thei^elves. 
pictures  in  the  news  were  discussed  The  newspaper  is  the  greatest  me- 
as  the  most  important  development  in  publicity  we  have  today,  so 

recent  newspaper  history.  why  not  um  it  to  ffie  advantage  of 

Chibf  Photographer  Yates  of  the  the  paper  itself,  he  asked.  Cer- 
Register  and  Tribune  describing  re-  8°°^  promotional  pubhcity  is 

cent  trends  in  newspaper  pictures,  asset  to  any  btumess.  Why  not  for 
declared  that  the  Hindenburg  dis-  ‘he  publisher  and  his  busmess? 
aster  “crystallized  the  need  for  pic-  Too  few  young  men  are  coming 
»  into  the  newspaper  game  with  any 

“Within  the  next  few  years,”  he  of  the  ^  promotion  side.  I  don  t 

said,  “the  modem  newspaper  will  be  want  to  bufid  any  false  hopes,  be- 
about  50  per  cent  photographs.  The  cause  the  abihty  to  handle,  cleverly 
Hindenburg  crash  demonstrated  how  ihat  is,  the  pulmcity  a  newspaper 
big  a  part  pictures  can  play  in  a  needs,  is  an  art.  Not  many  can  do  it 
story.”  you  can,  there  is  a  job  wait- 


CERTIFIED  DRY  MAT  TO  MOVI 

Certified  Dry  Mat  Corporatico  an- 
noimces 


that  it  will  move,  effectivf 
May  17,  from  its  present  ofiScei  a 
342  Madison  Avenue  to  9  Rockefellet 
Plaza,  New  York  City.  The  new  tele¬ 
phone  numbers  will  be  Circle  6-2555 
6-2556  and  6-2557. 


CORRECTION 

On  page  237  of  the  Year  Book,  Gus¬ 
tave  Pabst,  Jr.,  of  the  Milwaukee 
Journal  should  be  listed  as  financial 
editor. 


silt  the  throat  of  those  who  oppose 
him,  smiling  charmingly  all  the  while.” 

President  Roosevelt’s  press  rela¬ 
tions  and  the  influence  of  public 
opinion  on  advertising  standards  were 
discussed  Thursday  night  by  Earl 
Godwin,  veteran  White  House  cor¬ 
respondent  Washington  Times,  and 
John  Benson,  president,  American 
Association  of  Advertising  Agencies. 

In  an  analytical  survey  of  the  de¬ 
velopment  of  advertising,  Benson  at¬ 
tributed  the  standards  of  advertising- 
— particularly  the  forms  of  appeal — 
to  the  tempo  and  spirit  of  the  ^y  in 
which  the  advertising  was  written. 

“Advertising  cannot  rise  or  fall  far 
from  the  level  of  public  taste,”  he 
said.  “It  cannot  buck  the  public  will.” 

Four  speakers  at  a  session  devoted 
to  small  daily  and  weekly  newspapers 
told  how  the  trend  in  recent  years 


III  ralerin}:  to  men  «i 
leadership  in  all  industrt, 
T'he  W  aldorf- Astoria  r-peaks 
with  the  voire  of  leadership 
in  its  own  industry. 


The  Standard 


Of  Perfection 


WHAT 

ar*  Brttlah  N*w*pap«rm*B 
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CLASSIFIED— 41 


Stor-Eagie;  Alan  Freediuau.  L'lintn  City, 
Hudson  Dispatch;  Harold  D.  White.  Ridge¬ 
wood  News;  A.  M.  Blackbiini,  Bloompeid  In¬ 
dependent  Press;  Linton  A.  Buck.  Passaic 
Herald-News;  Edward  S.  Gore  and  Jack  Bewl> . 
Atlantic  City  Press-Union;  Joseph  M.  John¬ 
son,  Rufus  R.  Xess,  Frank  C.  Rebstock.  Leroy 
P.  Barnett,  Ellen  R.  Osborne  and  J.  1’. 
Power,  Elisabeth  Journal;  Miss  Lee  Cannon. 
New  Brunswick  Home  News. 

Sydney  J.  Lazarus.  Sydney  Jones,  Miss 
Lucy  Gray,  Larry  Cassak,  Bayonne  Times: 
Mrs.  Louise  Dore,  Plainfield  Courier  News; 
Russell  J.  Zabriskie,  Newark  Evening  .\c;es; 
William  Van  Camp  and  John  Hazen,  Lambert- 
ville  Beacon;  Garvin  P.  Taylor.  Montclair 
Times;  Miss  J.  Mal)el  Brown.  Keyport 
Weekly;  Mrs.  Elizabeth  Clark.  Morri.ttown 
Daily  Record;  Miss  Marguerite  Faust.  Bridge- 
ton  Evening  News;  Barry  T.  Mines.  Xe« 
Jersey  Newspapers.  Inc.;  Miss  Ada  Gold. 
Newark  Ledger;  Miss  Katherine  Ouilter. 
Hoboken  Jersey  Observer. 


Twenty  per  cent,  more  or  less  of 
each  column  of  classihed  is  non¬ 
productive  space.  Headings,  sub¬ 
headings.  cut-off  rules,  etc.,  use  a  lot 
of  paper  on  a  day’s  run. 

Reduce  White  Space  in  Ada 

Figure  that  four  inches  in  each 
column  of  classified  is  watered  space 
and  your  circulation  is  30,000  daily,  it 
will  only  take  14  days  for  that  watered 
space  to  require  a  ton  of  paper.  Sav¬ 
ing  may  be  effected  by  using  a 
smaller  cut-off  rule,  use  of  a  type 
more  solidly  condensed  without  a 
shoulder,  elimination  of  double  cut-off 
rules,  smaller  promotion  heads,  elim¬ 
ination  of  sub-heads  and  watching 
some  of  the  other  wastes  that  are 
practiced  on  some  papers. 

It  was  not  an  uncommon  practice 
during  the  World  War  for  classified 
to  be  set  nine  columns  to  the  page, 
thus  gaining  a  full  column  of  classi¬ 
fied  and  conserving  the  paper  supply. 

General  costs  of  newspaper  pub¬ 
lishing  are  now  above  the  1929  level 
so  classified  managers  should  have  no 
hesitancy  in  making  adjustment  of 
rates  accordingly. 


fushingham  Heads  New  Organization 
of  New  Jersey  Classified  Managers 


Many  Dailies  Raising 

Classified  Ad  Rates 

By  D.  B.  Barnhart 

Notice  is  being  received  by  this 
department  nearly  every  day  of 
classified  rates  being  adjusted  upward. 
This  increase  in  rates  is  being  put 
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Fholograpbetl  at  .Newark  Want-Ad  Clinic,  left  lu  right,  rear:  W.  1).  Kaiifniaiiii. 
uaistant  classified  manager,  A’eic  Y’ork  Times;  James  P.  Sweeney,  classified  man¬ 
lier.  Newark  Evening  Netes;  John  Callaghan  clas.sified  manager.  Trenton  Times. 
Front  row,  left  to  right:  C.  M.  CarrolL  classified  manager.  New  York  Times; 
Mifs  Cele  Lee.  classified  manager.  Bayonne  Times,  and  Vaughn  Weidel.  former 
classified  manager.  New  York  World-Telegram. 


F^ORTY-TWO  New  Jersey  classified 
managers  on  May  6  heard  C.  M. 
Carroll,  classified  manager.  New  York 
Times,  urge  cooperation  for  the  im¬ 
provement  of  censorship  in  order  to 
build  greater  reader  confidence  in 
want-ads,  listened  to  Vaughn  Weidel. 
former  classified  manager.  New  York 
World-Telegram,  point  out  the  oppor¬ 
tunity  for  the  smaller  papers  in  the 
development  of  transient  advertisers 
driven  out  of  metropolitan  papers, 
heard  Russell  J.  Zabriskie  and  James 
Sweeney,  promotion  manager  and 
classified  manager  respectively  of  the 
Kewark  Evening  News,  outline  plans 
far  classified  promotion  and  credit 
(ontrol,  and  then  stayed  to  organize 
t  Classified  Division  of  the  N.  J.  Press 
Assn.,  at  a  WEmt-Ad  Clinic  held  at 
Ihe  Robert  Treat  Hotel.  Newark. 

Another  Clinic  Next  Fcdl 

Herbert  Tushingham,  Camden  Cur- 
kr-Post  was  elected  president  of  the 
■ew  Division:  James  Sweeney,  New¬ 
ark  Evening  News  was  named  vice- 
sident  and  Miss  Cele  Lee,  Bayonne 
es.  secretary.  Kenneth  E.  Olson, 
liHuiager  of  the  New  Jersey  Press 
i|UK>ciation.  who  sponsored  this  first 
llfcw  Jersey  Want-Ad  Clinic,  said  the 
of  this  first  meeting  assured 
Jther  clinic  next  fall. 

As  long  as  newspapers  continue  to 
Jlish  harmful  advertising  the  entire 
will  suffer.”  said  Mr.  Carroll. 
Inless  the  public  can  feel  that  it  is 
protect^  against  fraud  and  de- 
ceh,  there  will  never  be  complete  con¬ 
fidence  in  want-ads.  Since  reader 
confidence  means  reader  response. 
crery  classified  manager  is  affected  by 
»d>at  all  other  newspapers  do.” 

Mr.  Weidel  explained  that  high 
'vant-ad  rates  on  metropolitan  papers 
had  caused  transient  advertisers  to  be 
displaced  by  professional  advertisers 
"The  only  field  left  for  amateur  ad¬ 
vertising  in  large  volume  is  in  the 
segregated  home  commimities  served 
hy  a  small,  concentrated-circulation, 
low-rate  newspaper,”  said  Mr.  Weidel. 
"The  trend  is  blowing  the  advantage 
your  way.  Dealer  advertising  is  easier 
>0  get  and  that  is  where  the  danger 
lies  in  building  a  community  classi¬ 
fied  medium  for  it  is  the  many  little 
want-ads  from  the  home  folks  in  your 
community  that  mean  reader  interest, 
reader  response  and  real  success  for 
your  want-ad  pages. 


tunities  for  classified  managers  in  the 
real  estate  boom  under  way,  recom¬ 
mended  local  surveys  to  disclose  the 
selhng  opportimities  in  each  com¬ 
munity  and  outlined  successful  pro¬ 
motion  plans  employed  by  the  Newark 
Evening  News  in  developing  the  real 
estate  classification. 

Ur  gee  Controlled  Credit  System 

Mr.  Sweeney  urged  establishment 
of  a  controlled  credit  system  that  does 
not  permit  the  advertiser  too  much 
latitude  in  time  to  pay  his  bills.  He 
recommended  complete  and  thorough 
investigation  of  new  accounts,  definite 
understanding  with  advertisers  con¬ 
cerning  the  payment  of  bills,  speedy 
adjustment  of  all  differences  and 
credits,  a  definite  schedule  of  remind¬ 
ers  and  as  a  last  resource  use  of  col¬ 
lection  agencies. 

Herbert  Tushingham.  Camden  Cour¬ 
ier-Post.  presided  over  the  clinic  dis¬ 
cussions  and  headed  the  committee 
consisting  of  Miss  Cele  Lee,  Bayonne 
Times;  John  P.  Callahan,  Trenton 
Times;  Frank  Powers.  New  Brunswick 
Home  News;  James  Sweeney,  Newark 
Evening  News  and  John  J.  Escobar, 
Hudson  Dispatch,  Union  City,  which 
assisted  Mr.  Olson  in  planning  the 
program  for  the  clinic.  Others  who 
attended  included; 

William  I).  Kauimaiiii,  .\'cw  York  Times; 
Fred  M.  Helland.  Jersey  City  Jersey  Journal: 
Murray  Dixon  and  Jack  J.  Kelly,  Nett-ark 


"Interesting  and  modern." 

—  OKLAHOMA  CITY  TIMES 

PICTURE 

SHOW 


A  weekly,  full-mat+ed  picture 
page  that  tells  a  dramatic 
story. 

For  details  write 
A.P.  FEATURE  SERVICE 

31}  MADISON  AVE.,  NEW  YORK 


into  effect  generally  over  the  United 
States  and  Canada. 

The  general  trend  of  the  rise  is 
somewhere  between  16  and  50  per  cent. 
Classified  departments  which  are  well 
established  and  have  been  getting  a 
fair  rate  for  their  ads,  show  the 
smallest  percentage  of  increase.  Those 
papers  with  small  classified  sections, 
not  worked  to  the  fullest  extent,  are 
making  the  higher  percentage  of  in¬ 
crease.  Those  papers  made  the  most 
severe  reduction  in  rates  during  the 
depression. 

Classified  managers  who  know  their 
publishers  are  faced  with  S50  news¬ 
print  and  other  mounting  costs  might 
well  look  to  their  own  columns  for 
great  savings  that  can  be  made. 


A  N  idea  to  secure  adidtional  linage 
in  the  spring  is  contained  in  the 
Fort  Wayue  (Ind.)  Journal-Gazette. 
An  eight-column  head  "It’s  Home  and 
Garden  Time”  leads  off  a  section  de¬ 
voted  to  that  section  of  classified. 
The  basic  idea  of  easy  selling  is  to 
have  a  story  on  the  page,  written  by 
a  prominent  personage,  an  authority 
on  flowers  or  gardening. 

Edna  Huge,  who  sold  the  page,  said; 
"The  idea  of  ‘Home  and  Garden’  is 
of  paramount  interest  to  all  home- 
keepers,  particularly  so  at  the  pres¬ 
ent  time.  The  feature  story  is  writ¬ 
ten  on  any  subject  pertinent  to  the 
season,  roses,  rose  gardens,  rock  gar¬ 
dens  or  vegetable  growing." 


Gilbert  P.  Farrar 

Designer  of 
Modern  Newspapers 


420  Lexington  Avenue 
New  York,  N.  Y. 


Modern  packages  have  increased  the  sale  of  all  kinds 
of  merchandise.  A  newspaper  is  a  package  of  news  and 
entertainment.  A  more  vital  presentation  of  both  news 
and  entertainment  will  increase  both  circulation  and 
advertising  revenue,  plus  making  definite  savings  in 
mechanical  production. 
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THIS  ADV 


1$  FOR  ADVERTISING  AGENTS  a 


(Copies  of  this  advertisemei 


The  advertising  agent  and  the  newspaper  salesman  face  each 
rROBLEMS  fv^o  liffla  problems,  (a)  How  may  they  hold  and  increase  the 

advertisers'  billing:  and  (b)  How  may  new  clients  be  encouraged  to 
use  their  services. 


*  *  A  summary  of  the  important  findings  of  the  1935  Government 

1212  AGENCIES  Report  of  1212  agencies,  appears  at  the  right.  From  it,  agen¬ 
cies  and  newspaper  salesmen  may  learn  much  of  immediate  value. 
Examine  the  billing  figures  first. 


^  These  agents  each  bought  over  $5,000,000 

44®^o  OF  ALL  ADVERTISING  worth  of  advertising.  On  their  word,  advice, 
research  and  judgment,  hundreds  of  clients  spent  millions  of  dollars. 
How  much  these  agents  spent  in  newspapers  is  not  known,  but  we  do 
know  that  1212  agents  placed  47%  of  $323,989,000  or  $153,152,000 
in  newspapers. 


EkiTCO  under  $500,000  total  billing,  bought  24.2% 

AGENTS,  of  the  advertising  bought  by  978  agencies  shown  at  the 
right,  and  their  percent  of  revenue  to  billing  was  18.4%,  the  highest 
gross  earned  by  any  other  agency  group. 


A  SUGGESTION  ...  •  ,  ^  .l  •  i-  x »  x  i  u  ^ 

®  agencies  (and  their  clients)  we  suggest  longer  sched- 
AND  A  rROMldC  ujes  in  dailies — more  frequent  insertions  and  to  the  agencies 
seeking  new  accounts  we  suggest  a  weekly  ad  about  your  own  services 
in  your  local  paper  on  a  "till  further  notice"  basis.  To  the  newspaper 
salesman  we  suggest  the  selection  of  a  small  group  of  agents  whom 
you  visit  at  least  once  a  month  "from  now  on"  as  well  as  the  manu¬ 
facturers  within  your  trading  area.  To  all,  we  promise  this.  If  you 
will  treble  the  frequency  of  insertions,  we  can  promise  you  the  solu- 
tioin  of  both  problems  stated  above.  Agencies,  you  can  hold  clients 
— and  increase  their  billings  out  of  increased  sales,  and  like  the  mouse 
trap  maker,  others  will  soon  find  a  path  to  your  executive  ofRces. 


Manufacturers — you  will  increase  your  sales,  your  profits  and  learn 
the  value  of  using  more  newspaper  advertising. 


Newspaper  salesmen — you  will  not  only  earn  more  linage — local  as  well 
as  national  but  you  will  be  making  the  small  manufacturer  into  a 
sectional  advertiser  and  through  additional  profits  into  a  national 
newspaper  advertiser. 


PREEl 


Agency,  copy  writers,  account  executives,  newspaper  representatives 
and  local  or  national  advertising  managers  may  have  reprints  of  this 
advertisement  on  request.  Write  Editor  &  Publisher, 
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a 


NEWSPAPER  SALESMEN  ONLY 


mtilree,  write  Editor  and  Publisher) 


iPAB  *153,157,000 


M 


INES  107,330,000 


I  |RADI0  63,307,000 
*323,989,000 

TOTALS  MEDIUMS 
1935 


A  BREAKDOWN  OF  THE  BILLING 
OF  978  AGENCIES 


1936  U.  S.  Report 

Companiei 

Total 

%  Revenue 
to  Billin9 

Billing  U.  S . 

978 

15.7% 

Over  $5,000,000  . .  . 

15 

44.2% 

14.1% 

2  To  5  Millions  . 

24 

15.3% 

14.3% 

1  To  2  Millions  ......... 

31 

9.8% 

15.3% 

$500,000  To  1  Million 

41 

6.5%, 

15.5% 

Under  $500,000  . 

867 

24.2% 

18.4% 

A  suggestion  for  tho  principols  of  the  867  ogoncios  whoso 
billing  is  loss  thon  $S00,000. 

Every  Iar9*  a9ency  in  the  United  States  was  once  a  small  a9ency.  A9encies 
do  not  remain  small  by  choice;  but  those  that  have  9rown  to  be  Iar9e  units 
have,  almost  without  exception,  always  relied  on  newspapers  to  sell  9oods  at  a 
lower  net  cost. 


THE  FOLLOWING  NEWSPAPERS  ARE  READY. 
WILLING  AND  ABLE 


BOSTON  GLOBE 
CHICAGO  TRIBUNE 
CINCINNATI  ENQUIRER 
CLEVELAND  PLAIN  DEALER 
COLUMBUS  DISPATCH 
FALL  RIVER  HERALD  NEWS 
GANNETT  NEWSPAPERS 
HARRISBURG  PATRIOT 
HARRISBURG  EVENING  NEWS 
HARTFORD  COURANT 


HONOLULU  STAR-BULLETIN 
JOHNSTOWN  DEMOCRAT 
JOHNSTOWN  TRIBUNE 
LOUISVILLE  TIMES 
LOUISVILLE  COURIER-JOURNAL 
MEMPHIS  COMMERCIAL  APPEAL 
NEW  YORK  DAILY  NEWS 
ST.  PAUL  DISPATCH 
ST.  PAUL  DAILY  NEWS 
ST.  PAUL  PIONEER  PRESS 


WESTCHESTER  NEWSPAPERS 
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Weekday  Comic  Strip  Advertisement  Appears  in  Coast  Newspaper 


VERDRIVE,  McALISTE  R  SALESMAN  (Advertisement)  By  Sam 


/  1  ««»«••  yovMtAN 

iwmitritiNA  cHtviinY' 

MOMM.-  Of  C»»mc  nr  f  Arf»  OONCHA  ? 

PMCncAUVxcw— o«i.y  j  WELL 
Mivm'm  *«0«r  tMc!  /LtMMe.  / 
wnat'u  vouiOffta  X  SM--— ^ 


FULL-LENGTH  comic  strip  adver¬ 
tising  entered  the  dailv  comic 


i  tising  entered  the  daily  comic 
page  last  week  in  San  Francisco  when 
James  W.  McAlister.  Chrysler  dealer, 
placed  copy. 

The  strip,  drawn  by  Sam  Tigner, 
showed  “Oscar  Overdrive,  McAlister 
Salesman,”  in  acticxi. 

The  copy,  first  of  a  series  of  13 
weekly  insertions,  appeared  in  the 
San  Franriscn  Examiner.  Advertising 


was  released  by  Yeomans  &  Foote, 
agency  handling  Chrysler’s  northern 
California  advertising  appropriation. 

Initial  reaction  to  the  Examiner 
comic  page  advertising  was  so  grati¬ 
fying  that  northern  California  news¬ 
papers  in  other  cities  are  being 
questioned  preliminary  to  possible 
extension  of  similar  individual  dealer 
copy  throughout  the  area.  Lewis  H. 
Yeomans  said. 


Copy  is  appearing  Saturdays.  Ex¬ 
aminer  requirements  are  for  releases 
35  lines  deep  and  five  columns  wide 
at  the  national  rate.  Not  more  than 
one  will  be  scheduled  per  day  under 
present  arrangements.  Greater  bal¬ 
ance  between  entertainment  and  sales 
appeal  will  be  sought  in  succeeding 
releases.  Yeomans  said. 


The  New  York  Mirror  this  week 


added  its  name  to  the  list  of  «e 
previously  announced  as  acceptiK  n 
weekday  comic  advertising.  Spicf  » 
must  be  35  lines  by  five  colunuu,  or  li 
70  lines  by  five  columns,  and  no  nun 
than  105  lines  by  five  colunuu  wS  ti 
be  permitted  on  one  page.  No  |w.  n 
mium  is  charged,  but  only  ^ 

of  15  insertions  or  more  pw  qvurta 
will  be  accepted  by  the  adverting 
department. 


GASOLINE  ADS  TELL 
HOW  TO  USE  LESS 


“doing  the  wrong  thing”  at  the  wheel.  Coast  late  last  week.  The  first  copy 


Prior  to  the  big  summer  campaign,  was  five  coliunns  by  15  inches  for 
Standard  last  week  announced  its  metropolitan  papers.  Advertising  re- 


—  “Service  Survey”  contest,  offering  leases  in  Oregon  have  met  with  delay 

Paradoxically,  S.  O.  Indiana  Copy  $10,000  in  cash  prizes  to  motorists  and  because  of  a  recently-enacted  law  for- 

Seeks  to  Sell  on  Saving  Theme  Standard  Oil  dealers.  The  purpose  of  bidding  the  use  in  advertising  of  any 

_ Six-Point  Campaign  tho  survey  is  to  determine  what  ser-  illustration  showing  a  person  drinking 

Starts  May  18 


illustration  showing  a  person  drinking 


vices  enjoy  the  greatest  public  ap-  any  alcoholic  beverage.  It  is  antici- 
proval  and  how  Standard  dealers  can  pated  that  the  Oregon  campaign  will 


Analysis  of  the  Standard  Oil  Com¬ 
pany  of  Indiana  summer  advertis- 


aid  further  in  promoting  safety,  com-  open  shortly,  however.  The  campaign. 


fort  and  convenience  of  the  motorist. 


ing  campaign  in  newspapers  on  Red  contest  closes  June  15. 


Crown  gasoline,  starting  May  18  in 
nerly  1,600  dailies  and  weeklies,  re¬ 
veals  the  paradox  of  a  gas  and  oil 


To  Have  Human  Interett  Angle 


prepared  by  Lord  &  Thomas  offices  at 
San  Francisco,  will  continue  through¬ 
out  the  summer. 

The  account  of  Ready  Foods  Com- 


Four  large  newspaper  ads.  one  curb  pany,  Chicago  (dog  foods),  is  now  be- 


company  telling  the  public  how  to  handout  will  be  ing  pla^  by  Mason  Warner  Com¬ 


use  less  gasoline.  The  whole  cam¬ 
paign  is  built  around  the  slogan; 
“Save  As  You  Drive,”  based  on  find- 


used  to  “seU"  service  to  motorists. 

In  addition,  Standard  will  use  five 


pany,  Chicago  agency. 

Roche,  Williams  &  Cunnyngham. 


tan  Gravure  and  Greater  Midvcs 
Gravure  groups.  Rudolph  Wuuaai 
Company,  Chicago,  has  launched  iD 
largest  advertising  campaign  in  hit. 
tory.  Regular  insertions  will  foUox 
this  spring  and  fall  in  the  newspiper 
groups,  with  a  full-page  schedule  k 
Good  Housekeeping,  beginning  k 
June.  The  campaign,  according  to 
Elarly  Hadley,  advertising  manager,# 
designed  to  cash  in  on  renewed  inter¬ 
est  in  musical  instruments,  particu¬ 
larly  pianos.  The  new  Wurlite 
Spinette  is  being  featured.  The  cam¬ 
paign  is  under  the  direction  of  Need¬ 
ham.  Louis  &  Brorby,  Inc.,  Chicago 
agency. 


large  ads  in  newspapers  and  three  Chicago  agency,  is  issuing  orders  to 


ings  of  last  year’s  “World’s  Greatest  ^  to  prornote  the  s^e  of  newsp^rs  on  Miller  Brewing  Com- 


Road  Test." 


motor  oil.  Sandwiched  in  pany,  Milwaukee. 


MeJunkin  Advertising  Company, 


between  the  gasoline,  service  and  oil  MeJunkin  Advertising  Company, 
Cites  Saving  for  Motorists  will  be  three  human-interest  ads,  Chicago,  using  additional  newspapers 

Of  course,  the  theory  behind  this  scheduled  to  appear  just  before  Deco-  on  Hayes  Body  Corp.,  Grand  Rapids, 
unique  sales  campaign  is  belief  that  ration  Day,  Fourth  of  July  and  Labor  Mich.,  trailer  manufacturers, 
motorists  drive  more  when  their  Day.  Newspaper  copy  is  being  released 


Newspaper  copy  is  being  released 


gasoline  costs  less.  Standard  is  con-  A  special  farm  paper  campaign  has  on  Orange  Crush  Company,  Chicago, 


fident  that  more  people  will  go  to  also  been  devised  to  sell  farmers  by  J.  Walter  Thompson  Company. 


Red  Crown  stations  for  gasoline  if  gasoline,  tractor  fuel  and  New  Bovinol.  S.  C.  Johnson  &  Son,  Inc..  Racine, 
they  are  shown  how  they  can  get  The  first  ad  features  Charlie  Grimm.  Wis.,  using  Sunday  newspaper  comic 
more  miles  per  gallon.  The  ads  are  Chicago  Cubs’  manager,  clad  in  over-  sections,  has  announced  a  new  con- 
designed  to  stimulate  the  public’s  in-  alls,  declaring  in  an  interview  with  test,  (Bering  12  Covered  Wagon  trail- 


designed  to  stimulate  the  public’s  in¬ 


terest  in  “how  to  save  as  you  drive”  Standard's  farmer  reporter-camera-  ers  as  prizes.  The  contest  will  nm 


ard  Red  Crown  gasoline. 

There  are  six  major  divisions  of 


on  Standard  Red  Crown.” 


advertising  support  being  offered  by  been  prepared  by  the  Chicago  office  agency,  handles  the  account. 


Campaigns  and  .Accounts 


Standard  to  increase  summer  sales,  of  McCann-Elrickson.  Inc. 
covering  a  period  between  May  and  - - 

Septemter.  The  big  newspaper  cam-  Campaigns  and  Accounts 
paign  IS  on  Standard  Red  Crown.  _ ^  ^ _ 

^is  program  consist  of  17  large  aj.  .  merica  &  SECURITY  CORPO- 
11  seven-mch  ads  two  raTTON,  specializing  in  term 

ers,  three  curb  signs  and  two  station  ^  ^  .  , 

u  J  *  m.  _ _ _ A—  .,,1  financing  of  insurance  premiums,  has 

handouts.  The  first  newspaper  ad  of  ,  ,  .?  .  ,  ^  .  v  n- 


America  &  security  corpo¬ 
ration,  specializing  in  term 


nanuuuu,.  Gerth-KnolUn 

this  series  will  appear  in  metropoli-  .  .  o  t:- 

o  ft.ii  Advertising  Agency,  San  Francisco. 


tan  dailies  as  a  full  page — in  color 
where  color  is  available,  and  in  some- 


New  York  Central  System  has  ap- 


u  A  11  •_  111  -—I  pointed  Kimball.  Hubbard  &  Powel, 

what  smaller  space  in  all  dailies  and  r  v  i  .  u  ji  j  a-  • 

1.1-  Ittc  *  New  York,  to  handle  advertising 

weeklies  on  the  regular  summer  list.  ,  •  f  •  ua  a  os  j-  •  • 


New  Book  to  Aid  Drivers 


for  their  freight  traffic  division. 
Advertising  copy  was  released  last 


The  opening  headline  reads:  “Here's  week  to  200  daily  and  weekly  news- 
an  Oil  Company  Telling  You  How  papers  in  Northern  California  by  the 


to  Use  Less  Gasoline!”  The  ad  an-  Golden  Gate  Bridge  Fiesta  Commit- 
nounces  a  new  book  entitled  “How  to  tee.  Two-column  10-inch  advertising 


Save  As  You  Drive.”  which  motor-  was  placed  in  behalf  of  the  forthcom- 


ists  have  to  go  to  the  Standard  dealer  ing  Golden  Gate  Bridge  opening  cele- 
to  get.  Standard  dealers  will  also  bration.  Eric  Cullenward  is  general 


give  away  a  new  game,  called  “Milo”  manager  and  James  Adam  advertis- 
(name  subject  to  change  before  pub-  ing  and  publicity  manager  for  the 


M. 


CLIN  E^^j^^SYSTEM][ 


lie  announcement),  in  which  mileage-  fiesta  committee. 


CLINE  ELEC.  MFC.  CO. 


making  tips  are  printed  in  the  squares  Initial  releases  of  a  summer  adver- 


and  players  are  penalized  for  landing  tising  campaign  by  Rainier  Brewing 
on  a  square  that  accuses  them  of  Company  appeared  on  the  Pacific 


Chicago  211  West  Wacker  Drive 
New  York.  220  East  42nd  Street 
San  Frar^cisco  1st  Nat  I  Bank  Bldg 


Han ff -Metzger,  Inc., 
Becomes  Buchanan  Co. 


and.  incidentally,  to  sell  more  Stand-  man:  “Everything  but  the  horses  nms  for  12  weeks,  with  one  trailer  and  20 


cash  prizes  awarded  each  week.  Need- 


The  entire  advertising  program  has  ham,  Louis  &  Brorby,  Inc.,  Chicago 


With  large  space  in  the  Metropoli- 


Effective  May  15,  the  Hanff-Mettge: 
Advertising  Agency,  New  York,  be¬ 
comes  Buchanan  &  Co.,  Inc.  Thonw 
S.  Buchanan,  who  has  been  with  th 
agency  for  eighteen  years  and  becamt 
president  two  years  ago.  continues  ir> 
the  same  capacity  with  his  colleague! 
of  long  standing.  The  agency  wfc 
founded  in  1913.  The  organization  b 
now  moving  into  new  and  larg«'  quar¬ 
ters  at  1501  Broadway,  New  York 
Branches  are  operated  at  Chicago  ani 
Los  Angeles.  New  business  recently 
developed  in  the  aviation,  entertain- 
nient  and  food  industries  has  neces¬ 
sitated  a  substantial  expansion  oi 
space  and  personnel. 


1/  you  need 
circulation 


men — 


Competent  to  take  charge  oi 
voui  entire  department,  m 
to  fill  important  poati  tn  th* 
department,  the  Welfarr 
Committee  of  the  Interna 
tional  Circulation  Managefl 
Association  can  provMe  : 
with  men  of  capacity 
ability. 

Address:  Clarence  E.  Eytt* 
Secretary  -  Treasurer, 
Peoria  Star,  Peoria,  M 
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The  ADVERTISING  SURVEY 


[To  Million  Entrants  in  Old  Gold  Contest,  Spending  Nearly 
$12,000,000  for  Billion  Cigarettes — 0*Dea 

Has  New  Advertising  Book 


esaj 


paper. 

cep‘jr„ 

Spstv 

niu,  o: 

0  mot, 

ns  wi! 
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By  ROBERT  S.  MANN 


.|Q3  lias  been  a  wearing  week  on  idea  that  each  contestant  kept  up  the 
I  the  American  public — what  with  battle  to  the  end.  But  while  exact 


Continuity — “One  man  I  know  built  his 
business  by  running  twenty-line  readers  three 
times  weekly  in  over  1000  newspapers  month 
in,  month  out.” 

Retail  copy — “The  chief  lesson  one  learns 
in  studying  the  technique  of  newspaper  ad¬ 
vertising  comes  from  retail  store  copy.  .  .  . 
Usually  there  is  a  breathless  urgency  in  retail 
advertising — a  buy-it-today  pull.  .  .  .  National 
advertising — at  least  the  major  share  of  it — 
is  too  often  written  from  the  seller’s  view¬ 
point.  .  .  .  Some  ads  are  so  dignified  that  they 
do  not  even  invite  purchase.” 


Among  Advertising  Folk 


JOE  L.  KILLEEN,  cofounder  of  the 
Fitzgerald  Advertising  Agency, 
Inc.,  New  Orleans,  and  vice-president 
for  11  years,  has  been  elected  presi¬ 
dent  of  the  organization.  Clifford  L. 
Fitzgerald,  cofounder  of  the  company 
with  Mr.  Killeen,  resigned  the  presi¬ 
dency  of  the  concern  to  join  Fletcher 
&  EUlis  agency.  New  York,  in  an  ex¬ 
ecutive  capacity.  Mr.  Fitzerald,  how- 


.  —  j  ..  1  •  c  i  -1  u,  .1.  Advertise’ — “The  - - 

rb  British  coronation  and  the  closing  figures  are  not  available,  the  agency  perienced  a  man  becomes  in  advertising,  the  ever  will  continue  to  serve  on  the 

^the  Old  Gold  contest  falling  in  the  Aat  M  per  rent  continued  for  more  unwilling  he  is  to  assert  that  ‘It  pays  to  Soar’d  of  directors  of  the  New  Orleans 

«  week.  In  some  households  it  the  full  period.  That  seems  to  our  advertise  without  qualifying  his  assertion— he 

.  nrpttv  tough  to  wake  up  at  5  a.m.  wondering  mind,  incredibly  high.  knows  that  real  sales  ixjwer  comes  from  proved 

KSpreiiy  ^  ^ _ r _ ^  _  _ ^ _ ^ _ _ _ ^ _ copy  unceasingly  repeated  ...  he  knows  that 

new  prospects  are  created  every  second  con¬ 
tinuously.” 

“Do  You  Bathe?” — “Advertisers  were  not 
so  delicate  in  the  Gay  Nineties  about  ‘B.O.’  as 
they  are  today.  Lifebuoy  is  far  more  reserved, 
far  less  suggestive,  than  the  daring  bathtub 
people  who  broke  away  from  Victorian  re¬ 
straint  and  asked  embarrassing  ijuestions,  pure¬ 
ly  personal,  like  the  above  headline.  .  .  . 
loday  the  bathtub,  soap,  and  dedodorant 

iinv”  and  “please  postmark  this  last  in  that  it  created  tens  of  thousands  of  past  their  pioneer  struggles  of  educa-  uirecior  oi  oianaara  uranas, 

-ht”  Quests  new  smokers  for  the  brand  of  Old  “o"’  congratulated  for  their  long  Inc.,  and  Ida  Clarke  have  been  elected 

.  .  y-  .  t  ^  ij  Ti.  t  a.1  •  j  >1-  j*  period  of  social  service  in  advertising. 

As  an  advertising  affair,  the  corona-  Gold.  It  also  greatly  increased  the  dis-  ^  >i  j  ..c,  i  •.  .u  n  j 

.  bad  second  place.  It  tribuUon  ol  Old  Golds  throughout  the 
Biy  have  been  Big  Business  in  Eng-  country.  Many  small  stores  in  vil-  i,e  confined  to  an  appraisal  of  the  ‘Big  Four’ 
jjyl,  as  the  correspondents  report;  lages  and  rural  districts  have  stocked  in  cigarettes.  Remember  that  Wanamaker’s 
ad  plenty  of  advertisers  in  the  United  the  brand  for  the  first  time,  because  so  advertising  budget  of  $24  bought  two  one- 
States  tied  in  special  products  or  spe-  many  of  their  customers  demanded  it.  three-ime  reatiers. 


^ar  the  coronation  broadcast  after 
up  late  every  night  studying 
dictionary  for  Lorillard.  A  few 
Kls  of  mutiny  by  husbands,  leaving 
to  get  enough  Old  Gold  wrap- 
Tjjrs  as  best  they  might,  were  reported 
atfie  week  wore  on.  Postoffice  clerks 
tere  grimly  getting  set  for  an  unusual 
pjsh  of  “Please  postmark  this  right 


New  Yorkers  were  most  susceptible 
to  the  contest,  this  state  turning  in 
250,000  contestants,  naturally  the  larg¬ 
est  number  of  any  state. 

As  to  future  effects  of  the  contest  on 
Old  Golds,  Arthur  L.  Lynn,  secretary 
of  Lennen  &  Mitchell,  makes  this 
analysis; 

“TTie  contest  realized  its  objective 


company. 

Mrs.  Louise  Wharff  Rogers,  presi¬ 
dent  of  The  Adco,  Inc.,  has  been 
elected  president  of  the  Advertising 
Women  of  New  York.  Helen  Peffer, 
managing  editor  of  Refrigerating  En¬ 
gineering,  has  been  named  vice-presi¬ 
dent  and  Eugenie  Stamler,  space 
buyer  for  the  Blow  Company,  trea¬ 
surer.  Doris  H.  Tisdale,  home  eco¬ 
nomics  director  of  Standard  Brands, 


lult  in 
ng  in 
lag  to 
ger.ii 


(ill  promotion  efforts  with  the  cere- 
Bonies.  The  coronation  broadcast  it- 
idf,  however,  practically  wasted  a 
list  amount  of  public  attention  which 
nne  powerful  commercials  could 


itsp  lave  directed 
n  bii. 
folW 

»P«IW 


to 


coffee  or  tooth¬ 
brushes  or  razor  blades  or  alarm 
docks.  The  only  commercial  we 
hard,  in  fact,  in  an  hour  and  a  half 


d  listening  mixed  with  breakfast  and 
dressing  and  the  morning  paper,  came 
when  someone  offered  the  king’s  sword 
hr  100  shillings  or  100  shillings  for  the 
“kf-t  king’s  sword,  we  couldn’t  be  sure 
“^•1  wh^.  Perhaps  the  Garble  Sisters 
win  put  us  straight  on  this. 

Things  seemed  more  normal  in  the 
iftemoon,  when  the  king’s  address 
reverberated  through  E  &  P  office. 
The  king  spoke,  we  gathered,  by  per- 
missiem  of  the  British  Cabinet,  and 
was  heard  in  this  country  through  the 
courtesy  of  Phillips  Milk  of  Magnesia 
and  others  in  getting  off  the  air. 
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Old  Gold  Sale* 

aD  GOLD  contest  is  considered  a 
tremendous  success,  both  in  ac¬ 
tual  sales  of  cigarettes  and  in  improved 
competitive  position  of  Old  Golds,  we 
are  told. 

Approximately  two  million  persons 
entered  the  competition,  according  to 
the  Old  Gold  agency,  Lennen  & 
Utchell,  Inc.  If  each  of  these  stayed 
with  the  contest  during  its  entire  15 
weeks,  winding  up  on  May  15.  it 
would  mean  some  thirty  million  let- 
ten  received  from  contestants,  ninety 
million  Old  Gold  wrappers  sent  in,  a 
liOlion  eight  hundred  million  cigar¬ 
ettes  sold  to  contestants.  Since  each 
contestant  must  have  spent  40  to  45 
cents  a  week  for  Old  Golds,  or  at  least 
16  in  the  duration  of  the  contest,  there 
may  have  been  spent  as  much  as  $12,- 
MO.OOO  since  the  beginning  of  Febru¬ 
ary. 

These  figures  are  maximums,  since 
|[®an  nature  doesn’t  jibe  with  the 


The  close  of  the  contest  thus  find; 
Old  Gold  with  a  distribution  equal  to 
that  of  the  three  oldest  brands  in  the 
top-flight  class.” 

No  prediction  is  being  made  about 
when  results  of  the  contest  will  be 
announced,  but  obviously  it  will  be  a 
big  job  for  the  800  girls  and  100  men 
who  make  up  the  organization  for 
handling  the  entries — especially  in 
view  of  the  Lorillard  pledge  that  all 
answers  will  be  checked  and  double- 
checked.  Presumably  the  result  will 
be  a  big-scale  tie,  to  be  followed,  ac¬ 
cording  to  the  contest  provisions,  by 
another  set  of  puzzles  for  the  tied 
contestants. 

Final  week  of  the  contest  found  nu¬ 
merous  contestants  groggily  ponder¬ 
ing  the  lists  of  answers  which  have 
flooded  the  country.  Most  recent  of 
the  Old  Gold  advertising  was  a  warn¬ 
ing  to  contestants  that  using  such  lists 
might  lead  them  astray.  Apparently 
the  puzzlers  who  sold  their  answers 
to  the  public  are  the  only  ones  as  yet 
sure  of  any  cash. 
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76,  Rne  des  PetiU-Champa 
Paris,  France 


Telephones  Opera  66-27 
Cable  AddrMai  Rleantalir,  Paris 


Travel  Experts  . 


New  York  BepreaentatlTe: 
ui  H*o<I»™oii  Oompanr,  Inc. 

"1  nrth  Avenue  New  York.  N. 


VAnderbllt  3-4700 

.e. 


An  adequate  sup¬ 
ply  of  strip  mate¬ 
ria  I  is  the  surest 


composing  room 


economy 


LUDLOW  TYPOGRa->m  CO 

2032  Ciybourn  Avenue  •  Chicago  ■^lllncli 


inch  ads  and  four  three-line  readers. 

Theme — “The  Theme's  the  thing  .  ,  .  this 
crystallizes  my  experience  and  I  find  it  the 
secret  of  countless  successes.” 


But  there’s  no  need  to  quote  in¬ 
definitely.  Without  being  technical 
Mr.  O’Dea  manages  to  give  a  lot  of 
information  and  comment  that  will  be 
interesting  to  all  advertising  men  and 
useful  to  many. 


corresponding  secretary  and  record¬ 
ing  secretary  respectively.  New  mem¬ 
bers  of  the  board  of  directors  include 
Miss  Stamler,  Miss  Tisdale,  Dorcas 
Campbell,  advertising  director  of  the 
East  River  Savings  Bank,  and  Janet 
MacRorie,  editor  of  the  continuity  ac¬ 
ceptance  department  of  the  National 
Broadcasting  Company. 

William  M.  Strong  has  been  elected 
a  vice-president  of  Batten,  Barton, 
Durstine  &  Osborn,  Inc.  He  has  been 
associated  with  BBDO  for  16  years, 
having  been  elected  a  director  last 
year. 


F.  R.  BABCOCK  APPOINTED 

Frank  R.  Babcock,  for  the  past  17 
years  identified  with  Nash  Motors  Co., 
the  last  eight  as  advertising  manager, 
has  been  appointed  advertising  man¬ 
ager  of  the  United  States  Gypsiun  Co. 


t  E  TT  X  I?  1  E  O 


^  F kO M  ^ 


iotalin^ 

I  NEWS  AdENCY^X^ 

IXiMES 


DEALERS  AND 
DI5TWBUTOIL5 


Mark  O’Dea’s  Book 

Dropping  the  question  of  con¬ 
tests,  we  timned  to  Mark  O’Dea’s 
new  book,  “A  Preface  to  Advertising,” 
(Whittlesey  House,  McGraw  -  Hill 
^ok  Company,  New  York;  $2).  In 
fifty  brief  chapters,  Mr.  O’Dea,  presi¬ 
dent  of  the  N.  Y.  advertising  agency 
of  O’Dea,  Sheldon  &  Co.,  New  York, 
has  expressed  his  shrewd  judgment 
of  one  after  another  outstanding 
phase  of  the  current  advertising  scene. 
Penetrating  are  his  comments: 


OUT-OF-TOWN 
FOkEldN  AND 
^ACK  NUMBEk 
NEWiPAPEkS 


HERE  5INCE  190^ 
WE  aKe  foremost 
In  these  5  ITEMS 


★  &ky5nt  9^0^44  ★ 


IF 


you  are,  or  anticipate, 
appropriating  advertising 
monies  in  Australia  and 
New  Zealand,  read 
NEWSPAPER  NEWS 


The  only  Journal  covering  the 
activities  of  advertising,  publish¬ 
ing  and  printing  in  these  terri¬ 
tories. 


NEWSPAPER  NfWS 

Warwick  Bldg.,  Hamilton  St. 


SYDNEY,  AUSTRALIA 

Rate 


PublUhed  Monthly— Subscription 
7/.  per  year,  post  free. 


Why  wait  for 
stereo  troubles? 


X^ANY  plants  make  a  prac- 
tice  of  keeping  on  hand 


a  case  or  two  of  Certified  Mats, 
for  use  where  trouble  arises 
with  the  mat  regularly  in  use. 

Sooner  or  later  the  question 
is  likely  to  arise,  “Why  wait  for 
trouble?”  and  another  paper 
is  added  to  the  growing  list  of 
regular  Certified  users. 


For  dependable  stereotyping, 
rely  on  Certified  Mats,  made  in 
the  U.  S.  A. 


CERTinED  DRY  MAT 
CORPORATION 


e  Rockefeller  Plasa,  Dept.  P,  New  York, 
N.  T, 


■nie  Herald  &  Pres*.  Extra  phones  were  also  in-  from  the  press.”  He  was  take 
stalled  in  surrounding  hospitals  for  the  ship  at  Quarantine  and  ese 
the  press.  Goverhment  lines  had  to  to  Lakehurst.  He  is  reported  to 
be  used  inside  of  the  reservation.  radioed  that  he  wished  to  inq)e( 

com-  Hindenburg  wreckage  and  talk 
"•’"v  increased  its  two  -  position  survivors  before  he  was  i 
switchboard  with  two  trunk  lines  to  viewed, 
six  trunks  to  Freehold,  the  toll  cen-  - - - 

Who  Cover. 


creased  sales  125,000. 

Examiner  gained  120,000.  In  the  eye¬ 
ing  field,  the  Daily  News  put  out  an 
extra  Thursday  night  and  gained  over 

20,000  on  Friday  night.  At  Lakewood  the  telephone 

The  American  went  up  70,000  Friday  P^^y 
night  and  the  Times  showed  a  40,000 
increase. 

In  Los  Angeles,  it  was  the  biggest 
selling  story  in  some  time  although 
it  fell  short  of  a  record.  Night  edi¬ 
tions  of  the  morning  papers  did  a  big 
business  with  circulations  jumping  as 
much  as  25,000,  and  all  papers  on  Fri¬ 
day  did  well.  Thursday  p.m.’s  caught 
the  story  in  the  last  edition. 

P.  M.’,  on  Coast  Made  Story  _ 

San  Francisco  morning  papers  hit  ,  telephone  company  noted  a 

vestigations  .^though  no  camera-  within  a  year’s  time.  mcrease  m  overseas  calls.  Lon- 

man  was  lucky  enough  to  get  a  ^he  Examiner  gained  33,000  and  the  newspapers 

picture  of  the  first  flames  creeping  chronicle  jumped  20%.  Afternoon  made  calls  on  the  story, 
around  the  tail  of  the  ship,  all  of  newspapers  were  able  to  catch  the 

Aem  took  complete  pictures  after  the  their  final  night  edition  only  t^e  century  by  not  having  made  prep- 

first  instant.  but  the  Call-Bulletin  reported  a  sub-  orations  to  give  a  spot  news  broad- 

Ciretdation  Figures  Soar  stontial  in^ase^d  the  News  gamed  announcer  from  WLS,  Chicago, 

Circulation  figures  throughout  the  f  j  was  on  the  scene  making  a  routine 

coimtry  soared  on  the  Thursday  night  repo  e  a  air  ii^ease,  recording  of  the  airship’s  arrival.  ITie 

sale.  ^les  the  next  day  as  g<^  ^  those  3^  good  that  NBC 

In  New  York  City,  for  the  first  three  ^  ^  u  a  broke  a  10-year  rigid  rule  and  al- 

hours  following  the  announcement  of  ®  ^  j  11  lowed  a  recording  to  be  broadcast 

disaster,  newsstands  could  not  get  Western  Union  mobilized  quickly,  over  a  nation-wide  hookup  on  Fri- 

enough  papers  to  All  the  demand.  which  proved  a  life  for  re- 

The  Mirror,  News  and  American,  porters  at  Lakehurst.  There  were  Announcer  Herbert  Morrison  and 
with  bulldog  editions  coming  out  only  five  press  wires  in  the  dirigible  Engineer  Charles  Nehlsen  were  han- 
around  eight  o’clock,  got  the  break  hangar  with  one  wire  to  the  airplane  dling  the  portable  transcription  ma- 
on  the  story  although  pictures  were  hangar  and  a  half  dozen  wires  at  the  chine  on  the  field  when  it  all  hap- 
not  available  until  later  editions.  The  railroad  station  in  Lakehurst.  On  pened.  The  equipment  was  flown 
Mirror  recorded  a  sale  of  over  860,000,  Edward  Hart  s  first  bulletin,  trucks  back  to  Chicago  and  the  record  was 
establishing  a  new  high  in  circula-  with  linemen,  equipment  and  pr^  put  the  air  twice  on  Friday  and 
tion.  The  American  reported  the  “big-  operators  were  dispatched  to  the  again  on  Saturday, 

gest  sales  we  ever  had,”  and  the  scene,  in  several  places  aided  by  New  j)j.  Hugo  Eckener,  head  of  the  Ger- 

Daily  News  reported  about  400.000  Jersey  State  Police.  uian  Zeppelin  Company  who  left  Eu- 


ZEPPELIN  DISASTER  YEAR’S 
MOST  DRAMATIC  STORY 

(Continued  from  page  6) 


B.  Allen,  New  York  Herald  Trihn-X 
William  Hoffmeister,  New  York  Sta;  I 
Zeitung;  Harry  Kroh,  corre.5p.jndf:i 
for  New  York  and  Philadelphia  daii 
lies;  Pat  O'Brien,  Philadelphia  Rp.  i 
ord;  Tom  Lewis,  Philadelphia  Bull.j 
tin;  George  Mawhinney,  PkikMfh'i 
Inquirer. 

Robert  Okin,  AP;  J.  D.  Osboun.: 
UP;  Lawton  Carver,  INS;  W.  Vi 
Chaplin,  US;  Herbert  G.  Rau  an  1 
Robert  Novins,  Standard  News  Aw ; 
ciation;  Alice  Rogers  Hagar,  Washii?; ; 
ton  Star. 

Cameramen 

Charles  Hoff  and  Robert 
New  York  Daily  News;  Sam  Sher" 
International  News  Photos;  Murr- 
Becker,  AP;  Sam  Myers,  Times  Wii! 
World;  W.  B.  Sprin^eld,  Acme; 
Snyder,  Philadelphia  Record;  Jftsijfi 
Nelson,  Philadelphia  Inquirer;  Rarrj 
McGonigal,  Philadelphia  Bulletin;  G'x 
Pasquarella,  Philadelphia  Ledger. 


For  the  First 

Three  Months  of  1937 

The  Miami  Herald  Was 


AMONG  ALL 
MORNING  NEWSPAPERS 

(WEEK  DAYS) 


/III  IN  TOTAL  ADVERTISING 
LINAGE  FOR  ALL  MORNING 
EVENING  AND  SUNDAY  PAPERS 

.\s  mpSklirrd  b.v  Media  Rerorda.  Inr. 

1.  WASHINGTON  STAR  4.  DETROIT  NEWS 

2.  NEW  YORK  TIMES  5.  PITTSBURGH  PRESS 

3.  CHICAGO  TRIBUNE  6.  NEW  YORK  NEWS 

7.  THE  MIAMI  HERALD 

Sljie  iStiami  Mjerall) 

Florida's  Most  Important  Newspaper 
FRANK  B.  SHUTTS,  Pablieher 

National  Representatives:  Southern  Representatives: 

J.  p.  McKinney  t  son  garner  &  grant 

New  York  .  .  .  Chicago  711  Glenn  Building 

San  Francisco  *  Atlanta,  Ga. 


For  22  Yearn 


Of  Perieetion 


WOQ0  COMM. 

■ootics  ruBty  newton 
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APRIL  LINAGE  FOR  PRINCIPAL  CITIES 


AKRON,  OHIO 


1937 

1936 

Gain  or  Loss 

Times-Press  . . . . 
Beacon  Journal 
Times-Press  - 

. (e) 

693,881 

712,064 

18,183  L 

1,251,559 

1,298,248 

46,689  L 

. (S) 

264,579 

291,018 

26,439  L 

1,945,440 

2,010,312 

64,872  L 

264,579 

291,018 

26,439  L 

Gr^(i  Total  , 

ALBANY.  N.  Y. 

91,311  L 

. (e) 

636,688 

650,778 

14,090  1. 

. (e) 

706,128 

656,005 

50,123  G 

WBickerbocker  Press  (m) 

329,838 

333,566 

3,728  1. 

. (S) 

231,861 

222,398 

9,463  G 

Knickerbocker  Press  ( S) 

89,852 

86,449 

3,403  G 

1,672,654 

1,640,349 

32,305  G 

Total  Sunday 

321,713 

308,847 

12,866  G 

Grand  Total  . 

1,994,367 

1,949,196 

45,171  1. 

ALBUQUERQUE, 

N.  M. 

379,871 

349,202 

30,669  G 

407,222 

364,344 

42,878  G 

Journal  . 

. (S) 

70,298 

58,623 

11,675  G 

Total  Daily  . . 

787,093 

713,546 

73,547  G 

Total  Sunday 

70,298 

58,623 

11,675  G 

Grand  Total  . 

ASHEVILLE.  N. 

772,169 

c. 

85,222  G 

441,105 

334,299 

106,806  G 

. (e) 

478,525 

351,589 

126,936  (. 

Citizen-Times  . . 

. (S) 

114,040 

117,259 

3,219  L 

Total  Daily  . 

919,630 

685,888 

233,742  G 

Total  Sunday 

114,040 

117,259 

3,219  L 

Grand  Total 

.  1,033,670  803,147 

ATLANTA.  GA. 

230,.523  G 

. (e) 

522,171 

479,987 

42,184  G 

Constitution  . . . 

. (m) 

565,725 

545,927 

19,798  G 

Journal  . 

’American  . 

. (e) 

783,958 

746,194 

37,764  G 

. (S) 

219,651 

226,028 

6,377  L 

Constitution  . . . . 

. (S) 

178,907 

175,880 

3,027  G 

tjouraal  . . 

. (S) 

194,950 

199,712 

4,762  L 

Total  Daily  . . 

1,871,854 

1,772,108 

99,746  ti 

Total  Sunday 

593,508 

601,620 

8,112  L 

Grand  Total  . 

2,465,362 

2,373,728 

91,634  G 

ATLANTIC  CITY, 

,  N.  J. 

. (e) 

394,030 

421,660 

27,630  L 

Press-Union 

. (S) 

62,530 

48,972 

13,558  G 

Total  Daily  . 

394,030 

421,660 

27,630  L 

Total  Sunday 

62,530 

48,972 

13,558  G 

Grand  Total 

456,560 

470,632 

14,072  L 

Press-Union  sold  morning  and  evening  combination.  Linage 


of  one  edition  shown. 


BALTIMORE,  MD. 


News-Post . 

....(e) 

1,140,226 

1,001,905 

138,321  G 

Sun  . 

- (e) 

1,214,573 

1,180,563 

34,010  G 

Sun  . 

. . . .  (m) 

606,727 

550,014 

56,713  (. 

'.American  . 

....(S) 

365,117 

339,177 

25,940  t; 

ttSun  . 

....(S) 

480,653 

434,073 

46,580  G 

Total  Daily  . . . 

2,961,526 

2,732,482 

229,044  G 

Total  Sunday  . 

845,770 

773,250 

72,520  G 

Grand  Total  . . 

.  3,807,296  3,505,732 

BANGOR,  MAINE 

301.564  t. 

Lomniercial  .... 

. (e) 

288,515 

228,986 

59,529  G 

News  . 

. . . .  (m) 

462,533 

419,930 

42,603  G 

Grand  Total  . 

751,048 

648,916 

102,132  G 

BIRMINGHAM.  ALA. 

.\gfllerald  . 

....(m) 

447,179 

411,282 

35.897  G 

News  . 

. (e) 

681,832 

656,951 

24,881  G 

Post  . 

. (e) 

485,380 

375,878 

109,502  G 

tNcws  &  Age-Hcrald  (S) 

289,819 

249,777 

40,042  G 

Total  Daily  . . . 

1,614,391 

1,444,111 

170,280  G 

Total  Sunday 
Grand  Total  . . 

289,819 

249.777 

40,042  G 

.  1,904,210  1,693,888 

BOSTON.  MASS. 

210,322  G 

Record  . 

. . . .  (m) 

287,864 

286,345 

1,519  G 

American  . 

. (e) 

395,387 

385,773 

9,614  G 

Globe  . 

. . .  (me) 

656,347 

680,824 

24,477  L 

Herald-Traveler  . 

. . .  (me) 

1,048,813 

982,215 

66,598  G 

Post  . 

....(m) 

530,591 

523,546 

7,045  G 

Transcript  . 

. (e) 

319,397 

367,170 

47,773  L 

'Advertiser  . 

. (S) 

270,409 

256,486 

13,923  G 

IGlobe  . 

. (S) 

366,601 

346,749 

19,852  G 

t  Herald  . 

- (S) 

393,646 

325,210 

68,436  G 

Post  . 

. (S) 

115,381 

128,023 

12,642  L 

Total  Daily  . . . 

3,238,399 

3,225,873 

12,526  G 

Total  Sunday  . 

1,146,037 

1,056,468 

89,569  G 

Grand  Total  . , 

4,384,436 

4,282,341 

102,095  G 

Globe  (m  &  c) 
edition  shown. 

sold  in 

combination 

only.  Linage  of  one 

Herald  (m)  and  Traveler  (e)  sold  in  combination. 
Herald  Linage  shown.  Traveler  sold  also  in  combination 
with  Sunday  Herald. 


BUFFALO,  N.  Y. 

Courier-Express  . (m)  610,226  587,666  22,560  0 

News  . (e)  1,229,387  1,174,585  54,802  0 

Times  . (e)  746,773  678,275  68,498  0 

Courier-Express  . (S)  275,778  203,094  72,684  0 

tlTimes  . (S)  196,952  178,834  18,118  0 


Total  Daily  .  2,586,386  2,440,526  145,860  0 

Toul  Sunday  .  472,730  381,928  90,802  0 

Grand  Total  .  3,059,116  2422,454  236,662  0 

CAMDEN.  N.  J. 

Courier  . (e)  674,679  653,465  21,214  0 

Courier  (e)  and  Post  (m)  sold  in  combination  only. 

CHATTANOOGA.  TENN. 

Times  . (m)  310,168  360,411  50,243  L 

News  . (e)  454,018  463,696  9,678  L 

Free  Press  . (e)  489,598  . 

Times  . (S)  124,568  116,256  8,312  0 

Free  Press  . (S)  161,329  . 


Total  Daily  .  1.253,784  824,107  429,677  O 

Total  Sunday  .  285,897  116,256  169,641  O 

Grand  Total  .  1,539,681  940,363  599,318  0 


CHICAGO.  ILL. 


1937 

1936  G 

ain  or  I^ss 

Tribune  . 

....(m) 

1,241,371 

1,168,875 

72,496  G 

Herald  &  Examiner .,  (m) 

743,213 

718,970 

24,245  (. 

t.News  . 

. (e) 

1,319,141 

1,184,615 

134,526  G 

American  . 

. (e) 

925,136 

853,925 

71,211  1. 

Times . 

. (e) 

731,019 

455,739 

275,280  G 

tTribune . 

. (S) 

784,255 

646,123 

138,132  G 

'Herald  &  Examiner  .(S) 

417,427 

424,594 

7,167  L 

Times  . 

. (S) 

70,856 

55,657 

15,199  G 

Total  Daily  . . 

4,959,882 

4,382,124 

577,758  G 

Total  Sunday 

1,272,538 

1,126,374 

146,164  (. 

Grand  Total  . 

6,232,420 

5,508,498 

723,922  G 

CINCINNATI.  OHIO 

Enquirer  . 

438,995 

460,658 

21,663  L 

Post  . 

. (e) 

801,132 

677,292 

123,840  (i 

Times-Star  . 

. (e) 

1,108,590 

1,080.289 

28,301  <. 

t  Enquirer  . 

. (S) 

553,062 

490,600 

62,462  G 

Total  Daily  . . 

2,348,717 

2,218,239 

130,478  G 

Total  Sunday 

553,062 

490,600 

62,462  (. 

Grand  Total  . 

2,901.779 

2.708,839 

192,940  G 

CLEVELAND.  OHIO 

Plain  Dealer  ... 

748.790 

702,841 

45.949  G 

NcW’9  . 

. (e) 

831,939 

727,428 

104,511  G 

Press  . 

. (e) 

1,375,364 

1,143,183 

232,181  G 

ttPlain  Dealer  . 

. S) 

5^,360 

409,715 

110,645  G 

Total  Daily  . . 

2,956,093 

2.573,452 

382,641  G 

Total  Sunday 

520,360 

409,715 

110,645  (i 

Grand  Total  . 

3,476,453 

2,983,167 

493,286  G 

COLUMBUS.  OHIO 

Dispatch  . 

. (e) 

1,138,136 

1,040.774 

97,362  G 

Citizen  . 

. (e) 

676,692 

669,278 

7.414  G 

Ohio  State  Journal  ..(m) 

246,718 

223.533 

23.185  G 

Dispatch  . 

. (S) 

295,006 

241,329 

53,677  G 

Star  . 

. (S) 

55,320 

48,447 

6,873  G 

Total  Daily  . . 

2,061,546 

1,933,585 

127,961  G 

Total  Sunday 

350,326 

289,776 

60,550  G 

Grand  Total 

2,411,872 

2.223.361 

188,511  G 

DALLAS.  TEXAS 

News  . 

. (m) 

764,417 

691,274 

73,143  G 

TimeS'Herald  . . 

. (e) 

1,008,052 

865,029 

143,023  (. 

Journal  . 

. (e) 

638,181 

632,976 

5,205  (i 

9  Dispatch  . 

. (e) 

320,643 

277,592 

43,051  G 

tNews  . 

. (S) 

315,262 

284.313 

30,949  G 

Times-Herald  . . 

. (S) 

257,607 

205,920 

51,687  G 

Dispatch  . 

. (S) 

72,832 

75,110 

2,278  L 

Total  Daily  . 

2,731,293 

2,466.871 

264,422  G 

Total  Sunday 

645,701 

565.343 

80,358  G 

Grand  Total 

3,376,994 

3.032.214 

344.780  G 

95  days. 

DAYTON.  OHIO 

Journal  . 

382,909 

.327,841 

55,068  G 

iTeraid  . 

. (e) 

843,601 

718.290 

125,311  G 

News  . 

. (e) 

1,128,238 

955,992 

172.246  G 

Journal  . . 

. (S) 

126,481 

111.610 

14,871  G 

News  . 

. (S) 

151,440 

133.386 

18.054  G 

Total  Dailv  . 

2,354,748 

2,002.123 

352,625  G 

Total  Sunday 

277,921 

244,996 

32.925  G 

Grand  Total 

2,632,669 

2.247,119 

385.550  G 

DENVER.  COLO. 

Rockv  Mt.  New." 

i  ....  (m) 

439,158 

368,668 

70.490  (i 

Post  . 

. (e) 

931,736 

931.318 

418  G 

Kocky  Mt.  News  ....(S) 

65,761 

56.808 

8,953  G 

Post  . 

. (S) 

247,699 

213,289 

34.410  G 

Total  Daily  . 

1,370.894 

1.299,986 

70.908  G 

Total  Sunday 

313,460 

270.097 

43..363  G 

Grand  Total 

1,684,354 

1.570.083 

114,271  G 

DES  MOINES.  IOWA 

Register  . 

419,134 

376,187 

42,947  G 

Tribune  . 

. (e) 

636,450 

594.089 

42..361  G 

Register  . 

. (S) 

228,866 

207,205 

21.661  G 

Total  Daily  . 

1,055,584 

970.276 

85,308  G 

Total  Sunday 

228,866 

207.205 

21.661  G 

( irand  Total 

1,284,450 

1,177,481 

106.969  G 

DETROIT.  MICH. 

Times . 

. (e) 

933,215 

907,403 

25.812  G 

hree  I'ress . 

716.098 

716.675 

577  L 

News  . 

. (e) 

1.570.495 

1.422,387 

148,108  G 

*Times  . 

. (S) 

403.953 

372.957 

31,096  G 

Free  Press  . . . . 

. (S) 

235,804 

234,049 

1.755  G 

ttXews  . 

. (S) 

555,025 

487,600 

67,425  G 

Total  Daily  . 

3,219,808 

3.046.465 

173,343  G 

Total  Sunday 

1,194.782 

1,094.506 

100.276  G 

Grand  Total 

4,414.590 

4,140,971 

273.619  G 

EL  PASO.  TEXAS 

Times  . 

327,973 

397,704 

69,731  L 

Herald-Post  . . . 

. (e) 

468,315 

452.088 

16.227  G 

Times  . 

. (S) 

152,298 

145,205 

7,093  G 

Total  Daily  . 

796,288 

849,792 

53,504  L 

Total  Sunday 

152.298 

145,205 

7.093  t . 

(jrand  Total 

948,586 

994.997 

46.411  L 

ERIE.  PA. 

Di  spatch-Uerald 

. (e) 

595,055 

.543,671 

51,384  G 

591.907 

546.149 

45,758  G 

1  lispatch-Herald 

. (S) 

212,713 

76,999 

135.714  (. 

Total  Daily  . 

1.186,962 

1,089,820 

97,142  G 

Total  Sunday 

212,713 

76,999 

135.714  G 

Grand  Total 

1,399,675 

1,166,819 

232.856  G 

EVANSVILLE.  IND. 

Courier  . . 

546,594 

494,357 

52,237  G 

. (e) 

180,704 

764,941 

641,545 

123,396  G 

. (S) 

179,179 

143,313 

35.866  G 

Press  . 

. (S) 

219,411 

186,925 

32,486  G 

Total  Daily  . 

1,311,535 

1,316,606 

5.071  L 

Total  Sunday 

398,590 

330.238 

68.352  t. 

Grand  Total 

1,710,125 

1,646,844 

63.281  G 

FORT  WAYNE, 

IND. 

TournaKGazette 

. (m) 

432,744 

402,127 

30,617  G 

. (e) 

993.935 

895,380 

98,555  G 

Journal-Gazette 

. (S) 

236,346 

221,150 

15,196  G 

1,426,679 

1.297.507 

129,172  G 

Total  Sunday 

236,346 

221,150 

15,196  G 

Grand  Total 

1,663,025 

1.518,657 

144.368  G 

FORT  WORTH,  TEXAS 


1937  1936  Gain  or  Loss 

Star-Telegram  . (m)  319,035  326,240  7,205  L 

Star-Telegram  . (e)  672,425  622,568  49,857  O 

Press  . (e)  422,794  380,893  41,901  G 

Star-Telegram  . (S)  148,486  152,915  4,429  L 


Total  Daily  .  1,414,254  1,329,701  84,553  O 

Total  Sunday  .  148,486  152,915  4,429  L 

Grand  Total  .  1,562,740  1,482,616  80,124  0 

FREEPORT.  N.  Y. 

Review  &  Star  . (e)  420,936  362,696  58,240  0 

.Star  . (e)  .  250,129  . 


Grand  Total  .  420,936  612,825  191,889  L 

Star  discontinued  Feb.  28,  1937. 

FRESNO.  CALIF. 

Bee  . (e)  571,914  547,746  24,168  G 

Bee  . (S)  129,272  107,743  21,529  G 


Total  Daily  .  571,914  547,746  24,168  G 

Total  Sunday  .  129,272  107,743  21,529  G 

Grand  Total  .  701,186  655,489  45,697  G 

GLENS  FALLS,  N.  Y. 

Post-Star  . (m)  484,043  418,967  65,076  0 

Post-Star  morning,  and  Times  evening  sold  in  combination. 

HARRISBURG.  PA. 

Patriot  . (m)  642,983  586,745  56,238  G 

Telegraph  . (e)  503,099  419,608  83,491  G 


Grand  Total  .  1,146,082  1,006,353  139,729  0 

The  News  (e)  carries  the  same  amount  of  advertising  as 
the  Patriot  (m). 

HARTFORD,  CONN. 

Courant  . (m)  410,073  400,472  9,601  O 

Times  . (e)  1,221,781  1,272,344  50,563  L 

Courant  . (S)  363,767  342,002  21,765  0 


Total  Daily  .  1,631,854  1,672,816  40,962  L 

Total  Sunday  .  363,767  342,002  21,765  G 

Grand  Total  .  1,995,621  2,014,818  19,197  1. 

HOUSTON,  TEXAS 

Chronicle  . (e)  880,729  698,555  182,174  0 

Post  . (m)  536,321  452,509  83,812  G 

Press  . (e)  567,399  531,505  35,894  G 

Chronicle  . (S)  283,782  305,729  21,947  L 

Post  . (S)  226,259  182,457  43,802  G 


Total  Daily  .  1.984,449  1,682,569  301,880  0 

Total  Sunday  .  510,041  488,186  21,855  G 

Grand  Total  .  2,494,490  2,170,755  323,735  O 

INDIANAPOLIS,  IND. 

.N’ew's  . (el  1.044,515  960,005  84,510  0 

Star  . (ml  616,236  560,381  55,855  G 

Times . (e)  859,509  799,998  59,511  G 

tStar  . (Sl  445,366  414,899  30,467  0 


Total  Daily  .  2,520,260  2,320,384  199,876  G 

Total  Sunday  .  445,366  414,899  30,467  G 

Grand  Total  .  2,965,626  2,735,283  230,343  0 

JACKSONVILLE,  FLA. 

Times-Union  . (m)  613,700  548,428  65,272  G 

Journal  . (e)  613,694  489,142  124,552  0 

Times-Union  . (S)  242,200  209,985  32,215  0 


Total  Daily  .  1,227,394  1,037,570  189,824  0 

Total  Sunday  .  242,200  209,985  32,215  G 

Grand  Total  .  1,469,594  1,247,555  222,039  G 

JAMESTOWN.  N.  Y. 

Journal  . (e)  444,613  400,919  43,694  G 

Post  . (m)  447,044  374,804  72,240  G 


Grand  Total  .  891,657  775,723  115,934  0 

JOHNSTOWN.  PA. 

Tribune  . (e)  879,300  578,923  300,377  G 

Tribune  (e)  sold  in  combination  with  Democr.at  (m). 

KNOXVILLE,  TENN. 

Journal  . (m)  490,869  391,035  99,834  G 

News-Sentinel  . (e)  494,813  530,803  35,990  L 

Journal  . (S)  135,175  157,875  22,700  L 

News-Sentinel  . (S)  173,555  177,098  3,543  L 


Total  Daily  .  985,682  921,838  63,844  G 

Total  Sunday  .  308,730  334,973  26,243  L 

Grand  Total  .  1,294,412  1,256,811  37,601  G 

LOS  ANGELES,  CAUF. 

Examiner  . (m)  824,554  694,157  130,397  G 

Daily  News  . (m)  455,686  370,007  85,679  G 

Times  . (m)  1,127,793  1,014,942  112,851  G 

Herald-Express  . (e)  1,073,612  1,037,717  35,895  G 

News  . (e)  352,286  304,764  47,522  G 

^Examiner  . (S)  500,484  462,910  37,574  G 

Times  . (S)  463,287  387,683  75,604  G 


Total  Daily  .  3.833,931  3,421,587  412,344  G 

Total  Sunday .  963,771  850,593  113,178  G 

Grand  Total  .  4,797,702  4,272,180  525,522  G 

LOUISVILLE,  KY. 

Courier-Journal  . (m)  961,925  861,483  100,442  G 

Times  . (e)  1,002,554  861,854  140,700  G 

Herald-Post  . (e)  .  320,997  . 

Courier- Journal . (S)  427,609  397,485  30,124  G 


Total  Daily  .  1,964,479  2,044,334  79,855  L 

Total  Sunday  .  427,609  397,485  30,124  G 

Grand  Total  .  2,392,088  2,441,819  49,731  L 

MANCHESTER.  N.  H. 

Union-Leader  . (m)  516.515  483,095  33.420  G 

Union-Leader  sold  m  &  e  combination.  Linage  of  one 
edition  shown. 

MEMPHIS,  TENN. 

Commercial  .Appeal  . .  (m)  784,579  716,757  67,822  G 

Press-Scimitar  . (e)  528.066  472,730  55,3361. 

tCommercial  .Appeal  ..S)  3492)54  312,109  36,945  G 


Total  Daily  .  1.312.645  1,189,487  123,158  G 

Total  Sunday  .  349,054  312,109  36,945  G 

Grand  Total  .  1,661.699  1.501,596  160,183  G 
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APRIL  NEWSPAPER  LINAGE  EOR  PRINCIPAL  CITIES 


MIAMI,  FLA. 


1937 

1936  Gain  or  Loss 

Herald  . 

- (m) 

810,809 

682.690 

128,119  G 

News  . 

. (e) 

663,763 

604,700 

59,063  G 

Tribune  . 

....  (m) 

312,902 

232,759 

80,143  G 

Herald  . 

. (SJ 

289,131 

267,489 

21,642  G 

News  . 

. (S) 

129,815 

162,952 

33,137  L 

Tribune  . . 

. (S) 

160,092 

61,052 

99,040  (i 

Total  Daily  . , 

1,787,474 

1,520,149 

267,325  G 

Total  Sunday 

579,038 

491,493 

87,545  G 

Grand  Total  . 

2,366,512 

2,011,642 

354,870  G 

MILWAUKEE,  WIS. 

Sentinel  . 

. (m) 

371,965 

340,625 

31,340  G 

Journal  . 

. (e) 

1,265,089 

1,154,706 

110,383  G 

Leader  . 

. (e) 

202.604 

180,350 

22,254  G 

News  . 

. (e) 

641,269 

542.278 

98,991  G 

•Sentinel  . 

. (.S) 

261,876 

260,720 

1,156  G 

tjournal  . 

. (S) 

401,003 

351,253 

49,750  G 

Total  Daily  . . 

2,480,927 

2,217,959 

262,968  G 

Total  Sunday 

662,879 

611,973 

50,906  G 

Grand  Total  . 

3,143,806 

2,829,932 

313,874  G 

MINNEAPOLIS,  MINN. 

Journal  . 

. . (e) 

704,641 

738,186 

33,545  L 

•Tribune  . 

. (e) 

770,321 

748.033 

22.288  G 

Star  . 

. (e) 

490,609 

533,9.13 

43,324  L 

tjoumal  . 

. (.S) 

259,111 

186,338 

72,773  G 

Tribune  . 

. (S) 

368,964 

328,387 

40.577  G 

Total  Daily  . . 

1,965.571 

2,020,152 

54,581  L 

Total  Sunday 

628,075 

514,725 

113,350  G 

Grand  Total  . 

2,593,646 

2,534,877 

58,769  G 

MODESTO,  CALIF. 

Bee . 

. (e) 

414,107 

340,127 

73,980  G 

Grand  Total 

414,107 

340,127 

73,980  G 

MONTREAL,  CANADA 

Star  . 

. (e) 

1,313,931 

1,286,135 

27,796  G 

Gazette  . 

459,191 

427,359 

31,832  G 

La  Presse . 

. (e) 

1,116,212 

1,114,837 

1,375  G 

La  Patrie  . 

. (e) 

119,603 

152,827 

33,224  L 

Herald  . 

. (e) 

234,477 

199,223 

35,254  G 

La  Patrie  . 

. (S) 

91,020 

62,564 

28,456  G 

Total  Daily  . . 

3,243,414 

3,180,381 

63.033  G 

Total  Sunday 

91,020 

62,564 

28,456  G 

Grand  Total  . 

3,334,434 

3,242,945 

91,489  G 

MUNCIE,  IND 

Press  . 

. (e) 

.'03,412 

427,123 

76,289  G 

Star  . 

453,968 

408,718 

45.250  G 

Star  . 

. (S) 

123,754 

97,753 

26,001  G 

Total  Daily  . 

957,380 

835,841 

121,539  G 

Total  Sunday 

123,754 

97,753 

26,001  C> 

Grand  Total 

1,081,134 

933,594 

147,540  G 

NASHVILLE.  TENN. 

Banner  . 

. (e) 

452,663 

428,669 

23.994  G 

Tennessean  . . . . 

458,995 

412,647 

46.348  G 

Banner  . 

. (S) 

163,900 

199,885 

35,895  L 

Tennessean  . . . , 

. (.S) 

143.476 

130,291 

13,185  G 

Total  Daily  . 

911,658 

841,316 

70,342  G 

Total  Sunday 

307,466 

330,176 

22,710  L 

Grand  Total 

1,219,124 

1,171,492 

47,632  G 

NEWARK.  N. 

J. 

Ledger  . 

. (m) 

287,304 

372,710 

85,406  L 

News  . 

. (e) 

1,376,420 

1,418,002 

41,582  L 

Star-Eagle  - 

. (e) 

536,607 

623,936 

87,329  L 

Call  . 

. (S) 

224,081 

221,475 

2,606  G 

Ledger  . 

. (S) 

136,745 

141,416 

4,671  L 

Total  Daily  . 

2,200,331 

2,414,648 

214,317  L 

Total  Sunday 

360,826 

362,891 

2,065  L 

Grand  Total 

2,561,157 

2,777,539 

216,382  L 

NEW  ORLEANS. 

LA. 

Times-Picayune 

931,308 

832,457 

98,851  G 

Tribune  . 

345,299 

339,860 

5,439  G 

Item  . 

. (e) 

643,408 

657,450 

14,042  L 

States  . 

. (e) 

525,237 

416,279 

108,958  G 

Times-Picayune  & 

States  . 

. (S) 

401,067 

365,331 

35,736  G 

tItem-Tribune 

. (S) 

255,682 

256,571 

889  L 

Total  Daily  . 

2,445,252 

2,246,046 

199,206  G 

Total  Sunday 

656,749 

621,902 

34,847  G 

Grand  Total 

3,102,001 

2,867,948 

234,053  G 

NEW  YORK.  N 

.  Y. 

.American  .... 

560,092 

575,612 

15,520  L 

Times  . 

. (m) 

1,088,565 

1,080,750 

7,815  G 

Herald  Tribune 

....  (m) 

779,388 

710,323 

69,065  G 

News  . 

1,289,461 

1,209,275 

80,186  G 

Mirror  . 

. (m) 

317,622 

255,172 

62,450  G 

Journal  . 

. (e) 

646,891 

851,3/*9 

204,488  L 

Sun  . 

. (e) 

1,232.866 

1,230,247 

2,619  G 

World-Telegram 

. (e) 

1,169,566 

1,185,966 

16,400  L 

Post  . 

. (e) 

806,466 

494,369 

312,097  G 

•American  _ 

. (S) 

444,917 

368,333 

76,584  G 

Times  . 

. (S) 

849,490 

736,241 

113,249  G 

Mirror  . 

. (S) 

141,788 

127,657 

14,131  G 

INews  . 

. (S) 

529,507 

470,818 

58.689  (. 

tHerald  Tribune  ....  (S) 

588,272 

506,402 

81,870  G 

Total  Daily  . 

7,890,917 

7,593,093 

297,824  G 

Total  Sunday 

2,553,974 

2,209,451 

344,523  G 

Grand  Total 

10,444,891 

9,802,544 

642,347  G 

BROOKLYN,  N 

.  Y, 

Hiagle  . 

. (e) 

946,141 

977,781 

31,640  L 

Times-Union  . . 

. (e) 

432,302 

378,991 

53,311  G 

Eagle  . 

. (S) 

182,168 

175,271 

6,897  G 

Times-Union  . . 

. (.S) 

87,402 

33,832 

53,570  G 

Total  Daily  . 

1,378,443 

1,356,772 

21,671  G 

Total  Sunday 

269,570 

209,103 

60,467  G 

Grand  Total 

1,648,013 

1,565,875 

82,138  G 

NIAGARA 

FALLS, 

N.  Y. 

Gazette  . 

. (e) 

686,876 

578,824 

108,052  G 

Grand  Total 

686,876 

578,824 

108,052  G 

OAKLAND,  CALIF. 

Post-Enquirer 

. (e) 

619,365 

563,020 

56,345  G 

Tribune  . 

. (e) 

898,213 

810,475 

87.738  G 

Tribune  . 

. (S) 

196,885 

167,278 

29,607  G 

OKLAHOMA  CITY.  OKLA. 


1937 

1936 

Gain  or  Loss 

Oklahoman  . 

Times  . 

Oklahoma  News  . , 

Oklahoman  . 

Oklahoma  News  . . 

...  (m) 
....(e) 
....(e) 
....(S) 
....(S) 

435,492 

685,689 

349,731 

299,389 

115,153 

410,991 

586,473 

364,639 

282,773 

93,149 

24,501  G 
99,216  G 
14,908  L 
16,616  G 
22,004  G 

Total  Daily  . . . 
Total  Sunday  . 
Grand  Total  , . 

1,470,912 

414,542 

1,885,454 

1,362,103 

375,922 

1,738,025 

108,809  G 
38,620  G 
147,429  G 

OMAHA.  NEB 

Bee-News  . 

World-Herald _ 

•Bee-News  . 

tWorld-Herald  .. 

....(e) 

- (e) 

....(S) 

....(S) 

513,787 

733,313 

248,597 

237,035 

516,940 

756,215 

239,252 

236,432 

3,153  L 
22,902  L 
9,345  G 
603  G 

Total  Daily  . , . 
Total  Sunday  . 
Grand  Total  . . 

1,247,100 

485,632 

1,732,732 

1,273,155 

475,684 

1,748,839 

26,055  L 
9,948  G 
16,107  L 

Bee-News  sold  in  combination  only.  Linage  of  one  ^ition 


shown. 

W’orld-Herald  sold  in  combination  only.  Linage  of  one 
olition  shown. 

PEORIA,  ILL. 


Journal  . (c)  701,277  709,215  7,938  L 

Transcript  . (in)  .  670,263  . 

.Star  . (e)  804,310  773,491  30,819  G 

Journal-Transcript  ...(S)  177,850  152,546  25,304  G 

Star  . (S)  172,115  137,673  34,442  G 


Total  Daily  .  1,505,587  2,152.969  647,382  L 

Total  Sunday  .  349,965  290,219  59,746  G 

Grand  Total  .  1,855,552  2,443,188  587,636  L 

Journal-Transcript  sold  in  morning  and  evening  combina¬ 
tion.  Linage  of  one  edition  only  is  shown. 

PHILADELPHIA,  PA. 

Bulletin  . (e)  1,119,687  1,067,347  52.340  G 

Inquirer  . (m)  837,400  686,265  151,135  G 

News  . (e)  315,070  359,219  44,149  L 

Public  Ledger  . (e)  1,144,655  1,131,588  13,067  G 

Record  . (m)  613,841  643,457  29,616  L 

tlnquirer  . (S)  626,332  495,744  130,588  G 

ttRecord  . (S)  439,338  345,223  94,115  G 


Total  Daily  .  4,030,653  3,887,876  142,777  G 

Total  Sunday  .  1,065,670  840,967  224,703  G 

Grand  Total  .  5,096,323  4,728,843  367,480  G 

PHOENIX.  ARIZ. 

Republic  . (m)  466,802  461,442  5,360  G 

Gaiette  . (e)  567,681  542,136  25,545  G 

Republic  . (S)  151,090  124,261  26,829  G 


Total  Daily  .  1,034,483  1,003,578  30,905  G 

Total  Sunday  .  151,090  124,261  26,829  G 

Grand  Total  .  1,185,573  1,127,839  57,734  G 

PITTSBURGH,  PA. 

Sun-Telegraph  . (e)  1,059,584  1,064,531  4,947  L 

Post-Garette  . (m)  663,489  683,003  1  9,514  L 

Press  . (e)  1,504,877  1,378,091  126,786  (i 

•Sun-Telegraph  . (S)  421,746  397,326  24,420  G 

ttPress  . (S)  451,098  369,498  81,600  G 


Total  Daily  .  3,227,950  3,125,625  102,325  G 

Total  Sunday  .  872,844  766,824  106,020  G 

Grand  Total  .  4,100,794  3,892,449  208,345  G 

PORTLAND,  ORE. 

Orgeonian  . (m)  515,829  515,169  660  G 

Journal  . (e)  898.949  738,145  160,804  G 

News- Telegram  . (e)  383,421  406,762  23,341  L 

Orgeonian  . (S)  332,496  248,712  83.784  G 

Journal  . (S)  153,645  115,973  37,672  G 


Total  Daily  .  1,798,199  1,660,076  138,123  G 

Total  Sunday  .  486,141  364,685  121.456  G 

Grand  Total  .  2,284,340  2,024,761  259,579  G 

PROVIDENCE.  R.  I. 

Bulletin  . (e)  1,344,211  1,234,273  109,938  G 

Journal  . (m)  383,561  381,437  2,124  G 

Star-Tribune  . (e)  336,105  259,860  76,245  G 

Journal  . (S)  267,169  226,522  40,647  G 


Total  Daily  .  2,063,877  1,875,570  188,307  G 

Total  Sunday  .  267,169  226,522  40,647  G 

Grand  ToUl  .  2,331,046  2,102,092  228,954  G 

READING,  PA. 

Eagle  . (e)  785,332  698,926  86,406  G 

Times  . (m)  672,832  564,621  108,211  G 

Eagle . (S)  64,810  38,025  26,785  G 


Total  Daily  .  1,458,164  1,263,547  194,617  G 

Totol  Sunday  .  64,810  38,025  26,785  G 

Grand  Total  .  1,522,974  1,301,572  221,402  G 

RICHMOND,  VA. 

News-Uader  . (e)  1,096,567  996,172  100,395  G 

Times- Dispatch . (m)  567,309  576,363  9,054  L 

Times-Dispatch  . (S)  288,162  267,824  20,338  G 


Total  Daily  .  1,663,876  1,572,535  91,341  G 

Total  Sunday  .  288,162  267,824  20,338  G 

Grand  Total  .  1,952,038  1,840,359  11 1,679  G 


ROANOKE.  VA. 


ROCKFORD,  ILL. 


1937 

1936  Gain  or  Dim  I 

Register-Republic  . 

...(e) 

649.321 

618,318 

Star  . 

.  .(m) 

524,254 

488.613 

lou 

Star  . 

..(S) 

118,765 

106,718 

12i047C. 

Her 

Pos 

Total  Daily  .... 

1,173,575 

1,106,931 

•An 

Total  Stimlay  . . 

118,765 

106,718 

Her 

Grand  Total  . . . 

1,292,340 

1,213,649 

78,691  G  1 

?09 

SACRAMENTO,  CALIF. 

T 

Union  . 

. .  (m) 

276,054 

295,184 

1 

Bee . 

...(e) 

1,008,089 

908,823 

99. 2M  G  1 

G 

Union  . 

..(S) 

168,321 

160,408 

7,913 G  1 

Total  Daily  .... 

1,284,143 

1,204,007 

80,116  G 

Total  Sunday  . . 

168,321 

160,408 

7,913  G 

Let 

Grand  Total  . . . 

1,452,464 

1,364,415 

88,049  G 

.Ne 

SALT  LAKE  CITY, 

UTAH 

Tit 

Tribune  . 

. .  (m) 

712,050 

683,732 

28,318  G 

Deseret  News  .... 

...(e) 

442,829 

399,450 

43.379  G 

Telegram  . 

...(e) 

610,472 

563,732 

66,740  G. 

Tribune  . 

..(S) 

223,531 

205,155 

18,376  G 

Total  Daily  .... 

1,765,351 

1,646,914 

118,437  G 

Total  Sunday  . . 

223,531 

205,155 

18,376  G 

Grand  Total  . . . 

1,988,882 

1,852,069 

136,813 

Ti 

SAN  ANTONIO.  TEXAS 

Bl 

Light  . 

...(e) 

569,294 

565,087 

4,2070 

N« 

Express  . 

.  .(m) 

378.399 

372,026 

6473  G 

News  . 

...(e) 

713,850 

646,843 

67,0070 

•Light  . 

...(S) 

359,086 

358,366 

720  G 

Express  . 

...(S) 

211,738 

195,058 

16,680  G 

Total  Daily  . . . . 

1,661,543 

1,583,956 

77,5870 

Total  Sunday  . . 

570,824 

553,424 

17,400  0 

Grand  Total  . . . 

2,232,367 

2,137,380 

94,987  G 

SAN  DIEGO.  CALIF. 

Union  . 

.  ..(m) 

527,744 

478,021 

49.723  C 

s 

Sun  . 

...(e) 

485,694 

422,912 

62,782  G 

s 

Tribune  . 

...(e) 

845,564 

754,678 

90,886  G 

1 

Union  . 

...(S) 

269,451 

244,828 

24.623  G 

Sun  . 

...(S) 

99,777 

109,660 

9,883 L 

Total  Daily  . . . . 

1,859,002 

1,655,611 

203,391  C 

b 

Total  Sunday  . 

369,228 

354,488 

14,740 G 

Grand  Total  . . 

2,228,230 

2,010,099 

218,131  G 

SAN 

FRANCISCO. 

CALIF, 

1 

Chronicle  . 

...(m) 

551,970 

580,326 

28,356  L 

Examiner . 

. .  (m) 

709,811 

662,406 

47.405  G 

Call-Bulletin  .... 

...(e) 

698,680 

705,831 

7,151 L 

News  . 

...(e) 

837,735 

747,607 

90,128  G 

Chronicle  . 

...(S) 

267,976 

232,587 

35,389 G 

•Examiner  . 

...(S) 

483,915 

454,326 

29,589  0 

Total  Daily  _ 

2,798,196 

2,696,170 

102,026  G 

Total  Sunday  . 

751,891 

686.913 

64,978  G 

Grand  Total  . . 

3,550,087 

3,383,083 

167,004  G 

Chronicle  includes  Valley 

Edition  linage. 

1 

SCHENECTADY. 

N.  Y. 

Gazette  . 

. .  .(m) 

846,893 

681.027 

165,866  G 

Union  Star  . 

....(e) 

765,748 

629,055 

1 36,693 G 

Grand  Total  . . 

1,612,641 

1,310,082 

302,559  G 

SCRANTON,  PA. 

1 

558,486 

....(e) 

1,026^063 

Scrantonian  . 

. . . (S) 

’261,425 

Total  Daily  .  1,584,549 

Total  Sunday  .  261,425 

Grand  Total  .  1,845,974 


1936  not  measured. 

SEATTLE.  WASH. 

487,416 
273,224 
845,311 
377,644 
272,667 


1,605,951 

650,311 

2,256,262 


SIOUX  CITY,  IOWA 


Journal  . 

. (d) 

371,853 

354,014 

Tribune  . 

. (e) 

342,158 

393,340 

Journal  . . 

. (S) 

91,955 

106,197 

Total  Daily  . 

714,011 

747,354 

Total  Sunday 

91,955 

106,197 

Grand  Total 

805,966 

853,551 

SOUTH 

BEND. 

IND. 

News-Times  . . . 

. (e) 

539,472 

517,879 

Tribune  . 

. (e) 

728,669 

667,210 

News-Times 

. (S) 

133,619 

65,581 

Tribune . 

. . (S) 

108,029 

99,268 

Total  Daily  . , 

1,268,141 

1,185,089 

Total  Sunday 

241,648 

164,849 

Grand  Total 

1,509,789 

1,349,938 

SPOKANE.  WASH. 

Spokesman-Review  . ,  (m) 
Chronicle  . (e) 

382,742 

694,825 

338,002 

615,697 

Press  . 

. (e) 

279,541 

264,173 

Spokesman-Review  . . .  (S) 

227,144 

208,810 

Total  Daily  .  1,357,108  1,217,872 

Total  Sunday  .  227,144  208,810 

Grand  Total  .  1,584,252  1,426,682 


Post-Intelligencer  ...(m)  493,541 

Stax  . (e)  411,715 

Times  . (e)  849,036 

*  Post-Intelligencer  ...(S)  324,389 

Times  . (S)  250,770 

Total  Daily  .  1,754,292 

Total  Sunday  .  575,159 

Grand  Total  .  2,329,451 


f 


6,125  G 
138,491  G 
3,725  G 
53255  L 
21297  L 

148,341  G 
75,152 L 
73,189  G 


17239 G 
51,182  L 
14,242  L 

33,343  L 
14,242  L 
47,585  L 


21,593  G 
61,459  G 
68,038  G 
8,761  G 


83,052  G 
76,799  G 
159,841  G 


44,740  G  I 
79,128  G  i 
15,368  G 
18,334  G 


139,236  G 
18,334  G 
157,570  G 


Times  . (m)  310,838 

World-News  . (e)  539,640 

Times  . (S)  181,851 


Total  Daily  . . 

Total  Sunday  . . 

Grand  Total  . 

Not  measured  in  1936. 


850,478 

181,851 

1,032,329 


ROCHESTER,  N,  Y. 


ST.  LOUIS,  MO. 

Globe-Democrat  . (m)  628,553  625,899  2,654  0 

Post-Dispatch . (e)  1,185,212  1,104,423  80,789  0 

Star-Times  . (e)  680,225  651,614  28,611  G 

ttGlobe- Democrat _ (S)  267,500  218,037  49,463  G 

Post-Dispatch  . (S)  451,990  391,188  60,802  0 


Total  Daily  .  2,493,990  2,381,936  112,054  0 

Total  Sunday  .  719,390  609,225  110.265  0 

Grand  ToUl  .  3,213,480  2,991,161  222,319  0 


Journal  . (e)  655,259  640,676  14,583  G 

Times-Union  . (e)  890,851  939,152  48,301  L 

Democrat  &  Chronicle  (m)  797,306  773,158  24,148  G 

•American  . (S)  247,894  260,350  12,456  L 

Democrat  &  (Chronicle  (S)  273,M2  269,998  3,6M  G 


2,343,416  2,352,986  9,570  L 

521,556  530,348  8,792  L 

2,864,972  2,883,334  18,362  L 


ST.  PAUL,  MINN. 


Pioneer-Press  . . . 

....  (m) 

621,455 

668,249 

Dispatch  . 

. (e) 

817,368 

877,813 

News  . 

. (e) 

520,25 1 

520.294 

Pioneer-Press  . . . 

....(S) 

190,476 

167,853 

1,959,074  2,066,356 
190,476  167,853 

2,149,550  2,234,209 


46,794  L 
60,445  L 
431 
22,623  G 


107,282  I 
22,623  0 
84,659  L 


659  t-  I 


Total  Daily  . 
Total  Sunday 
Grand  Total 


1,517,578  1,373,495  144,083  G 

196,885  167,278  29,607  G 

1,714,463  1,540,773  173,690  G 


Total  Daily  . 
Total  Sunday 
Grand  Total 


Total  Daily  . 
Total  Sunday 
Grand  Total 
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SYRACUSE,  N.  Y. 


1937 

1936  < 

Gain  or  Loss 

. (e) 

796.843 

709,368 

87,475T 

Herald  . 

. (e) 

765,273 

740,913 

24.360  (> 

587,568 

513,751 

73,817  G 

. (S) 

242,920 

227,044 

15,876  G 

. (S) 

114,916 

83,681 

31,235  G 

Po*t-Standard  . . 

. (S) 

107,868 

75,871 

31,997  G 

2,149,684 

1,964,032 

185,652  G 

total  Sunday 

465,704 

386,596 

79,108  G 

Grand  Total  . 

2,615,388 

2,350,628 

264,760  G 

TACOMA,  WASH. 

194,801 

164,330 

30,471  G 

News-Tribune  . . 

. (e) 

528,751 

498,521 

30,230  G 

. (e) 

420,389 

368,967 

51,422  G 

Ledger  . 

. (S) 

167,464 

120,073 

47,391  G 

1,143,941 

1,031,818 

112,123  G 

total  Sunday 

167,464 

120,073 

47,391  G 

Grand  Total  . 

1,311,405 

1,151,891 

159,514  G 

TOLEDO,  OHIO 

156.376 

150,030 

6,346  G 

. (e) 

1,009,360 

938,184 

71,176  G 

. (e) 

548,661 

487,385 

61,276  G 

times  . 

. (S) 

286,643 

246,161 

40,482  G 

1,714,397 

1,575,599 

138,798  G 

Total  Sunday 

286,643 

246,161 

40.482  G 

Grand  Total  . 

2,001,040 

1,821,760 

179,280  G 

TORONTO,  ONT.,  CANADA 


Globe  k  Mail  . 
Mail  &  Empire 

Star  . 

Sur  . 

Telegram  - 


(m)  664,954  320,922 

(m)  .  384,355 

.(e)  1,569.785  1,482,209 

(w)  131,801  135,420 

.(e)  1,416,500  1,349,647 


344,032  U 


87,576  G 
3,619  L 
66,853  G 


Grand  Total  .  3,783,040  3,672,553  110,487  G 

1936  linage  carried  as  Globe.  Mail  &  Empire  purchased 
by  Globe-  -now  known  as  Globe  &  Mail. 


TRENTON,  N.  J. 


Timet  . 

Timet- Advertiser 


.  (e)  704,228  649,564 

(S)  86,750  78,814 


54.674  G 
7,936  G 


Grand  Total  .  790,988  728,378  62,610  G 


TROY,  N.  Y. 

Record  . (m)  663,132  576,814  86,318  G 

Record  (m)  sold  in  combination  with  Times-Record  (e). 


TULSA,  OKLA. 


Tribune  . (e)  542,382  499,406  42,976  G 

World . (m)  486,436  467,798  18,638  G 

Tribune  . (S)  139,948  117,963  21,985  G 

World  . (S)  217,081  222,381  5,300  L 

Total  Daily  .  1,028,818  967,204  61,614  G 

Total  Sunday  .  357,029  340,344  16.685  G 

Grand  Total  .  1,385,847  1,307,548  78,299  G 


WASHINGTON,  D.  C. 


1937 

1936 

Gain  or  laoss 

Herald  . 

. . .  (m) 

538,790 

555,534 

16,744  L 

Post  . 

. . .  (m) 

613,528 

569,321 

44,207  G 

News  . 

....(e) 

606,296 

531,447 

74,849  G 

Times  . . 

....(e) 

1,016,631 

974,938 

41,693  G 

(Star  . 

....(e) 

1,670,114 

1,640,428 

29,686  G 

•Herald  . 

...(S) 

465,457 

403,991 

61,466  G 

ttStar  . 

...(S) 

469,218 

431,055 

38,163  G 

Post  . 

...(S) 

296,098 

274,724 

21,374  G 

Total  Daily  . . . . 

4.445,359 

4,271,668 

173,691  G 

Total  Sunday  . . 

1,230,773 

1,109,770 

121,003  G 

Grand  Total  ... 

5,676,132 

5,381,438 

294,694  G 

WESTCHESTER  COUNTY  (N.  Y.)  GROUP 

Mamaroneck  Times (e)  257,848  238,967  18,881  G 

Mt.  Vernon  Argus....  (e)  505,389  496,387  9,002  G 

New  Rochelle  Standard 


Star  . 

(e) 

499,819 

494,814 

5,005  G 

Ossining  Citizen-Regis 

ter  . 

(e) 

257,078 

236,101 

20,977  G 

Port  Chester  Item... 

.(e) 

413,386 

381,603 

30,783  (i 

Tarrytown  News  .... 

.(e) 

248,944 

250,434 

1,490  L 

Yonkers  Herald-States 

man  . 

.(e) 

443,195 

393,767 

49,428  G 

White  Plains  Reporter 

(e) 

661,706 

613,440 

48.266  G 

Peekskill  Star  . 

.(e) 

298,232 

305,444 

7,212  L 

Grand  Total  . 

3,584,597 

3,410,957 

173,640  G 

WICHITA.  KAN. 

Beacon  . 

.(e) 

634,510 

586,166 

48,344  G 

Eagle  . 

(m) 

319,920 

296.349 

23,571  G 

Eagle  . 

.(e) 

483,628 

436,597 

47,031  G 

Beacon  . 

(S) 

265,495 

241,209 

24,286  G 

I'iagle  . 

(S) 

194,074 

171,778 

22,296  G 

Total  Daily  . 

1,438,058 

1,319,112 

118,946  G 

Total  Sunday  . . . . . 

459,569 

412,987 

46,582  G 

Grand  Total  . 

1,897,627 

1,732,099 

165,528  G 

WILKES-BARRE. 

PA. 

Record  . 

(m) 

831,303 

763,539 

67,764  G 

Times-Leader  . 

.(e) 

896,533 

755,614 

140,919  G 

News  . 

.(e) 

536,194 

441,671 

94,523  G 

Independent  . 

(S) 

183,876 

166,012 

17,864  G 

Total  Daily  . . 

2,264.030 

1,960,824 

303,206  G 

Total  Sunday  .... 

183,876 

166,012 

17,864  G 

Grand  Total  . 

2,447,906 

2,126,836 

321,070  G 

WORCESTER.  MASS. 

Telegram  . 

(m) 

644,078 

573,976 

70,102  G 

Gazette  . 

.(e) 

718.524 

662,077 

56,447  G 

Post  . 

.(e) 

383,600 

419,704 

36,104  L 

Telegram  . 

.(S) 

196,493 

188,433 

8,060  G 

Total  Daily  . 

1,746,202 

1,655,757 

90,445  G 

Total  Sunday  .... 

196,493 

188,433 

8.060  G 

Grand  Total  . 

1,942,695 

1,844.190 

98,505  G 

YOUNGSTOWN. 

OHIO 

Vindicator-Telegram. . 

(e) 

1,018,249 

787.801 

230,448  G 

.(e) 

487,250 

Vinciicator  . 

.(S) 

283,482 

196,633 

86,849  G 

Total  Daily  .  1,018.249  1,275,051  256,802  L 

Total  Sunday  .  283.482  196,633  86,849  G 

Grand  Total  .  1.301,731  1,471,684  169,953  L 

Telegram  merged  with  \’’indicator — now  known  as  Vindi¬ 
cator-Telegram. 


FIGURES  SUPPLIED  BY  PUBLISHERS 
BRONX  (NEW  YORK  CITY) 

1937  1936  Gain  or  l>jts 


Home  News  . (e)  285,581  267,989  17,592  G 

Home  .News  . (S)  88,298  93,298  5,000  L 

Grand  Total  .  373,879  361,287  12,592  G 

GARY,  IND. 

rost-Tribune  . (e)  889,712  737,085  152,627  G 

KANSAS  CITY,  KAN. 

Kansan  . (e)  297,920  248,787  49,133  G 

Kansan  . (S)  97,125  90,454  6,671  G 

Grand  Total  .  395,045  339,241  55,804  G 

KANSAS  CITY,  MO. 

Journal-Post  . (e)  383,908  370,718  13,190  G 

Star  . (e)  909,975  869,231  40,744  G 

Times  . (m)  780,365  688,740  91,625  G 

Journal-Post  . (S)  114,590  103,647  10,943  G 

Star  . (S)  432,736  388,175  44,561  G 

Total  Daily  .  2,074,248  1,928,689  145,559  G 

Total  Sunday  .  547,326  491,822  55,504  G 

Grand  Total  .  2,621,574  2,420,511  201,063  G 

NEW  BEDFORD.  MASS. 

Standard-Times  . (e)  487.256  474,320  12,936  G 

.Mercury  . (m)  473,830  453,628  20,202  G 

Standard  Times  . (S)  61,222  63,672  2,450  L 

Total  Daily  .  961,086  927,948  33,138  G 

Total  Sunday  .  61,222  63,672  2,450  L 

Grand  Total  .  1,022,308  991,620  30,688  G 


MEMORANDUM  OF  ADVERTISING  IN  “AM¬ 
ERICAN  WEEKLY,”  “THIS  WEEK”  AND 
METROPOUTAN  GROUP— APRIL,  1937 

•“AMERICAN  WEEKLY”  Linage — 132,980  lines  is  in¬ 
cluded  in  the  Sunda^r  figures  of  the  folio wiita  papers: 

Albany  Times  Union,  Atlanta  American,  Baltimore  Amer¬ 
ican,  Boston  Advertiser,  Chicago  Herald-Examiner,  Detroit 
Times,  Milwaukee  ^ntinel.  New  York  American,  Omaha 
Bee-News,  Pittsburgh  Sun-Telegraph,  Rochester  American, 
San  Antonio  Light,  Syracuse  American,  Washington  Herald; 
141,805  lines  in  the  Lot  Angeles  Examiner,  San  Francisco 
Examiner,  Seattle  Post-Intelligencer. 

t“THIS  WEEK”  Linage — 26,592  lines  is  included  in  the 
Sunday  figures  of  the  following  papers : 

Atlanta  Journal,  Baltimore  Sun,  Birmingham  News  and 
Age  Herald,  Boston  Herald,  Buffalo  Times,  Chicago  Daily 
News,  Cincinnati  Enquirer,  Cleveland  Plain  Dealer,  Dallas 
News,  Detroit  Newt,  Indianapolis  Star,  Memphis  Gimmercial 
Appeal,  Milwaukee  Journal,  Minneapolis  Journal,  New 
Orleans  Item  Tribune,  New  York  Herald  Tribune,  Omaha 
World -Herald,  Philadelphia  _  Record,  Pittsburgh  Press,  St. 
I.ouis  Globe-Democrat,  Washington  Star. 

t“METROPOLITAN  GROUP”  Linage  is  included  at 
follows  in  Sunday  figures; 

Baltimore  Sun.  45,238;  Boston  Globe,  45,791;  Buffalo 
Times,  26,157;  Chicago  Tribune,  47,635;  Cleveland  Plain 
Dealer,  50,173:  Detroit  News,  44.990;  New  York  News, 
37,845;  Philadelphia  Inouirer,  50,440;  Pittsburgh  Press, 
46,066;  St.  Louis  Globe-Democrat,  39,336;  Washington  Star, 
40,958. 


W.  C.  SHELTON  ADVANCED 

Wukincton  Herald  Alto  Names 
Penter  At  Executive 

Washington,  D.  C.,  May  11. — ^Wil¬ 
liam  C.  Shelton  has  been  named  as¬ 
sociate  publisher  of  the  Washirigton 
Herald,  leased  from  William  Ran¬ 
dolph  Hearst  recently  by  Mrs.  Eleanor 
Patterson. 

Shelton  has  been  assistant  publisher 
of  the  Herald  since  December,  when 
he  left  his  job  as  general  business 
manager  for  the  two  Hearst  papers 
in  Washington,  the  Times  and  the 
Herald. 

Shelton  is  a  native  of  Washington. 

He  joined  the  Washington  Herald  in 
1922,  when  it  was  purchased  by  Mr. 
Hearst.  He  became  business  manager 
of  the  two  papers  in  October,  1925. 

Morris  Penter,  for  the  last  sevpn 
months  with  the  San  Francisco  Ex¬ 
aminer  as  assistant  to  the  publisher, 
has  joined  the  Herald  as  assistant  to 
the  publisher  in  charge  of  advertis¬ 
ing.  Penter  previously  was  with  the 
San  Diego  ((ial.)  Union  and  Tribune 
for  14  years. 

FRED  A.  ANDERSON 

Fred  A.  Anderson,  40,  well  known 
circulator  on  the  west  coast  and  in 
the  east  and  for  the  past  four  years 
with  San  Francisco  Examiner  and 
Los  Angeles  Examiner  circulation  de¬ 
partments,  died  May  3  in  Los  Angeles 
of  heart  trouble.  During  his  career 
he  had  been  circulation  manager  of 
San  Francisco  News  and  was  trans¬ 
ferred  to  Denver  Rocky  Mountain 
News  in  1926  during  the  Scripps-How- 
ard-Bonfils  competition.  From  there 
he  went  to  Cleveland  Press  and  then 
became  circulataon  manager  of  Buf- 
Times.  His  wife,  mother  and  two 
sisters  survive. 


PERSONALS 

(Continued  from  page  28) 

president  of  the  Tri-Coimty  Baseball 
League  after  27  years  service. 

Harvey  Woodruff,  Chicago  Tribune 
sports  writer,  confined  to  an  Evanston 
hospital,  missed  his  first  Kentucky 
Derby  in  20  years.  May  8. 

'  Kenneth  Bon,  photographer,  Omaha 
World-Herald,  has  accompanied  Col. 
W.  C.  Brooks,  head  of  the  Honduran 
air  corps,  back  to  Honduras  with  the 
flight  of  six  planes  Brooks  purchased 
in  Omaha.  Bon  accepted  Colonel 
Brooks’  invitation  to  set  up  a  photo¬ 
graphic  dark  room  and  give  general 
instructions  in  photography  to  Hon¬ 
duran  army  men.  He  plans  to  return 
to  the  World-Herald  in  a  few  weeks. 

Otho  K.  DeVilbiss,  former  state 
Capitol  reporter,  Lincoln  Star,  has 
been  appointed  secretary  to  Governor 
R.  L.  Cochran  of  Nebraska. 

William  Randall,  former  Sandusky, 
O.,  newspaperman,  and  Don  Wolfe, 
formerly  of  Bowling  Green,  O.,  have 
joined  the  Toledo  Morning  Times. 

Frank  P.  Rossiter,  police  and  city 
hall  reporter.  Savannah  (Ga.)  Morn¬ 
ing  News,  has  resigned  to  join  the 
Georgia  Tin  Plate  and  Metal  Company 
as  advertising  manager. 

Bill  Kent,  reporter,  who  left  the 
Oklahoma  City  Daily  Oklahoman  staff 
last  year  tcA  join  the  Kansas  City  AP 
bureau,  has  joined  the  Oklahoma  City 
Times. 

Percy  I.  Shain,  sports  and  make-up 
editor,  Waltham  (Mass.)  News-Trib¬ 
une  for  16  years,  resigned,  effective 
May  1,  to  join  the  Boston  Post  copy 
desk.  Thomas  J.  Murphy,  succeeds 
him. 


Stephen  Dermady,  former  AP  staff 
mem^r  in  Boston,  is  now  city  editor, 
Southbridge  (Mass.)  News. 

Charles  M.  Hackett,  news  editor, 
Wilmington  (DeL)  Sunday  Star,  has 
resigned  to  join  E.  I.  duPont  de 
Nemours  &  Cd:^^p£licity  department. 
He  is  succeededTiy  Clarence  W.  Evans, 
also  of  Wilmington. 

_ Wedding  Bells _ 

Albert  P.  park,  circulation  man¬ 
ager,  Raleigh  (N.  C.)  Times  to 
Miss  Margaret  Elmore  McDonald, 
May  8  in  Raleigh. 

Mrs.  Ruth  H.  Ottaway,  widow  of 
James  H.  Ottaway,  publisher.  Port 
Huron  (Mich.)  Times-Herald,  to 
Nikolai  Sokoloff,  of  Washington,  D.  C., 
federal  music  director  and  foimder 
of  the  Cleveland  Symphony  Orches¬ 
tra,  in  New  York  City,  May  8. 

Howard  F.  LeBaron,  Sunday  city 
editor,  San  Antonio  Light,  to  Miss 
Dorothy  L.  Huggins  of  Gilbert,  La., 
in  San  Antonio,  May  10. 

Edgar  A.  Guest,  Jr.,  radio  editor, 
Detroit  Free  Press  to  Miss  Betty  May¬ 
nard,  of  Detroit,  April  10. 

Charles  B.  Marshall,  Detroit  News 
copy  desk,  to  Miss  Doris  Smith,  sec¬ 
retary  in  the  studios  of  WWJ,  the 
Detroit  News,  recently. 

Hugh  Hearn  Park,  Jr.,  state  news 
editor,  Macon  (Ga.)  Telegraph  to  Miss 
Alice  Cook,  of  Northfolk,  W.  Va., 
May  2. 

Turner  Williams,  assistant  circula¬ 
tion  manager,  Cheyenne  Wyoming 
Eagle,  to  Helen  Fuller  of  Raton,  N.  M. 

Miss  Helen  Clanton,  editor  of  the 
women’s  page,  St.  Louis  Globe-Demo¬ 
crat,  to  Dr.  Kervin  C.  Morrin  in  St 
Louis,  recently. 


_ Special  Editions _ 

Oklahoma  city  daily  Okla¬ 
homan,  May  2,  24-page  tabloid 
section  for  National  ^by  Week,  May 
3  to  8. 

Providence  (R.  I.)  Star-Tribune, 
J4ay.  1,  Narragansett  Park  Race  Track 
Ojiening  Edition,  94  pages,  6  sections. 

Indianapolis  Star,  May  6,  Home  and 
Garden  Week  Edition,  8  pages,  with 
color. 

Dallas  (Tex.)  Morning  News,  May  2, 
“A  Childhood  Manual — ^First  Annual 
Edition,”  16  tabloid  pages. 

Lexington  (Ky.)  Herald,  May  5, 
Transylvania  College  Edition,  16  pages, 
tabloid  size. 

Columbia  (Tenn.)  Daily  Herald, 
M^ch  20,  Maury  County  Progress 
Edition,  30  pages. 

Richmond  (Va.)  News-Leader,  May 
5,  10-page  Annual  Home  Section. 

Beaumont  (Tex.)  Enterprise,  May 
3,  Rotary  Souvenir  Section,  8  tabloid 
pages. 

Madison  Capital  Times  and  the 
Wisconsin  State  Journal  April  28,  spe¬ 
cial  16-page  tabloid  size  Outdoor  Edi¬ 
tions.  The  State  Journal  front  page 
featured  green.  Capital  Times,  red. 

Columbia  (S.  C.)  State,  May  3,  58th 
Rotary  district  conference  edition,  16- 
pages  tabloid,  2  colors. 

Spartanburg  (S.  C.)  Herald- Journal, 
annual  State  Business  and  Profes¬ 
sional  Women’s  Clubs  edition,  16-page 
tabloid  recently. 

Michigan  City  (Ind.)  News,  May  6, 
36-page  “Come  to  Michigan  City  for 
your  Vacation”  edition. 

Sedalia  (Mo.)  Democrat,  May  9, 
Progress  Edition,  48  pages,  three  sec¬ 
tions. 
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Eugene  mcguckin,  se,  executive 

of  the  Jerome  B.  Gray  &  Coti- 
pany,  Philadelphia  advertising  agency, 
died  of  a  heart  ailment  in  Abington 
Manorial  Hospital,  May  9.  He  started 
his  career  with  advertising  agencies 
and  later  joined  the  old  Philadelphia 
North  American  advertising  staff  and 
in  1912  established  the  Eugene  Mc- 
Guckin  Company  continuing  as  its 
head  imtil  1931  when  he  joined 
Jerome  B.  Gray  &  Company.  Sur¬ 
vivors  include  his  wife,  nvother,  a 
dau^ter  and  four  sons. 

Edward  Bowers,  46,  district  circu¬ 
lation  manager,  Milwattkee  Wisconsin 
News,  died  May  4  of  a  heart  attack. 
His  wife,  several  brothers  and  sisters, 
survive. 

Ernest  Russell  Willard,  88,  editor- 
in-chief,  Rochester  Democrat  and 
Chronicle  from  1891  to  1911,  when  he 
retired,  died  May  6.  Following  his 
retirement  in  1911  he  became  chair¬ 
man  of  the  Rochester  Red  Cross  chap¬ 
ter.  He  joined  the  Democrat  and 
Chronicle  reportorial  staff  in  1875  and 
eventually  became  editor.  His  wife 
and  a  half-sister  survives. 

Ernest  Newton  Bags,  75,  fmmer 
music  critic,  Springiield  (Mass.)  Daily 
News,  and  for  many  years  a  writer 
on  music,  art  and  historical  subjects, 
died  May  6  after  a  long  illness. 

John  R.  Wuxiaus,  64,  pidilisher, 
Knoxville  (Tenn.)  Appalachian  Jour~ 
nal  and  prominent  in  advertising  cir¬ 
cles  in  that  city  for  more  than  30 
years,  died  May  6.  His  wife,  a  daugh¬ 
ter  and  a  son  survives. 

Joseph  Horvath,  67,  former  New 
York  City  editor  of  Szabadsag,  Htm- 
garian  daily  of  Cleveland,  and  later 
with  the  Consolidated  Press  and 
Printing  Company,  died  May  9  in 
Farmingdale,  L.  I.  His  wife  and  two 
sons  survive. 

Harry  Stewart  New,  79,  former 
publisher,  Indianapolis  Journal,  for¬ 
mer  Cabinet  member  and  U.  S.  Sena¬ 
tor  died  in  the  Johns-Hopkins  Hos¬ 
pital,  Baltimore,  May  9,  following  a 
lingering  illness.  During  Mr.  New’s 
terms  as  Post-Master  General  the  36 
hour  transcontinental  air-mail  ser¬ 
vice  was  established. 

Stephen  L.  Cole,  68,  former  radio 
editor.  New  York  Herald  Tribune  died 
May  8  at  his  home  in  Kew  Gardens, 
from  a  heart  ailment.  Prior  to  join¬ 
ing  the  Herald  Tribune  he  had  been 
managing  editor  of  Radio  World.  His 
wife  simvives. 

Julian  Landrum  Mims,  65,  editor 
and  publisher,  Edgefield  (S.  C.)  Ad¬ 
vertiser,  died  in  a  Columbia,  S.  C., 
hospital  May  7,  after  an  illness  of 
several  weeks.  He  was  a  past  presi¬ 
dent  of  South  Carolina  Press  Asso¬ 


ciation  and  a  former  state  represen¬ 
tative. 

Harry  Wright,  68,  public  relations 
man  for  the  Capper  Publications  for 
many  years  died  May  7.  He  started 
his  career  as  a  “devil”  in  Chetopa, 
Okla.,  and  later  was  an  itinerant 
printer  and  established  his  own  paper 
in  Topeka,  which  lasted  for  a  number 
of  years,  before  he  joined  the  Capper 
Publications.  His  wife  and  six  chil¬ 
dren  survive. 

Norman  S.  Chilis,  56,  who  had  been 
covering  police  headquarters  for  St. 
Louis  newspapers  since  1900  and 
since  1918  for  tiie  Post-Dispatch,  died 
there  recently,  following  a  year’s  ill¬ 
ness.  His  wife  and  two  daughters 
survive. 

Bert  McKevbtt,  70,  of  New  York, 
former  editor  and  at  one  time  part 
owner  of  the  Syracuse  (N.  Y.)  Herald. 
died  in  a  Miami  Beach  hospital  April 
22,  after  a  brief  illness.  His  wife,  a 
son  and  a  grandson  survive. 

Alfred  I.  Burkholder,  70,  South 
Dakota  newspaperman  whose  experi¬ 
ence  as  a  correspondent  for  eastern 
and  middlewestem  papers  dated  baidi 
to  the  Indian  uprisings,  died  recently 
at  Sioux  Falls  after  a  we^’s  illness. 
He  covered  the  Wounded  Knee  up¬ 
rising  in  1890,  the  last  big  Indian 
outbreak  in  the  country. 

WiLUAM  Bertrand  Goldshro,  52, 
advertising  manager  Toronto  Eve¬ 
ning  Telegram  for  three  years, 
died  May  1  at  his  home  in  To¬ 
ronto.  Prior  to  joining  die  Telegram 
25  years  ago  he  was  advertising  man¬ 
ager  of  the  former  R.  S.  Williams 
Company.  He  was  a  director  of  the 
Canadian  Daily  Newspapers  Assocda- 
tion.  His  wife  and  a  daughter  survive. 

Paul  Strite,  32,  photographer  with 
Los  Angeles  bureau  of  Acme  News- 
picture  for  the  last  10  years,  died 
April  25  in  St.  Vincent’s  hospital  there. 
He  was  a  charter  membm  of  the 
Hollywood  Press  Photographers.  His 
wife  and  two  children  survive. 


ROTO  SECTIONS  VIEWED  AS 
PICTURE  MAGAZINES 


{Continued  from  page  9) 


newspapers.  Furthermore,  pictorial 
features  are  already  making  their  in¬ 
fluence  felt  in  advertising  layout,  and 
if  advertisers  consider  the  independ¬ 
ent  picture  magazine  so  valuable  a 
medium  as  to  design  specific  cam¬ 
paigns  for  it,  there  certainly  should 
be  new  revenue  getting  possibilities 
for  rotogravure  sections  following  the 
picture  magazine  pattern  created  not 
by  the  independent  picture  magazines 
but  by  certain  far  seeing  roto  editors. 

But  editing  pictorial  features  is  by 
no  means  as  simple  as  it  may  seem. 


It  is  neither  a  question  of  “artistic  in- 
clinatkms”  nor  of  judging  whether  a 
picture  will  reproduce  vrell.  Pictorial 
features  do  not  mysteriously  spring 
into  existence  by  dumping  a  mass — 
or  “portfolio”  —  of  related  pictures 
onto  a  page. 

Pietoricd  Imagination  Nmmdmd 

Specific  ability,  in  lack  of  qiecific 
experience,  to  judge  the  pictorial  pos¬ 
sibilities  of  a  feature  subject  is  one 
sine  qua  non  while  the  other  is  abun¬ 
dant  pictorial  imagination  in  order  to 
develop  the  feature  shot  by  shot  cor¬ 
responding  to  each  paragraph  of  the 
feature  story. 

Most  rotogravures  will  have  to  de¬ 
pend  for  all  but  their  local  features 
on  the  syndicates,  of  course,  and 
whether  or  not  they  will  receive  a 
sufficient  supply  of  good  photo-fea¬ 
tures  will  in  turn  depend  on  the  effi¬ 
ciency  of  the  syndicates.  But  syndi¬ 
cated  features,  coming  from  a  single 
source  of  supply,  can  be  frequently 
improved  by  adding  pictures  from 
other  sources,  and  in  most  instances 
they  must  be  abbreviated  witiiout 
loss  of  essential  parts  of  the  story. 
Intelligent  selection  of  lead  pictures, 
ingenuity  in  preparing  layouts  and 
accenting  the  meaning  of  pictures  by 
proper  cropping  can  vastly  improve 
the  standar^zed  syndicated  feature 
and  give  it  individuality.  Lack  of 
such  ability  frequently  ruins  the  best 
pictorial  features. 

Ordering  special  features  and  assign¬ 
ing  local  features  to  staff  photogra¬ 
phers  demands  the  highest  proof  of 
specific  creative  ability  from  the  pic¬ 
torial  feature  editm.  Working  in  a 
medium  new  to  both  syndicates  and 
photographers,  it  is  impracticable  to 
assign  merely  the  feature  subject  for 
coverage.  Only  in  giving  a  detailed 
outline  of  every  shot  required  to 
roimd  out  the  pictorial  feature  can 
the  editor  hope  to  receive  a  better 
than  half-baked  pictorial  story.  His 
instructions  must  frequently  include 
artificial  poses  to  illustrate  more  or 
less  abstract  ideas,  and  sitting  at  his 
desk  he  must  be  able  to  visualize  the 
facial  expression,  the  angle  of  the 
photographer’s  camera  and  even  the 
lighting  conditions  necessary  to  illus¬ 
trate  his  subject  properly. 

While  the  editor  of  the  modernized 
rotogravure  must  accompany  the 
photographer  on  his  assignment  at 
least  in  spirit  if  not  in  person,  he  also 
must  take  a  far  more  active  part  in 
preparing  the  layout  than  was  the 
case  with  the  “pretty  picture”  roto. 
Any  tendency  to  standardize  the  page 
layout  is  apt  to  detract  from  the  value 
of  the  individual  feature. 

It  may  seem  a  good  idea  to  present 
a  series  of  five  or  six  pictures  in  a 
horizontal  or  vertical  “strip,”  but  im- 
less  the  pictures  represent  a  real  se¬ 


Rebuilt  Presses 


BLACK  AND  COLOR 

SCOTT  Modem  H^h  Speed  Steel 
Cylinder  Roller  Bearing  Unit  Presses 
in  various  capacities,  with  substruc¬ 
tures  and  reels  or  floor  fed. 

SCOTT  24  and  32  page  presses. 

HOE  and  GOSS  32  page  presses. 

HOE  “Super  Speed”  Unit  Octuple 
with  substructure  and  reds. 

DUPLEX  “Super  Duty”  Unit  Oc¬ 
tuple  Press. 

Available  for  early  delivery 

WALTER  SCOTT  &  COMPANY 


R.ccurately  shaved  plates 


insure  better  printing 


Hoe  PRECISION 

anti-friction  bearing 

SHAVING  MACHINES 


Ho*  Prtcmion 
FImt  Shoving 
Mochint 


jor  flat  and  curved  plates  contribute  vitally  to  better  printing. 
They  save  makeready  time  and  reduce  wear  on  preM  blankets  and 
printing  rollers.  Hoe  Shaving  Machines  are  built  to  machine  tool 
accuracy.  Push-button  control  insures  greater  operating  convenience 
and  safety.  They  are  the  finest,  fastest  and  most  accurate  olatr 
shaving  machines  manufactured.  Send  for  details. 


quence  of  events,  standardizing  their 
form  suppresses  their  individual  ec. 
pression  aid  pictorial  values.  The 
preparation  of  the  layout  is  not  flie 
equivalent  of  making  up  a  page  q( 
neszs  bat  corresponds  to  the  functi«« 
of  copy  reading. 

The  new  rotogravure  picture  maga. 
zine  presents  itsdf  to  the  reader  wifii 
a  front  pa0e  that  combines  both  pic. 
torial  quality  and  a  subject  of  sufB- 
cient  importance  to  hit  the  front  page 
of  any  section  in  a  newspaper.  It 
does  not  attempt  strai^t  news  re¬ 
porting  but  concentrates  on  topieal 
features;  uses  individual  pictures  only 
as  fillers;  contains  several  whole  page 
or  dearly  separated  half-page  fea¬ 
ture  stories  and  carries  out  the  idea 
of  pictorial  features  whenever  pos¬ 
sible,  even  in  such  conventional 
departments  as  fashions  and  the 
thmter. 


Color  Adds  Problems 

Color  printing  has  added  to  the  edi¬ 
torial  problems  of  the  rotogravures. 
It  seems  doubtful  whether  the  mere 
ability  to  present  a  portrait  (any  old 
portrait),  a  bed  of  flowers  or  the 
Grand  Canyon  in  color  justifies  the 
abandoranent  of  a  front  page  with 
something  important  to  say.  It  may 
be  advisable  to  return  to  experimeots 
behind  the  scenes  before  the  general 
public  has  becwne  definitely  cwi- 
vinced  that  color  in  the  roto  is  the 
main  criterion  for  the  technical  effi¬ 
ciency  and  editorial  quality  of  a 
paper.  But  if  color  it  must  be,  it  also 
should  be  possible  to  find  worth  while 
subjects  for  the  color  camera. 

Finally,  if  it  is  true  that  the  adv«- 
tising  department  can  expect  added 
revenue  from  a  rotogravure  section 
remodeled  into  a  picture  magazine,  it 
should  do  its  part  in  raising  the  gnal- 
ity  of  the  magazine  by  standardizing 
split  page  advertisements  in  order 
to  insure  the  basis  for  effective 
layouts. 


Equipment  and  Supplies 


Stereotype  Room 
Elfficiency 

.Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heayy  Wool  Moulders 
Ufl^t  Wool  Moulders 
Thin  Wool  Moulders 

(AU  Siem) 

Space  Packing  Felt 
4  Thiclrneeeee-  ■  No.  25, 
No.  35,  No.  40,  No.  50 

Easy  (o  tear,  qmieh  to  place 

New  England  Newspaper 
Supply  Company 

Worcester,  Man.,  U.  S.  A. 

C«M«  Addnss  NBfinCO 

WaraMter,  Maw. 
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Imau  town  papers 

SHOWING  NEA  FILM 

Bride  W»ke«  Up,”  Cookiac 
School  Morieo,  Will  Be  Shown  in 
1,500  Town*  Thi*  Spring 
•nd  Next  Fall 


What  Our  Readers  Say 

RE:  THAT  SPLICE  PATENT 

To  Editor  &  Pubusher;  Referring 
to  Mr.  Cline’s  comments  printed  in 
your  issue  of  May  1  on  the  Hoe- 
Cline  patent  case,  it  is  not  our  desire 
or  intention  to  try  patent  cases  in  the 
public  press  or  to  abuse  the  privilege 
Cbicago,  May  10.  —  Non-metropoli-  of  your  space,  but  since  Editor  &  Pub- 
1*1  newspapers  in  more  dian  50  towns  usher  started  the  matter  I  would  like 
jfoughout  the  country  recently  pre-  to  clarify  it  by  briefly  stating  the  ac- 
(oted  the  “premiere"  showing  of  the  tual  facts. 

(Otion  picture  cooking  school,  “The  In  1933,  a  patent  was  issued  to  Hoe, 
jjide  Wakes  Up,"  to  women  of  their  ^1,904,571,  which  covers  the  broad 
anmunities.  This  production  is  the  idea  of  treating  the  web  end  of  the 
tsult  of  a  year’s  work,  under  auspices  new  roll  immediately  before  making 
i  the  National  Elditorial  Association,  the  splice  to  make  it  sticky,  and  also 
lie  picture  will  be  shown  in  1,500  covers  a  specific  method  of  doing  this 
(irns  during  the  spring  and  fall  \m-  by  applying  an  adhesive  to  the  web 
kr  schedules  arranged  by  NEA  with  end  of  the  new  roll  immediately  be- 
pall  town  dailies  and  country  week-  fore  making  the  splice.  In  a  later 

patent  application,  Hoe  disclosed  a 
Ihe  picture  is  being  promoted  by  different  method  of  accomplishing  the 
Pictorii  Promotions,  Inc.,  a  new  or-  same  general  result,  i.e.  by  applying 
pnization  set  up  to  handle  events  of  dry  adhesive  to  the  web  end  of  the 
liiis  nature  for  newspaper  sponsorship,  new  roll  before  speeding  it  up  and 
^  cooking  school  movie,  produced  then  softening  it  with  a  solvent  just 
jby  Wilding  Picture  Productions,  Inc.,  before  making  the  splice. 

About  the  same  time,  Mr.  Cline  filed 
an  application  covering  the  same 
specific  idea  of  using  dry  adhesive 
and  a  solvent.  In  accordance  with  the 
|ud  ^  schools  scheduled  throughout  regular  practice  in  such  cases,  the 
k  country  each  week.  The  spring  Patent  Office  declared  an  interference 

Jcfaedule  of  schools  will  continue  on  certain  but  not  all  of  the  claims  Newspaper  Broker* 

[trough  the  week  of  May  24.  No  in  the  two  applications.  Priority  in  ..iiin, 

jiools  will  be  held  during  the  sum-  the  interference  was  awarded  to  ■ 
ner  nmnths,  but  they  will  be  resumed  Cline,  which  means  that  a  patent  will 
a  September.  eventually  issue  to  Cline  carrying 

I/"  AID  ar-uirnin  p  claims  covering  the  specific  method  of 

BIG  AIR  SCHEDULE  softening  with  a  solvent  dry  adhesive 

On  May  14,  full  pages  were  used  on  the  web  end  of  the  new  roll,  just 
the  first  tune,  according  to  Fed-  before  making  the  splice. 

The  two  important  points  are: 

First,  that  we  have  not  used  and 
do  not  propose  to  use  in  any  of  our 
constructions,  the  specific  method 


Baeia***  Opportaaitie* 

B**ldant  Publisher  Wasted 
A  growing  email  daily,  in  central  sonth- 
eaatem  state,  needs  a  competent,  civic- 
minded  young  puhliaher-manager.  to  locate 
in  and  become  a  genuine  factor  in  the 
life  of  the  community.  An  unusual  op¬ 
portunity  for  an  unusual  young  man. 

Piedmont  section  county  seat,  college 
town,  nearly  10,000  population,  trade 
capital  for  a  rich  industrial  and  agrienl- 
tnml  ares  of  nearly  50.000  population. 
Fine  churches,  schoolo.  hospital,  country 
club.  Belter  than  ordinary  cultural  in¬ 
fluences.  Present  owner  non-resident, 
and  growth  of  bnsiness  requires  resident 
publisher,  of  character,  newspaper,  and 
business  getting  ability.  Advertising  ex¬ 
perience  essential.  This  job  reonires  a 
man  who  will  get  on  the  firing  line  and 
produce  bnsiness.  To  a  newspaper  man 
so  equipped,  would  sell  a  40%  interest  for 
$8,500  cash.  Adequately  equipped  plant, 
wholly  debt  free. 

Moderate  starting  salary,  plus  bonus 
over  operating  expenses,  with  dividends 
on  stock  depending  on  ability.  Write 
fully  preventing  proof  positive  that  vou 
have  three  absolutely  essential  qualifica¬ 
tions:  Character,  ability,  and  the  rash 
necessary  to  purchase  40%  interest. 
Read  the  last  sentence  overt  Box  2222. 
Editor  &  Publisher. 

Newapxper*  For  Sale 


Ins  filmed  in  Hollywood 
Three  sessions  of  the  motion  picture 
Lining  school  are  held  by  each  spon- 
tring  newspaper,  with  between  50 


Oklahoma  Dally,  Weekly,  Job  Shop — Grossed 
$90,000  last  year;  will  exceed  $100,000 
this  year;  good  record  of  earnings  over 
long  period;  for  sale  direct  by  owner; 
priced  at  $75,000.  a  third  or  more  down. 
Don't  answer  unless  you  have  the  down 
payaient.  Would  consider  selling  half  to 
young,  aggressive  newspaperman.  Box 
2155,  Editor  &  Publisher. 


No  lease*  or  trades.  Highest  reference*. 
Leo  Feighner  Agency,  Nashville,  Mich. 


Circalation  Promotion 


leral  Advertising  Agency,  New  York, 
to  advertise  trips  by  air.  Practically 
all  New  York  and  Washington  news¬ 
papers  carried  these  pages,  not  mere-  _ 

Ij  with  an  institutional  message,  but  awarded  to  Cline. 


aith  straight  sales  copy  designed  to 
Ipromote  specific  flights.  In  these  full 
ipages,  and  following  half-pages,  East- 
lem  Air  Lines,  aimounced  enormously 
expanded  schedules  and  facilities,  in¬ 
cluding  twenty  round  trips  daily  be¬ 
tween  New  York  and  Washington. 
This  is  the  most  frequent  commercial 
aviation  schedule  in  the  world.  Every 
one  of  these  trips  will  fly  mail,  so  that 
|an  air-mail  letter  written  in  either 
New  York  or  Washington  in  the 
^ming  can  bring  an  answer  in  the 
kitemoon. 


For  good  new*p*peri  thi*  27-yeBr  old  insti¬ 
tution  continn**  to  add  snnnd,  substan¬ 
tial  cirrnlstinn  on  a  Rslf-flnancing  plan. 
THE  CHARLES  PARTLOWE  00.,  Occi¬ 
dental  Bldg.,  Indianapolis. 

New  Circnlatiea  Ideas. — Hudson  Do  Priest 
&  Associates.  World's  Record  Circulation 
Builders,  246  Fifth  Ave.,  N.  Y.  C. 

Manuscript*  Wanted 

Wanted — Anthors'  manuscripfi*  for  immedi¬ 
ate  marketing.  Free  examination.  Mail 
manuscripts  to  REVEL.  41  West,  45, 
N.  Y.  C. 


Help  Wanted 


Second,  that  any  device  that  em¬ 
ploys  the  method  which  will  be  cov¬ 
ered  by  the  patent  Mr.  Cline  will  no 
doubt  get,  will  come  under  the  broad 
claims  of  our  above-mentioned  basic 
patent  No.  1,904,571  and  constitute  an  Business  manager  for  dally  paper  in  eastern 

~  city  of  150.000  clasv.  Prefer  college  man 

in  thirties,  experienced  in  sdvertising, 
circulation  and  mechanical  affairs  of  daily 
paper.  Would  consider  high  grade  ad¬ 
vertising  manager  who  has  outgrown  hia 
job  and  has  general  business  qualifica¬ 
tions.  This  is  a  job  for  a  strong  man  and 
no  changer.  A  comer  now  employed  vrill 
be  given  every  consideration.  Firvt  letter 
should  give  full  information  including 
references.  Box  2225.  Editor  &  Publisher. 


infringement  thereof.  The  Hoe  Co. 
will  take  any  necessary  steps  to  pro¬ 
tect  its  rights  under  this  basic  Hoe 
patent  No.  1,904,571. 

In  other  words,  the  Hoe  Co.  de¬ 
veloped  and  secured  a  patent  on  a 
general  idea  together  with  a  specific 

means  of  accomplishing  this.  The  _ 

Cline  Company  developed  and  will  classified  Manager  wants  capable  assistant 

to  handle  outside  staff.  Young  man.  will¬ 
ing  worker,  desirous  of  learning  Metro¬ 
politan  newspaper  operation.  Write  com- 
jilete  letter,  giving  age,  experience,  salary 
expected,  et  cetera,  to  Box  2220,  Editor 
4  Publisher. 


I  TERSTATE  CUP  WITHDRAWN  doubt  secure  a  patent  on  a  some- 
Howard  C.  Berkey,  secretary,  In-  vvhat  different  specific  method  of  ac- 
terstate  Advertising  Managers  Asso-  complishing  the  same  general  result, 
cation,  announced  this  week  that  the  but  it  will  not  be  able  to  use  its 
cup  awarded  at  the  association’s  re-  specific  method  without  infringing  the 
spring  convention  at  Scranton,  broad  claims  of  the  earlier  Hoe  patent. 

Harry  M.  Tillinghast,  Vice-Pres., 
R.  Hoe  &  Co.,  Inc. 


_ Situation*  Want**! _ 

Advertising  Msaager  at  age  38  has  had  14 
years  successful  executive  experience  in 
tough  metropolitan  asaignments  in  three 
cities  for  the  same  employer.  In  last  as¬ 
signment  a*  advertising  director  for  five 
years  had  complete  charge  of  local,  na¬ 
tional  and  classified  and  was  virtually  in 
charge  of  the  business  side  of  paper.  Un¬ 
usually  fine  diversified  background  and 
referencea  from  some  of  the  top  men  in 
the  business.  A  good  developer  of  men 
and  very  successful  in  building  fine  morale 
in  organisation.  Capable  of  taking  full 
charge  of  paper  or  as  assistant  to  pub¬ 
lisher.  Would  also  accept  local  or  national 
managership  if  chance  there  to  step  up. 
No  objection  to  small  city  if  earning  pos¬ 
sibilities  and  living  conditions  are  right. 
Prefer  South  or  West  but  will  go  any¬ 
where.  Now  employed.  Box  2230,  Editor 
4  Publisher. _ 

Business  Executive.  Desires  position  as 
assistant  to  Business  Hsnager  of  Urge 
paper,  or  General  Superintendent  of 
smaller  (laper.  I  have  over  15  years’ 
executive  experience  filled  with  out.stand 
ing  achievements.  Am  a  quick  thinker, 
and  not  afraid  to  make  decisions.  Am  a 
regular  fellow,  and  well  liked  by  em¬ 
ployees  and  business  ass-ociates,  there¬ 
fore  get  results.  If  you  have  difficult 
problems  confronting  you,  and  need  a 
man  of  ability,  I  solicit  your  inquiry.  My 
present  connections  are  congenial,  but 
have  personal  reasons  for  seeking  a 
change.  Box  2213,  Editor  4  Publisher. 

Business  Manager  —  Avsilable  immediately 
13  years’  experience.  Middle  aged,  mar¬ 
ried.  Thoroughly  capable.  References. 
Box  2203.  Editor  4  Publisher. 


City  Editor  four  year*  80,000  daily 
wants  new  connection  due  to  change 
in  mauagement.  Experience  includes 
seven  years’  managing  editor  smaller 
daily.  References  from  present  em¬ 
ployer  and  others.  Strong  on  good 
will  and  circulation.  Consider  any 
job  with  promise.  Protestant,  36. 
Box  2218,  Editor  4  Publisher. 

JonmaUam  graduate,  22.  thirteen  months’ 
experience.  Capable  in  any  type  of  edi¬ 
torial  work.  Prefer  reporting,  featare 
writing.  Will  go  anjrwhere.  ^x  2163, 

Editor  4  Publisher, _ 

Journalism  Inatrnctar,  man  34,  wants- 
summertime  job.  Experienced  photog¬ 
rapher,  reporter — head  writing,  editing. 

Box  2214,  Editor  4  Publisher. _ 

Missouri  jonrnallam  graduate.  21.  Report¬ 
ing,  copy  reading,  editorial,  and  radio 
news  experience.  Interested  particularly 
in  sports  and  radio  writing.  Prefers  east 
but  chance  for  advancement  most  im- 
portsnt.  Box  2219,  Editor  4  Publisher. 
Newspaperman,  26,  three  years  as  Harris¬ 
burg,  Pa.,  correspondent,  will  go  any¬ 
where  as  reporter,  feature  writer,  or  cor¬ 
respondent.  $30  per  week  to  start.  Box 

2164,  Editor  4  Publisher. _ 

Newspaperwoman,  exceptional  record  in 
news,  features  and  department  work,  de¬ 
sires  better  opportunity.  Excellent  refer- 
ences.  Box  2211,  Editor  4  Publisher. 

Radio?  Broadcast  manager,  ten  years’ 
radio  experience,  references  from  several 
newspaper  stations,  now  managing  metro¬ 
politan  station,  available  supervis-e  appli¬ 
cation  new  station,  operate  existing  plant. 
Box  2212,  Editor  4  Publisher. 

Woman  reporter,  feature  writer.  Women’s 
page,  society,  theatre.  Experience  in¬ 
cludes  200,000  circulation  daily;  also 
four  years  in  Hollywood.  Modest  salary 
requirements.  Age  34;  single;  references. 
Box  2217,  Editor  4  Publisher. 


[P»..  for  general  newspaper  excellence 
in  the  10,000  to  20,000  circulation  class 
{hu  been  withdrawn  because  of  an 
tfTior  by  the  judges  in  making  the 
nrard.  The  judges  had  awarded  it  to 
Wilmmjiton  (Del.)  Journal,  but  Theo- 
<lore  Joslin,  publisher,  WilmiTtgton 
Joumal-Every  Evening  and  Morning 
linei.  pointed  out  that  the  evening 
paper’s  circulation  is  over  45,000  and 
morning  edition’s  is  above  13,000, 
i«t  the  newspapers  are  sold  in  com- 
imation  only.  Mr.  Berkey  said  the 
Wilmington  papers  will  be  judged  at 
fall  meeting  in  the  group  above 
®fl00  circulation. 

’  FLORIDA  IMMUNITY  BILL  DIES 

Florida  house  judiciary  com- 
*>lee  recently  killed  a  measure  de- 
®P>ed  to  give  newspapermen  profes- 
®®al  immunity  similar  to  that  en- 
W»d  by  doctors.  This  action  was 
ported  erroneously  in  last  week’s 
tt  Publisher  as  having  taken 
wee  in  Virginia,  under  a  Richmond 
■kline.  The  bill’s  sponsor  was  Rep- 
Wantative  Paul  Rardin,  weekly  news- 
par  publisher  of  Palm  Beach 
'^ty,  Fla. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (.Cask  with  Ordar) 

1  Tima  JK>  par  U*a 

3  Thnas  —  .40  par  lina 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Ordar) 

1  Tima  —  .76  par  lina 

4  Timas  —  .00  par  lina 
Middle  AUxntle  Coast  weaklT  for  sals. 

Heavy  local  and  national  lineage.  Job 
printing.  Wide  editorial  influence.  Ex¬ 
panding  territory.  No  competition. 
$10,000  down  payment  absolute  re¬ 
quirement.  Box  2206,  Editor  &  Pub¬ 
lisher; _ 

Business  Opportunity 


Seeking  a  Connection?  .  .  .  The  most  logical 
way  to  secure  a  position  in  any  branch  of 
newspaper,  magazine,  advertis-ing  agency 
or  kindred  work,  is  through  our  personnel 
agency. 

Applicants  may  now  register  without 
charge.  Of  course,  there  is  a  nominal  fee 
after  the  placement  is  made. 

Write  for  a  registration  card  today.  All 
correspondence  strictly  confldential. 

"We  Connect  the  Wires” 

FERNALD’S  EXCHANGE.  INC. 
another  EDITOR  4  PUBLISHER  service 
1708  Time*  Bldg.,  Times  Square,  N.  Y.  C. 

Wm.  M.  Wilson,  Mgr. 


Mechanical  Equipment  Wanted 
Wanted  to  buy. 

Used  4-page  unit  Duplex  2  to  1  tubular 
rotary  press.  Will  pay  high  cash  price. 
Write  Box  2168,  Editor  4  Publisher. 

Photo-Engraving  Equipment  For  Sale 

eT T~SlfLLEBARGEir  CO  ““ 

Photo-engraving  Eqnipment  and  Metals 
116  John  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago.  111. 


_ Newspaper  Supplies _ 

Stereotype  and  Pressroom  Supplies — Electric 
Matrix  Scorching  Machines.  American  Pub¬ 
lishers  Supply,  Box  131,  West  Lynn,  Mass. 


For  lease  on  flat  sum  or  commission  basis 
daily  newspaper  job  plant  with  two  open 
jobbers,  one  Miller  feeder,  cutter,  puncher, 
book  folder,  plenty  of  type,  nee  of  lino¬ 
types,  Ludlow  and  Elrod.  Located  in 
industrial  community  of  over  ten  thou¬ 
sand  northern  part  South  Atlantic  States 
with  only  one  other  shop  in  town.  Going 
business.  About  $500  rapitsl  required. 
Box  2182,  Editor  4  Publisher. 


CAPABLE  MEN 

(AND  WOMEN) 

Promptly  Rocommondod 
for  Any  Position— 

NEWSPAPERS 

NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

MAGAZINES 

And  Allied  Helds 

AU  nagotiatimiu  eonfidamiimi 

Qu«ft/ic«tid«d,  phmiOM,  mnd  rd^«rdfic€« 

FERNALD'S  EXCHANGE.  INC. 

Palmer,  Suter  &  Palmer 

anothor  EDITOR  4  PUBUSHER  servlee. 
1708  Timet  Bldg.,  Timas  Square,  N.  T.  0. 

350  Madison  Avo.  Now  Yeilt 

WM.  M.  WILSON,  Mgr. 

Baaiaam  Watihllahafi  tat  ISSO 

52— SHOP  TALK 


Editor  &  Publisher  for  M  ay  15,  1937 


By  ARTHUR  ROBB 


At  the  risk  of  being  called  one  of 
those  people  myself,  a  corner  of 
this  week’s  page  is  hereby  granted  to 
Don  Morris,  editor  of  the  Palm 
Beach  Post  and  Times,  who  introduces 
himself  as  “that  man  with  the  one- 
track  mind.”  He  wants  to  talk  about 
a  phase  of  “streamlining”  news,  and 
if  you  haven’t  had  enough  of  that 
(most  of  us  haven’t),  read  on  with 
him: 

“For  a  year  I  have  been  giving 
study  and  thought,  when  routine  work 
would  allow  me  the  freedom,  to  some 
means  of  better  presentation  and  bet¬ 
ter  interpretation  of  the  news.  It  has 
been  my  theory  that  the  butcher,  the 
baker,  ^e  barber  and  the  blacksmith 
have  hazy  ideas  on  such  subjects  as 
social  security;  the  objectives  of  CIO 
as  compared  with  those  of  the  AFL; 
differences  among  various  govern¬ 
ments  in  the  world  today,  such  as 
Commimism,  Fascism,  etc.,  and  a  great 
many  other  subjects  which  arise  in 
the  ever-growing-more-complicated 
world  today.  It  has  also  been  part  of 
my  theory  that  if  the  newspapers  of 
the  country  can  help  these  men  im- 
derstand  parts  of  it,  and  especially 
what  their  government  is  doing,  good 
and  bad,  then  the  press  will  be  doii^ 
a  great  service,  but  one  which  it  is 
only  its  duty  to  perform. 

“With  the  Palm  Beach  Times  we 
have  made  some  experiments  along 
this  line,  as  you  know.  Last  Sep- 
tonber,  we  changed  the  Times  from 
ordinary  style  to  a  completely  de¬ 
partmentalized  newspaper.  This  was 
an  effort  to  bring  some  order  out  of 
the  haphazard  conglomeration  of  news 
and  make  it  more  easily  foimd.  But 
that  did  not  serve  the  purpose  of  mak¬ 
ing  it  more  easily  understood,  how¬ 
ever,  so  we  also  adopted  the  use  of 
what  we  call  backgroimd  precedes, 
which  are  short  paragraphs  stating 
what  has  gone  before  in  a  major  story. 
In  the  news  of  the  motion  picture 
strike,  for  instance,  the  precede  would 
outline  the  objectives  of  the  strike; 
the  history  of  two  previous  similar 
strikes;  the  result  of  the  previous  ones 
and  the  trend  of  the  current  one,  all 
in  a  few  words.  This  paragraph  is 
placed  in  6-point  bold,  preceding  the 
day’s  wire  story.  ’The  reader  can  then 
glance  through  the  precede  and  more 
easily  understand  the  day’s  develop¬ 
ments. 

“Neither  of  these  ideas  is  original, 
departmentalization  being  somewhat 
along  the  line  of  Time  magazine,  and 
the  backgroimd  precede  being  prac¬ 
tically  borrowed  from  the  Washington 
Star,  which  has  used  it  effectively  for 
a  considerable  time.  Several  other 
papers  also  use  it — the  Daytona  Beach 
Journal  and  the  Richmond  Times- 
Dispatch,  now  departmentalized,  the 
latter  confining  it  to  inside  pages.  We 
remain,  however,  the  ‘first  depart¬ 
mentalized  daily  newspaper  in  Amer¬ 
ica.’ 

“All  this  is  leading  up  to  a  point, 
and  if  I  seem  to  be  taking  a  long  time 
getting  there,  I  ask  your  patience. 
This  history  is  necessary  to  a  proper 
tmderstanding  of  what  I  am  driving 
at. 

“Following  adoption  of  these  ideas, 
which  we  are  still  using  successfully, 
1  tried  to  sell  the  wire  services  on  the 
idea  of  uiiag  background  precedes  on 
the  dally  wires.  I  thou^t  it  could 
more  easily  be  done  by  an  individual 
in  the  main  wire  service  office,  or  by 


the  correspondent  on  the  ground  than 
it  could  by  many  individuals  in  sepa¬ 
rate  newspaper  offices.  However,  it 
appears  there  are  certain  technical 
difficulties. 

“I  do  not  think  that  background 
precedes  are  the  best  way,  or  the  only 
way  of  improving  news  presentation. 
I  do  feel  strongly,  however,  that  some 
improvement  is  almost  demanded. 
The  reason  I  am  writing  you  is  to 
suggest  that  it  might  be  worth  while 
to  open  your  column  to  comments 
from  editors  on  ‘Better  Presentation 
and  Interpretation  of  News,’  or  some¬ 
thing  to  that  effect.  We  might  get  a 
few  ideas  out  of  the  lot.” 


service  filing  bureaus,  which  spike 
more  than  they  send,  but  even  after 
this  pruning,  it  is  not  likely  that  a 
metropolitan  newspaper  can  print 
more  than  a  third  of  what  they  offer. 
The  job  of  selecting  for  a  newspaper 
is  one  to  make  grey  hairs,  without 
the  added  responsibility  of  writing  ex¬ 
planations  and  precedes  in  primer  lan¬ 
guage  for  the  devotee  of  the  comic 
strips.  But  it  has  to  be  done. 

Radio  bombards  the  ear  with  news 
facts;  commentators  essay,  for  the 
most  part  ineffectively,  to  give  it  back¬ 
ground  and  foreground — but  the  radio 
cannot  escape  its  twin  handicaps. 
First  is  that  the  listener  has  to  be 
tuned  to  a  specific  frequency  at  a 
specific  moment  to  get  the  report  at 
all.  Second  is  that  the  listener  has 
to  give  undivided  attention  (a  rare 
achievement  in  the  family  circle)  to 
the  broadcast  if  he  hopes  to  get  more 
than  a  fraction  of  what  is  sent  out. 
Neither  is  a  firm  foundation  for  an 
informative  news  service. 

•  *  • 


sorship  and  Propaganda,  are  stil( 
ing  their  best  to  slfield  the  pr«a  j 
the  shining  light  of  truth— 
newspapermen  like  to  believe 
their  close  associates  tell  them. 


might  indeed.  Today’s  weather 
V  V  reminds  that  summer  is  nigh, 
and  there  may  be  weeks  ahead  when 
ideas  and  the  words  to  express  them 
will  be  more  than  welcome  in  com¬ 
pleting  this  stint.  So,  to  Mr.  Morris 
and  to  all  others  nourishing  thoughts 
or  prejudices  on  this  topic,  this  forum 
gate  is  ajar.  In  the  interest  of  con¬ 
troversy,  some  random  thoughts  are 
appended. 


Mr.  MORRIS’S  problem  is  one  that 
perplexes  a  lot  of  editors.  It  is 
not  soluble  by  formulas.  Its  solution 
is  further  complicated  by  the  stem 
limitations  of  time  and  space  under 
which  all  newspapers  work.  In  a 
simpler  world,  when  the  news  of  the 
day  could  be  told  in  four  i>ages  of  the 
tabloid  New  York  Sun,  or  even  in 
eight  pages  of  the  latter  Dana  Sun, 
newspapers  concerned  themselves  lit¬ 
tle  with  the  mysteries  of  economics 
and  less  with  the  devious  paths  of 
world  politics.  National  and  local  af¬ 
fairs  were  presented  in  terms  intel¬ 
ligible  to  all  newspaper  readers  who 
cared  about  the  details — not  a  tremen¬ 
dously  involved  task  in  a  nation  that 
spent  less  than  a  billion  a  year 
through  Washington  less  than  25  years 
ago. 

Today’s  news  coverage  skips  no 
comer  of  the  earth  and  few  activities 
engaged  in  by  men  and  women.  An 
airship  flames  on  Thursday  night  on 
New  Jersey’s  barrens.  Friday  morn¬ 
ing’s  papers  in  San  Francisco  have 
page-wide  photos  of  the  blazing  bulk, 
and  Monday  afternoon  sees  them 
landed  by  airplane  in  London.  Most 
of  Africa  was  conquered  by  Europe 
during  the  19th  century  with  less  than 
casual  attention  by  the  American 
press,  but  the  conquest  of  the  last 
sterile  plot  of  the  Dark  Continent  got 
more  American  space  than  many  a 
celebrated  homicide. 

London’s  stockbrokers  get  them¬ 
selves  into  a  mess,  a  British  armament 
loan  draws  a  cool  reception,  and  in 
1937  people  in  the  New  World  want  to 
know  the  next  morning  not  only  the 
fact  but  the  reason  behind  it. 

We  are  deluged  with  facts  from 
every  inhabited  spot  on  the  globe, 
and  if  the  New  York  Times  or  the 
Chicago  Tribune,  to  name  two  noted 
for  bulky  coverage  of  world  news, 
printed  all  that  the  wires  brought 
them  daily,  they  could  fill  100  pages 
a  day  wi^out  difficulty.  Fast  ticker 
machines  hammer  out  a  report  at  the 
rate  of  better  than  a  word  a  second — 
the  equivalent  of  a  novel  per  machine 
per  day,  and  some  newspapers  have 
five  or  six  of  these  express  engines 
at  the  editor’s  elbow,  ’^e  burden  of 
selection  is  borne  largely  by  the  press 


WHATEVER  the  haste  of  newspa¬ 
per  production,  it  can  be  as¬ 
sumed  that  the  reader  is  relatively  at 
leisure  as  he  glances  through  his  pa¬ 
per.  His  eye  can  compass  a  news  page 
with  less  ^ort  and  greater  speed  than 
his  ear  can  shift  from  one  topic  to  an¬ 
other  as  the  announcer  reads  the  bul¬ 
letins.  It  is  probable,  too,  that  the 
task  of  memory  is  easier  with  infor¬ 
mation  received  through  the  eye  than 
through  the  ear.  In  any  case,  news¬ 
papers  have  the  opportunity  for  doing 
well  what  no  other  agency  can  do  well 
— the  interrelation  of  news  dispatches 
to  make  them  mutually  comprehen¬ 
sive  and  comprehensible.  ’That,  of 
course,  connotes  a  basic  accuracy  of 
news  fact,  and  few  experimced  news¬ 
papermen  will  declare  that  possible  of 
100  per  cent  attainment. 

As  H.  L.  Mencken  wrote  in  the  Bal¬ 
timore  Evening  Sun  of  May  10,  “jour¬ 
nalism,  as  yet,  is  far  from  an  exact 
science.  In  controversial  matters,  the 
most  that  a  newspaper  can  hope  to  do 
is  to  present  both  sides  fairly.  But 
even  in  this  direction,  the  going  is 
sometimes  difficult.  The  press  agents 
employed  by  the  two  sides  are  not 
likely  to  stop  with  the  overt  facts  as 
they  see  them;  they  are  very  apt  to 
add  a  great  deal  of  imaginative  em¬ 
bellishment.  And  the  journalists  told 
off  to  report  and  interpret  them  only 
too  often  end  as  converts  to  their 
hooey.” 

The  latter  sentence  is  the  point  of 
Mr.  Mencken’s  column — and  he  cites 
the  effect  of  environment  and  associa¬ 
tion  upon  reporters  assigned  to  con¬ 
troversial  situations.  ’The  correspond¬ 
ents  with  the  Loyalist  forces  in  Spain, 
he  points  out,  reported  that  Guernica 
had  been  bombed  to  destruction  by 
German  airplanes  and  that  hundreds 
of  non-combatants  had  been  delib¬ 
erately  slaughtered. 

When  this  news  reached  the  Insur¬ 
gent  headquarters,  a  group  of  attached 
correspondents  were  taken  to  the 
ruined  city  to  see  with  their  own  eyes 
that  the  destruction  had  not  been  ac¬ 
complished  by  bombs,  but  was  prob¬ 
ably  the  result  of  a  fire  set  by  the 
retreating  Loyalists. 

And  when  that  news  got  back  to 
Loyalist  headquarters,  Mencken 
reports,  the  correspondents  who  had 
sent  the  bombing  stories  were  not  at 
all  convinced  that  they  had  been 
hoaxed.  One  of  them,  in  fact,  cabled 
his  paper  that  the  Insurgent-sponsored 
investigation  had  been  made  after  the 
rebel  people  had  had  masons  repair 
the  holes  made  by  the  bombs. 

All  of  which,  it  seems  to  Mr. 
Mencken  and  to  this  column,  is  the 
work  of  honest,  conscientious,  report¬ 
ers,  who  did  their  best  to  set  forth 
that  which  they  had  seen  and  which 
they  had  been  told. 

The  twin  handmaidens  of  Mars,  Cen- 


FOR  this  reason,  many  newnMgJ 
and  press  services  do  not  fc|J 
any  reporter  too  long  on  one  - 
Transfers  are  frequent,  so  _ 
needlessly  so,  it  has  often  seeiail 
me.  Sometimes  also  they  are  £eea^ 
panied  by  the  humiliation  of  appMug 
demotion  to  a  less  important  pcit  • 
desk,  with  the  consequent  failwe  oi 
the  organization  to  reap  the  full ' 
fit  of  a  man’s  experience. 

We  can  cite  several  instances  of 
brought  home  from  a  long  fon^ 
tour,  with  a  record  of  excellent 
detailed  to  home  office  routine 
had  no  relation  to  their  past  atnict 
and  made  use  of  none  of  their  ex¬ 
pert  knowledge.  That  is  ne^^ 
management,  complicated,  it  may  be, 
by  office  politics,  but  it  deprives  flu 
newspaper  of  an  interpretative  aoti 
that  is  available  without  moving  e  foot 
or  spending  a  cent 
Within  the  past  20  years,  every  nm 
service  and  several  metropolis 
newspapers  have  developed  a  fan|p 
corps  that  includes  the  ablest  peepli 
in  the  profession.  Some  of  th^  it 
has  seemed  to  us,  have  escaped  tin 
common  fault  of  adopting  the  coim- 
tion  of  their  reporting  locale,  mf 
write  as  objectively  after  10  yaan«| 
they  did  in  their  first  year  of  fa 
correspondence. 

It  might  be  a  good  idea  to  ft 
the  Navy  custom  of  alternating 
for  three-year  periods  between  WmL 
ington  or  foreign  service  and  e: 
tive  or  editorial  duty  at  home.  Te> 
day’s  number  of  newspaper  expsird 
in  foreign  affairs  is  pro^bly  20  tiaif 
what  it  was  in  1918,  and  there  is  M 
valid  reason  why  scores  of  Amariei| 
newspapermen  should  not  have 
same  firm  grasp  on  world  happaBMi 
that  is  commonplace  among 
higher-up  journalists  of  LandiB 
Paris,  and  pre-Hitler  Berlin.  Twen|^ 
five  years  ago,  nobody  here  gave  a 
hoot  about  Europe,  Asia,  or  Afrimif 
but  the  simultaneous  developmaif  ey 
world  unrest  and  world  commi 
tions  has  put  the  Old  World  in  ou^ 
front  yard. 


devi 


IF  there  is  no  formula  for  maUnfl 
news  attractive  and  infonnatt**^ 
the  same  time,  and  we  know  of  n<»e 
there  are  basic  rules  which  will  b« 
evolved  as  more  newspapers  under¬ 
take  the  task.  On  wire  news,  of 
course,  the  heavy  burden  of  the 
vices  will  be  increased.  The  writini 
style  will  be  changed,  getting  ewej 
from  the  journal-of-record  idea  that 
makes  so  much  news  soggy.  ____ 
The  wire  news  problem  is,  howew, 
relatively  easier  than  that  of  the  lo« 
desk.  Sharp,  interpretative,  writini 
of  local  news  requires  a  higher  jour- 
nalistic  talent  than  is  gener^y 
outside  of  relatively  large  cities, 
youngster  just  out  of  high  school  can¬ 
not  be  trusted  at  this  kind  of 
even  though  his  fingers  ache  to  bat 
out  facilely.  A  mature  mind  M 
in  control  on  the  city  desk  if  ™ 
paper  is  not  to  find  all  sorts  of 
in  the  swift,  smart  writing  of  youtiOT 
journalists.  Schools  of 
which  bear  down  hard  on  the  trw 
and  technical  processes  of  jo^tfP^h^ 
are  not  fitting  graduates  for  this  ty^ 
of  newspaper  work.  The  sch^ 
which  stress  wide  background  in  his¬ 
tory,  geography,  economics,  the  ele¬ 
mentary  sciences  and  mathemau^ 
will  find  their  product  in  gwt«  ^ 
mand  as  the  interpretative  idea  taJ^ 
hold.  That  is  all  to  the  good— and 
will  provide  places  in  new8pap**L 
work,  well  paid  places,  for  men 
women  who  won’t  waste  their  talenB| 
on  a  purely  routine  job. 


seen 


